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Highlights

German Start-Up Monitor
2020: University of
Mannheim Still Strong

in Start-Ups

The University of Mannheim was able to
position itself in one of the top-ranking
positions in the German Start-up Moni-
tor 2020, which is published annually by
the auditing company PwC. Thus, the
University of Mannheim is one of the
universities in Germany with the hig-
hest number of start-ups. The survey on
which the ranking is based looks at in-
novative and growth-oriented start-ups
and asks, among other things, where
their founders have studied. Students at
the University of Mannheim can enga-
ge with the topic of entrepreneurship in
numerous curricular as well as extracur-
ricular events.

New Network Simplifies
Application for
International Master's
Programs

The newly founded network "B2M" -
Bachelor-to-Master, is an alliance of six
renowned business schools around the
world. The aim is to encourage bache-
lor's students from member universities
to apply for master’s programs within
the network. In addition to the Business
School of the University of Mannheim,
ESSEC Business School (France and
Singapore), |IE Business School (Spain),
HKUST Business School (Hong Kong,
China), Smith School of Business at
Queen's University (Canada) and War-
wick Business School (UK) are among
the founding members..

University of Mannheim
Supports RNV in
Conversion to
Hydrogen Buses

The Mannheim Institute for Sustainable
Energy Studies (MISES), together with
the Karlsruhe Institute of Technology
(KIT), has been awarded the contract to
provide scientific support for a project
of the Rhine-Neckar Metropolitan Re-
gion. The aim of the project is to con-
vert the bus fleet of the local transport
operator Rhein-Neckar-Verkehr GmbH
(RNV) to hydrogen and fuel cell techno-
logy. The state government is funding
the "H2-Rhein-Neckar" project with 20
million euros as part of the strategic
dialog on the automotive industry in
the metropolitan region. While KIT is
focusing on the technical design of the
conversion, MISES is investigating its
economic efficiency based on life cycle
costs.
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HR Managers Prefer
Graduates From
the University of
Mannheim

The University of Mannheim has once
again achieved excellent results in the
survey of HR managers conducted by
Wirtschaftswoche magazine, making
it the leading university for the seven-
teenth time. The survey looks at which
graduates are most popular among
company recruiters and HR managers.
22.6 percent of participants in the sur-
vey attest that Business School gradu-
ates from the University of Mannheim
best meet their expectations. The
consulting company Universum sur-
veyed around 600 HR managers from
small, medium-sized, and large compa-
nies on behalf of the Wirtschaftswoche..

The Business School at Uni-
versity of M. as Founding

Member of new European
Business School Network

Four leading European business schools
have joined forces to create a new net-
work for master's students. The Copen-
hagen Business School in Denmark,
ESSEC Business School in France, IE Uni-
versity in Spain and the Business School
of the University of Mannheim are of-
fering selected participants the oppor-
tunity to learn more about Europe's
history, economy, and politics with the
"European Management Track" (EMT).
The goal of the network is to take ad-
vantage of Europe's political and social
unity as well as its economic strength
and to demonstrate to business stu-
dents the strengths that lie in European
diversity.

Business School at the
University of Mannheim
Celebrates Virtual Cerem-
ony for its Graduates

"With one laughing and one crying
eye", Dean Joachim Lutz bid farewell to
the approximately 800 graduates of the
Business Administration and Economy
and Business Education programs at
the end of July. For the second time in
a row, the ceremony took place not in
the "Ehrenhof" of the castle, but online
due to Covid pandemic. This year, there
was a livestream from the Knights' Hall,
in an appropriately festive atmosphere
and with musical entertainment, which
guests could watch via Zoom or YouTu-
be. With engraved glasses, which the
School had sent out as a farewell gift
before the ceremony, everyone was
able to virtually raise their glasses to-
gether.
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International Rankings
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Prof. Dr. Torsten Biemann Honored by ,,Personalmagazin”

Under #40Kopfe, the editorial team of personalmagazin has honored ten researchers
who have made outstanding contributions in the field of human resources. One of
them is Prof. Dr. Torsten Biemann, holder of the Chair of Chair of Business Adminis-
tration, Human Resource Management and Leadership. He studied both business
administration and psychology. This dual perspective is a great asset to his research,
which focuses on human resource management and leadership. Professor Biemann
also conducts research in the field of People Analytics.

2020 Excellence in Refereeing Award

Prof. Dr. Jannis Bischof from the Chair of Business Administration and Accounting,
received the 2020 Excellence in Refereeing Award from the Journal of Accounting
Research (UTD-24 Journal), based on the quality and number of reviews conducted
by the top reviewers of the journal for the calendar-year 2020. Professor Bischof is a
member of the editorial board of several international journals (Accounting and Busi-
ness Research, Business Research, European Accounting Review).

Prof. Dr. Bernd Helmig Vice President of the DHV

Prof. Dr. Bernd Helmig (Chair of Business Administration, Public & Nonprofit Ma-
nagement) was elected Vice President of the German Association of Higher Educa-
tion (DHV) for another two years at the Assembly of Delegates in March 2021. The
DHYV represents more than 30,000 members and helps shape higher education and
education policy in Germany. It represents the higher education policy, legal and
economic interests of university teachers in against the state and society. Its work is
especially directed towards the next generation of academics. The work of the DHV
serves both the university teaching profession as a whole and the interests of the
individual member.




Prof. Dr. Karin Hoisl Receives Student Council Teaching Award

Prof. Dr. Karin Hoisl, Chair of Organization and Innovation, has received the Stu-
dent-Council Teaching Award for the fall-winter semester 2019/2020 as well as the
spring-summer semester 2020. The student-council particularly praised the rapid
digitalization and the reference to current topics in her courses. The student-coun-
cil of the University of Mannheim, Business School awards its annual teaching prize
to professors, chairs or areas of the Business School who stand out from the stu-
dents' point of view due to the exceptional quality of their teaching and their com-
mitment to the students' interests. The next prize will be awarded in fall 2021 for
special achievements in the past academic year.

Professor Homburg Becomes Fellow of the AMA

Prof. Dr. Dr. h.c. mult. Christian Homburg is the first European university professor
to be honored by the American Marketing Association (AMA) as an AMA Fellow for
his lifetime achievement in marketing research. The award is presented annually by
the world's leading scientific marketing association, the AMA, to four to six scientists
whose life's work has made a significant contribution to the further development of
their discipline. This makes the award one of the most respected honors in the field
of marketing. At the same time, the creation of a small circle of selected top interna-
tional researchers is intended to create space for exchange and further development
of innovative research projects.

Prof. Dr. Alexandra Niessen-Ruenzi Member of the ECGI

Prof. Dr. Alexandrea Niessen-Ruenzi, Chair of Corporate Governance, has been ap-
pointed one of 50 new members of the European Corporate Governance Institute.
The ECGI is a global research network and an international academic non-profit or-
ganization that provides a forum for discussion and dialogue between academics,
legislators, and practitioners. The new research members, academics from around
the world, were admitted based on the quality of their research in the field of cor-
porate governance and stewardship.

MLP Young Talent Award

Felix Vetter has been a junior professor in the Accounting & Taxation Area since
July 2020. He was awarded the 2021 Junior Professor Award by the Association of
University Teachers of Business Administration (VHB) for his outstanding scientific
achievements. Based on Big Data from the USA, Felix Vetter's dissertation "Financial
Gatekeeper Regulation" examines the extent to which licensing as a form of access
regulation influences labor market opportunities, earning potential and audit qua-
lity of financial market players. The MLP Young Researcher Award is presented once
ayear to young researchers. The award is sponsored by MLP Finanzberatung SE and
is endowed with 2,500 euros.



Mannheim Institute for Financial Education (MIFE)

The financial literacy of the population is of great importance
for individual and societal well-being, economic stability, and
social participation. This is demonstrated not only in acute
crises, such as the financial and economic crisis of 2008 or the
current economic crisis triggered by COVID 19.

The Mannheim Institute for Financial Education (MIFE) is a
joint initiative of the University of Mannheim and the Leibniz
Centre for European Economic Research (ZEW). As an inde-
pendent and interdisciplinary research institute, it is dedica-
ted to the comprehensive study of issues related to financial
education. In this context, the researchers are interested in
both financial literacy, i.e. the knowledge and skills associated
with adequate financial decision-making, and the conditions
and possibilities for effectively supporting the development
of this knowledge and skills through appropriate educational,
communication and information measures.

At the same time, MIFE offers a platform for scientific exch-
ange and close contact with decision-makers in politics and
practice. Thus, MIFE combines relevant scientific expertise
with social responsibility and evidence-based policy advice.

The directors of MIFE are Prof. Dr. Carmela Aprea, holder of
the Chair of Economic and Business Education - Design and
Evaluation of Instructional Systems, and Prof. Dr. Tabea Bu-
cher-Koenen, holder of the Chair of Business Administration,
Financial Systems and Development Finance and Head of the
Research Department "International Financial Markets and Fi-
nancial Management" at ZEW.

For further information on MIFE, see

German Business Panel: Representative Data on the
State of Businesses in Germany

The German Business Panel (GBP), led by Professors Jannis Bi-
schof, Dirk Simons and Johannes Voget, is a comprehensive
survey of decision-makers in companies of all sizes, legal forms,
and industrial affiliations from all over Germany. The project is
funded by the German Research Foundation (DFG) as part of
the Collaborative Research Center (Transregio) TRR 266 "Ac-
counting for Transparency". In addition to the topics of accoun-
ting and corporate taxation, current issues such as the impact
of the Corona crisis are a particular focus of the surveys. The
aim is to provide up-to-date information on companies' expec-
tations and assessments for the scientific-, business- and poli-
tical world.

The Corona crisis represents one of the greatest social and eco-
nomic challenges in recent years. Many companies have been
hit hard by the crisis. Previous results reports based on more

than 30,000 participating companies have received great res-
ponse in the media (e.g., Der Spiegel, NDR, FAZ, SWR) and the
trade press (e.g., Der Betrieb, Wirtschaftsdienst). This, the data
suggests that the improved design of state aid in the second
half of 2020 was able to cushion what were in some cases sub-
stantial declines in profits and significantly reduce corporate
defaults. Regional differences are also discernible.

The structurally strong state of Baden-Wirttemberg, for ex-
ample, is home to a particularly large number of crisis winners,
while at the same time the dissatisfaction of crisis losers is par-
ticularly high here. By participating in the German Business
Panel surveys, companies are making an extremely important
contribution to an assessment of the economic situation in
Germany. With their data, companies can contribute to a better
understanding of the effects of economic policy measures on
businesses.

Reports on the results and current scientific evaluations can be
found at . Interested companies can register for
participation at

The Future of Procurement - Current Trends and
Challenges

Prof. Dr. Christoph Bode, holder of the Endowed Chair of
Procurement, is concerned with the management of supply
chains, with a particular focus on purchasing and procure-
ment ("Procurement"). Current research activities at the Chair
focus primarily on supply chain risks and disruptions, design
of supplier relationships, sustainability management, and in-
novation and entrepreneurship related to supply chains. Ano-
ther focus is on strategies and performance in procurement,
for which the chair conducts an annual "Chief Procurement
Officer (CPO) Survey" to explore and anticipate current target
images and trends in procurement.

The results of this year's survey, together with Dr. Marcell
Vollmer of the Boston Consulting Group, with over 360 par-
ticipants, show that cost is still dominant compared to other
objectives in procurement, such as quality, delivery times, in-
novation, risk management and sustainability (62% of compa-
nies cited cost as the most important or second most import-
ant performance metric). Therefore, it is not surprising that
only 9% of participants see their procurement function as a
good example of sustainable practices. As biggest challenge
in the transformation of the purchasing function are budget
constraints and "sluggishness" in change management. Re-
garding digitalization strategies, although most purchasing
departments have formulated one, the level of satisfaction
with them remains relatively low. Furthermore, employees
in purchasing are generally more satisfied if the department
has a high entrepreneurial orientation. Thus, Professor Bode
recommends, among other things, that companies should
establish an entrepreneurial orientation, especially in the
purchasing departments, in which, among other things, the
following aspects should be emphasized: innovative, proacti-
ve, risk-taking, and encouraging autonomous employees.



The results of the study will soon be published in the antholo-
gy "Global Logistics and Supply Chain Strategies in the 2020s
- Vital skills for the Next Generation".

Interested companies can contact
to participate in the next study and recei-

ve an executive summary of the findings.

Gender Gaps in Capital Markets: Gender Pension
Gap

Prof. Dr. Alexandra Niessen-Ruenzi, Chair of Corporate Go-
vernance, conducts research in the field of empirical capital
market research, focusing on issues of corporate finance and
corporate governance, as well as asset management. One fo-
cus is on researching gender-specific differences in financial
markets, such as the investment behavior of men and women,
their investment decisions, gender differences in how they
view the financial industry, and the influence of female role
models on women's decisions.

The average pension gap of women compared to men - the
so-called gender pension gap - is particularly high in Germa-
ny: women receive more than a quarter less in state pensions
than their male counterparts. This is the result of the scienti-
fic study "The Gender Pension Gap in Germany", which Prof.
Niessen-Ruenzi conducted in 2019 in collaboration with Prof.
Dr. Christoph Schneider of Tilburg University.

Depending on their age, women are affected to varying de-
grees by the Gender Pension Gap. Up to the age of 35, the
differences in the expected pension entitlements of women
and men are still very small. But after about age 35, men start
accruing significantly more pension points than women;
among 46- to 55-year-olds, the difference is 27 percent. Ac-
cording to Professor Niessen-Ruenzi, the most likely reason
for this development is that many couples in this age group
start a family, and often women reduce their working hours
in this phase of life. Another important reason is the so-called
"gender pay gap." Women earn less overall than men over the
course of their working lives.

For these reasons, Professor Niessen-Ruenzi advocates that
woman consider retirement planning and investing. The re-
sults of her research as well as calls for women to take care
of their own financial security have appeared in various ma-
jor media such as the Siiddeutsche Zeitung, Zeit Online and
Handelsblatt.

Effects of Wage Inequality on Customer Satisfaction
and Business Success

Professor Dr. Dr. h. c. mult. Christian Homburg, Chair of Busi-
ness-to-Business Marketing, Sales and Pricing, regularly con-
ducts research on current marketing and management topics,
such as the impact of wage inequality in companies on marke-
ting-relevant variables such as customer satisfaction and busi-
ness success.

The pandemic has put a spotlight on rising pay inequality bet-
ween top managers and employees. In Germany, for example,
employees must work 36 years to earn the annual salary of a top
manager. By comparison, an employee would need 55 years in
the UK and 134 years in the US. This raises the question: Do com-
panies have an incentive to increase or decrease pay inequality?

In a new paper published in the Journal of Marketing, Dr. Boas
Bamberger, Dr. Dominik Wielgos and Prof. Christian Homburg
provide exciting insights into the impact of wage inequality on
customer satisfaction and business performance. In two empi-
rical studies, the authors show that wage inequality increases
corporate profitability in the short run. In the long run, however,
this positive effect disappears. What remains is a negative effect
on customer satisfaction since wage inequality motivates em-
ployees to act opportunistically toward customers and to be less
customer oriented. The study appeals to managers to consider
the customer- and long-term consequences of growing wage
inequality. At the same time, it offers political decision-makers a
valid argument to build consensus with managers that reducing
wage inequality would be beneficial for society and companies
alike.

Transparency Measures in International Corpo-
rate Taxation: The EU Proposal on Public Coun-
try-by-Country Reporting (CbCR)

The team around Prof. Dr. Christoph Spengel conducts re-
search in the field of national and international corporate
taxation, tax planning and tax competition. A current focus
is on tax transparency measures, such as the so-called Coun-
try by Country Reporting (CbCR). During the Portuguese
Council Presidency, the discussion on mandatory publication
of CbCR data for companies in the EU, which has so far only
been made available to the tax authorities, has gained rene-
wed relevance. At the beginning of June 2021, an agreement
was reached on the introduction of a public CbCR within the
EU.

A conceptual analysis of the implications of CbCR, published
by Prof. Dr. Christoph Spengel together with a project team
from ZEW Mannheim and the Family Business Foundation
2020, suggests that the costs to companies associated with
disclosure to the public could exceed the overall benefits. In
this case, the direct costs from ongoing reporting are less of
an issue than the possible implicit costs. In addition to un-
justified reputational losses and a restriction of tax secrecy,
the most important consideration is the threat of distortions
of competition due to the CbCR disclosure requirement,
which is limited geographically and by size. The companies
affected by the regulation must publish sensitive, internal
company data, which can lead to significant competitive di-
sadvantages compared to competing companies that are not
affected by the publication obligation.

In his most recent CbCR study, Professor Spengel also notes
a negative capital market reaction to the above-mentioned
inter-institutional agreement to introduce a public CbCR.



Within the first three days, the announcement led to an esti-
mated loss of stock market value of around 56 billion euros.
From an investor's point of view, this supports the assump-
tion that the implicit costs resulting from the publication of
the data seem to outweigh the additional information gain
or the public pressure on companies to implement more sus-
tainable tax strategies. For these reasons, Spengel sees no
benefit from publishing these tax data.

Professor Spengel was an expert witness at a public hearing
in the European Parliament in March 2021, and the results of
his research have also been picked up by various major me-
dia outlets such as the Wall Street Journal, ZDF, FAZ and Han-
delsblatt.

The research is an integral part of the Leibnitz Wissenschafts
Campus Mannheim Taxation as well as the Collaborative Re-
search Center (Transregio) TRR 266 "Accounting for Transpa-
rency".

Governance in the Family Business

The management of a family business places challenges all
parties involved, as Corporate Governance must be reconciled
with the interests and influences of the family. The Institute for
Small and Medium-Sized Business Research (ifm) Mannheim,
headed by Director Prof. Dr. Michael Woywode, investigates in
the context of Corporate and Family Governance to find out
which structures and processes can reduce tensions and avoid
conflicts. Especially the generation change is often perceived
as a critical phase by family businesses. What needs to be con-
sidered during the transition or handover, and what can go
wrong?

The ifm Mannheim investigates this question and has speciali-
zed in examining not only the succession perspective but also
the perspective of the previous generation. The field of rese-
arch covers all activities and constellations of the entrepreneu-
rial family that have a direct impact on entrepreneurial activity.
Since the two systems, family and company, influence each
other, the aspect of so-called family governance is also taken
into account.

In another research project on the topic of "Women on the ad-
vance?', ifmis looking at the extent to which women lead or are
involved in the management of family businesses throughout
Germany and how this compares to non-family businesses. In
a future project, the question of how decision-makers perceive
the issue of climate change and how this perception affects the
course set in the company will be investigated.

Further information on the research area:
institut-fuer-mittelstandsforschung.de/familienunternehmen
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Analytics Center

News from the Management Analytics Center

In all areas of business administration, data and data analysis increasingly determine business success and in some cases even
enable new business models. The Management Analytics Center (MAC) helps companies to identify these potentials, to apply new
methods and to make better decisions based on data through research and the transfer from practice.

Since its foundation two years ago, numerous research projects that can contribute to knowledge transfer in the field of manage-
ment analytics have already been identified and brought together. This year, the MAC staff was able to acquire several third-party
funded projects that contribute decisively to the center's development. In the following, you will get an insight into a selection of
the newly acquired third-party funded projects as well as projects with partner companies at the MAC.

BERD@NFDI

Research data infrastructure for business administration and related disciplines

Over the next five years, the national cloud-based platform
BERD@NFDI will be developed under the leadership of the Uni-
versity of Mannheim. The platform will serve the application of
artificial intelligence, machine learning and complex analytics
in the field of business administration and social sciences. Un-
der the leadership of Prof. Dr. Florian Stahl, Chair of Quantita-
tive Marketing and Consumer Analytics, and spokesperson of
the BERD@NFDI consortium, and with the participation of Prof.
Dr. Hartmut Hohle (Chair of Enterprise Systems), this Big Data
project creates the opportunity not only to promote the MAC,
but also to provide data-based business research in Germany
with an entirely unprecedented tool for sharing and proces-
sing data.

In July of this year, the Joint Science Conference (GWK) appro-
ved the inclusion of ten consortia in the federal-state funding

12

for the National Research Data Infrastructure (NFDI). Based on
a funding recommendation from the German Research Foun-
dation (DFG), BERD@NFDI will receive funding in the doub-
le-digit millions for the next five years.

The consortium is led by the University of Mannheim. In addi-
tion, the University of Hamburg, the University of Cologne, the
Ludwig-Maximilian-University of Munich, the Institute for Em-
ployment Research, the ZBW - Leibniz Information Center for
Economics and GESIS are involved. The goal of the project is
to develop a cloud-based system of services and resources th-
rough which data and algorithms can be collected, made avai-
lable, merged, analyzed, and shared. Authenticity and security
as well as sovereignty over the data are to be guaranteed in all
steps of the data-lifecycle.
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Process Mining meets Procurement

Application of Process Mining Methods to Measure Inefficiencies in Procurement Processes

Procurement processes are of central importance for compa-
nies, but little research has been done on the operational level.
This has the consequence that it is not known, which problems
and inefficiencies in the concrete execution of the processes
occur and how they can be prevented. In an interdisciplinary
project of the MAC, Prof. Dr. Christoph Bode, Prof. Dr. Hartmut
Hohle and Prof. Dr. Jana Rehse are investigating the applicati-
on of novel process-mining-technologies in procurement and
are addressing this question.

Through the combination of methodological and domain
knowledge as well as the close involvement of the application

User Behavior Mining

partners, new scientific insights are generated in the opera-
tions as well as in the information systems area. Furthermore, a
concrete added value of the applied research becomes appa-
rent for the participating companies, which are also members
of the partner association. In future, in besides the measuring
of inefficiencies, for example, compliance issues or local diffe-
rences between processes, will also be considered.

Recently, the researchers had the opportunity to discuss the
initial results of the project and possible points of contact in
the automotive industry with managers from the VW Group.
Concrete next steps are already being planned

Analysis and prediction of software usage behavior by means of process mining and process prediction

Detailed observation of user behavior is indispensable for
software companies such as SAP. Only in this way can it be
determined whether the actual behavior corresponds to the
intended use. If this is not the case this can have a negative
impact on the efficiency of the executed business processes
and the perceived usability of the software. "User behavior mi-
ning" tracks how users interact with software to process busi-
ness objects. For example, it is possible to observe which steps
were taken to process customer orders and invoices.

The overall vision of this research project by Prof. Dr. Jana Reh-
se in collaboration with SAP Business Process Intelligence (BPI)
is to improve user support and experience and to uncover situ-
ational automation potential within SAP systems. To this end,

+49 621 181-1506

Prof. Dr. Torsten Biemann

Chair of Business Administration, Human
Resource Management and Leadership

existing methods from process mining are being adapted and
further developed for application to UBM-data. For example, a
cluster analysis approach was applied to identify different user
groups in the data. This makes it easier to distinguish between
the needs of individual users and to adapt the software accor-
dingly. Furthermore, an approach for predicting user behavior
based on machine learning was implemented. In future, this
will enable users to navigate more quickly within the software
by means of a corresponding assistance function. Due to the
amount and high resolution of the data, a purely data-driven
approach is possible.

Further projects can be found on the MAC homepage:
uni-mannheim.de/management-analytics

CO-CHAIRS OF THE CENTER

Prof. Dr. Hartmut Hohle

Chair of Enterprise Systems

+49 621 181-3560
hoehle@uni-mannheim.de

biemann@bwl.uni-mannheim.de
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Sustainability at the University of Mannheim

As a place of learning and research, the University of Mannheim feels a special responsibility to commit itself to sustainable de-
velopment. To further expand its exemplary function, in addition to sustainability research and the communication of new findings
to students and the public, in future the focus will be on the strategic expansion of the university's own sustainability measures.

Many schools and chairs at the University of Mannheim are researching, teaching, and working on the topic of sustainability. At
the Business School, there is the Chair of Sustainable Business, where numerous projects are being implemented under the lead of
Prof. Dr. Laura Marie Edinger-Schons with the aim of promoting sustainability in the business world. In the following, measures are
highlighted that will establish the topic of sustainability at the University of Mannheim even stronger.

Sustainability More Strongly Integrated
into the Rectorate

This year, the Senate of the University
of Mannheim elected four new pro-
rectors. Until now, three prorectors
together with Rector Prof. Dr. Thomas
Puhl and Chancellor Barbara Wind-
scheid had formed the Rectorate of the
University of Mannheim.

But from October 1, 2021, the previ-
ous areas of responsibility will be ex-
panded and reallocated; the topic of
sustainability will be embedded as an
additional focus in the Rectorate. This
area will be taken over by the holder
of the Chair of Sustainable Business,
Prof. Dr. Laura Marie Edinger-Schons.

. Die neuen Prorektorinnen und Prorektoren der Universitidt Mannheim (von links):
The term of office of the prorectors is Prof. Henning Hillmann, Ph.D., Prof. Dr. Laura Marie Edinger-Schons, Prof. Dr. Annette Kehnel
three years. und Prof. Dr. Thomas Fetzer, LL.M. (Vandernbilt).
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Founding of the Mannheim Sustainability Center

The rapid uptake of sustainable busi-
ness practices in companies and new
sustainability regulations require a new
understanding of management proces-
ses and corporate performance mea-
surement. Researchers at the Business
School at the University of Mannheim
contribute intensively to this change th-
rough their research, teaching formats,
and policy advice.

Building on Mannheim's business ad-
ministration credentials in quantitative

empirical research and in sustainability
and impact management, the Mann-
heim Sustainability Center will be
founded in fall.

The Center will provide a platform for
collaboration and knowledge exch-
ange between research and practice
to shape the future development to-
wards a more sustainable economy
in general, but also the more specific
developments regarding the needs of
businesses within this change. In line

with the university's quantitative-empi-
rical focus, the center will act as a data
hub, integrating existing ESG data and
collecting additional data using innova-
tive methods such as Big Data analytics.
In this way, an empirically sound basis
for sustainable economic decisions will
be created and new methods will be
developed to make the impact of com-
panies on people and the environment
more measurable.

»,Educating responsible
leaders for tomorrow*

Mannheim Institute for Sustainable Energy

Studies (MISES)

The Mannheim Institute for Sustainable
Energy Studies (MISES), led by Prof. Ste-
fan Reichelstein, Ph.D., investigates the
challenges and innovation opportuni-
ties arising from a shift to a future with
sustainable energy supply. A particular
focus of MISES studies is on the costs as-
sociated with alternative decarbonized
strategies. The range of projects inclu-
des the energy-, transportation-, and
industrial sectors.

For example, a current project of the
MISES team supports RheinNeckar-Ver-
kehr GmbH (RNV) in the cost-efficient
conversion of its bus fleet to hydrogen

and fuel cell technology, see "High-
lights" on page 2.

Furthermore, Prof. Stefan Reichelstein,
Ph.D., and colleagues at Stanford Uni-
versity are investigating the goals of
companies to reduce and ultimately eli-
minate their own greenhouse gas emis-
sions. The research team is analyzing
the details of the CO2-reduction targets
of seven selected international com-
panies, their willingness to offset their
own emissions and, above all, the ac-
tual effectiveness of implemented and
planned measures. In the face of the
pandemic, Dr. Gunther Glenk, Assistant

Professor at MISES and Prof. Dr. Anna
Rohlfing Bastian of the Goethe Univer-
sity in Frankfurt, have designed the Air-
filter Caltulator for mobile air filters in
schools (airfiltercalculator.com). Users
of the tool can specify parameters such
as room size, occupancy, length of stay
and activities of people in the room.
The tool then calculates the maximum
tolerable risk of infection, the tool then
calculates the cost-efficient equipment
of a room with mobile air filters and the
associated costs per person and year.
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New Programs

Mannheim Master in Sustainability and
Impact Management

Creating Sustainable Value with Impact Management

Society as a whole is increasingly facing
existential challenges such as the glo-
bal climate crisis, the general scarcity of
resources and the loss of biodiversity.
In recent years, this has led to an enor-
mous increase in stakeholder interest
in sustainable companies and products
that operate sustainably. Embedding
sustainability into the strategy has not
only become a core responsibility of
companies, but also a key success factor
for the future.

With the Master in Sustainability and
Impact Management, the Mannheim

Business School has developed a pro-
gram that addresses these challenges
and provides professionals with the
tools to become active managers of the
future and successfully move compa-
nies forward.

The Mannheim Master in Sustainability
and Impact Management is a part-time
program that addresses both emplo-
yees "from the field" and career chan-
gers. The 24-month program takes pla-
ce partly on site and partly online.

Der Mannheim Master in Sustainability
and Impact Management auf einen Blick

= O

Abschluss

Master of Arts (M.A.) 24 Monate
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Programmdauer

O @

Aufbau Sprache
50% vor Ort, Englisch
50% online,

Teilzeit

-

Beginn

September 2021

5

Teilnahme-
voraussetzungen

Erster Hochschulabschluss,
Berufserfahrung und
Englischkenntnisse (B2)
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The challenges in the area of sustainability
are becoming increasingly urgent. There-
fore, we will have to fundamentally rethink
and redesign our business models in the co-
ming years. The new master's program takes

a holisticapproach to preparing participants
for these challenges. They will be trained to
become proactive decision-makers who will
transform their companies into more sus-
tainable and innovative businesses.

PROF. DR. LAURA MARIE
EDINGER-SCHONS

Holder of the Chair of Sustainable Business

/4

Values must shape our actions. Future re-
source-efficient growth means creating real
value for the environment, society, and the
economy. This fundamental understanding
also underlies the new master's program at
Mannheim Business School. The curriculum
emphasizes that long-term values are at the
heart of sustainable business success.

SAORI DUBOURG

Board member of BASF SE

Foto: BASF SE

CONTACT

Olga Titze

Admissions Manager Mannheim Master in Sustainability
and Impact Management

+49 621 181-2002
titze@mannheim-business-school.com
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Master in Management Analytics

Master in Management Analytics (full time) starting November 2021

In spring 2020, the first class of the part-time program "Mannheim Master in Management Analytics" started at Mannheim Business
School. As more and more companies are turning to digital business models, the MMA is the ideal program to specifically train
employees to become drivers of digital transformation for their own organization.

a O 0 @& & B

Degree Program duration Design Language Start Requirements for
, , , participation
Master of Arts (M.A.), 12 Monate 50% in Herzliya, English November 2021
double degree 50% in Mannheim, First university degree, very
full-time good English skills

From November 2021, it will be possible to complete the Mas-
ter in Management Analytics in twelve months full-time. The -
study program is designed as a double degree program: Pro- h.
.l'

gram participants will spend half a year at Reichman University
(IDC Herzliya) in the heart of the startup nation of Israel. There
they learn the basics of entrepreneurship and innovation as N\

well as Al (Artificial Intelligence), Big Data and Analytics. / :
The common goal of Mannheim Business School

In the second half of the academic year, they spend time at and Reichman University was to develop a de-
Mannheim Business School where they deal with the chal- gree program that spans two international bu-
lenges that come with managing a constantly growing orga- siness locations and combines academic excel-
nization and learn how they can benefit from data analytics. lence with practical relevance. The Master in
The participants of the MMA benefit in a unique way from the Management Analytics teaches business, ana-
strengths of both partners and locations. Reichman Universi- lytical and technological skills, and participants
ty is considered one of the best universities in Israel and has learn methods and concepts that will help them
special expertise in the areas of Al, Big Data, innovation, and to master data-related data-related challenges
entrepreneurship. Mannheim Business School is the organiz- successfully in their future work. We are look-
ational umbrella for management education at the University ing forward to welcoming the first cohort of the
of Mannheim is one of the leading institutions of its kind in Master's in Herzliya and Mannheim.

Europe.

The new program impresses with its great interdisciplinarity DR. OFRIT LESSER

and interculturality and trains top international talents to be-

come change agents for the digital transformation. Gl e I

Analytics, Reichman University

CONTACT

Stefanie Klug
Admissions Manager Master in Management Analytics

+49 (0)621 181-1300
klug@mannheim-business-school.com
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The Busi

at the Interface

Practice

||

//

4/

The University of Mannheim, Business School and Mannheim Business School organize numerous event formats that bring compa-
nies and students together, as well as participants of the MBA program. In the course of the Corona pandemic, all events have been
moved to the virtual room. In the meantime, most of the event formats can be offered on-site, online or hybrid.

MBS Network Clubs

The MBS Network Clubs were founded
in 2018 at Mannheim Business School.
They offer alumni, companies, mem-
bers of the Business School and other
institutions a platform for continuous
knowledge exchange - about business
trends, business opportunities, job op-
portunities and much more. 2020, the
clubs were also opened to students of
the Business School.

This year, the clubs were awarded the
Best Lifelong Learning Initiative Award
from the prestigious Association of
MBAs

Diversity

@

Consulting
Club Club

(AMBA). The "Best Lifelong Learning
Initiative" is a new AMBA award that re-
cognizes the efforts AMBA and BGA bu-
siness Schools that promote teaching
and learning among students, gradua-
tes, alumni, alumni networks and their
executive education particularly in an
innovative way.

Marketing & Sales Technology & IT
Club Club

You have three opportunities to participate in the clubs:

Sponsoring the clubs

Since this year, companies have the
opportunity to become sponsors of
the MBS Network Clubs. For example,
in May 2021 the "MBS Analytics Com-
munity" became the "MBS Analytics
Community sponsored by SAS" for the
duration of one year. With this coopera-
tion, SAS and and Mannheim Business
School are now breaking new ground
in the areas of teaching, branding, rec-
ruiting, knowledge exchange and net-
working and therefore create valuable
synergies..

Financials
Club Club

Startup

The establishment of an "Impact Club" is planned for fall 2021, which will focus on the topics of sustainability,
impact measurement and evaluation.

«  Make yourself, your field and/or your employer better known by hosting an event at one of the clubs
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«  Share and discuss topics, insights or even open questions with other Mannheim residents

. Become a club member, keep your finger on the pulse of your industry, and take advantage of the opportunity to learn from

the best in their respective field

The Alumni Relations and Career Development Office team will be happy to assist you with the planning and implementation of a

Club event and is available to answer any questions you may have.

CONTACT

-

Jens Aedtner

+49 621 181-1425

Director Alumni Relations and Career Development Office (ACO)

alumni@mannheim-business-school.com

International experience integrated in the im Master’s program

The Global Innovation Challenge offers students of the Mann-
heim Master in Management a new opportunity to study in
an international environment and gain practical experience
with companies. It is a ten-day course that can be comple-
ted as part of the curriculum. It includes lectures introducing
the respective topic and the processing of a case study from
practice. This Corporate Challenge" is supervised by compa-
ny representatives and students receive feedback after a final

presentation.
lBI

Aston University

CATOLICA
LISBON

BYSINESS & ECONOMICS

NIVERSITY
F MANNHEIM

Besides the Business School of the University of Mannheim,
Aston Business School (United Kingdom), Bl Norwegian Bu-
siness School (Norway), Catdlica Lisbon School of Business
and Economics (Portugal), Maastricht University School of

[ell]] Business School

A total of eight triple internationally accredited business
schools participate in the Global Innovation Challenge. The
Global Innovation Challenge is an initiative of the Interna-
tional Business School Network (IBSnet). The University of
Mannheim, Business School is a founding member of this in-
itiative and has been part of this network of internationally
oriented business schools since 2008.

¢ OF Co,
V\&O 5 ,,u%'@;x
) S
Norwegian Y Y-
Business School R/ O Vi
2, > 5
@ “J‘ ,L" &
% N o5 & &
X R
HENGCY

% Maastricht University

School of Business and Economics

USBets
University of Stellenbosch Business School

Responsible leaders. We shape them.

Business and Economics (Netherlands), National Chengchi
University (Taiwan), QUT Business School (Brisbane, Austra-
lia) and the University of Stellenbosch Business School (Cape
Town) are among the partner Business Schools.
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Inspiration Technology Success

This year, the Global Innovation Challenge took place virtually from June 21 to July 2 and was hosted by the University of Mann-
heim, Business School with the support of Mannheim Business School. 37 participants from the eight business schools successfully
took part in the Challenge. The Corporate Challenge was supervised by representatives of Porsche AG and Kérber. In two years, the

Global Innovation Challenge will again take place in Mannheim.

Recruiting

As a member of the partner association, you have numerous
opportunities to get in touch with the students of the Busi-
ness School: Bachelor of Business Administration, Mannheim
Master in Management as well as Bachelor and Master in Bu-
siness Education. The same applies to the participants of the
management education programs of Mannheim Business
School. Almost all event formats can be implemented either
on-site or, depending on possibilities and needs, online. Last
year, together with representatives of our partner companies,
we organized various online offerings for students, such as cof-
fee chats, virtual speed dating, info sessions, and interactive
case study workshops.

In the spring of this year, Mannheim Business School moder-
nized and expanded its job posting services. Job postings are
now published on the MBS Career Center on the career net-
work JobTeaser. Students as well as graduates of the University
of Mannheim and participants and alumni of Mannheim Busi-
ness School access the Career Center. As a partner association
member, you have the opportunity to publish job offers via
the Career Center free of charge.

CONTACT

+49 621 181-1327

- A

Last fall-winter semester, we offered a virtual
speed dating event for students with represen-
tatives from various departments of the Wirth
Group who are themselves alumni of the Uni-
versity of Mannheim. We all really enjoyed this
event. Within a short time, the participants
gained insights into many different company de-
partments and functions, while we were able to
get to know the students better in small groups.
Afterwards, we were able to recruit one student
for an internship in the assistance to the Central
Managing Board of the Wiirth Group.

MICHELLE BUHLER

University Marketing Adolf Wirth GmbH & Co.KG

Vanessa Hevesi-Steidel

Corporate Relations Manager

hevesi-steidel@mannheim-business-school.com
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