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Part I: Summary of the modules
This summary contains all modules offered by thfedint areas of the Faculty of Business

Administration.
Detailed information on the modules can be founBat 1.

1. Core Competences

No. of module | Name of module ECTS |HWS' |FSS
CC 501 Decision Analysis 6 E? E
CC 502 Applied Econometrics 6 E

CC 503 Empirical Methods 6 G* E
CC 504 Corporate Social Responsibility 4 G E

2. Business Economics

No. of module | Name of module ECTS | HWS FSS
BE 510 Business Economics | 6 E
BE 511 Business Economics I 6 E

3. Business Administration
3.1. Regular Course Offer
3.1.1. Area “Accounting and Taxation*

Level 500 courses

No. of module | Name of module ECTS |HWS |FSS
ACC 511 Group Accounting 6 G

ACC 512 Financial Accounting 6 G
ACC 513 Group Accounting in Practice 4 G

ACC 515 IFRS Reporting and Capital Markets 6 E
ACC 531 Company Valuation 6 G

ACC 532 Security Valuation & Financial Statement | 6 (E)

L HWS: fall semester

2 FSS: spring semester

3 E: language of instruction: English
4 G: language of instruction: German



Analysis

ACC 552 Value-Based Controlling in Business Practi| 4 G G

ACC 571 Instruction to Auditing 4 G

TAX 510 Basics of Business Taxation 6 G

TAX 511 Case Studies in National Business Taxatio| 4 G

TAX 520 Taxation of Companies 6 G

TAX 521 Case Studies in Company Taxation 4 (G) G

TAX 530 Taxation of Businesses and Individuals 6 E

TAX 540 Tax Accounting 4 (G)

ACC/TAX550 | International Course — Accounting and X X X
Taxation

Level 600 courses

No. of module | Name of module ECTS |HWS | FSS

ACC 620 Accounting for Financial Instruments & 6 G
Financial Institutions

ACC 621 Earnings Management 8 E

ACC 623 Accounting Theory 6 E

ACC 624 Company Valuation Practice 8 G

ACC 627 Case Studies “Consulting in financial 6 G
services”

ACC 671 Audit Theory 6 (E)

ACC 672 Corporate Governance Theory 6 G

ACC 673 Financial Accounting Research 6 G

TAX 610 International Business Taxation (German) | 6 G

TAX 611 Case Studies in International Company 4 G
Taxation

TAX 630 International Business Taxation (English) | 6

TAX 650 European Business Taxation 4 E

TAX 660 Tax Planning 6 G

TAX 670 International Tax Planning 6 E

®(): Please check on the Chair's website whetteecourse is actually offered during the semestgrianned.
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Level 700 courses

No. of module | Name of module ECTS |HWS | FSS
ACC 712 Master-Colloquium Prof. Simons - G/E G/E
ACC 714 Master-Colloquium Prof. Wistemann - G/E G/E
ACC 761 Seminar in Accounting and Capital Markets 6 G/E G/E
ACC 762 Master-Colloquium Prof. Daske - G/E G/E
TAX 730 Seminar in Business Taxation 6 G/E G/E
TAX 740 Master-Colloquium - G/E G/E
3.1.2. Area “Banking, Finance, and Insurance”
Level 500 courses
No. of module | Name of module ECTS |HWS |FSS
FIN 500 Investments | 6 E
FIN 520 Banking 12
FIN 540 Corporate Finance | (Capital Structure, Cog 10 E
of Capital and Valuation)
FIN 560 Risk Management of Insurance Companies 8 G
FIN 561 Investment Management of Insurance 8 G
Companies
FIN 580 Derivatives I: Basic Strategies and Pricing | 6 E
FIN 550 International Course — Banking, Finance, a| x X X
Insurance
Level 600 courses
No. of module | Name of module ECTS |HWS | FSS
FIN 601 Investments Il 6 E
FIN 602 Trading and Exchanges 6 E
FIN 620 Behavioral Finance 6 E
FIN 640 Corporate Finance Il (Mergers, Acquisitions 10

and Divestitures)




Level 700 courses

No. of module | Name of module ECTS |HWS | FSS

FIN 703 Seminar ,Financial Markets* 6 G/E G/E

FIN 704 Colloquium ,Financial Markets* - G/E G/E

FIN 720 Seminar in Banking and Behavioral Financ( 6 G/E (G/E)

FIN 721 Master-Colloquium in Banking and - G/E G/E
Behavioral Finance

FIN 740 Seminar in Corporate Finance 6 E

FIN 760 Seminar in Insurance 6 G G

FIN 761 Master Colloquium in Insurance - G

FIN 780 Seminar in Asset Management & 6 E E
International Finance

FIN 781 Master-Colloquium in Asset Management § - G/E G/E
International Finance

3.1.3. Area “Information Systems*

Level 500 courses

No. of module | Name of module ECTS |HWS | FSS

IS/IMAN 500 | Information Systems in Organizations 6 E

IS/MKT 500 | E-Business and Electronic Markets 6 E

IS 510 Process Management 6 E

IS 511 Information Resource Management 6 E

IS 530 Component-Based Systems 6 G/E

IS 540 Management of Enterprise Systems 6 E

IS 541 Methods and Theories in Information 6 E
Systems

IS 551 Foundations of Data Management 6

IS 553 System Software 6

IS 554 Technological Foundations of Information | 8 E
Systems

IS 550 International Course — Information Systemg x X X




Level 600 courses

No. of module | Name of module ECTS |HWS | FSS
IS 600 E-Government: Methods, Technologies an¢ 6 (E)
Processes
IS 602 Business Intelligence and Management 6 (E)
Support Systems
IS 604 Contemporary Issues in Enterprise System| 6 E E
IS 605 IT-Driven Government Modernization: 6 E E
International Case Studies
IS 613 Globally Distributed Software Development 6 E
Term Project
IS 614 Corporate Knowledge Management 6 E
IS 625 Pervasive Computing 6 E
IS 627 Self-organizing Systems 6 E
IS 629 Product Management and Design for 6 E
Enterprise Systems
IS 630 Machine Learning 6 G/E
IS 632 Supply Chain Management 6 E
Level 700 courses
No. of module | Name of module ECTS |HWS | FSS
IS 701 Master-Colloquium Prof. Veit - E (E)
IS 702 Seminar E-Business & E-Government 6 E (E)
IS 711 Master-Colloquium Prof. Heinzl - E E
IS 712 Seminar Prof. Heinzl 6 E E
IS 721 Master-Colloquium Prof. Becker - E
IS 722 Seminar Trends in Distributed Systems 6 E E
IS 731 Master-Colloquium Prof. Schader - G/E G/E
IS 732 Seminar Prof. Schader 6 E E
IS 741 Master-Colloquium Prof. Madche - E E
IS 742 Seminar Prof. Madche 6 E E




3.1.4. Area “Management*

Level 500 courses

No. of module | Name of module ECTS |HWS | FSS

IS/IMAN 500 | Information Systems in Organizations 6 E

MAN 550 International Course — Management X X X

Level 600 courses

No. of module | Name of module ECTS |HWS | FSS

MAN 611 Management of Public Services 6 G

MAN 625 Organizational Structures Within and 6 E
Between Firms

MAN 627 Organizational Design and Technology 6 E

MAN 629 Organization for Innovation 6 E

MAN 630 Introduction to Entrepreneurship 6 E

MAN 632 Advanced Entrepreneurship 6 E

MAN 643 HRM & Labor Law 6 (G)

MAN 645 Leadership and Motivation 6 E

MAN 646 HR Analytics 6 G

MAN 647 Strategic and International Human Resourg 6 E
Management

MAN 648 Incentives and Performance 6 E

MAN 651 Strategic Management | 6 E

MAN 672 Nonprofit Management 6 G

Level 700 courses

No. of module | Name of module ECTS |HWS | FSS

MAN 710 Research Seminar Public & Nonprofit 6 G/E D/E
Management

MAN 720 Research Seminar Organizational Theory | 6 E E

MAN 741 Research Seminar on Human Resource |6 G/E G/E
Management and Leadership

MAN 760 Seminar CSR 6 G/E




MAN 770 Research Seminar on Small and Medium | 6 G/E
Sized Companies and Entrepreneurship

3.1.5. Area “Marketing*

Level 500 courses

No. of module | Name of module ECTS |HWS | FSS

IS/IMKT 500 | E-Business and Electronic Markets 6 E

MKT 510 Price and Product Management 6 G/E

MKT 520 Market Research 6 E

MKT 531 Marketing Theory 4 G

MKT 532 Communication Management 2 E

MKT 540 Marketing Strategy 8 E E

MKT 560 Services Marketing 4 E

MKT 550 International Course — Marketing X X X

Level 600 courses

No. of module | Name of module ECTS |HWS | FSS

MKT 611 Sales Management and Customer 4 E
Relationship Management

MKT 612 Business-to-Business-Marketing 2 E

MKT 621 Global Marketing 4 E E

MKT 622 Country Manager 2 E E

MKT 631 Marketing Planning and Controlling 4 G

MKT 650 Market-Oriented Business Policy 4 E

Level 700 courses

No. of module | Name of module ECTS |HWS | FSS

MKT 710 Research Seminar 6 G/E G/E

MKT 720 Marketing Seminar 6 G G

MKT 730 Marketing Seminar Prof. Kuester 6 G/E G/E

MKT 740 Research Seminar 6 E E




3.1.6. Area “Operations Management*

Level 500 courses

No. of module | Name of module ECTS |HWS | FSS

OPM 501 Logistics Management 6 E

OPM 502 Inventory Management 6 E

OPM 503 Transportation | — Land Transport and 4 G
Shipping

OPM 504 Transportation Il - Aviation 4 G

OPM 561 Production Management 6 E

OPM 550 International Course — Operations X X X
Management

Level 600 courses

No. of module | Name of module ECTS |HWS | FSS

OPM 601 Supply Chain Management 6 E

OPM 660 Simulation of Manufacturing Systems 2 E

OPM 661 Manufacturing Systems Modeling and 6 E
Analysis

OPM 662 Modeling and Optimization of Operations | 8 E
Scheduling

Level 700 courses

No. of module | Name of module ECTS |HWS | FSS

OPM 701 Research Seminar Supply Chain Managen| 6 G/E (G/E)

OPM 702 Master-Colloquium - G/E G/E

OPM 761 Research Seminar Production Managemer] 6 G/E G/E

OPM 762 Master Colloquium Production Managemer| - G/E G/E

OPM 763 Basics of scientific writing for final theses | - G/E G/E

OPM 765 Introduction to scientific writing and - G/E G/E

presentation for term papers

3.2. Changing Course Offer




3.2.1. Area “Accounting and Taxation®

Level 500 courses

No. of module | Name of module ECTS | HWS FSS
ACC 514 International Financial Reporting & Analysi{ 4 E
ACC 553 Management Accounting 6 G
ACC 554 Management Accounting in International | 6 G
Corporate Groups
ACC 572 Quality and Risk Management in Auditing | 4 G
Practice
ACC 573 Selected Issues in IFRS Accounting 4 G
Level 600 courses
No. of module | Name of module ECTS | HWS FSS
ACC 625 Practical Aspects of M&A Processes 6 (G/E)
ACC 626 Transaction Accounting 4 G
ACC 653 Cost Management and Analysis 6 G
TAX 631 Case Studies in International Business 4 E
Taxation
TAX 632 International Taxation in the US and other | 4 E
selected countries
TAX 661 Case Studies in International Tax Planning| 4 G E
Level 700 courses
No. of module | Name of module ECTS | HWS FSS
ACC 711 Seminar 6 G/E G/E
ACC 713 Seminar 6 G/E G/E
ACC 753 Seminar 6 G/E
ACC 754 Master-Colloquium 0 G G
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3.2.2. Area “Banking, Finance, and Insurance*

Level 500 courses

No. of module | Name of module ECTS |HWS | FSS
FIN 565 Accounting for Insurance Companies 4 (G)
FIN 603 Empirical Finance 8 E
FIN 660 Quantitative Risk Management 4 G
FIN 681 Derivatives Il — Advanced Pricing and Risk| 6 (E)
Management Applications
FIN 682 International Asset Management 6 (E)
Level 700 courses
No. of module | Name of module ECTS |HWS | FSS
FIN 730 Seminar in Financial Systems and 6 G/E
Development Finance
3.2.3. Area “Information Systems*
Level 600 courses
No. of module | Name of module ECTS | HWS FSS
IS 606 Strategies for Electronic Commerce 6 E
IS 615 Design Thinking and Lean Development in| 6 E
Enterprise Software Development
3.2.4. Area “Management”
Level 600 courses
No. of module | Name of module ECTS | HWS FSS
MAN 613 New Public Management 6 (G)
MAN 616 Sector specific Challenges in Nonprofit 6 G
Management
MAN 631 Creativity and Entrepreneurship in Practice| 6 E
MAN 635 Social Entrepreneurship: Targeting Social | 6 E
Capital through Ecopreneurship
MAN 636 International Entrepreneurship and Managi| 6 E

Change
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MAN 652 Strategic Management Il 6 E
MAN 673 Service Learning 6 G

3.2.5. Area “Marketing*

Level 600 courses

No. of module | Name of module ECTS | HWS FSS
MKT 632 Value-Based Marketing 2 E

MKT 642 Current Strategies in Retail Marketing 2 G G
MKT 661 Consumer Behavior 2 E
MKT 662 Interactive Marketing 2 E
MKT 663 Brand Management 2 E
3.2.6. Area “Operations Management*

Level 500 courses

No. of module | Name of module ECTS |HWS | FSS
OPM 543 Procurement 6 E
OPM 544 Advanced Planning in Supply Chains 4 E

OPM 565 Integrated New Product Development 4 G
OPM 581 Service Operations Management 6 E

Level 700 courses

No. of module | Name of module ECTS | HWS FSS
OPM 741 Applied Seminar Supply Chain Managemel 6 G/E
OPM 742 Research Seminar in Operations Managen| 6 G/E
OPM 781 Research Seminar Service Operations 6 G/E

OPM 782 Master Colloguium Service Operations - G/E

Management
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3.3. Business Research

The credit points obtained for Ph.D.-level moduas only be transferred to the Master
program after a successful application and admgsio the “Business Research” program.
More detailed information is available at the Cembe Doctoral Studies in Business (CDSB).

Accounting and Taxation

Level 800 courses

ACC 801 Applied Methods & Tools in Accounting and Finance
ACC 802 Analytical Accounting Research
TAX 801 Business Taxation

Level 700 courses

E 700 Mathematics for Economists
E 702 Advanced Microeconomics
Finance

Level 800 courses

FIN 801 Discrete-Time Finance
FIN 802 Continuous-Time Finance
FIN 803 Corporate Finance

Level 700 courses

E 700 Mathematics for Economists
E 702 Advanced Microeconomics
Management

Level 800 courses

MAN 801 Advances in Strategic Management

MAN 802 Fundamentals of Non-Profit Management Science

MAN 803 Applied Econometrics in Management and Entrepresiepir
Research

MAN 804 Advances in International Management

Level 700 courses

E 700

Mathematics for Economists

-13 -




Marketing

Level 800 courses

MKT 801 Fundamentals of Marketing Research 8
MKT 802 Marketing Theories 8
MKT 803 Consumer Behavior 8
Level 700 courses

E 700 Mathematics for Economists 6
E 702 Advanced Microeconomics 8
Operations and Information Systems

Level 800 courses

OPM 801 Optimization and Heuristics 8
OPM 802 Dynamic and Stochastic Models in Supply Chain Resea 8
IS 801 Fundamentals of Design Science Research 8
IS 802 Simulation 8
Level 700 courses

E 700 Mathematics for Economists 6
4. Elective

4.1. Business Education

Please note that this elective will be offered friathsemester 2011 onwards.

Educational Management i1z

Special Subject 4/8

4.2. Computer Science

Computer Science | 8

Computer Science I 8

-14 -




Algorithms und Data Structures 8

Database Systems | 8

4.3. Business Law

Information on individual courses can be found ant®l of the Module Catalog.

4.4. Politics

Einfihrung in die Politikwissenschaft 6
EinfUhrung in die Politische Soziologie 6
EinfUhrung in die Internationalen Beziehungen 6
EinfUhrung in die Vergleichende Regierungslehre 6
4.5. Mathematics

Analysis | 10
Analysis Il 10
Linear Algebra | 9
Linear Algebra 9

4.6. Psychology

Information on individual courses can be found ant®l of the Module Catalog.

4.7. English and American Studies

Information on individual courses can be found amntRl of the Module Catalog.

4.8. German Studies

Information on individual courses can be found ant®l of the Module Catalog.
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4.9. Romance Studies

Information on individual courses can be found ant®l of the Module Catalog.

4.10. History

Information on individual courses can be found amntRl of the Module Catalog.

4.11. Philosophy

Ethics, Society, Economy 16

History of Philosophy 16

4.12. Sociology

Sociology A 18

Sociology B 18

4.13. Economics

Please note that this elective will be offered friathsemester 2011 onwards.

5. Master’'sThesis

Information on the prerequisites of the Masterssifiean be found in Part Il of the Module
Catalog.
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Part II;: Detailed information on the modules

1. Core Courses

Modules CC 501 and CC 504 are mandatory coursesldition, either Module CC 502 or
Module CC 503 have to be taken. Completion of motidules is not allowed.

Module: CC 501 Decision Analysis

Aim of module:
In this course we discuss methods and conceptsvirat developed to support and impr

bve

rational decision making in various areas of agpiom. We will cover decisions under

certainty and risk (EUT), decisions with single andltiple objectives, and decisions giv
incomplete information about probabilities or prefeces. The course also covers descrif
decision theories such as Prospect Theory. An dattion into probability calculu
including Bayes Theorem will be given. We will alstiscuss various visualizati
techniques such as decision trees and decisioncestr

en
ptive
S

DN

Learning outcomes:
After completing the course students will know at@tional decision processes, and hoy
structure and visualize decision problems. TheYhdlable to use decision analysis

vV to

techniques at an easy level to deal with multifdgctives, risk, intertemporal outcomes gnd

incomplete information. Moreover they will know alidypical behavioral findings that
conflict with the prescriptive methods.

Prerequisites:
Formal: none
Recommended: Every student participating in this course show@ehcompleted the

D_

semester finance module of the Mannheim Bachelogram (or equivalent courses). The

lecture generally assumes basic knowledge in mattiesn (calculus, optimization) and

statistics (mean, variance, standard deviation).

Obligatory registration: no Further information on registration:

Courses Hours per week Self-study ECTS

Lecture 2 6 4

Exercise class 2 2 2

ECTS in total 6

Form of assessment Final exam (60 min., 100%)

Lecturer/Person in charge Jun. Prof. Niessen-Ruenzi

Duration of module 1 semester

Offering Fall semester and Spring semester

Language English

Range of application Mannheim Master in Management, M.Sc. Business
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., M.Sc. Business Mathematics
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Module: CC 502 Applied Econometrics

Aim of module: In this module we will first review some essengttistical concepts,
including probability, random variables, distrilmrts, correlation, sampling, estimation,
confidence intervals and hypothesis testing. Tleersa part will provide a treatment of the
principles and uses of simple and multivariatedimegression analysis. We will consider
how results from such analyses can be interpretddapplied in the context of manageria
decision-making. Furthermore, the limitations aoteptial pitfalls of econometric
techniques will be discussed.

Learning outcomes:
* A sound understanding of key statistical conceptstachniques

« Familiarity with the principles and core techniqué®conometric analysis and how
regression results can be interpreted
» Skills in the practical application of relevant gtitative methods
Prerequisites:
Formal: Not taken Module CC 503
Recommended: Knowledge of introductory statistics at bachelmele
Obligatory registration: no Further information on registration:
Courses Hours per week Self-study ECTS
Lecture 2 6 4
Exercise class 2 2 2
ECTS in total 6
Form of assessment Written exam (90 minutes)
Lecturer/Person in charge Prof. Reinhold
Duration of module 1 semester
Offering Fall semester
Language English
Range of application Mannheim Master in Management, M.Sc. Business
Education
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Module: CC 503 Empirical Methods

Aim of module:
Theoretical foundations of empirical

(key summary statistics, important theoretical pimhty distributions, methodology of
hypothesis testing and key test statistics). Intotidn to qualitative empirical research.
Introduction to experimental empirical researchrdduction to survey-based empirical
research. Introduction to empirical research basesecondary data.

research.iStiadl foundations of empirical research

Learning outcomes:

results form these methods.

Participants understand the epistemological pdasbiand limitations of empirical
research in the domain of business administration.

Participants are capable to describe a datasey apipropriate summary statistics and
test simple hypotheses about the structure of dtee d

Participants know the general approach to condgcfualitative studies, experimental
studies, survey-based studies and studies basgecondary data.

Participants understand fundamental methods fdyzing causal relationships
(particularly ANOVA and analysis of regression).ejtare able to properly interpret

Prerequisites:
Formal:
Recommended: none

do not take Module CC 502

Obligatory registration: no

Further information on registration:

Courses Hours per week Self-study ECTS
Lecture Empirical Methods 2 6 4
Exercise class Empirical Methods 1 3 2
ECTS in total 6

Form of assessment

Written exam of 90 minutes

Lecturer/Person in charge

Prof. Dr. Totzek

Duration of module

1 Semester

Offering Fall semester and Spring semester

Language German in Fall semester; Spring semester Engligh

Range of application Mannheim Master in Management, M.Sc. Businegs
Education, M.Sc. Business Informatics, M.A: K&W
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Module: CC 504 Corporate Social Responsibility

Aim of module:

The lecture deals with the topic “Corporate SoBasponsibility” (CSR) and its related
backgrounds. The focus is on the discussion albeutelation between profits and
responsibility. For this purpose, theoretical C8Rnidations as well as practical CSR
competencies are imparted. It is presented that €&R investment in the conditions of

long-term business success. One of the centratigness how CSR can be managed under

competitive pressure. Managerial challenges irfigié of CSR are illustrated by case

studies.

Learning outcomes:

Thelecture sensitizes participants for the relevarfegiacal questions in daily business.

The imparted knowledge enables students to hahdlprominent term “Corporate Social

Responsibility” appropriately. In particular, sturde are able to define the scope and the

limits of CSR with reasonable care. The impartechgetencies allow students to structure

and to handle ethical challenges in management.

Prerequisites:

Formal: none

Recommended: none

Obligatory registration: no Further information on registration:

Courses Hours per week Self-study ECTS

Lecture Corporate Social 2 6 4

Responsibility

ECTS in total 4

Form of assessment Written examination (60 min.)

Lecturer/Person in charge Dr. Nick Lin-Hi

Duration of module 1 Semester

Offering Fall semester and Spring semester

Language German (HWS), English (FSS)

Range of application Mannheim Master in Management, M.Sc. Businegs
Education, M.A. K&W
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2. Business Economics

Both modules BE 510 and BE 511 are mandatory medule

Module: BE 510 Business Economics |

Aim of module:
In this module we will examine strategic behavind &fficiency in the context of businesg
decisions from a microeconomic perspective. An irtgpd aim is to convey an under-
standing of how economists approach these issub®antroduce participants to some
economic concepts that may be helpful in makingseai how businesses and other
organizations operate. Using these concepts westuidly the decision-making behavior of
individuals, analyze incentive mechanisms withigamizations and investigate the
economics of bargaining and information.

Learning outcomes:
* The ability to apply economic reasoning in the eahbf economic organizations
* An understanding of model-based analytical metlamsarguments in managerial
and personnel economics
* Familiarity with relevant economic and game-thecettconcepts under both full af
incomplete information

nd

Prerequisites:

5S

Formal: None

Recommended: Knowledge of introductory microeconomics at baché&wel

Obligatory registration: no Further information on registration:

Courses Hours per week Self-study ECTS

Lecture 2 6 4

Exercise class 2 2 2

ECTS in total 6

Form of assessment Written exam (90 minutes)

Lecturer/Person in charge Prof. Orzen

Duration of module 1 semester. Both the lecture and the exercise cla
will be held in two parallel, identical streamsaitow
smaller class sizes.

Offering Fall semester

Language English

Range of application Mannheim Master in Management, M.Sc. Busines
Education
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Module: BE 511 Business Economics I

Aim of module:
Building on BE 510 Business Economics I, this meduwill provide an introduction to
economic models of strategic decision-making ariths@r of firms in the context of

oligopolistic competition. Topics will include outpand pricing strategies, the economicg of
collusion, market structure, market entry decisiang product differentiation. Some of these
topics require a degree of analytical rigor andwilemake use of some game-theoretical
and mathematical methods.
Learning outcomes:
* The ability to apply economic reasoning in the eahbf oligopolistic competition
* An understanding of model-based analytical metlamsarguments
« Familiarity with basic game-theoretic models ofusttial organization
Prerequisites:
Formal: None
Recommended: Knowledge of introductory microeconomics at bachédgel, BE 510
Obligatory registration: no Further information on registration:
Courses Hours per week Self-study ECTS
Lecture 2 6 4
Exercise class 2 2 2
ECTS in total 6
Form of assessment Written exam (90 minutes)
Lecturer/Person in charge Prof. Orzen
Duration of module 1 semester. Both the lecture and the exercise class
will be held in two parallel, identical streamsaitow
smaller class sizes.
Offering Spring semester
Language English
Range of application Mannheim Master in Management, M.Sc. Business
Education
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3. Business Administration

In what follows, you find the core offer of the f@ifent Areas within the Business School of
the University of Mannheim. You can choose whichdoies you complete taking into
account the Examination Regulations and possildeirements for the respective module.
Furthermore, there are additional changing modyescan attend which can be found in the
‘Varying Course Offer' in chapter 3.2. Generaléudl 500 modules convey the fundamentals
while level 600 modules often already build upors thasic knowledge (please refer to the
module descriptions for details). Level 700 moduladicate seminars and are hence
significant for the Master thesis.

3.1. Regular Course Offer

3.1.1. Area “Accounting and Taxation*

Module: ACC 511 Group Accounting

Aim of module:

The course covers the preparation and interpretaficonsolidated financial statements
based on IFRS and German GAAP. All consolidatioth @imination entries necessary to
combine the separate balances and to eliminatatérecompany transactions are
introduced. In addition, models explaining the acence of groups from an economic
perspective and the effects of international actingrharmonization on the efficiency of
capital markets are discussed.

Learning outcomes:
Students know the regulations for group accounfda@ged on these regulations, students|are
able to prepare consolidated financial statemditisy learn how consolidation methods
impact the consolidated financial statement andable to interpret group reports.

Prerequisites:
Formal: none
Recommended:
* Thorough understanding of financial statementswartrlying accounting rules an
accounting theory,
* Knowledge of accounting and measurement principles,
* Principles of book keeping.

[®N

Obligatory registration: no Further information on registration:

Courses Hours per week Self-study ECTS
Lecture Group Accounting 2 6 4
Exercise class Group Accounting 2 2 2
ECTS in total 6
Form of assessment Written exam (90 min.) or oral exam
Lecturer/Person in charge Prof. Simons
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Duration of module

1 semester

Offering

Fall semester

Language

German

Range of application

Mannheim Master in Management, M.Sc. Busines
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., LL.M., M.Sc. Econ.

5S
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Module: ACC 512 Financial Accounting

Aim of module:

After an overview of the concept and system of GaTi®AAP, the course describes the
capitalization, passivation and valuation normghefsystem. In the exercise class, the nd
are discussed by means of case studies.

rms

Learning outcomes:
Students are able to describe and critically arallye capitalization, passivation and
valuation norms of German GAAP. They can applye¢hesrms to an accounting problem

Prerequisites:

5S

Formal: none

Recommended: Bachelor-knowledge of financial accounting

Obligatory registration: no Further information on registration:

Courses Hours per week Self-study ECTS

Lecture 2 6 4

Exercise class 2 2 2

ECTS in total 6

Form of assessment Solving and presenting a case study, 25%; writtef
exam (60 min.), 75%

Lecturer/Person in charge Prof. Wistemann

Duration of module 1 semester

Offering Spring semester

Language German

Range of application Mannheim Master in Management, M.Sc. Busines
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., LL.M.
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Module: ACC 513 Group Accounting in Practice

Aim of module:

The course complements group accounting by elemdrith are relevant in accounting
practice. First, accounting after change of legaifis presented and discussed. Account
in case of mergers is focused on. Then, specistions relating to the consolidation

according to German GAAP, German Tax RegulationsIBRS such as deferred taxes of

goodwill impairment test are emphasized. Finahy, steps and achievements of the busi

ng

Nness

combination project, a joint project of IASB and $B, are presented. The course is enri¢ched

by discussions on the latest changes in accourggations with respect to consolidated

financial statements, e.g. the consolidation otgpgurpose entities.

Learning outcomes:

Students learn to see consolidation from a compamyerspective and are able to evaluate

consolidation form a normative point of view. Fuatimore, students are able to compare
evaluate accounting regulations, especially wipeet to subsequent measurement of
goodwill.

and

Prerequisites:
Formal: none
Recommended:
* Principles of group accounting and profound knogkdf accounting under Germ
GAAP, German Tax Code and IFRS,
* Principles of book keeping,
» Interest in issues arising from company law speaifons.

AN

Obligatory registration: no Further information on registration:

Courses Hours per week Self-study ECTS

Lecture Group Accounting in Practice 2 6 4

ECTS in total 4

Form of assessment Written exam (45 min.) or oral exam

Lecturer/Person in charge Prof. Oser / Prof. Simons

Duration of module 1 semester

Offering Fall semester and Spring semester

Language German

Range of application Mannheim Master in Management, M.Sc. Busines
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., LL.M., M.Sc. Econ.

5S
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Module: ACC 515 IFRS Reporting and Capital Markets

Aim of module:

Key element of the lecture is the analysis of retéMFRS standards against the backgroy
of their informational impact on the capital mark&terefore, we will shortly discuss the
internationalization of accounting, the relevant&®&S in this context and the effect of
internationalization and IFRS on capital marketeAthis introduction we will touch highl
important aspects of accounting — e.g. revenuegretton, recognition and measurement
assets or financial instruments. We will also hanensight into the basics of group
accounting. All accounting topics discussed willdmalyzed with respect to their capital
market relevance. We will illustrate the effectengscurrent accounting practices of
multinational entities, go into major findings esearch concerning the link between
accounting and capital markets’ effects and apgpiykinowledge in case studies discusse
and solved in seminar classes. The schedule wibbeluded by an assessment of the
importance of accounting for corporate governamzkamntrolling (inside perspective) ang
capital-market-oriented financial statement analysutside perspective).

o<

nd

Learning outcomes:
By the end of the module students should
* know about economic consequences of financial tegpand about the role
accounting information plays on capital markets,
» understand the special role of IFRS on internatioapital markets,
e understand the main IFRS accounting rules and itmg@lication on an entity’s
financial statement,
* be able to analyze a financial statement from aidéand an outside view,

» demonstrate orally and in writing their comprehensh the solution of case studies.

[72)

Prerequisites:
Formal: none
RecommendedBachelor-knowledge of financial accounting

Obligatory registration: no | Further Information on the registration:

Courses Hours per week Self-study ECTS
Lecture 2 6 4

Excercise class 2 2 2

ECTS in total 6

Form of assessment Solving and presenting of a case study, 25%; wrifte

exam (60 min.), 75%

Lecturer/Person in charge Prof. Wistemann

Duration of module 1 semester

Offering Spring semester

Language English

Range of application Mannheim Master in Management, M.Sc. Busines
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., LL.M., M.Sc. Econ.

5S
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Module: ACC 531 Company Valuation

Aim of module:

The course gives an overview of valuation methadbsminciples as well as the valuation
companies on the capital market. The course foouséise discounted cash flow method
(shareholder value-approach). In addition to thergific theory, the implementation in
praxis is discussed.

of

Learning outcomes:
Students are able to describe and discuss valuat&hods. They can apply their theoret
knowledge of company valuation principles on cdadiss.

cal

Prerequisites:

5S

Formal: none
Recommended: Bachelor-knowledge of financial accounting andfioe
Obligatory registration: yes Further information on registration:
Website of the chair / “Student Portal”
Courses Hours per week Self-study ECTS
Lecture Company Valuation 2 6 4
Exercise class Company Valuation 2 2 2
ECTS in total 6
Form of assessment Written exam (45 min.): 75%; case study: 25%
Lecturer/Person in charge Prof. Wistemann
Duration of module 1 semester
Offering Fall semester
Language German
Range of application Mannheim Master in Management, M.Sc. Busines
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., LL.M.
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Module: ACC 532 Security Valuation & Financial Staement Analysis

Aim of module:
This course teaches advanced principals of compovauation and economics-bag
financial statement analysis. The focus of thisrseus thus on capital-market participaf
and financial analysts’ valuation methods, as wasl on tools to support investmg
decisions. In the first part, concepts necessadetove inputs into valuation models, such
the modelling of projected financial statementshar derivation of expected rates of rety
from capital markets-based data are covered. Timpggs are then utilized to derive eqy
(or entity) values using either cash-flow based KDIBFTE, WACC, APV) or earnings-bas
valuation models (RIV, AEG). In the second partla# class, we will introduce commor
suggested methods of financial statement analysis pat those recommendations to
economic test using available methods from thetedl@mpirical accounting and finan
literature.

sed
s’
bnt
as
rns
ity
d
ly
an
ce

Learning outcomes:
The students should get an in-depth understandittgeacconceptual approaches and met}
available for valuing firms. They should on the dmend understand both the theoret
constructs, assumptions and limitations behindehmmncepts, but should on the other h
also be capable of implementing them in practicah{puter-based) applications.

Prerequisites:
Formal: none
Recommended: Bachelor level knowledge of financial accountimgl éinance

Note: Literature collection for self-study is provided

nods
cal
and

Obligatory registration: no Further information on registration:

Courses Hours per week Self-study ECTS

Lecture Security Vauation & 2 6 4

Financial Statement Analysis

Exercise class Security Valuation & 2 2 2

Financial Statement Analysis

ECTS in total 6

Form of assessment Written exam (90 min.)

Lecturer/Person in charge Prof. Daske

Duration of module 1 semester

Offering Spring semester

Language English

Range of application Mannheim Master in Management, M.Sc. Business
Informatics, Diploma Bus. Adm., LL.M., M.Sc.
Econ.
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Module: ACC 552 Value-Based Controlling in Busines®ractice

Aim of module:

The course provides an overview of state-of-thezamtrolling systems and methods used
business practice. The focus is laid on value-basah systems. For this, practical case
studies will be presented in particular.

Learning outcomes:
By attending the class students will gain basicdiedge in applying controlling instrumer
in practice. This will enable them to broaden tleintrolling skills gathered in basic
controlling lectures. Furthermore, significant peobatic issues in implementing controllir
systems in practice are shown and approacheswimgahem are presented.

Prerequisites:

in

g

5S

Formal: none

Recommended: Basic knowledge of cost accounting

Obligatory registration: yes Further information on registration:
Website of the chair

Courses Hours per week Self-study ECTS

Lecture Value-Based Controlling in 2 6 4

Business Practice

ECTS in total 4

Form of assessment Exam (60 Min)

Lecturer/Person in charge Dr. Truxius / chair of Prof. Hofmann

Duration of module 1 semester

Offering Fall semester and Spring semester

Language German

Range of application Mannheim Master in Management, M.Sc. Busines
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., LL.M., M.Sc. Econ.
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Module: ACC 571 Introduction to Auditing

Aim of module:

The course introduces students to the professianceftified accountant and describes thie

principles of an audit regarding its contentspitscess and its objectives. The course
illustrates the application of auditing norms te firactice of a certified accountant.

Learning outcomes:
Students are able to describe the several stagesaidit and the principles an auditor ha
respect in a year-end audit. Students learn toydggdic principles to audit cases.

s to

Prerequisites:

5S

Formal: none

Recommended: Bachelor-knowledge of financial accounting

Obligatory registration: no Further information on registration:

Courses Hour per week Self-study ECTS

Lecture Introduction to Auditing 2 6 4

ECTS in total 4

Form of assessment Written exam (45 min.)

Lecturer/Person in charge Prof. Kdmpfer

Duration of module 1 semester

Offering Fall semester

Language German

Range of application Mannheim Master in Management, M.Sc. Busines
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., LL.M., M.Sc. Econ.
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Module: TAX 510 Basics of Business Taxation

Aim of module:
- Income tax and corporate income tax,
- trade tax,
- property tax,
- capital transfer tax,
- property transfer tax and,
- value added tax.

Learning outcomes:
- Students know the basics of the most importantiassi taxes.
- Students understand the structure of these taxkaramable to assess taxes in sim
cases.
- Most notably, students understand how income tgeperty taxes and the value
added tax impact both on business decisions artlkdeotax burden of businesses.

ple

Prerequisites:

5S

Formal: not taken the Module 530

Recommended: Basic knowledge of German financial accounting

Obligatory registration: no Further information on registration:

Courses Hours per week Self-study ECTS

Lecture Basics of Business Taxation 2 6 4

Exercise class Basics of Business 2 2 2

Taxation

ECTS in total 6

Form of Assessment Written exam (90 min.)

Lecturer/Person in charge Prof. Schreiber

Duration of module 1 semester

Frequency Fall semester

Language German

Range of Application Mannheim Master in Management, M.Sc. Busines
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., LL.M., M.Sc. Econ.
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Module: TAX 511 Case Studies in National Businessakation

Aim of module:
- The students should be given an understandingréapgtaxation in a national
context
- The students thereby get to know practically red¢espects of affiliated groups an
learn how to apply them for tax planning purposes
- Additionally the importance of the balance shedk lva pointed out using practical
examples

Learning outcomes:

- Principles of national group taxation

- Relevant questions concerning affiliated groupsrfioome and sales tax matters

- Several issues of the tax statement will be addegecusing mainly on the
valuation for tax purposes and on companies whieliacing a financial crisis

- Basics of deferred income taxes regarding thenateynalization of the German
accounting

- Selected questions on sales tax in the contextoafpgtaxation

Prerequisites:

5S

Formal: none

Recommended: Basic knowledge of business taxation

Obligatory registration: no Further information on registration:

Courses Hours per week Self-study ECTS

Lecture Case Studies in National 2 6 4

Business Taxation

ECTS in total 4

Form of assessment Written examination (45 min.)

Lecturer/Person in charge Dr. Kaul/Prof. Schreiber and Prof. Spengel

Duration of module 1 semester

Frequency Fall semester

Language German

Range of application Mannheim Master in Management, M.Sc. Busines
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., LL.M., M.Sc. Econ.
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Module: TAX 520 Taxation of Companies

Aim of module:
- Taxation of sole proprietors and partnerships,
- taxation of corporations,
group taxation,
taxation of hybrid legal forms,
reorganizations.

Learning outcomes:
- Students understand the relevance as well as tisqoences of the transparency
principle and the separation principle.
- Students assess the tax burden on profits as sveth ahareholder compensations
dependent on the legal form of the business.
- Most notably, students understand and evaluatethplanning opportunities creat
by business tax law.

Prerequisites:

5S

Formal: not taken the Module 530

Recommended: not specified

Obligatory registration: no Further information on registration:

Courses Hours per week Self-study ECTS

Lecture Taxation of Companies 2 6 4

Exercise class Taxation of Companies 2 2 2

ECTS in total 6

Form of Assessment Written exam (90 min.)

Lecturer/Person in charge Prof. Schreiber

Duration of module 1 semester

Frequency Fall semester

Language German

Range of Application Mannheim Master in Management, M.Sc. Busines
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., LL.M., M.Sc. Econ.
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Module: TAX 521 Case Studies in Company Taxation

Aim of module:
- Tax planning for partnerships
- Tax planning for corporations
- Real estate transfer tax
- Changes of corporate form and reorganizations
- Business acquisitions

Learning outcomes:

- The students study in detail specific rules whidh@articularly important for the taj
planning of partnerships and corporations

- The students learn to optimize business structdantax purposes

- Particular attention is paid tsiness reorganizations and the development iofeef|

5S

solutions

Prerequisites:

Formal: none

Recommended: Basic knowledge of company taxation

Obligatory registration: no Further information on registration:

Courses Hours per week Self-study ECTS

Lecture Case Studies in Company 2 6 4

Taxation

ECTS in total 4

Form of assessment Written exam (90 min.)

Lecturer/Person in charge Dr. Rogall/Prof. Schreiber and Prof. Spengel

Duration of module 1 semester

Frequency Fall semester (not in fall semester 2012!) andrigpf
semester

Language German

Range of application Mannheim Master in Management, M.Sc. Busines
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., LL.M., M.Sc. Econ.
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Module: TAX 530 Taxation of Businesses and Individals

Aim of module:
- Basic principles of taxation
- Personal income tax
- Corporate income tax
- Local profit taxes and non-profit taxes (e.g. tréabe property tax)
- Comparative taxation of transparent entities (potgrietors and partnerships) and
corporations and their shareholders
- Gift and inheritance taxes
- Capital transfer tax
- Value added tax

Learning outcomes:

- Students know the basic principles of differentetypf taxes and understand the
structure of these taxes (the lecture focuses @mtathsystems in the EU member
states and the US)

- Students understand the relevance as well as tisqoences of the transparency
principle and the corporation principle and assleegax burden on profits as well
on shareholder compensations dependent on theftegabf the business.

- Most notably, students understand how taxes inflediusiness decisions and
evaluate tax planning opportunities created byrimss tax law.

\S

Prerequisites:

5S

Formal: not taken the Modules TAX 510 and TAX 520

Recommended: Basic knowledge of financial accounting

Obligatory registration: no Further information on registration:

Courses Hours per week Self-study ECTS

Lecture 2 6 4

Exercise 2 2 2

ECTS in total 6

Form of assessment 70 % Written exam (90 min.), 30 % individual
assignment and group presentation

Lecturer/Person in charge Prof. Schreiber and Prof. Spengel

Duration of module 1 semester

Frequency Fall semester

Language English

Range of application Mannheim Master in Management, M.Sc. Busines
Education, M.Sc. Business Informatics, LL.M.,
M.Sc. Econ.
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Module: TAX 540 Tax Accounting

Aim of module:

Legal basis of tax accounting in Germany,

taxes in financial accounts according to both Gercanmercial law and
International Financial Reporting Standards (IFRS),

deferred taxes and their impact on a companiedhtaden (the group’s tax-profit
ratio),

tax planning and its impact on the companies’ tasdén.

Learning outcomes:

Students understand:

the basics of tax accounting,

the interdependence of financial accounting andatzmounting,

accounting for taxes under German commercial law,

accounting for deferred taxes according to IFRS;G/AP and German GAAP,
a group’s tax-profit ratio,

accounting for selected tax related transactions-@teductible expenses, profit
distributions and withholding taxes, goodwill, lassry-forward),

asset recognition and asset valuation for tax mepo

tax planning in the field of tax accounting,

tax accounting reform proposals.

Prerequisites:

20

Formal: none

Recommended: Basic knowledge financial accounting

Obligatory registration: no Further information on registration:

Courses Hours per week Self-study ECTS

Lecture Tax Accounting 2 6 4

ECTS in total 4

Form of Assessment 70 % Written exam (45 min.), 10 % presentation,
% case studies

Lecturer/Person on charge Prof. Schreiber

Duration of module 1 semester

Frequency Fall semester (not in fall semester 2012!)

Language German

Range of Application Mannheim Master in Management, M.Sc. Busines
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., LL.M., M.Sc. Econ.

5S
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Module: ACC/TAX 550 International Course — Accounting and Taxation

Aim of module: depends on course taken abroad

Learning outcomes:depends on course taken abroad

Prerequisites:none

Formal: The course level equals a regular 500-level coor&®0-level course in the Master

in Management program.
RecommendedThemodule can be taken during a study abroad terméser and
complements the Mannheim curriculum of the student.

Course Hours per week Self-study ECTS

International Course — Accounting depends on depends on course depends on

and Taxation course taken taken abroad  course taken
abroad abroad abroad abroad

ECTS in total: depends on course
taken abroad

Form of assessment depends on course taken abroad

Lecturer/Person in charge Lecturer at the host university; in Mannheim the
respectiveleaching Areas responsible for
assessment of course

Duration of module 1 semester

Offering fall or spring semester

Language English preferred, but any other language possible
Mannheim faculty member is able to identify content
and level

Range of application Mannheim Master in Management, other Master
progams, depends on respective study regulations
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Module: ACC 620 Accounting for Financial Instruments & Financial Institutions

Aim of module:
The course addresses conceptual issues in acoguittinfinancial instruments and

Y

financial institutions currently discussed by stamd setters (FASB, IASB) and bank
regulators. It covers the discussion of the disiamcbetween equity and financial liabilitigs,
derecognition of financial assets, measurement ioéntial instruments and on the

accounting for hedging transactions. Finally, rdikclosure requirements under IFRS
the Basel-Framework are discussed.

and

Learning outcomes:

The course aims at developing the skills to chiycanalyze and evaluate proposals| of

standard setters and regulators in the field ofbaating for financial instruments a

nd

financial institutions. Students will get an in-depinderstanding of the current and propgsed
accounting rules and understand the underlying eqa@l discussions surrounding their

development.

Prerequisites:

Formal: none

Recommended: Basic knowledge of IFRS accounting.

Obligatory registration: no Further information on registration:

Courses Hours per week Self-study ECTS

Lecture 2 6 4

Exercise class 1 3 2

ECTS in total 6

Form of assessment Written exam

Lecturer/Person in charge Prof. Dr. Holger Daske

Duration of module 1 semester

Offering Fall semester

Language German

Range of application Mannheim Master in Management, M.Sc. Business
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., LL.M., M.Sc. Econ.
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Module: ACC 621 Earnings Management

Aim of module:

The course analyzes objectives of the manager'®iuaecounting discretion and highlights
recognition and measurement rules which allow farnggs management. Earnings

management can be engaged in to influence finarste@iement user's perception

of

accounting information. It can also serve to affetinagement’'s compensation whjich

frequently depends on accounting data. Here, #wwastiship role of accounting is focug

on. The analysis is based on agency and game tloabraodels and on empirical studies.

sed

Learning outcomes:

Students learn why earnings are the object of nudatipn and how earnings can be
manipulated. They know that earnings managemenbeanterpreted from an informative
as well as from a stewardship perspective. Studerderstand agency and game theoreti
models to analyze earnings management and aradamith empirical methods on earnin
management both from a capital market as wellraa@agement compensation perspecti

cal

Prerequisites:

Formal: none
Recommended: Module ACC 511 or Module ACC 512
Note:

+ Joint Lecture of Prof. Daske and Prof. Simons,
« Literature collection for self-study is provided.

5S

Obligatory registration: no Further information on registration:

Courses Hours per week Self-study ECTS

Lecture Earnings Management 2 6 4

Exercise class Earnings Management 2 6 4

ECTS in total 8

Form of assessment Written exam (45 min.) or oral exam

Lecturer/Person in charge Prof. Simons and Prof. Daske

Duration of module 1 semester

Offering Spring semester

Language English

Range of application Mannheim Master in Management, M.Sc. Busines
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., LL.M., M.Sc. Econ.
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Module: ACC 623 Accounting Theory

Aim of module:
The module critically examines the broader implarag of financial accounting beyond th

methodology and practice of accounting dealt witthie modules ACC 511 and ACC 512,

The module aims at making students familiar with tiost important impacts of financial
reporting on capital markets, underlying econoroignidations and concepts.

112

Learning outcomes:
By the end of the module students are able to

» demonstrate an advanced understanding of the batitm of normative and
positive accounting theory respectively to thedfief accounting;

* understand and demonstrate (orally or in writiftng) tole of accounting in the
context of capital markets conditional on the infation efficiency;

» discuss financial reporting as contracting mechmaraad its capacity to mitigate
principal-agent conflicts when information asymmestrexist;

» critically evaluate different measurement concépisluding their assumptions) in
order to provide decision useful information toremt and potential investors;

» understand the economics and politics of standzttthg and apply it to the special
case of the European Union and the IASB; and to
demonstrate orally and in writing their comprehensn the solution of case studies

Prerequisites:

5S

Formal: none

Recommended: Bachelor-knowledge of financial accounting

Obligatory registration: no Further information on registration:

Courses Hours per week Self-study ECTS

Lecture 2 6 4

Exercise class 2 2 2

ECTS in total 6

Form of assessment Presentation, 25%; Written exam (45 min.), 75%

Lecturer/Person in charge Prof. Wistemann

Duration of module 1 semester

Offering Fall semester

Language English

Range of application Mannheim Master in Management, M.Sc. Busines
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., LL.M., M.Sc. Econ.
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Module: ACC 624 Company Valuation Practice (Case stly M&A)

Aim of module:

In this course offered in cooperation with KPMG fguoups of three to four members
simulate the M&A process of a company. The fouugrepresent the consultants of a

bidder interested in the acquisition of the compa&@ympeting with each other, every group
seeks to prepare the best M&A concept. The cdsased on an actual transaction. Hence

students are granted access to original documents.

D
1

Learning outcomes:
It is the objective of the course to familiarizedstnts with a M&A process and to prese
practical, project based company valuation. Thesmuaonsists of six components.

Nt a

Prerequisites:
Formal:

Recommended:

Module ACC 531 or
Module ACC 532 or
equivalent course (decision has to be taken iddally by the chair)

not specified

Obligatory registration: yes

Further information on registration:
http://daske.bwl.uni-mannheim.de/164.html

Courses Hours per week Self-study ECTS
Lecture 2 6 4
Exercise class 6 2 4
ECTS in total 8

Form of assessment

Group work and oral examination

Lecturer/Person in charge

Prof. Dr. Daske, Dr. Wagner

Duration of module

1 semester

Offering

Spring semester

Language

German

Range of application

Mannheim Master in Management, M.Sc. Busines
Education, M.Sc. Business Informatics, Diploma

5S

Bus. Adm., LL.M., M.Sc. Econ.
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Module: ACC 627 Case Studies “Consulting in finanal services”

Aim of module: In this course, offered jointly with KPMG, curreiopics from the frontier
between financial accounting, consulting, risk nggamaent, regulatory law and capital
markets with a focus on the financial servicesaewtll be covered. The participants will

form groups of three to four students and discugblpm areas of high practical relevance

using both practice-oriented and academic apprea¢tesults will be summarized in a
consulting report and presented in a final requiésentation.

Learning outcomes Participants are able to discuss and solve compiaxems of high
practical relevance at the interface of capitalkats, financial accounting and auditing.
Students know the area of tension between acadsse&solutions and those related to
practice and are able to develop solutions accgrdirboth aspects. The consulting report
corresponds to standards required by the busimastige and is academically founded.

Prerequisites:
Formal: none
RecommendedBachelor-knowledge of financial accounting and rice

5S

Obligatory registration: yes Further Information on the registration:
Website of the chair/’Student Portal”
Courses Hours per week Self-study ECTS
Lecture 2 6 4
Exercise class 2 2 2
ECTS in total 6
Form of assessment Consulting report, 50%; final presentation, 50%
Lecturer/Person in charge Dipl.-Kfm. Becker, Prof. Wistemann
Duration of module 1 semester
Offering Fall semester
Language German
Range of application Mannheim Master in Management, M.Sc. Busines
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., LL.M., M.Sc. Econ.
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Module: ACC 671 Audit Theory

Aim of module:

The course analyzes the market structure of thé& awatket as well as the auditor-clignt

relationship. Audit theory can be interpreted ag p&acorporate governance theory as pne

special player, the auditor, is analyzed. The aiglg based on theoretical models as well as

empirical results. The regulatory framework is eeé#d by means of game theoretjcal

rationality concepts.

Learning outcomes:

Students are familiar with the purpose and the saoipan independent audit. They see

auditing as a mean to set off principal-agent ¢atstl Furthermore, students know how [the

auditor strategically interacts in game theoregttisgs. They are aware of the influence of

regulatory changes on auditing and the audit fimagponses to these changes.

Prerequisites:

Formal: none

Recommended: Previous visit of an ACC 500 module is recomdezh

Note: Literature collection for self-study is provided.

Obligatory registration: no Further information on registration:

Courses Hours per week Self-study ECTS

Lecture Audit Theory 2 6 4

Exercise class Audit Theory 1 3 2

ECTS in total 6

Form of assessment Written exam (45 min.) or oral exam

Lecturer/Person in charge Prof. Simons

Duration of module 1 semester

Offering Spring semester (not in spring semester 2012)

Language English

Range of application Mannheim Master in Management, M.Sc. Business
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., LL.M., M.Sc. Econ.
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Module: ACC 672 Corporate Governance Theory

Aim of module:

The course analyzes agency conflicts arising fioenseparation of ownership and control.

Emphasize is put on four main players in the caeorgovernance setting: manager,

supervisory board, shareholder and auditor. Based agency-theoretical and ga
theoretical modelling as well as empirical evidenoanagement incentives and governg
mechanisms which are designed to mitigate ageralylgms are discussed.

ne
\nce

Learning outcomes:

Students know the main purpose and the elementederman Corporate Governance
Code. They are familiar with management incentasas conflicts of interests caused by
management compensation, are aware of the maurésabdf stock option programs and
know how to account for these programs. Furtherpsitelents understand the role of the
supervisory board as an element of corporate ganem

Prerequisites:
Formal: none
Recommended: not specified

Note: Literature collection for self-study is provided.

5S

Obligatory registration: no Further information on registration:

Courses Hours per week Self-study ECTS

Lecture Corporate Governance 2 6 4

Theory

Exercise class Corporate Governance 1 3 2

Theory

ECTS in total 6

Form of assessment Written exam (45 min.) or oral exam

Lecturer/Person in charge Prof. Simons

Duration of module 1 semester

Offering Fall semester

Language German

Range of application Mannheim Master in Management, M.Sc. Busines
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., LL.M., M.Sc. Econ.
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Module: ACC 673 Financial Accounting Research

Aim of module:

Referring to exemplary questions this course carmsithe contribution of analytical mod
to research in financial accounting. We will diss@igr example the necessity of accoun
regulation (Grossman/Hart (1980), Verrecchia (1983 existence of optimal account
standards (Verrecchia (1973), Gox/Wagenhofer (2060@)he the role financial accounti
plays in corporate governance (Lambert (2001)).t@éto our discussion will be, above g

Bls
[ing
ng
g
nd

beyond the presented papers’ essential resulis rétation to other literature in the field and

the limits of their respective models.

Learning outcomes:

Participants will appreciate analytical models m&ssential tool in financial accounting
research. They are expected to appraise analygisalts with reference to the chosen
model’s central assumptions and relate them to atvenand empirical claims. The cours
also aims at training the delineation and reviewa epecific literature.

D

Prerequisites:
Formal: none
Recommended: not specified

Note: The course is graded based on two short homenassigs and one presentation in

class. Due to the grading concept a maximum ofazfigipants will be allowed. Selection is
on a first come first serve basis.
Obligatory registration: yes Further information on registration:
“Student portal”
Courses Hours per week Self-study ECTS
Lecture 2 10 6
ECTS in total 6
Form of assessment Two written assignments, 1 presentation
Lecturer/Person in charge Dr. Ebert
Duration of module 1 semester
Offering FSS
Language German
Range of application Mannheim Master in Management, M.Sc. Business
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., LL.M., M.Sc. Econ.

- 46 -



Module: TAX 610 International Business Taxation

Aim of module:
- Basics of international business taxation,
- taxation of inbound investments,
- taxation of outbound investments,
- transfer pricing,
- cross-border reorganisations.

Learning outcomes:
- Students know the basics of international taxafi@tional tax law, double taxation
conventions, primary and secondary EU law) anccghses of double taxation.
- Students understand the tax consequences of sbialglidomestic and foreign
permanent establishments as well as domestic aajfocorporations.
- Students understand the impact of transfer priomthe companies’ tax burden.

- Most notably, students are able to evaluate howinational companies make use|of
internationally diverging tax burdens.
Prerequisites:
Formal: not taken module TAX 630
Recommended: Knowledge of contents of Module TAX 510 and Mt TAX 520 or
Module TAX 530
Obligatory registration: no Further information on registration:
Courses Hours per week Self-study ECTS
Lecture International Business 2 6 4
Taxation
Exercise class International Business 2 2 2
Taxation
ECTS in total 6
Form of Assessment Written exam (90 min.)
Lecturer/Person in charge Prof. Schreiber
Duration of module 1 semester
Frequency Spring semester
Language German
Range of Application Mannheim Master in Management, M.Sc. Business
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., LL.M., M.Sc. Econ.
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Module: TAX 611 Case Studies in International Compay Taxation

Aim of module:
- Basic principles of international tax law,
- Taxation of foreign investors with domestic actast(inbound investments),
- Taxation of domestic investors with foreign actast(outbound investments),
- Special issues concerning multinational companies,
- Recent trends in international tax law — currestdl policy and current tax plannin
issues.

Learning outcomes:

- Students understand the importance of internati@xgblanning in a multinational
corporation (use of tax opportunities, minimizatafrindividual tax risk,
improvement of the overall tax situation)

- Students practice the use of domestic and for@igmules on the basis of case stu(
and are able to evaluate interdependencies offtest® and their relation to non-ta
drivers

- Students learn proactive handling of cross-borabetaw.

lies

Prerequisites:

5S

Formal: none
Recommended: Knowledge of contents of Module TAX 510 and ModuieX 520 or
Module TAX 530

Obligatory registration: no Further information on registration:

Courses Hours per week Self-study ECTS

Lecture Case Studies in International 2 4 4

Company Taxation

ECTS in total 4

Form of assessment Written examination (45 min.)

Lecturer/Person in charge Prof. Endres/Prof. Schreiber and Prof. Spengel

Duration of module 1 semester

Frequency Spring semester

Language German

Range of application Mannheim Master in Management, M.Sc. Busines
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., LL.M., M.Sc. Econ.
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Module: TAX 630 International Business Taxation

Aim of module:
- Basics of international business taxation,
- taxation of inbound investments,
- taxation of outbound investments,
- transfer pricing,
- cross-border reorganisations.

Learning outcomes:
- Students know the basics of international taxafi@tional tax law, double taxation
conventions, primary and secondary EU law) anccghses of double taxation.
- Students understand the tax consequences of sbialglidomestic and foreign
permanent establishments as well as domestic aajfocorporations.
- Students understand the impact of transfer priomthe companies’ tax burden.

- Most notably, students are able to evaluate howinational companies make use|of
internationally diverging tax burdens.

Prerequisites:

Formal: not taken module TAX 610

Recommended: Knowledge of contents of Module TAX 510 and Maal@lAX 520 or

Module TAX 530

Obligatory registration: no Further information on registration:

Courses Hours per week Self-study ECTS

Lecture International Business 2 6 4

Taxation

Exercise class International Business 2 2 2

Taxation

ECTS in total 6

Form of Assessment 70 % Written exam (90 min.), 30 % individual
assignment and group presentation

Lecturer-in-charge Prof. Spengel

Duration of module 1 semester

Frequency Spring semester

Language English

Range of Application Mannheim Master in Management, M.Sc. Business
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., LL.M., M.Sc. Econ.
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Module: TAX 650 European Business Taxation

Aim of module:

- Taxation of sole proprietors, partnerships and @@fions in Europe,
European tax law (EC treaty and directives),
European corporate tax planning,
European tax planning and the case law of the BamCourt of Justice (ECJ),
Corporate tax harmonisation in the European Union.

Learning outcomes:

- Students understand business tax systems in theniduhber states as well as the
basic structures of the relevant European law.

- Students understand the impact of the Europeant@bdustice’ rulings on the tax
planning opportunities of European companies.

- Most notably, students focus on possible ways tmbaise company taxation withi
the European Union as well as on the European Cesiomis proposal of a commo
consolidated corporate tax base (CCCTB).

Prerequisites:

Formal: none

Recommended: Knowledge of contents of Module TAX 510 and Mt TAX 520 or
Module TAX 530

Obligatory registration: no Further information on registration:

Courses Hours per week Self-study ECTS

Lecture European Business Taxation 2 6 4

ECTS in total 4

Form of Assessment Written exam (90 min.)

Lecturer/Person in charge Prof. Schreiber

Duration of module 1 semester

Frequency Spring semester

Language English

Range of Application Mannheim Master in Management, M.Sc. Busines
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., LL.M., M.Sc. Econ.

5S
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Module: TAX 660 Tax Planning

Aim of module:

- Impact of taxes on net present value and returimegstment,
tax neutrality,
financing decisions and decisions concerning thalleorm,
mergers and acquisitions,
foreign direct investment.

Learning outcomes:
- Students know how taxes impact on economic degsion

- Students determine the nominal as well as theteféetax burden of investments and
understand the conditions of tax neutrality.

- Most notably, students analyse in depth how detssrespond to taxes in crucial
fields as investments, financing, legal form, mesgand acquisitions and foreign
direct investment.

Prerequisites:

Formal: none

Recommended: Knowledge of contents of Module TAX 510, TAX®ar TAX 530 and

TAX 610 or TAX 630

Obligatory registration: no Further information on registration:

Courses Hours per week Self-study ECTS

Lecture Tax Planning 2 6 4

Exercise class Tax Planning 2 2 2

ECTS in total 6

Form of Assessment Written exam (90 min.)

Lecturer/Person in charge Prof. Schreiber

Duration of module 1 semester

Frequency Fall semester

Language German

Range of Application Mannheim Master in Management, M.Sc. Business
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., LL.M., M.Sc. Econ.

-51 -



Module: TAX 670 International Tax Planning

Aim of module:

Impact of taxes on net present value and returimwastment,

tax neutrality,

foreign direct investments (choice of legal grotqpcture, holding activities,
financing activities, intellectual property managem supply chain management)
anti-avoidance rules,

tax optimisation and effective tax rate.

Learning outcomes:

Students know how taxes influence economic decssion

Students determine the nominal as well as the tafeetax burden of different kinds
of foreign activities.

Most notably, students analyse in detail tax plagripportunities as well as risks for
companies which are engaged in cross-border aesvit

Prerequisites:
Formal: none
Recommended: Knowledge of contents of Module TAX 610 or

Module TAX 630

Obligatory registration: no Further information on registration:

Courses Hours per week Self-study ECTS

Lecture International Tax Planning 2 6 4

Exercise class International Tax 2 2 2

Planning

ECTS in total 6

Form of Assessment 70 % Written exam (90 min.), 30 % individual
assignment and group presentation

Lecturer/Person in charge Prof. Spengel

Duration of module 1 semester

Frequency Fall semester

Language English

Range of Application Mannheim Master in Management, M.Sc. Business

Education, M.Sc. Business Informatics, LL.M.,
M.Sc. Econ.
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Module: ACC 712 Master-Colloquium Prof. Simons

Aim of module:

The Master-Colloquium which is usually carried aiter about 2 months of writing t
Master Thesis allows students to present the @udimd specific topics of their theses an
discuss the contents with the members of the cladr other Master students. For
presentation, it is recommended to focus on thecstre of the analysis and on key poi

ne
d to
the
nts.

Theoretical background which is essential to untdasthe analysis shall only be presented

very briefly.

Learning outcomes:

Students are able to present complex issues mictwted way. The aim of the Master’s
Kolloquium is to support students writing their $lee and to identify possible issues at an
early stage.

Prerequisites:
Formal: Module ACC 711
Acceptance of seminars from other chairs aftesatiing Prof. Simons
Recommended:
e Profound knowledge of accounting,
« Interest in scientific research.

Note: A research assistant supports participants ingoieg the thesis.

Obligatory registration: yes Further information on registration:
Website of the chair

Courses Hours per week ECTS

Colloquium 2

Exercise class 2

ECTS in total

Form of assessment Presentation and thesis

Lecturer/Person in charge Prof. Simons

Duration of module 1 semester

Offering Fall semester and Spring semester

Language German or English

Range of application Mannheim Master in Management, M.Sc. Bus. Eq
Diploma Bus. Adm.
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Module: ACC 714 Master-Colloquium Prof. Wiistemann

Aim of module:
Students are able to present complex issues inuatwted way. The aim of the Master-

Colloquium is to support students in writing thiiesis and to identify possible issues at an
early stage.

Learning outcomes:
In the Master-Colloquium students discuss the sirecand particular issues of their thesis.

Prerequisites:

Formal: Module ACC 713
Recommended:
* Profound knowledge of accounting
e Interest in scientific research

Note: Students are supported by a research assistantydibe Master thesis.

Obligatory registration: yes Further information on registration:
Website of the chair

Courses Hours per week ECTS

Exercise class 2

ECTS in total

Form of assessment Thesis

Lecturer/Person in charge Prof. Wistemann

Duration of module 1 semester

Offering Fall semester and Spring semester

Language German or English

Range of application Mannheim Master in Management, Diploma Bus.
Adm., M.Sc. Bus. Ed.
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Module: ACC 761 Seminar in Accounting and Capital Markets

Aim of module:
The seminar in Accounting and Capital Markets idtrces students to research in finan
accounting and capital markets. Students learoltee roblems autonomously and to apprd
a research question scientifically. The resultthefthesis are presented in the seminar.

cial
ach

Learning outcomes:
Students know how to pursue research in finanat@banting. They are able to analyz¢
research question and to structure and write atsfotethesis. They can present and discusg
main findings of their analysis in the seminar.

Prerequisites:
Formal: none

Recommended:
* Profound knowledge of financial accounting andiicance
* In addition, good knowledge of English language ah8asic statistical and econome
techniques can be beneficial
» Interest in scientific research

ric

Note: A research assistant supports participants in pirepthe thesis.

Obligatory registration: yes Further information on registration:
http://daske.bwl.uni-mannheim.de/107.html
Courses Hours per week Self-study ECTS
Lecture 2 6 4
Tutorial (intensive) 2 2 2
ECTS Modul total 4 6
Form of assessment Seminar paper (60%)
Presentation and discussion (40%)
Lecturer/Person in charge Prof. Dr. Holger Daske
Duration of module 1 semester
Offering Fall semester and/or Spring semester
Language German oiEnglish
Range of application Mannheim Master in Management, Diploma Bus.
Adm., M.Sc. Bus. Ed.
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Module: ACC 762 Master-Colloquium Prof. Daske

Aim of module:
In the Master-Colloquium students discuss the 8iracand particular issues of their thesis.

Learning outcomes:

Students are able to present complex issues irruatsted way. The aim of the Mast
Colloquium is to support students in writing thifiesis and to identify possible issues at an ¢
stage.

or-

parly

Prerequisites:
Formal: ACC 761
Acceptance of seminars from other chairs aftesattimg Prof. Daske

Recommended:
* Profound knowledge of financial accounting, financeapital markets
* In addition, good knowledge of English language ah8asic statistical and econome
techniques can be beneficial
» Interest in scientific research

ric

Note: A research assistant supports participants in pirepthe thesis.

Obligatory registration: yes Further information on registration:
http://daske.bwl.uni-mannheim.de/113.html

Courses Hours per week ECTS

Lecture 2 -

Tutorial (intensive) 2 -

ECTS Modul total

Form of assessment Presentation and thesis

Lecturer/Person in charge Prof. Dr. Holger Daske

Duration of module 1 semester

Offering Fall semester and Spring semester

Language German oiEnglish

Range of application Mannheim Master in Management, Diploma Bus.
Adm., M.Sc. Bus. Ed.,
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Module: TAX 730 Seminar in Business Taxation

Aim of module:
- The seminar focuses in depth on selected crossdmtmhics in taxation

Learning outcomes:
- Students write an essay which is presented to stei@dad discussed in the semina
- The essay shows that students are capable of pgrsulependently academic wor
in the field of business taxation.
- The essay prepares for a master thesis in budiresson.

Prerequisites:

Formal: none

Recommended: Knowledge of contents of Module TAX 510 and Mt TAX 520 or
Module TAX 530

5S

Obligatory registration: yes Further information on registration:
Website of the chair
Courses Hours per week Self-study ECTS
Seminar 2 10 6
ECTS in total 6
Form of assessment 70 % Essay (15 pages), 30 % presentation
Lecturer/Person in charge Prof. Schreiber and Prof. Spengel
Duration of module 1 semester
Frequency Fall semester and Spring semester
Language German or English
Range of Application Mannheim Master in Management, M.Sc. Busines
Education, Diploma Bus. Adm.
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Module: TAX 740 Master-Colloquium

Aim of module:
- The master-colloquium includes the presentatiotiféérent master-theses and the
discussion.

Learning outcomes:
- By presenting their master-thesis, students wiiehthe possibility to discuss their
topic and to get feedback.

Prerequisites:

5S

Formal: Seminar

Recommended: not specified

Obligatory registration: yes Further information on registration:
Website of the chair

Courses Hours per week ECTS

Lecture 2 -

ECTS in total -

Form of assessment Thesis

Lecturer/Person in charge Prof. Schreiber/Prof. Spengel

Duration of module 1 semester

Frequency Fall semester and Spring semester

Language German and English

Range of Application Mannheim Master in Management, M.Sc. Busines
Education, Diploma Bus. Adm.
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3.1.2. Area “Banking, Finance, and Insurance*

Module: FIN 500 Investments |

Aim of module:

This course introduces into the theoretical fourmhat of modern portfolio management and

their applications. It covers expected utility theaneasures of risk and return, the theory of

portfolio selection, asset pricing models and tleenpirical test, the efficient markets

hypothesis, and issues in stock portfolio managémen

Learning outcomes:

The course provides students with an understardfittte theoretical and conceptual

foundations of modern quantitative portfolio marrageat. Students learn to understand

investment strategies, and to interpret and evalilnm against the background of capita

market theory and the efficient markets paradigm.

Prerequisites:

Formal: none

Recommended: The course requires basic knowledge in mathem@iptamnization,

elementary matrix algebra) and statistics (expecadae, variances, covariances, correlatjon,

t-tests). Students should have successfully attetiieecourses Finanzwirtschaft | and Il in

the Mannheim Bachelor program (or similar courses).

Obligatory registration: no Further information on registration:

Courses Hours per week Self-study ECTS

Lecture 2 6 4

Exercise class 1 3 2

ECTS in total 6

Form of assessment written exam (closed book, 60 minutes)

Lecturer/Person in charge Prof. Theissen

Duration of module 1 Semester

Offering Fall semester

Language English

Range of application Mannheim Master in Management, M.Sc. Business
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., M.Sc. Business Mathematics, M.Sc.
Econ.
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Module: FIN 520 Banking

Aim of module:

The lectures include the theoretical foundationsabftopics relevant to (commerci

)

banking. Institutional conditions including legaluhdations and regulations are discussed
for banks in Germany. This discussion is compleegity a survey of the organization and
legal foundations of banks in other countries. Mo specific management accounting

tools for banks as well as financial accountingutations are presented.

Learning outcomes:

After completing this module, students will be albbeunderstand theories explaining
existence of financial intermediaries. They will denstand the institutional and le
background of banks. Moreover students will be ablese standard management tool
handle different types of risks banks face due Heirt activities. The courses imp

the
jal
s to
At

knowledge necessary for a career in a bank, insaraompany, auditing and advisory firm

or in a finance department of any company.

Prerequisites:

Formal: none

Recommended: Every student participating in this module shouddve completed the
semester finance module of the Mannheim Bachelogram (or equivalent courses). T
lectures generally assume basic knowledge in attmufbalance sheets, income statems

D_
he
Nts,

financial ratios), mathematics (calculus, optimi@al and statistics (mean, variance,

standard deviation).

Obligatory registration: no Further information on registration:
Website of the chair
Courses Hours per week Self-study ECTS
Lectures Banking | 2 6 4
Lectures Banking Il 2 6 4
Exercise class Banking | 1 3 2
Exercise class Banking Il 1 3 2
ECTS in total 6 12
Form of assessment Final exam (120 min.)
Lecturer/Person in charge Prof. Weber
Duration of module 1 semester: 1st half Banking I, 2nd half Banking |
Offering Fall semester
Language German
Range of application Mannheim Master in Management, M.Sc. Busines
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., M.Sc. Business Mathematics, M.Sc.
Econ.

5S
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Module: FIN 540 Corporate Finance | (Capital Structure, Cost of Capital and
Valuation)

Aim of module:
Corporate Finance studies how corporations findinee operations. The emphasis of this
part of the curriculum is on shareholder value emthpany valuation. We will also study t
cost of capital, introduce theories of capital stiiwe, and initial public offerings. A special
focus of the course will be on solving several caiseies in groups of up to three student
Each of these cases has to be handed in and wililwote to the final grade. The hands-o
format of this course ensures that students aeetatitansfer the theoretical concepts
encountered in the lecture to real world problems.

U)

-

Learning outcomes:
After completing this course, students will be atdlesalue companies using state-of-the
tools such as DCF, Residual Income, EVA, and MidspIn particular, participants w

-art
I

know how to determine the cost of capital for cogions and projects using real woyrld

data. Students will also be able to perform evémdiss in order to analyze how cap|tal
markets react to important corporate events likergere announcements or earnings
announcements. Students will be able to implemieattiheoretical concepts discussed in
class using Microsoft Excel.
Prerequisites:
Formal: none
Recommended: Every student participating in this course sbddwve completed the
equivalent of the 2-semester finance module, wiaghart of the Mannheim Bachelor
program. The lectures generally assume basic kmig@len accounting (balance sheets,
income statements, financial ratios), finance (@nésalue methods, portfolio theory,
CAPM), mathematics (calculus, optimization) andistas (mean, variance, standard
deviation, univariate and multivariate regressiof$e course requires to manage the
material in Brealey, Myers, AlleiGorporate Finance(McGraw-Hill, 10th edition, 2010),
chapters 1-19.
Obligatory registration: yes Further information on registration:
Website of the chair
Courses Hours per week Self-study ECTS
Lecture 2 8 5
Case seminar 1 7 4
Exercise sessions (Excel) 1 1 1
ECTS in total 10
Form of assessment Final exam (40%), case write-ups (45%), class
participation in case discussions (15%)
Lecturer/Person in charge Prof. Maug
Duration of module 1 semester
Offering Fall semester
Language English
Range of application Mannheim Master in Management, M.Sc. Busineps
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., M.Sc. Business Mathematics, M.Sc.
Econ.
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Module: FIN 560 Risk Management of Insurance Compaies

Aim of module:
The subject of the course is the management of,ngkich insurance companies (in life &
well as in non-life insurance) do cover within $@pe of their insurance activities.

\S

Learning outcomes:

After a successful completion of the course pgréints will be able to quantify insurance
risks in life and non-life insurance. Students Wwilbw the most important risk political
instruments (premium and tariff calculation, solegrntechnical reserves, reinsurance,
riskadjusted performance management) and will lbee tabapply the corresponding basic
methods.

Prerequisites:

Formal: none

Recommended The course assumes a basic knowledge in pridgabeory and
statistics and as well basics of financial mathé&satnd the valuation of investments.

SS

Obligatory registration: no Further information on registration:

Courses Hours per week Self-study ECTS

Lecture 3 9 6

Exercise class 1 3 2

ECTS in total 8

Form of assessment Written exam (90 min.)

Lecturer/Person in charge Prof. Albrecht

Duration of module 1 semester

Offering Fall semester

Language German

Range of application Mannheim Master in Management, M.Sc. Busing
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., M.Sc. Business Mathematics, M.Sc.
Econ.
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Module: FIN 561 Investment Management of Insuranc&€€ompanies

Aim of module:

Subjects of the course are the basics of the Iagastment framework of (German)
insurance companies, of asset/liability-managerandtof the management of investment
risks of insurance companies.

Learning outcomes:

After a successful completion of the course pgréints will know the basic elements of the

investment regulation of insurance companies, #reyfamiliar with the necessity and the
instruments of an asset/liability-management aeg Hre able to apply the basic methods
analyze and to manage the most important primagydanivative financial instruments anc
as well alternative investments.

Prerequisites:

Formal: none

Recommended: The course assumes a basic knowledge in pratyahgory and
statistics. In addition students should have cavéne two Finance courses offered in the
bachelor programme at the University of Mannheineguivalent courses.

Obligatory registration: no Further information on registration:

Courses Hours per week Self-study ECTS

Lecture 3 9 6

Exercise 1 3 2

ECTS in total 8

Form of assessment Written exam (90 min.)

Lecturer/Person in charge Prof. Albrecht

Duration of module 1 semester

Offering Spring semester

Language German

Range of application Mannheim Master in Management, M.Sc. Busine
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., M.Sc. Business Mathematics, M.Sc.
Econ.
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Module: FIN 580 Derivatives | — Basic Strategies ahPricing

Aim of module:

This course deals with different derivatives. Taedtioning of various derivative
instruments like forwards, futures, swaps, andamgtiwill be explained. Furthermore,
derivatives strategies like will be analyzed. Atmarar focus of the course is the valuation
of different basic and exotic instruments. The te&oal basis will be presented in lectures
while exercise classes will provide the opportutityapply the concepts in practice.

Learning outcomes:
After the completion of this course, students widlve gained a thorough understanding of
the spectrum of derivative financial instrumentd #greir functioning. Furthermore, they will
have learned how to implement investment strataggex) derivatives. Students acquire 3
working knowledge of different valuation techniquesich is a necessary condition for
trading these instruments and which also allowsitteprice new innovative products
themselves.

Prerequisites:

Formal: none

Recommended:Students should have successfully completed then&m Bachelor
finance modules (or equivalent courses). They shbale an understanding of simple
derivatives and basic pricing techniques on a Bachevel before taking this course! A
working knowledge of basic mathematics (analyst @ptimization) and statistics (expected
values, variances, covariances) is required.

Obligatory registration: no Further information on registration:

Courses Hours per week Self-study ECTS

Lecture 2 6 4

Exercise class 1 3 2

ECTS in total 6

Form of assessment Written Exam (60 min)

Lecturer/Person in charge Prof. Ruenzi

Duration of module 1% half of semester (lectures and exercise classes in
double frequency in the first half of the semester)

Offering Fall semester

Language English

Range of application Mannheim Master in Management, M.Sc. Businegs
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., M.Sc. Business Mathematics, M.Sc.
Econ.
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Module: FIN 550 International Course — Banking, Firance, and Insurance

Aim of module: depends on course taken abroad

Learning outcomes:depends on course taken abroad

Prerequisites:none
Formal: The course level equals a regular 500-level coor&®0-level course in the Master
in Management program.

Recommended:Themodule can be taken during a study abroad terrméster and
complements the Mannheim curriculum of the student.

Course Hours per week Self-study ECTS

International Course — Banking, depends on  depends on course depends on

Finance, and Insurance course taken taken abroad  course taken
abroad abroad

ECTS in total: depends on course
taken abroad

Form of assessment depends on course taken abroad

Lecturer/Person in charge Lecturer at the host university; in Mannheim the
respectiveleaching Areas responsible for
assessment of course

Duration of module 1 semester

Offering fall or spring semester

Language English preferred, but any other language possible
Mannheim faculty member is able to identify content
and level

Range of application Mannheim Master in Management, other Master

progams, depends on respective study regulations
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Module: FIN 601 Investments Il

Aim of module:

This course builds on FIN500 and extends the dgonsf modern portfolio management
and its applications. It covers issues in bondfpliot management, performance
measurement, risk management, and fund management.

Learning outcomes:

After this course students are familiar with thedty and practice of modern quantitative
portfolio management. They are able to devise asdss portfolio strategies, to evaluate
performance of a portfolio manager, and to assessgk of a portfolio.

the

Prerequisites:

Formal: none

Recommended: Students should have attended FIN500 or be readgdoire knowledg
of the contents of that course as needed.

1%

5S

Obligatory registration: no Further information on registration:

Courses Hours per week Self-study ECTS

Lecture 2 6 4

Exercise class 1 3 2

ECTS in total 6

Form of assessment written exam (closed book, 60 minutes)

Lecturer/Person in charge Prof. Theissen

Duration of module 1 Semester

Offering Spring semester

Language English

Range of application Mannheim Master in Management, M.Sc. Busine
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., M.Sc. Business Mathematics, M.Sc.
Econ.
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Module: FIN 602 Trading and Exchanges

Aim of module:
Traditional asset pricing theory and investmentysisitreat the process of price formation
as a black box. The actual structure of financiatkats does not play a role, and frictions
and transaction costs are disregarded. These jsmgesnarket liquidity in particular, are of
enormous practical importance. This is evidencethbygreat attention regulators pay to
issues of financial market structure (e.g. the Didirective of the EU), as well as by the
attention market participants pay to trading cdstsecent years, many new markets have
been created in an attempt to reduce transactisis ¢e.g. the ATS in the US or Chi-X andl
Turquoise in Europe). The branch of financial ecoiws that deals with these issues is
called market microstructure. This course provigiesntroduction into the theoretical and
empirical foundations of market microstructure.

Learning outcomes:
This course familiarizes students with the insiitodl setting of today’s securities markets.
They will know how an exchange operates and wraattktinguishing features and
theoretical foundations of auction and dealer markee. They will be able to understand
and apply measures of market quality and liquidityey will further understand how asset
characteristics, risk aversion and asymmetric mftion affect the process of price
formation and market liquidity.

Prerequisites:

Formal: Module FIN 500 (parallel attendance possible)

Recommended: Students should have a sound background in findreey should be
familiar with the different types of securitiesdsks, bonds, derivatives), with modern
investment analysis and the efficient markets hypsis. They should also have basic
knowledge in statistics and econometrics (uncomakti and conditional expected values and
variances, regression analysis and hypothesisiggsti

Obligatory registration: no Further information on registration:

Courses Hours per week Self-study ECTS

Lecture 2 6 4

Exercise class 1 3 2

ECTS in total 6

Form of assessment written exam (closed book, 60 minutes)

Lecturer/Person in charge Prof. Theissen

Duration of module 1 semester

Offering Fall semester (not in Fall semester 2010/11)

Language English

Range of application Mannheim Master in Management, M.Sc. Businegs
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., M.Sc. Business Mathematics, M.Sc.
Econ.
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Module: FIN 620 Behavioral Finance

Aim of module:

There is abundant evidence suggesting that thedataneconomic paradigm of ratiorr]\al

investors does not adequately describe behavidinancial markets. Behavioral Fina
examines how individuals' attitudes and behavit@cattheir financial decisions. This cou
reviews recent research on possible mispricinginantcial markets due to the nature
psychological biases. Moreover the course deals behavioral finance models explain
investor behavior or market anomalies when rationadels provide no sufficie
explanations. Topics will include among others ocwefidence, prospect theory, heuris
driven biases and frame dependence.

ce
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Learning outcomes:

Behavioral finance applies scientific research aman and social cognitive and emotianal

biases. After completing this course, students bl able to better understand econ
decisions and how they affect market prices andrmset They will know how behavior
findings are integrated with neo-classical theory.

mic
al

Prerequisites:

Formal: Module CC 501 and Module FIN 5XX

Recommended: Every student participating in this course sbduhve completed the
semester finance module of the Mannheim Bachelagram (or equivalent courses) and

2_
the

module Decisions Analysis. The lecture generalguases basic knowledge in mathematics

(calculus, optimization) and statistics (mean,aace, standard deviation).

5S

Obligatory registration: no Further information on registration:

Courses Hours per week Self-study ECTS

Lecture Behavioral Finance 2 6 4

Exercise class to Behavioral Finance 1 3 2

ECTS in total 6

Form of assessment Final exam (60 min.)

Lecturer/Person in charge Prof. Weber

Duration of module 1 semester

Offering Spring semester

Language English

Range of application Mannheim Master in Management, M.Sc. Busines
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., M.Sc. Business Mathematics, M.Sc.
Econ.
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Module: FIN 640 Corporate Finance Il (Mergers, Acqusitions and Divestitures)

Aim of module:

The topic of this course is the restructuring afpapations through mergers, acquisitions
divestitures. The purpose of the lecture is to gl®an understanding of restructuring
processes and to provide an analytic frameworkébyae the motivation of these activitie
and their individual merits. A special focus wi# bn the economic analysis of corporate
strategy and the contractual structures of varigpiss of transactions. We will also discus
valuation and cost of capital in an internatiorattext. The lecture will frequently draw or
empirical studies, especially on event studiestiétants will be required to solve several
case studies in groups of up to three students.

and

Learning outcomes:

After completing this course, students will be aolelevelop and evaluate strategic
rationales for M&A transactions and their structurkey will be able to build valuation
models using real world data and evaluate whetlpartecular transaction makes sense fr
an economic perspective. Students will be ablenf@eément valuation models using
Microsoft Excel, to understand the legal and ingiinal context of M&A transactions, to

interpret scientific studies and make appropriaterences from them for the M&A process.

7]

Prerequisites:

Formal: Module FIN 540

Recommended: The course builds on the valuation techniqussudised in CF | (DCF,
residual income and multiples valuation) and rezgito manage the material in Brealey,
Myers, Allen,Corporate Finance(McGraw-Hill, 10th edition, 2010), chapters 1-A9d in
Berk and DeMarzoCorporate Financeg(Pearson, 2nd edition, 2009) chapters 2, 9,42, 1
17-19, 23.

Obligatory registration: yes Further information on registration:
Website of the chair

Course Hours per week Self-study ECTS
Lecture Corporate Finance 2 2 8 5
Case discussion 1 9 5

ECTS in total 10

Form of assessment Final exam (40%), case write-ups (45%), oral
participation in case discussions (15%)

Lecturer/Person in charge Prof. Maug

Duration of module 1 semester

Offering Spring semester

Language English

Range of application Mannheim Master in Management, M.Sc. Busines
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., M.Sc. Business Mathematics, M.Sc.

5S

Econ.
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Module: FIN 703 Seminar “Financial Markets”

Aim of module:
The seminar covers specific issues relating tanfired markets in depth. The seminar is

organized as a block seminar. Prior to the sensiuaients have to write a seminar paper jon
a particular topic. This paper has to be presetitethg the seminar. Students are also
expected to actively participate in the discussionng the seminar.
Learning outcomes:
Students learn how to write a research paper. @mngyr is thus an important prerequisite
for the master thesis. During the seminar the stisdeill also train their presentation and
discussion skills.
Prerequisites:
Formal: At least one MMM finance course: FIN 5XX
Recommended: Participation in the seminar requires a sound backgl in finance, a
good command of English and of basic statisticdl @onometric techniques. Students are
expected to be able to read and understand cuasedrch papers.
Please note:
Participation in the seminar is limited. Information how to apply is published on the
homepage of the chair.
Obligatory registration: yes Further information on registration:
Website of the chair
Courses Hours per week Self-study ECTS
Seminar 2 10 6
ECTS in total 6
Form of assessment Seminar paper (2/3), Presentation and discussior
(1/3)
Lecturer/Person in charge Prof. Theissen
Duration of module 1 Semester
Offering Fall semester and/or Spring semester
Language German/English
Range of application Mannheim Master in Management, M.Sc. Business
Education, Diploma Bus. Adm.
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Module: FIN 704 Colloquium “Financial Markets”

Aim of module:
During the colloquium students will present anccdss the objectives and the outline of
their thesis with the supervisor and the chair.

Learning outcomes:

The main objective of the colloquium is to provgledance for students who are writing
their thesis. The colloquium serves to identifygmiital problems in an early stage and to
discuss improvements. On a more general levelestadearn how to structure and write
research paper and how to present it.

Prerequisites:

Formal: Only students who are writing their (master glama) thesis at the
chair

Recommended: not specified

Obligatory registration: yes Further information on registration:

Courses Hours per week ECTS

Colloquium 1 -

ECTS in total -

Form of assessment Master / diploma thesis

Lecturer/Person in charge Prof. Theissen

Duration of module 1 Semester

Offering Fall semester and Spring semester

Language German or English

Range of application Mannheim Master in Management, Diploma Bus.

Adm., M.Sc. Bus. Ed.,
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Module: FIN 720 Seminar in Banking and Behavioral fhance

Aim of module:
Within this seminar students get the possibilitgléeply deal with relevant topics in Bank

ng

and Behavioral Finance. The seminar is scheduled b®ck seminar. We will discugs

several topics. Students have to write a seminesithon a specific topic in advance.
addition they have to make a presentation on on#h@ftopics in class and to activ
participate in the discussion.

Learning outcomes:

Students will be capable of independent academi&.wiche writing of a seminar thesis
excellent training for the master thesis. Duringe teeminar students practice th
presentation and discussion skills.

Prerequisites:

Formal: Module FIN 5XX

Recommended: Further prerequisites will be announced by thaircbefore the start
the respective seminar during the topics presemtati

Note:

It is necessary to apply for the seminar. Furth&rmation will be published on the chair

internet site.
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Obligatory registration: yes Further information on registration:
Website of the chair
Courses Hours per week Self-study ECTS
Seminar 2 10 6
ECTS in total 6
Form of assessment Seminar thesis: 2/3,
Presentation and Discussion: 1/3
Lecturer/Person in charge Prof. Weber
Duration of module 1 semester
Offering Fall semester and Spring semester (not in spring
semester 2013!)
Language German or English
Range of application Mannheim Master in Management, M.Sc. Busines
Education, Diploma Bus. Adm.
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Module: FIN 721 Master-Colloquium in Banking and Behavioral Finance

Aim of module:
In the Master-Colloquium students discuss theitimeitand selected core elements of their
Master-Thesis with the adviser and the professor.

Learning outcomes:
Students will be capable of independent academik.wichey are able to present complex
iIssues in a structured way.
The Master-Colloquium shall help the students tdeatheir thesis. Potential problems ¢an
be pointed out at an early stage.

Prerequisites:
Formal: Module FIN 720

Other seminars offered in the Area “Banking, Firgrand Insurance” are accepted. In
addition to a seminar offered by the other chdithe area, students have to successfully
complete the following modules:

Module FIN 520 or
Module FIN 620
Recommended: not specified

Note:
The participation in the Master-Colloquium is litke the writing of a Master-Thesis at the
chair of Prof. Weber.

Obligatory registration: yes Further information on registration:
Website of the chair

Courses Hours per week ECTS

Colloquium 1 -

Support 1 -

ECTS in total

Form of assessment Master / Diploma thesis

Lecturer/Person in charge Prof. Weber

Duration of module 1 semester

Offering Fall semester and Spring semester

Language German or English

Range of application Mannheim Master in Management, Diploma Bus.
Adm., M.Sc. Bus. Ed.
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Module: FIN 740 Corporate Finance Seminar

Aim of module:
The purpose of this seminar is to prepare studentn empirical master thesis in the field
of Corporate Finance. With regard to content, sttslevill gain an overview of diverse
current research topics in empirical Corporate f@eaand become acquainted with pne
topic in depth. With regard to methodology, the reeuwill introduce students to bagic
econometric concepts that are applied in researempirical Corporate Finance.

Learning outcomes:
At the end of the course, students will be famihath the statistics software STATA anpd

have learned to use commercial finance databasksasuWorldscope, Datastream, CRSP,
or Compustat. In addition, they will have gained¢ess to state-of-the art methods and
current topics in empirical Corporate Finance.

Prerequisites:

Formal: Module FIN 5XX

Recommended: If you intend to apply for a seminar thesis at coair, we advise you
to follow Corporate Finance | and Il since thes#uees form the conceptual basis for
several topics discussed in the seminar. Howeaticjpation in these courses is no formal
requirement for seminar access. Basic knowledgatitics and econometrics is assumed
and participants must be motivated to undertakerapwork. A sound reading and
writing knowledge of English is also required as feminar is conducted in English.

Obligatory registration: yes Further information on registration:
Website of the chair
Courses Hours per week Self-study ECTS
Seminar 2 10 6
ECTS in total 6
Form of assessment Participation (15%), oral presentation (15%),
seminar paper (70%)
Lecturer/Person in charge Prof. Maug.
Duration of module 1 semester
Offering Spring semester, registration in Fall semester
Language English
Range of application Mannheim Master in Management, M.Sc.
Business Education, Diploma Bus. Adm.
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Module: FIN 760 Seminar in Insurance

Aim of module:
The seminar covers extended subjects in insuranerce.

Learning outcomes:
- Students write an essay which is presented to stei@dad discussed in the semina
- The essay shows that students are capable of pgrsulependently academic wor
in the field of insurance.
- The essay prepares for a master thesis in insurance

Prerequisites:

Formal: Module FIN 560 (8 ECTS) or Module FIN 561 (8 EQTS
Recommended not specified
Obligatory registration: yes Further information on registration:
Website of the chair/Student Portal
Courses Hours per week Self-study ECTS
Lecture Seminar in Insurance 2 10 6
ECTS in total 6
Form of assessment essay, active participation, presentation
Lecturer/Person in charge Prof. Albrecht
Duration of module 1 semester
Offering Fall semester and Spring semester
Language German
Range of application Mannheim Master in Management, M.Sc. Busines
Education, Diploma Bus. Adm.

5S
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Module: FIN 761 Master Colloguium in Insurance

Aim of module:

During the colloquium, students will discuss theearch question and the main outling
their Master’s or Diploma thesis with their supsori and the chair as well as other stud
writing their thesis at the chair for insurancetlie same semester. They will present {
research proposal and their main results duringtiequium. They will also participate
the discussion of other student’s proposals.

p of
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Learning outcomes:

Feedback during the colloquium presentations amsdudsions will provide guidance for

students that are currently writing their thesisiriBg presentations, potential problems

can

be identified and corrected at an early stage.heamore, students learn how to work gn a

larger research project independently and howrtecire and present results.

Prerequisites:
Formal: None
RecommendedNot specified

Note: Only students who are writing their (master or dip&) thesis at the chair can
participate.

Obligatory registration: no Further Information on the registration:

Courses Hours per week ECTS

Colloquium 3 -

ECTS in total -

Form of assessment 2 presentations during the semester, participatior
the whole colloquium, Master/Diploma-thesis.

Lecturer/Person in charge Prof. Albrecht

Duration of module 1 semester

Offering Fall semester and Spring semester

Language German

Range of application Mannheim Master in Management, M.Sc. Busine
Education, Diploma Bus. Adm.

5S
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Module: FIN 780 Seminar in Asset Management & Intenational Finance

Aim of Module:

In this course specific topics from the fields disset Management®, ,International Finance
or other areas of finance (see also the speciio@amcements) will be dealt with in depth.
Students will have to work on the main topic of Hgninar in some detail and write a term
paper on a specific sub topic that will be allodate them. In the seminar, students will
present their own paper as well as a discussioanmther student’s paper and participate
actively in the classroom discussions.
Learning Outcomes:
Students will learn how to independently work oresearch paper. Thus, the seminar ppper
also serves as preparation for a Master’s thesigh&more, students learn how to present
research results and how to contribute to scierdicussions.
Prerequisites:
Formal: At least one FIN 5XX Module
Recommended: Further prerequisites will be announced by thepddenent o
International Finance before the start of the repe seminar during the topics presentat|on.
Note: It is necessary to apply for the seminar. FurthBarmation will be published on the
Department’s internet site.
Obligatory registration: yes Further information on registration:

Website of the chair
Courses Hours per week Self-study ECTS
Seminar 2 (blocked) 10 6
ECTS in total 6
Form of assessment Paper: 50%,

Presentation: 25%,

Discussion of other student’s paper: 15%,

Oral participation: 10%
Lecturer/Person in charge Prof. Ruenzi
Duration of module 1 semester
Offering HWS and FSS
Language German or English
Range of application Mannheim Master in Management, M.Sc. Business

Education; Diploma Bus. Adm.
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Module: FIN 781 Master Colloquium in Asset Managemet & International Finance

Aim of Module:

During the colloquium, students will discuss thee@rch question and the main outline of
their Master’s or Diploma thesis with their supeoriand the chair as well as other stude
writing their thesis at the chair for internatiofiaance in the same semester. They will
present their research proposal and their mairtseguring the colloquium. They will also
participate in the discussion of other studenttgppsals.

nts

Learning Outcomes:

Feedback during the colloquium presentations ascudsions will provide guidance for
students that are currently writing their thesiariBg presentations, potential problems cs
be identified and corrected at an early stage hieantore, students learn how to work on 3
larger research project independently and howrtecire and present results.

n
|

Prerequisites:

Formal: Module FIN 780
Other seminars offered in the Area “Banking,dfice, and Insurance|
are accepted.

Recommended: Not specified

Note: Only students who are writing their (master oldahpa) thesis at the chair can
participate.

Obligatory registration: yes Further information on registration:
Website of the chair

Courses Hours per week ECTS

Colloquium 2 -

ECTS in total -

Form of assessment 2 presentations during the semester, participation
the whole colloquium, Master/Diploma-thesis.

Lecturer/Person in charge Prof. Ruenzi

Duration of module 1 semester

Offering Fall semester and Spring semester

Language German or English

Range of application Mannheim Master in Management, M.Sc. Bus. Eq
Diploma Bus. Adm.
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3.1.3. Area “Information Systems*

Module: IS / MAN 500 Information Systems in Organizations

Aim of module:

The lecture “Information Systems in Organizatio(iSO) aims at enabling students to be
understand the impact of information systems onamigations. Many businesses r
extensively on Information Systems (IS) to plare@xe, and manage what they do in o
to generate value. Beyond such obvious exampleseofabled business as ebay, Amazo
Google, this is true for many traditional businesas well. Examples here range from
coordination of supply processes in the manufaotuindustry to companies that ha
implemented almost their entire value chain inBanks and insurances provide good ¢
in point in that IS are woven intimately into thery fabric of these organizations. WH
many organizations leverage the capabilities ofséhgystems to increase their v3
proposition, the past has shown that such an itdinméerplay between IS and organizati
Is not without risk.

Given this background, the ISO lecture is desigoedtroduce students to this exciting fi¢
of business studies and provide insights that tledmn manage how organizations lever
IS. To do so, the course first introduces studémtsome of the foundational conceptg
organization and information systems. This wilballstudents from both a business an(
IT background to build the necessary conceptuakrstdnding. In the second half of

course, students will gradually analyze a caseystfdorganizational and technologic
change. Doing so provides them with an opportutitybetter understand how busin
processes, information, and technology interactwalh provide them with experiencd
equally relevant to backgrounds in management,nizgdon, and information systems.
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Learning outcomes:
= Know basic concepts of organization and informatgsiems
» Understand how IS, organizational structures, arginess processes shape each othe
» Analyze organizations as complex socio-technicalesys
= |dentify facilitating and inhibiting effects of thnology in organizational change
o Technological change as a source of organizaticmehge
o Organizational change as a source of technologlaaige
» Able to manage both technological and organizatifatets of change projects

=

Prerequisites:

Formal: none

Recommendedi1S 540 (Management of Enterprise Systems), MAN @ganizational
Structures Within and Between Firms), and MAN 6@rganizational
Design and Technology are related but not required

Obligatory registration: yes Further Information on the registration:
http://eris.bwl.uni-mannheim.de

Courses Hours per week Self-study ECTS

Lecture 2 4 6

ECTS in total 6

Form of assessment 40% Mid-Term Exam (60 min.) and 60 % Final
Case-Study

Lecturer/Person in charge Dr. Benjamin Muller

Duration of module 1 semester
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Offering

Spring term

Language

English

Range of application

Mannheim Master in Management, M.Sc. Busines
Education, M.Sc. Business Informatics, Diploma
Business Administration., Diploma Business
Informatics

5S
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Module: IS / MKT 500 E-Business and Electronic Marlets

Aim of module:
The module communicates the fundamentals of E-Bssirand Electronic Markets. 4
understanding of the role of information for busimerocesses is provided by review

AN
ing

trans-action cost theory and the principle ageabl@m. Based on these theories, the impact

of information technology and the Internet on indystructure is analyzed. Furtherma
the major B2B, B2C and C2C business models of E4@eroe are illustrated. In the secq
part of the lecture, well founded knowledge of tkey properties and mechanisms

re,
nd
of

electronic markets for their application in todabissinesses are elaborated. In this context,

auction mechanisms, the pricing of information ggo@conomic network effects f
information technology and the dynamics of stanidatebn processes are discussed. Ne
these aspects, the role of Web 2.0, social netwaimkissocio-economic facets of informat
processing are emphasized.

or
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Learning outcomes:
Students will
« understand the impact of information technology tredinternet on the organization g
economic activity
- know the fundamentals of E-Business strategy, lessimodels and success factors
+ be able to conceptualize the key aspects of elactroarkets
 get an insight into the role of socio-eonomic faagtinformation processing, social
networks and Web 2.0

—n

Prerequisites:

Formal: -

Recommended: Basic IS knowledge on Bachelor level / B.Sc. Bugmin. or B.Sc. IS

Obligatory registration: no Further Information on registration:

Courses Hours per week Self-study ECTS

Lecture 2 10 6

Exercise class (integrated)

ECTS in total 6

Form of assessment Written examination (60 min)

Lecturer/Person in charge Prof. Veit

Duration of module 1 semester

Offering Fall semester (last offer in fall semester 2012)

Language English

Range of application Mannheim Master in Management, M.Sc. Business
Education, M.Sc. Business Informatics, Diploma
Business Administration., Diploma Business
Informatics
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Module: IS 510 Process Management

Aim of module:

This lecture offers theoretical and practical cquisdor modeling, analyzing, and
implementing business processes with informatiah@mmunication technology.
Participants will be offered related business kremge as well as the required
methodological foundations from an information sys$ perspective in order to apply
contemporary business process modeling and anabyis

Learning outcomes:
After completing the class students should be &ble
* recognize the significance of process management
* model and analyze business processes by usingyartiechniques and tools
» define the structure of processes in a semantipatigise way
» examine the (dynamic) behaviour of objects in psses
* improve the design of processes

Prerequisites:

Formal: -

RecommendedFundamentals of Information Systems

Obligatory registration: no Further Information on registration:

Courses Hours per week Self-study ECTS

Lecture 2 8 5

Exercise class 1 1

ECTS in total 6

Form of assessment 80% written exam (60 min)
20% group assignment and presentation

Lecturer/Person in charge Prof. Heinzl

Duration of module 1 semester

Offering Spring semester

Language English

Range of application Mannheim Master in Management, M.Sc. Businey
Education, M.Sc. Business Informatics, Diploma
Business Administration., Diploma Business
Informatics, M.Sc. Econ.

5S
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Module: IS 511 Information Resource Management

Aim of module:

Modern organizations are influenced by informasgatems in various ways. As
competition becomes borderless, organizationsaaoed to continually examine ways to
operate more efficiently. Information systems dteroa means of obtaining efficiencies ir
such environments. Systems are also a key endldemoproducts, services, and process

N
es.

Learning outcomes:
This course is designed for students who desiiasaghtful synopsis of information
resource management concepts and practices. Infomrasources are information systef
the information infrastructure and the respectikagssionals. Information resource
management issues will be discussed from a plant@adership, governance, sourcing a
controlling perspective. Topics include:

e Information Technology (IT) returns and impact

» IT Strategy and strategic alignment

* |T Governance

» OQutsourcing and Offshoring of IT

e IT Controlling

» Risk Management

ns,

Prerequisites:

Formal: -
Recommended: -
Obligatory registration: no Further Information on registration:
Courses Hours per week Self-study ECTS
Lecture 2 10 6
Exercise class (integrated)
ECTS in total 6
Form of assessment 80% written exam (60 min)
20% group assignment and presentation
Lecturer/Person in charge Prof. Heinzl
Duration of module 1 semester
Offering Spring semester
Language English
Range of application Mannheim Master in Management, M.Sc. Busines
Education,
M.Sc. Business Informatics, Diploma Business
Administration., Diploma Business Informatics,
M.Sc. Econ.
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Module: IS 530 Component-Based Systems

Aim of module:

Today’s business applications need to access agpdy business logic, and add presenta
layers. Students will learn to achieve these gaalifig standard and robust technologies
(based on Java Enterprise Edition) that can harmeley loads.

[ion

Learning outcomes:

Students will understand the components and teolied that are used to build enterprisé¢

applications: Java EE Components, Servlets, SeBgans, Message Driven Beans,
Transaction Management, Security.

Students will learn how to create portable, compbf@ased enterprise applications that wi

run on any compliant Java EE server.

174

Prerequisites:

5S

Formal: -

Recommendedexperience with Java programming

Obligatory registration: no Further Information on registration:

Courses Hours per week Self-study ECTS

Lecture 2 10 6

Exercise class (integrated)

ECTS in total 6

Form of assessment Written (60 min.) or oral examination

Lecturer/Person in charge Prof. Schader

Duration of module 1 semester

Offering Spring semester

Language English or German, depending on participants

Range of application Mannheim Master in Management, M.Sc. Busines
Education,
M.Sc. Business Informatics, Diploma Business
Administration., Diploma Business Informatics,
M.Sc. Econ.
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Module: IS 540 Management of Enterprise Systems

Aim of module:

Managers’ ability to make effective strategic amemtional decisions increasingly depends
on the availability of high quality information almoevery aspect of their corporation.
Accordingly, Enterprise Systems (ES) as a specdiegory of information systems heayily
adopted in practice since the 1990s and tightlggrated into most business processgs of

organizations. ES drive for cross-functional intgm and require organization-wi
resources for their implementation. The ES lifeeycivolves various entities both exter
and internal to the company. As such, they impagltiple levels of a company, rangi

de
nal

g

from the individual employee to groups to the entirganization and even its associated

network.
As critical as the ability to manage these ES isitst businesses, as challenging it is as
well. This module is designed to provide a compnshes insight into theoretical

foundations, concepts, tools, and current practideS. The lecture is complemented with

exercises and a case study. Students get the appgiio collect hands-on experiences w
a commercial enterprise application software prodnd analyze and propose solutions f
specific ES challenge, thus allowing them to bubdfirst-hand experience with this
important aspect of managing businesses succeassfull

DI' &

Learning outcomes:

Get an overview on basic concepts and definitidrisnberprise Systems

Understand important characteristics of entermgaication software products on which
are built on (e.g., Enterprise Resource Planningjiss Intelligence, Enterprise Portals)
Gain insight into the lifecycle of ES covering fhleases of development, implementation
and post-implementation appropriation.

Get practical insights into the real-world ES cbatles (exercises and case study)

ES

Prerequisites:

5S

Formal: -

Recommended: -

Obligatory registration: yes Further Information on the registration:
http://eris.bwl.uni-mannheim.de

Courses Hours per week Self-study ECTS

Lecture 2 6 4

Exercise class / Case Study 1 3 2

ECTS in total 6

Form of assessment Assignments and Examination (60 min.)

Lecturer/Person in charge Prof. Madche

Duration of module 1 semester

Offering Fall semester

Language English

Range of application Mannheim Master in Management, M.Sc. Busine
Education, M.Sc. Business Informatics, Diploma
Business Administration, Diploma Business
Informatics, M.Sc. Econ.
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Module: IS 541 Methods and Theories in InformationSystems

Aim of module:
The module “Methods and Theories in Information t8ys” (ManTIS) is designed

o

provide students an opportunity to build up basieotetical and methodological skills

needed to conceptualize, conduct, and communitetie obwn research (e.g., seminar
master theses). To do so, ManTIS familiarizes sttgdwith the essential triad consisting
topic, methods, and theories. While selecting aritieg topic is a fundamental anchor
research’s relevance, the ability to provide riggroesults depends on a researcher’'s s
command of theories and methods.

In this context, theories provide the students wathsound basis for their work
summarizing current knowledge and allowing for agmse definition and investigation
their topic. Complementary to this, methods afftrd students with the ability to prody
reliable results which allow them to derive bothamiegful and trustworthy conclusion. Tt
way they can make sure that their results are migtioteresting but also true.
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To support students in the preparation of theirisamor master theses, ManTIS introduces

the most common methods used in IS research. fbigdes how to carry out a literatu
review as well as qualitative (e.g., case studgaes) and quantitative (e.g, survey-bg
research) methods of empirical research. In domgManTIS complements competend

re
sed
ies

students acquire in core courses (such as CC BaBed on selected readings, the course

will furthermore illustrate some of the basic thesrused in IS research, how to use these
appropriately, as well as how to contribute to th&tudents will thus get to know best
research practices as well as gain first-hand &paz in applying these.
Learning outcomes:

= Preparation for own research endeavors (e.g., NMaEss)

= Ability to understand the relevance of methods #ewries in meaningful research

= QOverview of most common methods and theories wittmles from IS research

» Basic understanding of the core phenomena in IS
Prerequisites:
Formal: -
Recommended:-
Obligatory registration: yes Further Information on the registration:

http://eris.bwl.uni-mannheim.de
Courses Hours per week Self-study ECTS
Lecture 1,5 6,5 4
Reading-based discussions 0,5 3,5 2
ECTS in total 6
Form of assessment Term paper and in-class assignments
Lecturer/Person in charge Dr. Benjamin Muller
Duration of module 1 semester
Offering Spring semester
Language English
Range of application Mannheim Master in Management, M.Sc. Businegs
Education, M.Sc. Business Informatics, M.Sc. Econ.
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Module: IS 551 Foundations of Data Management

Aim of module:
The main theme of the course is the design, imphatien, use, and management of larg
scale, complex enterprise databases that are amewitisly used by multiple users across

organization. Students will work in teams to desagd implement an exemplary database

for an organization using the methodology taughhecourse.

e-
an
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Learning outcomes:

Students will understand the major concepts anegsss the field of database systems.
They will learn how to model databases using a rermbtechniques and approaches. Th
will also learn how to write SQL code to query dista database.

ey

Prerequisites:

5S

Formal: -

Recommended:-

Obligatory registration: yes Further Information on registration:
“Student Portal”

Courses Hours per week Self-study ECTS

Lecture 2 10 6

Exercise class (integrated)

ECTS in total 6

Form of assessment Written (60 min.) or oral examination

Lecturer/Person in charge Prof. Schader

Duration of module 1 semester

Offering Fall semester

Language English

Range of application Mannheim Master in Management, M.Sc. Busines
Education, M.Sc. Business Informatics, Diploma
Business Administration., Diploma Business
Informatics, M.Sc. Econ.
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Module: IS 553 System Software

Aim of module:
This module introduces concepts and architecturegstem software. Based on the

introduction (IS 554) aspects of process executommunication and resource management
in local and distributed settings are discussed.
Learning outcomes:
System software enables application programmepsagram on higher layers of
abstractions. Students will be able to choose aedlatforms. Core concepts being presént
in many of today’s system platform are discussatifgacticed in exercises:

e Process models, Scheduling

* Memory management and organization

e Communication models (Remote Procedure Call, Puldisbscribe)

* Synchronization

* Architectures
Prerequisites:
Formal: -
RecommendediS 554, Java programming
Obligatory registration: no Further Information on registration:
Courses Hours per week Self-study ECTS
Lecture 2 6 4
Exercise class 2 2 2
ECTS in total 6
Form of assessment Written (60 min.) or oral examination
Lecturer/Person in charge Prof. Becker
Duration of module 1 semester
Offering Fall semester
Language English
Range of application Mannheim Master in Management, M.Sc. Business

Education, Diploma Business Administration, M.Sc.
Econ.
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Module: IS 554 Technological Foundations of Inform&ion Systems

Aim of module:

This module will provide essential knowledge of teehnological foundations of
information systems. Based on this, students wilable to assess technology but also to
contribute to design science related courses.

Learning outcomes:

The students will learn basic concepts of compliéedware (von Neumann architecture)
and system software (operating systems conceptg)rggmming fundamentals (Java), as
well as algorithms and data structures (searclsioging, lists, hash-tables, trees). After th
module, the students will be able to understand#sec architectures of modern informat
systems. They are able to model problems and slodre using standard algorithms and
programming languages.

S
on

Prerequisites:none

Formal: -

Recommended: -

Obligatory registration: yes Further Information on registration:
http://becker.bwl.uni-mannheim.de

Courses Hours per week Self-study ECTS

Lecture 4 8 6

Exercise class 2 2 2

ECTS in total 8

Form of assessment Written (90 min.) or oral examination

Lecturer/Person in charge Prof. Becker

Duration of module 1 semester

Offering Fall semester

Language English

Range of application Mannheim Master in Management, M.Sc. Busines
Education, Diploma Business Administration
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Module: IS 550 International Course — Information Sy/stems

Aim of module: depends on course taken abroad

Learning outcomes:depends on course taken abroad

Prerequisites:none

Formal: The course level equals a regular 500-level coor&®0-level course in the Master

in Management program.
RecommendedThemodule can be taken during a study abroad terméser and
complements the Mannheim curriculum of the student.

Course Hours per week Self-study ECTS
depends on course depends on depends on
International Course — Information taken abroad course taken  course taken

Systems abroad abroad
ECTS in total: depends on course depends on
taken abroad course taken
abroad
Form of assessment depends on course taken abroad
Lecturer/Person in charge Lecturer at the host university; in Mannheim the

respectiveleaching Areas responsible for
assessment of course

Duration of module 1 semester

Offering fall or spring semester

Language English preferred, but any other language possible
Mannheim faculty member is able to identify content
and level

Range of application Mannheim Master in Management, other Master

progams, depends on respective study regulation
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Module: IS 600 E-Government: Methods, Technologieand Processes

Aim of module:

The public sector has been engaged in the usdasmation and communication technolo
gies (ICT) for many decades. Unlike in private camps, however, strategic ICT decisiof
cannot easily be implemented by central decisibnsountries with a federal government
structure, the implementation of binding ICT stggés for the public sector is especially
complicated. The aim of the module is to provideaic overview on the applications,

processes, methods and technologies in the figidilblic management information systems

and E-Government. First legal foundations and teldgies which apply to E-Government
are presented, then the potentials of E-Governsmations are assessed and the develo

ments in public management are analyzed by meatesefstudies on initiatives like Deutt

schland Online, the i2010 agenda of the Europeaarind the implementation of the Eu
ropean Services Directive.

NS
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Learning outcomes:
Students will

« understand the differences between public and feris@ctor organizations

« get an insight into the concept of a modern stateiato the implications
of the rule of law

- be able to identify and to cope with the typicahlidnges arising in the implementatio
of E-Government projects

« know how to work with the special security requiemts for the public sector

>

Prerequisites:

Formal: -

RecommendedBasic IS knowledge on Bachelor level / B.Sc. Bussn&dministration
or B.Sc. IS

Obligatory registration: no Further Information on registration:

Courses Hours per week ECTS

Lecture 2 4

Exercise class 1 2

ECTS in total 6

Form of assessment 30% group assignment and presentation; 70% wrjitten
examination (60 min)
(minimum grade for passing is 4.0 in both parts)

Lecturer/Person in charge Prof. Veit

Duration of module 1 semester

Offering Spring semester (last offer in spring semester 011

Language English

Range of application Mannheim Master in Management, M.Sc. Business
Education, M.Sc. Business Informatics, Diploma
Business Administration., Diploma Business
Informatics, M.Sc. Econ.
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Module: IS 602 Business Intelligence and Manageme®upport Systems

Aim of module:
Business agility is one of the key determinantbudiness success. It describes the abili

y of

an organization’s executives to make successfuhbss decisions in a both effective and
efficient manner. In most modern enterprises, BassnIntelligence and Management

Support Systems represent a core enabler of maakdecision making in that they g
supplying up-to-date and accurate information akailtrelevant aspects of a compan

re
y's

planning and operations: from stock levels to satdsmes, from process cycle times to key

indicators of corporate performance.

As an important category of Enterprise Systemsdlapplications target improving busingss

decision making and enhancing enterprise-wide pamency. The aim of this module is
introduce theoretical foundations, concepts, to@dsd current practice of Busing
Intelligence and Management Support Systems. Mereaiudents are being introduced

decision making at various levels and how varioosnt of Business Intelligence a:lzd

Management Support Systems can support them inwloek. The module is complemen
with a case study. It challenges the students &byae and propose solutions for a spec

to
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enterprise challenge with regards to system-bassidn making and enterprise-wide

transparency.

Learning outcomes:

= Get comprehensive overview of key capabilities aisiBess Intelligence and

Management Support Systems
» Understand theoretical foundations underlying trsgystems

= Get practically oriented view by analyzing and msipg solutions for a selected
enterprise challenge

Prerequisites:

Formal: -

Recommended1S 540 (Management of Enterprise Systems)

Obligatory registration: no Further Information on the registration:

Courses Hours per week Self-study ECTS

Lecture 2 6 4

Case study 4 2

ECTS Modul insgesamt 6

Form of assessment Assignments and Examination (60 min.)

Lecturer/Person in charge Prof. Madche

Duration of module 1 semester

Offering Fall semester (beginning fall semester 2013)

Language English

Range of application Mannheim Master in Management, M.Sc. Business
Education, M.Sc. Business Informatics, Diploma
Business Administration, Diploma Business
Informatics, M.Sc. Econ.
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Module: IS 604 Contemporary Issues in Enterprise Sstems

Aim of module:

This module focuses on selected contemporary isauUesterprise Systems. The module
currently covering the two topic areas: (1) SupdRelationship Management (SRM) and
Business Performance Management (BPM). In the gs@mester, the Supplier Relations
Management lecture introduces a holistic purchaspgroach which seamlessly integrate
operational purchasing and strategic sourcing aspleased on a strong analytical
foundation. In the fall semester, the BusinessdPerance Management lectures focuses
strategy development and implementation alongadegjy-to-execution cycle leveraging
state-of-the-art information technology embeddeHnterprise Systems.

Both lectures are complemented with a real-workkcstudy. It challenges the students tg
analyze and propose solutions for SRM / BPM. Funttoee, students have the opportunit
to get in touch with commercial software produdtsgecific focus for the lecture topic. TH
module is given by guest lecturers from industry.

S
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Learning outcomes:
= Get theoretical knowledge of relevant concepthefdurrounding topic area
= Provide overview on key capabilities of correspogdenterprise Systems
= Provide practically oriented view of software tooked in practice.

Prerequisites:

Formal: -

Recommended1S 540 (Management of Enterprise Systems)

Obligatory registration: yes Further Information on the registration:
http://eris.bwl.uni-mannheim.de

Courses Hours per week Self-study ECTS

Lecture 2 6 4

Case study 4 2

ECTS in total 6

Form of assessment Assignments and Examination (60 min.)

Lecturer/Person in charge Guest Lecturer/ Prof. Madche

Duration of module 1 semester

Offering Fall semester and Spring semester

Language English

Range of application Mannheim Master in Management, M.Sc. Busines
Education, M.Sc. Business Informatics, Diploma
Business Administration., Diploma Business
Informatics, M.Sc. Econ.

5S
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Module: IS 605 IT-Driven Government Modernization: International Case Studies

Aim of module:

The module focuses on case studies that highligbtnational best practice case studies
Government modernization efforts with specific fe@n IT and innovation. It will focus or
how Government can re-position themselves as maakice-providers that can offer a
highly attractive service catalogue to their citigeenterprises and other Government
entities. Over the last 10 years, leading Goverrngseave been embarking large-scale
modernization programs with the objective of insieg efficiency in delivery and
improving customer orientation. Many stakeholdeits\sew these programs as primarily
technology-focused and not holistically, involvialjaspects like end-user preferences,
process-design, organization, and change managebwato this circumstance, the
progress that is being achieved in many countsiedten limited and does not meet
expectations. Many initiatives are limited in sc@pel missing the types of comprehensiv

multichannel approaches necessary for a successgfovernment program. In some cases

finances are an issue, and in other cases, thghhofimanaging an all-encompassing e-
government program is daunting, especially to nedelyeloping countries. However, best
practice from international case studies can betified, and structured along several
dimensions. If the Government focuses on creatifulj-fledged e-government system, thg
subsequent gains from streamlining bureaucracyramdasing citizen satisfaction will mo
than make up for any difficulties and costs broughby the project

D
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Learning outcomes:

« General understanding of innovation in Governméori@different dimensions (front-
office, backoffice)

« Common frameworks for structuring and enabling wratmn in Government operatior
ERU-Framework (Environment / Readiness / Usage)

« Overview of indices that enable the assessmenbgéfdment innovation, particularly
with respect to IT-driven modernization

« Challenges and risks of large-scale transformgirograms — strategies to ensure
successful implementation

+ International best practice examples that demaesinaovation in Government
operations (North America, Europe, Middle East,aAgiustralia) and correspondent
challenges due to different environmental and jgalitpre-requisits

S

Prerequisites:

Formal:

RecommendedBasic IS knowledge on Bachelor level / B.Sc. Bussn&dministration
or B.Sc. IS

Obligatory registration: no Further Information on the registration:
Courses Hours per week Self-study ECTS
Lecture 2 10 6
ECTS in total 6
Form of assessment 30% individual assignment (5000 words) and

presentation; 70% written examination (60 min)
Lecturer/Person in charge Dr. Bernnat/Prof. Veit
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Duration of module

1 semester (block course)

Offering

Spring semester / Fall semester

Language

English

Range of application

M.Sc. Management, M.Sc. Business Education,
M.Sc. Business Informatics, Diploma Business
Administration., Diploma Business Informatics,
M.Sc. Economics
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Module: IS 613 Globally Distributed Software Development Term Propct

Aim of module:

Growing global demand for software and increasilopa@ization of software production
result in more globally distributed software pragecCollaboration has become more
sophisticated due to distributed resources, résttimeans of communication and less
informal coordination mechanisms. This project dedth the collaborative development of
a software application in a real-world setting.

Learning outcomes:
Participants will apply state of the art softwangi@eering methods and tools in small teams
in order to understand and manage particular issuéistributed settings. Learning
outcomes include:

» Understand the difficulties involved in distributedftware development

» Experience the difficulties in a practical setting

* Learn how to deal with the challenges in distribugeftware development

* Improve software engineering skills

* Improve the ability to work in teams

* Use state of the art software engineering methodgaols

Prerequisites:

Formal: -
Recommended: Good programming skills and fundamentals of sofenegineer-
ing. Attendance of IS 615 in the same semestecsmmended.

Obligatory registration: yes Further Information on registration:
http://wifol.bwl.uni-mannheim.de

Courses Hours per week Self-study ECTS

Lecture 2 10 6

Exercise class (integrated)

ECTS in total 6

Form of assessment Software development term project

Lecturer/Person in charge Prof. Heinzl

Duration of module 1 Semester

Offering Fall semester

Language English

Range of application Mannheim Master in Management, M.Sc. Business
Education, M.Sc. Business Informatics, Diploma
Business Administration., Diploma Business
Informatics, M.Sc. Econ.
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Module: IS 614 Corporate Knowledge Management

Aim of module:

Companies have realized that the knowledge of firefiessionals is a decisive factor in
competition. Firms are able to differentiate agaihsir competitors through superior
knowledge in the long term.

Learning outcomes:

This lecture deals with the question of how thentdieation, acquisition, organization,
storage, distribution, and use of knowledge casupported with the help of information
technology and where the limits of such efforts are
The following topics are covered:

* Introduction - What is Knowledge Management?

* Knowledge creation

« Knowledge storage and retrieval

* Knowledge transfer

» Strategic planning of integrated knowledge managesgstems (IKMS)

» Architectures of integrated knowledge managemestesys

* Implementation of integrated knowledge managemygsiems

e Evaluation of the success of integrated knowledgaagement systems

Prerequisites:
Formal: -
Recommended: -

Obligatory registration: no

Further Information on registration:

Courses Hours per week Self-study ECTS
Lecture 2 10 6
Exercise class (integrated)

ECTS in total 6

Form of assessment

80% written exam (60 min)
20% group assignment and presentation

Lecturer/Person in charge

Prof. Heinzl

Duration of module

1 Semester

Offering

Fall semester

Language

English

Range of application

Mannheim Master in Management, M.Sc. Busines
Education, M.Sc. Business Informatics, Diploma
Business Administration., Diploma Business

5S

Informatics, M.Sc. Econ.
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Module: IS 625 Pervasive Computing

Aim of module:
This module gives an overview on Pervasive Compuiystems. These systems consist pf
dynamic collections of (possibly mobile and/or enhted) devices that collaborate with each
other depending on the state of their current giaysinvironment or context.

Based on IS 624 (wireless communication and mal@ieces) the module introduces
systems, concepts and algorithms for Pervasive Qongp e.g. adaptation frameworks,
context management, sensors and actuator networks.

Learning outcomes:
After this course, the students should know about
» Location and Context Aware Systems
* Context Management
* Localization, e.g. using GPS
e Sensor and Actuator systems, including Sensor N&Bvo
* Smart tagging systems, e.g. using optical tagsFéDR
» Adaptation and dynamic reconfiguration techniques
» System software for Pervasive Computing

Prerequisites:

Formal: -

RecommendediS 552, IS 554, IS 624, Java programming

Obligatory registration: no Further Information on registration:

Courses Hours per week Self-study ECTS

Lecture 2 6 4

Exercise class 2 2 2

ECTS in total 6

Form of assessment Written (60 min.) or oral examination

Lecturer/Person in charge Prof. Becker

Duration of module 1 semester

Offering Spring semester

Language English

Range of application Mannheim Master in Management, M.Sc. Business
Education, M.Sc. Business Informatics, Diploma
Business Administration., Diploma Business
Informatics, M.Sc. Econ.
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Module: IS 627 Self-organizing Systems

Aim of module:

In this lecture we discuss concepts and algoritfunself-organizing distributed systems.
Such systems adapt themselves, e.g. their behavstructure to the current state of their
execution environment. We discuss current appboatireas and the technical backgroun
algorithms and protocols for self-organization.

Learning outcomes:
* Introduction into Self-organizing distributed systeand their architecture
» Leader election and clustering protocols
» Consensus in distributed systems
» Biologically inspired adaptive systems (e.g. Antnputing, Swarm Intelligence)
* Machine Learning, e.g. Learning Classifier and Mdébetworks

Prerequisites:

Formal: -

RecommendediS 552, IS 554, Java programming

Obligatory registration: no Further Information on the registration:

Courses Hours per week Self-study ECTS

Lecture 2 6 4

Exercise class 2 2 2

ECTS in total 6

Form of assessment Written (60 min.) or oral examination

Lecturer/Person in charge Prof. Becker

Duration of module 1 semester

Offering Spring semester

Language English

Range of application Mannheim Master in Management, M.Sc. Busines
Education, M.Sc. Business Informatics, Diploma
Business Administration., Diploma Business
Informatics, M.Sc. Econ.
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Module: IS 629 Product Management and Design for Berprise Systems

Aim of module:

More and more products, from consumer to busineaskets, show an ever increas
amount of software at their very heart. Especiallyhe context of Enterprise Systems (
information systems the integrate data and prosesismg a company’s business proces
the ability to understand, design, and manage sofntense products is of grg
importance to ensure sustainable success.

The aim of this lecture is to provide a comprehemsiverview on the product lifecycle frg

a software vendor perspective. Specifically, therse focuses on the two increasiggly

important areas of product management and prodesiga and covers the entire pro
lifecycle ranging from the formulation of a prodwasion to the successful launch o
product. Theoretical foundations, concepts, anchou of product management and prog
design as well as their interplay are explained ilustrated by detailed examples from
industry. Moreover, the course contents will be jptid a practical perspective by seleg
guest speakers from industry. Furthermore, asgbatcase study, the students will be ag
to analyze and propose solutions for a given saéwaoduct development and managen
challenge.
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Learning outcomes:
» Gaining fundamental knowledge of product managenazrt product design f
software products
= Critical evaluation of decisions throughout thedycle of a software product.
= Practical insights into challenges of product mamagnt and design by selec
industry talks and case study

ed

Prerequisites:

5S

Formal: -

Recommended1S 540 (Management of Enterprise Systems)

Obligatory registration: Further Information on the registration:

Courses Hours per week Self-study ECTS

Lecture 2 6 4

Case study 4 2

ECTS in total 6

Form of assessment Written exam & Case Study

Lecturer/Person in charge Prof. Madche

Duration of module 1 semester

Offering Spring semester

Language English

Range of application Mannheim Master in Management, M.Sc. Busine
Education, M.Sc. Business Informatics, Diploma
Business Administration, Diploma Business
Informatics, M.Sc. Econ.
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Module: IS 630 Machine Learning

Aim of module:

Machine Learning is the ability of a computer (maeh to automatically learn from huge
sets of example data how to make reasonable desigiog., to classify, to recognize
patterns, to estimate probabilities, etc.).

This module provides students with the knowledgeded to apply well-established
algorithms/programs.

Learning outcomes:

Students will study and understand models in aarebearea at the intersection of
information sytems, artificial intelligence, and@analysis. They will learn how to apply the
corresponding general methods and techniques agtaset of applications in business and
economics.

Prerequisites:

Formal: -

Recommended:good foundations in Mathematics and Statistics

Obligatory registration: yes Further Information on registration:
Website of the chair

Courses Hours per week Self-study ECTS

Lecture 2 10 6

Exercise class (integrated)

ECTS in total 6

Form of assessment Written (60 min.) or oral examination

Lecturer/Person in charge Prof. Schader

Duration of module 1 semester

Offering Spring semester

Language English

Range of application Mannheim Master in Management, M.Sc. Business
Education, M.Sc. Business Informatics, Diploma
Business Administration., Diploma Business
Informatics, M.Sc. Econ.
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Module: IS 632 Supply Chain Management

Aim of module:

Supply chain management is the ability to synctr®supply (by a network of cooperatin
businesses) with end user demand; it encompassgdatining and management of all
activities involved in sourcing, procurement, corsv@n, and logistics management.

This module provides students with the knowledgedied to understand various supply chain
models, to design their vision of the entire preogsin and to select a suitable implementation
including considerations of cost ownership.

Learning outcomes:

Students will study how to organize change managewnfeousiness processes, understar
why companies need to change their business presemsd get to know business proces
architecture design approaches and correspondipigimentation models.

nd
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Prerequisites:
Formal: -
Recommended: -

Obligatory registration: no

Further Information on registration:

Courses Hours per week Self-study ECTS
Lecture 2 10 6
Exercise class (integrated)

ECTS in total 6

Form of assessment

Written examination (60 min.)

Lecturer/Person in charge

Prof. Merkel / Prof. Schader

Duration of module

1 semester

Offering

Spring semester

Language

English

Range of application

Mannheim Master in Management, M.Sc. Busines

Education, M.Sc. Business Informatics, Diploma
Business Administration., Diploma Business

Informatics, M.Sc. Econ.
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Module: IS 701 Master-Colloquium Prof. Veit
Aim of module:
The Master-Colloquium allows students to preseatailitline and specific topics of their
theses and to discuss the contents with other Msistdents and members of the chair. The
aim is to support the thesis process and to ideptiEsible issues at an early stage.
Learning outcomes:
« Academic presentation skills
+ Strengthening of critical thinking with respectsicholarly work
« Knowledge of important challenges within the resbgrocess
Prerequisites:
Formal: IS 702. Seminars of other colleagues in the &Bemré also accepted (IS 7XX).
RecommendedProfound knowledge of IS topics and principlesaéstific research
Obligatory registration: no Further Information on registration:
Courses Hours per week ECTS
Lecture 2 -
Exercise class
ECTS in total -
Form of assessment Thesis and presentation
Lecturer/Person in charge Prof. Veit
Duration of module 1 semester
Offering Fall semester and Spring semester (last offerlin fa
semester 2012)
Language English
Range of application Mannheim Master in Management, M.Sc. Business
Education, M.Sc. Business Informatics, Diploma
Business Administration., Diploma Business
Informatics
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Module: IS 702 Seminar E-Business & E-Government

Aim of module:

The seminar is a preparation for writing a magiesis and introduces students to acader|
work related to current topics of IS. Students petelently compile a written seminar paper
covering a current research topic and present tesa@arch findings in class.

nic

Learning outcomes:

- Basic knowledge on the principles of academic wgiti
« Ability to independently and systematically explareesearch topic
« Readiness to take on a master thesis project in IS

Prerequisites:
Formal: -

RecommendedBasic knowledge of IS

Obligatory registration: no

Further Information on registration:

Courses Hours per week Self-study ECTS
Lecture 2 10 6
ECTS in total 6
Form of assessment Seminar paper and presentation
Lecturer/Person in charge Prof. Veit

Duration of module 1 semester

Offering Fall semester and Spring semester (last offerlin fa
semester 2012)
Language English

Range of application

Mannheim Master in Management, M.Sc. Busines

Education, M.Sc. Business Informatics, Diploma
Business Administration., Diploma Business

Informatics
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Module: IS 711 Master-Colloquium Prof. Heinzl

Aim of module:
The Master-Colloquium allows students to preseatailitline and specific topics of their

theses and to discuss the contents with other Msistdents and members of the chair. The
aim is to support the thesis process and to ideptiEsible issues at an early stage.
Learning outcomes:
« Academic presentation skills
« Strengthening of critical thinking with respectsicholarly work
« Knowledge of important challenges within the resbgrocess
Prerequisites:
Formal: IS 712. Seminars of other colleagues in the &eamré also accepted (IS 7XX).
RecommendedProfound knowledge of IS topics and principlesaéstific research
Obligatory registration: no Further Information on registration:
Courses Hours per week ECTS
Lecture 2 -
Exercise class
ECTS in total -
Form of assessment Thesis and presentation
Lecturer/Person in charge Prof. Heinzl
Duration of module 1 semester
Offering Fall semester and Spring semester
Language English
Range of application Mannheim Master in Management, M.Sc. Business
Education, M.Sc. Business Informatics, Diploma
Business Administration., Diploma Business
Informatics
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Module: IS 712 Seminar

Aim of module:

The seminar is a preparation for writing a magiesis and introduces students to acader|

nic

work related to current topics of IS. Students petelently compile a written seminar paper
covering a current research topic and present tesa@arch findings in class.

Learning outcomes:

- Basic knowledge on the principles of academic wgiti
+ Ability to independently and systematically explareesearch topic
« Readiness to take on a master thesis project in IS

Prerequisites:
Formal: -

RecommendedBasic knowledge of IS

Obligatory registration: yes

Further Information on registration:
Registration at the end of previous semester
http://wifol.bwl.uni-mannheim.de

Courses Hours per week Self-study ECTS
Lecture 2 10 6
ECTS in total 6
Form of assessment Seminar paper and presentation
Lecturer/Person in charge Prof. Heinzl

Duration of module 1 semester

Offering

Fall semester and Spring semester

Language

English

Range of application

Mannheim Master in Management, M.Sc. Busines

Education, M.Sc. Business Informatics, Diploma
Business Administration., Diploma Business
Informatics

5S
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Module: IS 721 Master-Colloquium

Aim of module:
This module is a seminar where students presendligndss their master project

Learning outcomes:
Students will learn and train presentation competeand discuss their findings of the
Master’s thesis.

Prerequisites:
Formal: IS 722. Seminars of other colleagues in the éBearé also accepted (IS 7XX).
RecommendediS 552, IS 554

Obligatory registration: no Further Information on registration:
Courses Hours per week ECTS
Lecture 2 -

Exercise class

ECTS in total

Form of assessment Written and oral contribution (report and
presentation)

Lecturer/Person in charge Prof. Becker

Duration of module 1 semester

Offering Spring semester

Language English

Range of application Mannheim Master in Management, M.Sc. Busine$
Education, M.Sc. Business Informatics, Diploma
Business Administration., Diploma Business
Informatics
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Module: IS 722 Seminar Trends in Distributed Systers

Aim of module:

This module is a research seminar where curreitdap research are discussed

Learning outcomes:

Students will learn and train presentation compegteA current topic from the distributed
systems domain will be summarized and put intoexdnif related work. Besides oral
presentation a written report has to be written.

Prerequisites:
Formal: -
RecommendediS 552, IS 554

Obligatory registration: yes

Further Information on registration:
http://becker.bwl.uni-mannheim.de

Courses Hours per week Self-study ECTS
Lecture 2 10 6
ECTS in total 6

Form of assessment

Written and oral contribution (report and
presentation)

Lecturer/Person in charge

Prof. Becker

Duration of module

1 semester

Offering

Fall semester and Spring semester

Language

English

Range of application

Mannheim Master in Management, M.Sc. Busines
Education, M.Sc. Business Informatics, Diploma
Business Administration., Diploma Business
Informatics

5S
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Module: IS 731 Master-Colloquium

Aim of module:
In the master colloquium, students will discusadtire and core elements of their master
thesis with their supervisor and the professor.

Learning outcomes:
Students will learn how to write a scientific thesThey will be able to structure and clearly
describe complex topics of their work. The intentad the colloquium is to provide guidance
in the preparation of the thesis and to identifieptial problems at an early stage.

Prerequisites:

Formal: IS 732. Seminars of other colleagues in the éBearé also accepted (IS 7XX).
RecommendedParticipation is limited to students writing th#iesis at Prof. Schader’s
chair.

Obligatory registration: yes Further Information on registration:
Secretary of the chair

Courses Hours per week ECTS

Colloquium 2 -

ECTS in total

Form of assessment Master Thesis

Lecturer/Person in charge Prof. Schader

Duration of module 1 semester

Offering Fall semester and Spring semester

Language German (or Englisch)

Range of application Mannheim Master in Management, M.Sc. Business
Education, M.Sc. Business Informatics, Diploma
Business Administration., Diploma Business
Informatics
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Module: IS 732 Seminar

Aim of module:

The seminar is a preparation for writing a magiesis and introduces students to acader|
work related to current topics of IS. Students petelently compile a written seminar paper
covering a current research topic and present tesa@arch findings in class.

nic

Learning outcomes:

- Basic knowledge on the principles of academic wgiti
+ Ability to independently and systematically explareesearch topic
« Readiness to take on a master thesis project in IS

Prerequisites:
Formal: -

RecommendedBasic knowledge of IS

Obligatory registration: no

Further Information on registration:

Courses Hours per week Self-study ECTS
Lecture 2 10 6
ECTS in total 6

Form of assessment

Seminar paper and presentation

Lecturer/Person in charge

Prof. Schader

Duration of module

1 semester

Offering

Fall semester and Spring semester

Language

English

Range of application

Mannheim Master in Management, M.Sc. Busines
Education, M.Sc. Business Informatics, Diploma
Business Administration., Diploma Business

5S

Informatics
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Module: IS 741 Master-Colloquium

Aim of module:

This module is a seminar where students presendligodss their master project

Learning outcomes:

Students will learn and train presentation competeand discuss their findings of the

Master’s thesis.

Prerequisites:

Formal: IS 742. Seminars of other colleagues in the &eamré also accepted (IS 7XX).

RecommendediS 742

Obligatory registration: no

Further Information on registration:
http://eris.bwl.uni-mannheim.de

Courses
Lecture
Exercise class

Hours per week ECTS
2 -

ECTS in total

Form of assessment

Written and oral contribution (report and

presentation)
Lecturer/Person in charge Prof. Madche
Duration of module 1 semester

Offering

Fall semester and Spring semester

Language

English

Range of application

Mannheim Master in Management, M.Sc. Busines
Education, M.Sc. Business Informatics, Diploma
Business Administration., Diploma Business

5S

Informatics
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Module: IS 742 Seminar Trends in Enterprise Systems

Aim of module:
This module is a research seminar where stateesfthresearch topics in research are
presented and discussed

Learning outcomes:

Students will learn and train presentation competeA current topic from the enterprise
systems domain will be summarized and put intoecdrnif related work. Besides oral
presentation a written report has to be delivered.

Prerequisites:

5S

Formal: -

RecommendediS 540

Obligatory registration: yes Further Information on registration:
http://eris.bwl.uni-mannheim.de

Courses Hours per week Self-study ECTS

Lecture 2 10 6

ECTS in total 6

Form of assessment Written and oral contribution (report and
presentation)

Lecturer/Person in charge Prof. Madche

Duration of module 1 semester

Offering Fall semester and Spring semester

Language English

Range of application Mannheim Master in Management, M.Sc. Busines
Education, M.Sc. Business Informatics, Diploma
Business Administration., Diploma Business
Informatics
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3.1.4. Area “Management”

Module: IS / MAN 500 Information Systems in Organizations

Aim of module:
The lecture “Information Systems in Organizatio(iSO) aims at enabling students to be
understand the impact of information systems onamgations. Many businesses r
extensively on Information Systems (IS) to plare@xe, and manage what they do in o
to generate value. Beyond such obvious exampleseofabled business as ebay, Amazo
Google, this is true for many traditional businesas well. Examples here range from
coordination of supply processes in the manufaotuindustry to companies that ha
implemented almost their entire value chain inBanks and insurances provide good ¢
in point in that IS are woven intimately into thery fabric of these organizations. WH
many organizations leverage the capabilities ofséhgystems to increase their v3
proposition, the past has shown that such an itdinméerplay between IS and organizati
Is not without risk.

Given this background, the ISO lecture is desigoedtroduce students to this exciting fi¢
of business studies and provide insights that tledmn manage how organizations lever
IS. To do so, the course first introduces studémtsome of the foundational conceptg
organization and information systems. This wilballstudents from both a business an(
IT background to build the necessary conceptuakrstdnding. In the second half of
course, students will gradually analyze a caseystfdorganizational and technologic
change. Doing so provides them with an opportutitybetter understand how busin
processes, information, and technology interactwalh provide them with experiencd
equally relevant to backgrounds in management,nizgdon, and information systems.
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Learning outcomes:
* Know basic concepts of organization and informatgsiems
e Understand how IS, organizational structures, ansiness processes shape ¢
other

* Analyze organizations as complex socio-technicsiesys

» Identify facilitating and inhibiting effects of tenology in organizational change
o Technological change as a source of organizaticdmatge
o Organizational change as a source of technologlaahge

» Able to manage both technological and organizatifawets of change projects

ach

Prerequisites:

Formal: none

RecommendediS 540 (Management of Enterprise Systems), MAN @ganizational
Structures Within and Between Firms), and MAN 6@rganizational
Design and Technology are related but not required

Obligatory registration: yes Further Information on the registration:
http://eris.bwl.uni-mannheim.de

Courses Hours per week Self-study ECTS

Lecture 2 4 6

ECTS in total 6

Form of assessment 40% Mid-Term Exam (60 min.) and 60 % Final
Case-Study

Lecturer/Person in charge Dr. Benjamin Mdiller
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Duration of module 1 semester
Offering Spring term
Language English

Range of application

Mannheim Master in Management, M.Sc. Busines
Education, M.Sc. Business Informatics, Diploma
Business Administration., Diploma Business

5S

Informatics
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Module: MAN 550 International Course — Management

Aim of module: depends on course taken abroad

Learning outcomes:depends on course taken abroad

Prerequisites:none

Formal: The course level equals a regular 500-level coowr&00-level course in the Master

in Management program.
RecommendedThemodule can be taken during a study abroad terméser and
complements the Mannheim curriculum of the student.

Course Hours per week  Self-study ECTS
depends on course depends on depends on
International Course - Management taken abroad  course taken course taken

course abroad
ECTS in total: depends on course
taken abroad
Form of assessment depends on course taken abroad
Lecturer/Person in charge Lecturer at the host university; in Mannheim the

respectiveleaching Areas responsible for
assessment of course

Duration of module 1 semester

Offering fall or spring semester

Language English preferred, but any other language possible
Mannheim faculty member is able to identify content
and level

Range of application Mannheim Master in Management, other Master
progams, depends on respective study regulations
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Module: MAN 611 Management of Public Services

Aim of module:

This module gives an overview on the managemeptibfic enterprises, public
administrations and of the public services thewj®. Characteristics, history and
legitimization of public services serve as an idtrction. The following part of the module
describes the challenges the public sector in Geyrfeces: demographic change,
globalization, financial pressure and liberalizatpushed by the European Union. Agains
the background of these developments, severalstadees from different public service
sectors will be discussed; i.e., education, pastrgy and water supply, lottery, public ban
nonprofit sector. Management of new organizatidmahs such as enterprises in private
ownership or Public-Private Partnerships will bekpid out as a central theme.

ks,

Learning outcomes:
By the end of the module students will be able to:

»  describe the term of public services and to puntd@ the context of the European
liberalization efforts,

* illustrate the concept of universal public servjces

»  discuss outcomes of the European liberalizatiorsliggpn on different sectors,

e criticize or legitimate public enterprises in tleeml market economy in Germany,
«  distinguish organizations that provide public seegisuch as public and private

enterprises, Public-Private Partnerships, nonpoofjainizations, and public
administrations.

Moreover, key competences such as presentationetemge, working with academic papers

and team competences shall be acquired.

Prerequisites:

Formal: None

Recommended: not specified

Obligatory registration: yes Further Information on registration:
Website of the Chair/Student Portal

Courses Hours per week Self-study ECTS

Lecture Management of Public 2

Services 8 6

Exercise Management of Public 2

Services

ECTS in total 6

Form of assessment Exam (60 minutes) + Presentations + Homework

Lecturer/Person in charge Prof. Helmig

Duration of module 1 semester

Offering Fall semester

Language German

Range of application Mannheim Master in Management, M.Sc. Business
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., LL.M., M.Sc. Econ.
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Module: MAN 625 Organizational Structures Within and Between Firms

Aim of module:
Complex value creation activities are increasirggtyanized in collaborations of firms with
external partners instead of a pure emphasis orgkedirm. For many firms, these

collaborations constitute a requirement rather thaion to sustain their competitive
position over time. These trends provide importaganizational and managerial challeng
for internal and external activities and their i@ interdependencies. These organizatiq
challenges are addressed in detail in this course.

es
pnal

Learning outcomes:

The students gain detailed knowledge about orgaorir issues in and between firms.
Among other aspects, the course addresses organelaspects related to the following
topics: absorptive capacity, organizational leagnstrategic alliances, interfirm networks,
open innovation processes, transaction and org#mza boundaries, knowledge markets
internal and external resources and capabilities.

Prerequisites:

Formal: Limited number of participants

Recommended: Basic bachelor-level knowledge on organization mathagement

Obligatory registration: yes Further Information on registration:
Website of the chair / “Student portal”

Courses Hours per week Self-study ECTS

Seminar 3 9 6

ECTS in total 6

Form of assessment Assignments, Exam

Lecturer/Person in charge Prof. Lichtenthaler

Duration of module 1 semester

Offering Every spring semester

Language English

Range of application Mannheim Master in Management, Diploma
Business Administration, M.Sc. Business
Informatics, M.Sc. Business Education, LL.M.,
M.Sc. Econ.
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Module: MAN 627 Organizational Design and Technolog

Aim of module:

Today firms face many challenges that affect tbaganizational design and technology
base. These challenges include rapidly changinméss environments, the management
complex inter-organizational relationships, growdigersity, and technological change. Ir
order to achieve a sustainable competitive advantagnagers need to continually align
organizational design to the firm’s strategy asl@&slto engage in exploration, retention,
exploitation activities of new technologies.

of
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Learning outcomes:
The students gain detailed knowledge about fundtaheancepts of organizational desigr
and management with respect to technological chahgeng other aspects, the course
addresses a selection of organizational desigmaliges, the fit between strategy and
structure as well as the requirements imposed éyéed for change. Furthermore, it
enhances the student’s understanding of organimadtissues related to technology
intelligence, strategic technology alliances, tetbgy-based M&A activities, and
international R&D networks.

Prerequisites:

Formal: Not taken Module MAN 628

Recommended: Basic bachelor-level knowledge on organization imwathagement

Obligatory registration: yes Further Information on the registration:
Website of the chair

Courses Hours per week Self-study ECTS

Lecture 2 6 4

Exercise class 2 2 2

ECTS in total 6

Form of assessment Exam, group presentation

Lecturer/Person in charge Prof. Lichtenthaler

Duration of module 1 semester

Offering Spring semester

Language English

Range of application M.Sc. Mannheim Master in Management, Diploma
Business Administration, M.Sc. Business
Informatics, M.Sc. Business Education, LL.M.,
M.Sc. Econ.
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Module: MAN 629 Organization for Innovation

Aim of module:

Organizational change and innovations are ofteresequisite for sustainable competitive
advantage. The importance of a systematic managesherganizational change and
innovation has therefore increased. Accordinglig thass addresses essential organizatipnal
challenges in the context of organizational chasg®innovation. In particular, the class
discusses concepts for analyzing organizationdlaidspecific challenges in managing
innovations and organizational change.

Learning outcomes:
The students gain detailed knowledge about fundéahesues concerning the design and
management of organizations with respect to innomand organizational change. Among
other aspects, the course addresses a selectiwgasfizational issues regarding the
following topics: organizational resistance to imaton, corporate culture and innovation
champions of innovation, organizational interfacgganizing for open innovation
processes, and corporate venturing organizations.

Prerequisites:

Formal: none
Recommended: Basic bachelor-level knowledge on organizatiot sranagement
Obligatory registration: yes Further Information on the registration:
In the first session.
Courses Hours per week Self-study ECTS
Lecture 2 6 4
Exercise class 2 2 2
ECTS in total 6
Form of assessment Exam (65 min.), group presentation
Lecturer/Person in charge Prof. Lichtenthaler
Duration of module 1 semester
Offering Fall semester
Language English
Range of application M.Sc. Mannheim Master in Management, Diploma
Business Administration, M.Sc. Business
Informatics, M.Sc. Business Education, LL.M.,
M.Sc. Econ.
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Module: MAN 630 Introduction to Entrepreneurship

Aim of module:
Bill Gates of Microsoft, Michael Dell of Dell Compers, Fred Smith of FedEx, and Dietmar
Hopp of SAP, are examples of successful entreprsnvano have pursued new business
opportunities in a way which is innovative, patteddting and contributing to growth and
employment generation. But, who is a typical engapur, and how well does the typical
start-up perform? Why do people start businessds&at \bharacteristics does the typical
entrepreneur have? How do entrepreneurs finandgpieal start-up? What is the role of
networks for launching and running new businesses?

These are questions that will be answered in theseMAN 630 Introduction to

Entrepreneurshipwhich consists of two parts, namélart | “Lectures” andPart Il “Case
Studies.”This course combines both classical methods chteg (lecturing) and interactivie
methods of teaching (case studies). More exattggries presented in the first part will be
followed by demonstrating real-life cases in theosel part. Additionally, guest speakers, |i.e.
entrepreneurs and/or academics, will be inviteshied light on specific topics of interest.

The purpose of this course is to provide studeiitts both theoretical knowledge of
entrepreneurship and practical skills for settipdousinesses. Dealing with current and
classical theories and recent empirical evidencertrepreneurship, Part | aims at giving
students a solid insight into entrepreneurshipaiese Part 1l gives the possibility to put
oneself in the shoes of an entrepreneur and o ératrepreneurial skills, thus giving a more
practical understanding on decisions on foundirdy@erating start-ups.

Learning outcomes:

* By the end of this course, students will have gaiftumdamental perspectives in
theoretical and practical entrepreneurial mechasism

* They will have acquainted practice in case studying.

Prerequisites:

Formal: None

Recommended: not specified

Obligatory registration: yes Further Information on the registration:
www.ifm.uni-mammheim.de / “Student Portal”

Courses Hours per week Self-study ECTS

Lecture Introduction to 2 10 6

Entrepreneurship

ECTS in total 6

Form of assessment 100% Written final examination

Lecturer/Person in charge Prof. Woywode

Duration of module 1 Semester

Offering Fall semester

Language English

Range of application Mannheim Master in Management, M.Sc.
Wirtschaftspadagogik, M.Sc. Wirtschaftsinformatik,
M.A. K&W, M.Sc. Econ., LL.M., M.Sc. Econ.
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Module: MAN 632 Advanced Entrepreneurship

Aim of module:

Successful entrepreneurs who have pursued newdsssapportunities demonstrate
managerial capabilities in which they lead theartstup to long-term profitability. How did
they manage the market entry and growth of thderpnises? What type of strategies did
they implement to achieve sustainable competittdeaatage? These are the questions th
will be addressed in MAN 632 "Advanced Entrepreship."

Theoretical foundations of the course will lie irebries on managerial aspects of
entrepreneurship. It is structured into two pdfisst, “A Life Cycle View on High-Tech
Entrepreneurship” which will present a dynamic dalitées approach to entrepreneurial
management. Entrepreneurial managers need to hawedapth understanding of the
ongoing challenges in key functional areas sudimasce, innovation and technology
management, human resource management, firm siacessategic management,
management of internationalization, and managewfgifiast) growth. Second, in the part
“Industry Studies” topics such as innovation intbah industry, innovation in the softwareg
industry, and the role of regional clusters willdodressed. Both researchers and guest
presenters will give an insight into entreprendurianagement.

|t

Learning outcomes:
- By the end of this module, students will have gdiendamental theoretical and

practical knowledge in managing entrepreneuriatwmes successfully.

Prerequisites:

Formal: None

Recommended: not specified

Obligatory registration: yes Further Information on the registration:
www.ifm.uni-mammheim.de / “Student Portal”

Courses Hours per week Self-study ECTS

Lecture Advanced Entrepreneurship 2 10 6

ECTS in total 6

Form of assessment 100% written final examination

Lecturer/Person in charge Prof. Woywode

Duration of module 1 semester

Offering Spring semester

Language English

Range of application Mannheim Master in Management, M.Sc. Busines
Education, M.Sc. Business Informatics, M.A. K&V
M.Sc. Econ.
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Modul: MAN 643 HRM & Labor Law

Learning outcomes:

This modul consists of 2 courses:

a) Labour Law and Human Resource Management (lecture)
The lecture covers from the perspective of the humesource department particula
relevant issues of labor law. The content is taumhtthe basis of practical cases W
reference to the latest Supreme Court, and theermutrends in corporate human resou
and social services. Topics covered include thivahg: HR selection and recruitme
regular and atypical work contracts (temporary @it part time, contingent work, traine
freelance work and false self-employment, flexiblerking conditions (including pa
working location, working time), outsourcing and Mg& avoidance of bargaining lev
agreement, data protection and employee monitoring.

b) Human Resources and Organization (Exercise class)

Using Case studies and group exercises issuesiparty relevant for HR management
topiv of this exercise class. Topics covered inelutie following: Anti discriminatio
regulations in practice, conceptualising and negofy employment and terminati
contracts, cooperation with the works council arutks agreement, legal status of CEOs
boards.
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Aim of module:

At the end of the module students should be able to

* analyze HR processes with regard to german laloaral to discuss problems
originating from these regulations

» derive follow-up actions to design HR instrumentghwegard to labor law

» show and apply knowledge with regard to individasadl collective contracts

» analyze different kinds of contracts.

Prerequisites:
Formal: none
Recommended: not specified

Obligatory registration: yes Further Information on registration:
Website of the chair / “Student Portal”

Courses Hours per week Self-study ECTS

Lecture, etc. 2 (compact
course)

Exercise class, etc. 2 (compact
course)

ECTS in total 6

Form of assessment Exam / case study / presentation

Lecturer/Person in charge Prof. Maschmann/Prof. Biemann

Duration of module 1 semester (compact course)

Offering Lecture: annually, Fall semester
Exercise class: each semester by arrangement

Language German

Range of application Mannheim Master in Management, M.Sc. Busines
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., M.Sc. Econ.

5S
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Module: MAN 645 Leadership and Motivation

Aim of module:
This course is designed to introduce studentsfterdnt perspectives on leadership and the
role that motivation plays in the leadership precéisprovides students with a
comprehensive understanding of leadership the¢gigs trait, skills, style, and situational
approaches) and discusses contemporary challehgsdership in organizations (e.qg.,
culture and leadership, women in leadership passtiethical leadership). Furthermore, the
course gives students the opportunity to experiémeie own leadership behavior and
thereby help to prepare them for leadership ralegganizations.

Learning outcomes:

By the end of the module students will be able to:

... understand different approaches to leading antvating employees,

... analyze different leadership styles and evaltls® advantages and disadvantages,
... assess factors of successful leadership,

... understand potential problems in the interackietween supervisors and subordinates|,
... learn about their own leadership style.

Prerequisites:

Formal: None

Recommended: Not specified

Obligatory registration: yes Further Information on the registration:
Website of the chair / “Student Portal”

Courses Hours per week Self-study ECTS

Lecture 2 6 4

Exercise class 2 2 2

ECTS in total 6

Form of assessment Written examination (60 min.): 75%
Coursework: 25%

Lecturer/Person in charge Prof. Biemann

Duration of module 1 semester

Offering Fall term

Language English

Range of application Mannheim Master in Management, M.Sc. Business
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., M.A. K&W, LL.M., M.Sc. Econ.
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Module: MAN 646 HR Analytics

Aim of module:
This course looks at the link between human reso(H®&) practices and firm performance
Knowledge and other intangible assets have beenrstmprovide a source of competitive
advantage, but their effects on firm performaneeddten difficult to quantify. What is the

economic value of job performance? How can orgaioiza gain from trainings or improved
personnel selection? What are the costs of emplalgsenteeism and turnover? HR
professionals are confronted with such questioasopfien lack the necessary skills to find
satisfying answers in existing firm data.
The course first introduces analytical approachdd4R measurement and discusses its
implementation in an organization’s HR architecti8econd, it aims at providing knowledge
on existing empirical evidence regarding the impdddR practices on firm outcomes. By
combining both approaches, the course offers waysprove decision quality in HR
management and demonstrate how HR practices caveadel at the level of the firm.
Learning outcomes:
By the end of the module students will be able to:
... understand how HR practices can influence firmiggmance,
... develop a framework of HR measures and integratéo a firm’s HR architecture,
... design means to evaluate HR initiatives, and
... empirically analyze firm data to estimate theafinial impact of HR practices.
Prerequisites:
Formal: None
Recommended: Not specified
Obligatory registration: yes Further Information on the registration:
Website of the chair / “Student Portal”
Courses Hours per week Self-study ECTS
Lecture 2 6 4
Exercise class 2 2 2
ECTS in total 6
Form of assessment Written examination (60 min.): 75%
Coursework: 25%
Lecturer/Person in charge Prof. Biemann
Duration of module 1 semester
Offering Fall term
Language German
Range of application Mannheim Master in Management, M.Sc. Business
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., M.A. K&W, LL.M., M.Sc. Econ.
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Module: MAN 647 Strategic and International Human Resource Management

Aim of module:
This course is intended to expand students’ knogdezh basic human resource management
(HRM) processes and instruments by adding an iatermal and a strategic dimension. In
the first part of the module (international dimemgi we examine the impact of national
context on HRM and discuss basic HRM functionsiterinational organizations. Topics
include international recruiting and selectionirtieg and development, compensation, and
employee relations.

In the second part of the module (strategic dinemsiwe focus on the dynamics of HRM
systems. Various approaches of how singular HRMtjwes conceptually and empirically
form bundles are considered. We review how HRM toras can be aligned with respect t
other HR practices (horizontal fit) as well as amgations’ objectives (vertical fit) to form
HRM systems that help improve organizations’ penfance.

(@)

Learning outcomes:

By the end of the module, students will be able to:

... understand the impact of culture and nationatexdron HRM,

... analyze differences in international HRM systems,

... design basic HRM practices in international orgations,

... align HRM practices with regards to their horitarand vertical fit,

.. comprehend the processes translating HRM systgm@rganization’s performance, and
consider contextual factors’ impact on the aligminof HRM systems.

Prerequisites:

Formal: None

Recommended: Not specified

Obligatory registration: yes Further Information on the registration:
Website of the chair / “Student Portal”

Courses Hours per week Self-study ECTS

Lecture 2 6 4

Exercise class 2 2 2

ECTS in total 6

Form of assessment Written examination (60 min.): 75%
Coursework: 25%

Lecturer/Person in charge Prof. Biemann / Dr. Korff

Duration of module 1 semester

Offering Spring term

Language English

Range of application Mannheim Master in Management, M.Sc. Business
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., M.A. K&W, LL.M., M.Sc. Econ.
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Module: MAN 648 Incentives and Performance

Aim of module:

In this course, we study performance managemenaaakyze the link between incentives
and individual’'s performance in organizations. Bhse the performance management
process, the course covers performance measuramembonitoring, key performance
management tools, and implementation of performammeagement systems targeted at
employees in organizations. Furthermore, the courgsstigates the role of incentives in
organizations, both theoretically and empiricatlymh a psychological and economic
perspective.

Learning outcomes:

By the end of the module, students:

... will be able to select and implement appropr@ggormance measures,

... are familiar with formal performance appraisals,

... understand the link between pay and performance,

... are able to analyze the effectiveness of incesthoth theoretically and empirically, an
... are able to design performance management systems

[oN

Prerequisites:

Formal: None

Recommended: Not specified

Obligatory registration: yes Further Information on the registration:
Website of the chair / “Student Portal”

Courses Hours per week Self-study ECTS

Lecture 2 6 4

Exercise class 2 2 2

ECTS in total 6

Form of assessment Written examination (60 min.): 75%
Coursework: 25%

Lecturer/Person in charge Prof. Biemann

Duration of module 1 semester

Offering Spring term

Language English

Range of application Mannheim Master in Management, M.Sc. Busines
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., M.A. K&W, LL.M., M.Sc. Econ.
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Module: MAN 651 Strategic Management |

Aim of module:
Participants will gain a sense for strategic isatdsusiness-unit levels. They learn to
analyze the consequences of industry dynamichiéocompetitive positioning of firms, an

to develop an adequate strategy to deal with tbleakenges. Students will get familiar with

theories in strategic management offering solutfonghallenges of dynamic positioning
(i.e. Resource based View). Participants will @sbfamiliar with the modern instruments
internal and external strategic analyses und leadnstinguish their features, but also
restrictions. With regards to strategies the disicuswill cover competitive strategies,
hybrid strategies and strategies for E-businesspgmthers.

o

of

Learning outcomes:
After attending the module students should be &bteitically discuss theories of strategid

management. Building upon the theoretical knowlestgdents should be able to master the

tools and concepts of an internal and externalyaisain the context of business level
strategy formulation. The conceptual foundationtheke models should be transparent i

the light of challenges of global competitive preses. Students will also be in the position

to evaluate models and recommendations for buildisgstainable competitive advantage
today’s volatile markets.

N

2 in

Prerequisites:

5S

Formal: None
Recommended: not specified
Obligatory registration: yes Further Information on registration:
Website of the chair / “Student Portal”
Courses Hours per week Self-study ECTS
Lecture 2 6 4
Exercise class 2 2 2
ECTS in total 6
Form of assessment Written exam (90 min.), presentation, case studie
Lecturer/Person in charge Dr. Suleika Bort
Duration of module 1 semester
Offering Fall semester
Language English
Range of application Mannheim Master in Management, M.Sc. Busines
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., M.A. K&W, M.Sc. Econ.

-127 -



Module: MAN 672 Nonprofit Management

Aim of module:

This module gives an introduction to the managero&nbnprofit organisations (NPOs).
First, the nonprofit sector is described and arlygcluding topics like the relevance of
this sector and its various activity fields. In fe#owing, nonprofit management is review
in its functions nonprofit governance and leadgrshonprofit human resource managemy
nonprofit marketing, fundraising management as aglhonprofit accounting and finance
Thus this module provides the theoretical foundatar the management of NPOs. The
peculiarities of nonprofit management as opposétbteprofit” management are developsg
and analysed. Possibilities and limits concernimggapplicability of general management
methods and concepts to NPOs are detected.

ad
PNt

Learning outcomes:

By the end of the module students will be able to:

« assess the economic relevance of the nonprofibisect

« explain and discuss the particularities of nonprofinagement,

« reflect the implementation of general managemerthous in the nonprofit sector and adapt
these methods to the given particularities in NPOs,

« discuss hypotheses and findings in the field ofpnofit management.

Prerequisites:

Formal: not taken Module MAN 610 and 670

Recommended: not specified

Obligatory registration: no Further Information on registration:

Courses Hours per week Self-study ECTS

Lecture 2 6 4

Exercise class 2 2 2

ECTS in total 6

Form of assessment Exam, perhaps mid-term (60 min), portfolio

Lecturer/Person in charge Prof. Helmig

Duration of module 1 semester

Offering Fall semester

Language German

Range of application Mannheim Master in Management, M.Sc. Business
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., M.A. K&W, LL.M., M.Sc. Econ.
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Module: MAN 710 Research Seminar Public & NonprofitManagement

Aim of module:

In the research seminar students will deepen thdemstanding of public & nonprofit

management from an academic point of view. Reaesgarch trends in public & nonprd
management will be discussed, especially to entielestudents to develop and realizg
own research project. However, different forms lué research seminar are possible.
example a research paper seminar, excursion aletfelopment of an own research proje

fit
an
For

Cct.

Learning outcomes:
By the end of the module students will be able to:

. reflect new research trends in public & nonprofaérmagement,

*  to describe given research gaps, especially retatedn research projects,
» define research goals and research questions.

* develop an own research design (research model),

*  to evaluate research methods and to use these asdtitadata analysis,

*  to present and interpret empirical research results

Prerequisites:
Formal: Module MAN 611 or

Module MAN 613 or

Module MAN 672* (Parallel attendance possible)
*MAN 672 replaces the Modules MAN 610 and MAN 670.
Recommended: not specified

Obligatory registration: yes Further Information on registration:
Website of the chair / “Student Portal”
Courses Hours per week Self-study ECTS
Seminar 2 (block seminar 10 6
possible)
ECTS in total 6
Form of assessment Written assessment

(depends on the form of the seminar)

Lecturer/Person in charge Prof. Helmig

Duration of module 1 semester

Offering Fall semester

Language German/English

Range of application Mannheim Master in Management, M.Sc. Busines

5S

Education, Diploma Bus. Adm.
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Module: MAN 720 Research Seminar Organizational Thery

Aim of module:
The seminar deals with current topics in the fifldtrategic organization research.

Learning outcomes:
The seminar provides an introduction to acadenuidiss related to current issues in strat

Bgic

organization research. Specifically, students adifiress one particular field of organization
research, and they will learn how to present tiiedlings in class. Successful seminar
attendance qualifies the students to write thestarahesis or diploma thesis at the Chair|of
Organization.
Prerequisites:
Formal: MAN 625 or MAN 627 or MAN 628 or MAN 629 (parallettendance
possible)

Recommended: Master-level knowledge on organization and manesye
Obligatory registration: yes Further Information on registration:

Website of the chair / “Student Portal”
Courses Hours per week Self-study ECTS
Seminar 2 10 6
ECTS in total 6
Form of assessment Written seminar thesis and presentation
Lecturer/Person in charge Prof. Lichtenthaler
Duration of module 1 semester
Offering Spring and fall semester
Language English
Range of application Mannheim Master in Management, Diploma

Business Administration, M.Sc. Business Educatipn
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Module: MAN 741 Research Seminar on Human Resourddanagement and
Leadership

Aim of module:

The seminar discusses relevant topics in the drleaman resource management (fall term)
or leadership (spring term). A focus is on empir@adence in the respective research
domain.
Learning outcomes:
Within the research seminar, participants will gdie ability to structure a research problem,
assess existing scientific evidence, write a siéieqtaper, and discuss their findings in clgss.
Prerequisites:
Formal: MAN 640 or

MAN 641 or

MAN 642 or

MAN 645 or

MAN 646 or

MAN 647 or

MAN 648
Recommended: Not specified
Obligatory registration: yes Further Information on the registration:

Website of the chair / “Student Portal”
Courses Hours per week Self-study ECTS
Seminar (block course also possible) 2 10 6
ECTS in total 6
Form of assessment Written seminar thesis and presentation
Lecturer/Person in charge Prof. Biemann
Duration of module 1 semester
Offering Fall term and spring term
Language German or English
Range of application Mannheim Master in Management, Diploma
Business Administration, M.Sc. Business Educatipn
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Module: MAN 760 Seminar CSR

Aim of module:

Within the scope of the seminar the pre-existingwdedge about Corporate Social
Responsibility will be deepened. On the basis efitannheim-CSR-Concept the
participants will be working with examples from theaxis and discuss the implications fo|
management and science. Students will independemitly a paper about a CSR-topic an
present their results during the course. The semserabe both practice- and research-
oriented and therefore take multiple directions.

r

-

Learning outcomes:

The aim of the course is to provide students Withdbility to independently structure
problems relating to CSR and convey implicationspi@xis. Furthermore, during the coul
the basics of scientific writing will be imparted.

se

Prerequisites:

0);

5S

Formal: Module CC 504

Recommended: none

Obligatory registration: yes Further Information on registration:
Website of the chair

Courses Hours per week Self-study ECTS

Seminar (can also take place as a 2 10 6

compact course)

ECTS in total 6

Form of assessment Written assignment (70 %) and presentation (30 ¢
in order to pass students have to complete theseour
with the minimum grade of 4,0; group work is
possible

Lecturer/Person in charge Prof. Nick Lin-Hi

Duration of module 1 semester

Offering Fall semester

Language English or German

Range of application Mannheim Master in Management, M.Sc. Busines
Education
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Module: MAN 770 Research seminar on Small and Medim Sized Companies and
Entrepreneurship

Aim of module:
Relevant topics from the area of entrepreneursimipraanagement research are analyzec
discussed. The focus of teeminar can thereby diffslomewhat from term to term.
Generally, research seminars may be conceptuadlynpirically oriented.

and

Learning outcomes:

Within the research seminar master students vathiénow to write a scientific paper deali
with a relevant topic from the area of entrepreskiirand management research. Studer|
also present the results of their research andaronted with questions from the audien

ng
ts
ce.

Prerequisites:
Formal: MAN 630 or
MAN 631 or
MAN 632
RecommendedKnowledge of basic theoretical and empirical litara from the area of
organizational and entrepreneurship research.

Obligatory registration: yes Further Information on registration:
Homepage of the chair
Courses Hours per week Self-study ECTS
Research seminar (block course also 2 10 6
possible)
ECTS in total 6
Form of assessment Written assignment and presentation
Lecturer/Person in charge Prof. Woywode
Duration of module 1 semester
Offering Spring semester
Language English or German
Range of application Mannheim Master in Management, Diplom-BWL,
M.Sc. Wirtschaftspadagogik
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3.1.5. Area “Marketing”

Module: IS / MKT 500 E-Business and Electronic Marlets

Aim of module:
The module communicates the fundamentals of E-Bssirand Electronic Markets. 4
understanding of the role of information for busimerocesses is provided by review

AN
ing

trans-action cost theory and the principle ageablem. Based on these theories, the impact

of information technology and the Internet on indystructure is analyzed. Furtherma
the major B2B, B2C and C2C business models of E4@eroe are illustrated. In the secq
part of the lecture, well founded knowledge of tkey properties and mechanisms

re,
nd
of

electronic markets for their application in todapissinesses are elaborated. In this context,

auction mechanisms, the pricing of information ggo@conomic network effects f
information technology and the dynamics of stanidatebn processes are discussed. Ne
these aspects, the role of Web 2.0, social netwanmkissocio-economic facets of informat
processing are emphasized.

or
Kt to
on

Learning outcomes:
Students will

« understand the impact of information technology tredinternet on the organization g
economic activity

- know the fundamentals of E-Business strategy, lessimodels and success factors
« be able to conceptualize the key aspects of elactroarkets

 get an insight into the role of socio-eonomic faagtinformation processing, social
networks and Web 2.0

Prerequisites:

—n

Formal: -

Recommended: Basic IS knowledge on Bachelor level / B.Sc. Bugmin. or B.Sc. IS

Obligatory registration: no Further Information on registration:

Courses Hours per week Self-study ECTS

Lecture 2 10 6

Exercise class (integrated)

ECTS in total 6

Form of assessment Written examination (60 min)

Lecturer/Person in charge Prof. Veit

Duration of module 1 semester

Offering Fall semester (last offer in fall semester 2012)

Language English

Range of application Mannheim Master in Management, M.Sc. Business
Education, M.Sc. Business Informatics, Diploma
Business Administration., Diploma Business
Informatics, M.Sc. Econ., LL.M.
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Module: MKT 510 Price and Product Management

Aim of module:

This module deals with two important componentthefmarketing mix: price and product
management. With regard to price management trgafuentals of pricing decisions will I
discussed as well as classic pricing theory ana@viehal pricing. Furthermore, a focus of
lecture will be on determining optimal prices amdpsice implementation.

The part on product management is concerned wittealsions related to the current and
future product portfolio and includes all stageshaf product life cycle with a special focu
on innovation management and the management ofipt®dlready established in the
market. Finally, the module covers fundamental nedéproduct choice and major aspeq
of brand management.

De
he

\"2J

—+

S

Learning outcomes:

At the end of this module, students will understtrarelevance of pricing and product
decisions and become familiar with important instemts/tools of price and product
management. Especially,

- they know and understand the fundamenfgisicing decisions which are rooted in
micro economics and psychological theory and

- they are able to derive detailed recommeoda for actions regarding all areas of
product decisions.

In addition, the students will be able to applylgteal tools used to make pricing and
product decisions.

Prerequisites:

Formal: none

Recommended: Basic marketing knowledge on Bachelor level3d.Business
Administration

L)

5S

Obligatory registration: no Further Information on registration:

Courses Hours per week Self-study ECTS

Lecture Price and Product 2 6 4

Management

Exercise class Price and Product 1 3 2

Management

ECTS in total 6

Form of assessment Written exam (60 min.)

Lecturer/Person in charge Prof. Homburg

Duration of module 1 semester

Offering Fall semester

Language German; English from fall semester 2013 onward

Range of application Mannheim Master in Management, M.Sc. Busines
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., M.A. K&W, M.Sc. Econ., LL.M.
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Module: MKT 520 Market Research

Aim of module:

This module gives an overview of the market reseprocess and deals with methods for
data analysis and interpretation. The emphasis rmudtivariate methods of data analysis.
presenting those analytical methods, a speciakf@&on discussing strengths and
weaknesses of different methods and on possib@isfad application in market research
projects. Moreover, the application of differenttheals by means of common statistical
software packages will be demonstrated.

n

Learning outcomes:
Participants gain a sound knowledge of how mar®tarch projects are conducted and are
able to critically evaluate market research prajeEspecially, students will have an
understanding of the data analysis methods usethiket research and how these are
applied by means of statistical software. The sttlare familiar with the strengths and
weaknesses of the presented methods and knowitieg of application within market
research projects.

Prerequisites:

Formal: none

Recommended: Module CC 503, Basic marketing and statisticvidenlge on Bachelor
level / B.Sc. Business Administration

Obligatory registration: no Further Information on registration:

Courses Hours per week Self-study ECTS

Lecture Market Research 2 6 4

Exercise class Market Research 1 3 2

ECTS in total 6

Form of assessment Written exam (60 min)

Lecturer/Person in charge Prof. Homburg

Duration of module 1 semester

Offering Spring semester

Language English

Range of application Mannheim Master in Management, M.Sc. Business
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., M.A. K&W, M.Sc. Econ., LL.M.
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Module: MKT 531 Marketing Theory

Aim of module:

In this module, students will be familiarized witte foundations of consumer behavior.
Selected models of consumer behavior as well agidgeof buyer behavior will be
discussed. The following psychological core proessasill be presented in detail:
motivation, categorization and comprehension,uatét purchase intention and informatio
retrieval.

-

Learning outcomes:
The aim of the module is to impart the theoriesaisumer behavior.

Prerequisites:

Formal: not taken MKT 530

Recommended: Basic marketing knowledge on Bachelor level3d.Business
Administration

5S

Obligatory registration: no Further Information on registration:

Courses Hours per week Self-study ECTS

Lecture Marketing Theory 2 6 4

ECTS in total 4

Form of assessment Written exam (60 min)

Lecturer/Person in charge Dr. Carmen-Maria Albrecht

Duration of module 1 semester

Offering Fall semester

Language German

Range of application Mannheim Master in Management, M.Sc. Busines
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., M.A. K&W, M.Sc. Econ., LL.M.
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Module: MKT 532 Communication Management

Aim of module:

In this module, students will be familiarized witle foundations of communication
management. Selected instruments of communicatilbbevcritically discussed. Moreovert
the theoretical foundation of communication procesand impact will be covered. In
addition, management decisions such as budgetiadianselection and the evaluation of
communication measures’ effectiveness will be presk

Learning outcomes:

T The aim of the module is to impart the communaraprocesses of a company.
Furthermore, students will familiarize themselveghwhe important instruments of
communication management.

Prerequisites:

Formal: not taken MKT 530

Recommended: Basic marketing knowledge on Bachelor level3d.Business
Administration

5S

Obligatory registration: no Further Information on registration:

Courses Hours per week Self-study ECTS

Lecture 1 3 2

ECTS in total 2

Form of assessment Written exam (45 min)

Lecturer/Person in charge Prof. Stahl

Duration of module 1 semester

Offering Spring semester

Language English

Range of application Mannheim Master in Management, M.Sc. Busines
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., M.A. K&W, M.Sc. Econ., LL.M.
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Module: MKT 540 Marketing Strategy

Aim of module:
At the end of this module students will be ablelévelop and critically evaluate the

marketing strategy for a product or a service. Aleis module will enable students to apply
advanced frameworks, concepts, and methods foratiagkstrategic choices at the busingss
level.
Learning outcomes:
Strategies in marketing have changed enormouslytbedast decades. With so many
messages bombarding customers in the marketpldag,t is now more difficult than evef
to establish customer loyalty. Companies withoutk®tng as a dominant functional
strategy are at a disadvantage in today's busiedd. Those who are still centered on their
products, rather than their customers, are likeffiail. Thus, this course focuses on the
understanding of the market function to develop@acity for analyzing complex marketing
and business situations and to formulate markestiragegies that enable the company to
establish long lasting customer relationships. Ripalar focus will be placed on analytica
tools and strategic decision making.
Prerequisites:
Formal: none
Recommended: not specified
Obligatory registration: yes Further Information on registration:
Website of the chair
Courses Hours per week Self-study ECTS
Lecture Marketing Strategy 2 6 4
Assignment Marketing Plan 1 7 4
ECTS in total 8
Form of assessment Case Analysis: 20 %, Marketing Plan Project: 30%,
Exam (60 min.): 50%
Lecturer/Person in charge Prof. Kuester
Duration of module 1 semester
Offering Fall semester and spring semester
Language English
Range of application Mannheim Master in Management, M.Sc. Business
Education, M.Sc. Business Informatics, M.A. K&W,
M.Sc. Econ., LL.M.
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Module: MKT 560 Services Marketing

Aim of module:

Students get an insight into and understand cudevelopments and marketing-specific

characteristics of the services industry. Accorlyingt the end of the module students wil

be able to apply and adapt their knowledge of ntargestrategies, concepts and instrumegnts

to specific problems in services marketing cont&ke lecture is supplemented through case

study preparation and presentation.

Learning outcomes:

Students get an insight into and understand cudevelopments and marketing-specific

characteristics of the services industry. Accorlyingt the end of the module students wil

be able to apply and adapt their knowledge of ntargestrategies, concepts and instrumegnts

to specific problems in services marketing cont&ke lecture is supplemented through case

study preparation and presentation.

Prerequisites:

Formal: none

Recommended: basic marketing knowledge on Bachelor level

Obligatory registration: no Further Information on registration:

Courses Hours per week Self-study ECTS

Lecture Services Marketing 2 6 4

ECTS in total 4

Form of assessment Case Study Preparation and Presentation: 40% of
final grade; written exam (60 min.): 60% of final
grade

Lecturer/Person in charge Prof. Kraus

Duration of module 1 semester

Offering Fall semester

Language English

Range of application Mannheim Master in Management, M.Sc. Business
Education, M.Sc. Business Informatics, Diploma
Bus. Adm.
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Module: MKT 550 International Course — Marketing

Aim of module: depends on course taken abroad

Learning outcomes:depends on course taken abroad

Prerequisites:none

Formal: The course level equals a regular 500-level coor&®0-level course in the Master

in Management program.
RecommendedThemodule can be taken during a study abroad terméser and
complements the Mannheim curriculum of the student.

L

Course Hours per week Self-study ECTS

International Course - Marketing  depends on cours&epends on coursedepends on
taken abroad taken abroad course takel

abroad

ECTS in total: depends on course

taken abroad

Form of assessment depends on course taken abroad

Lecturer/Person in charge Lecturer at the host university; in Mannheim the

respectiveleaching Areas responsible for
assessment of course

Duration of module 1 semester

Offering fall or spring semester

Language English preferred, but any other language possible
Mannheim faculty member is able to identify content
and level

Range of application Mannheim Master in Management, other Master

progams, depends on respective study regulation
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Module: MKT 611 Sales Management and Customer Relainship Management

Aim of module:
The module deals with the basic marketing tasleofisg, retaining and developing

customers from an instrumental and strategic petisqge Accordingly, the lecture is divided
into the two components sales management and castaefationship management.
Thereby, sales management deals with the fundameeritehannel design, the management
of external sales partners and the internal sakee fas well as the basics of personal selling.
In the part customer relationship management, tirskests will learn how to achieve
customer loyalty and how to increase the valudefdustomer relations from a long-term
perspective.
Learning outcomes:
Students understand and can apply the instruméstdes management and customer
relationship management. They are aware of thefilea@d implications of long-term
customer relationships and how these customeiar$dtips can be managed actively.
At the end of this module the students can apmyr tnowledge about sales strategies,
concepts and instruments in practice.
Prerequisites:
Formal: not taken MKT 610
Recommended: Module MKT 510
Obligatory registration: no Further Information on registration:
Courses Hours per week Self-study ECTS
Lecture 2 6 4
ECTS in total 4
Form of assessment Written Exam (60 minutes):80%,
Group work (Cases): 10%
Individual assignment: 10%
Lecturer/Person in charge Prof. Homburg
Duration of module 1 semester
Offering Fall semester
Language English
Range of application Mannheim Master in Management, M.Sc. Business
Education, M.Sc. Business Informatics, Diploma
Bus. Adm.
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Module: MKT 612 Business-to-Business-Marketing

Aim of module:
In many industries (e.g. consumer goods, retaitaiwerking industry) an essential part of

transactions is done between companies and orgamabclients (also companies or public

sector institutions). This lecture deals with tleattal characteristics of business-to-busing
markets and their consequences for marketing.

2SS

Learning outcomes:

At the end of the course, students should be aldelapt marketing strategy, concepts and

instruments to business-to-business environments.

Prerequisites:

5S

Formal: not taken MKT 610

Recommended: Module MKT 510

Obligatory registration: no Further Information on registration:

Courses Hours per week Self-study ECTS

Lecture 1 3 2

ECTS in total 2

Form of assessment Written exam (45 min.)

Lecturer/Person in charge Prof. Kraus

Duration of module 1 semester

Offering Fall semester

Language English

Range of application Mannheim Master in Management, M.Sc. Busines
Education, M.Sc. Business Informatics, Diploma
Bus. Adm.
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Module: MKT 621 Global Marketing

Aim of module:
The module is designed for students who expechtizrdake international marketing

assignments, work for global corporations or hehaker companies to expand globally. The
course portrays opportunities and competitive emagies in global market setting and pays
special attention to the issue of standardizatensws adaptation of marketing programs.
Learning outcomes:
Students will be able to apply their knowledge @frketing concepts to actual international
business situations. At the end of the course estisdwill be able to identify and evaluate
opportunities in global markets, to adapt markepragrams for specific markets, and to
develop global marketing strategies and programs.
Prerequisites:
Formal: not taken MKT 620
Recommended: Knowledge on Marketing Strategy and MarketingcMi
Obligatory registration: yes Further Information on registration:
Website of the chair
Courses Hours per week Self-study ECTS
Lecture 2 6 4
ECTS in total 4
Form of assessment Exam (60 min.): 60%, Case Presentation: 40%
Lecturer/Person in charge Dr. Schuhmacher
Duration of module 1 semester
Offering Fall semester and Spring semester
Language English
Range of application Mannheim Master in Management, M.Sc. Business
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., M.A. K&W, M.Sc. Econ., LL.M.
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Module: MKT 622 Country Manager

Aim of module:

The module is designed for students who expechtizrdake international marketing

assignments, work for global corporations or hehaker companies to expand globally. The

course portrays opportunities and competitive elmaies in regional market setting and pays

special attention to the issue of standardizatensws adaptation of marketing programs.

Learning outcomes:

Students will be able to apply their theoreticad aonceptual knowledge of marketing

strategy and international marketing in a handsymplication exercise. Students can sharpen

their strategy formulation skills and learn abowrket dynamics. Students will experience

the challenges pertaining to international markgebg playing the role of a category

manager for a major consumer products companycdtese focuses on the computer

simulation Country Manager.

Prerequisites:

Formal: not taken MKT 620

Recommended: Understanding of International Marketing

Obligatory registration: yes Further Information on registration:
Website of the chair

Courses Hours per week Self-study ECTS

Simulation Country Manager 1 3 2

ECTS in total 2

Form of assessment Simulation result: 50%, strategy outline: 25%, fina
report: 25%

Lecturer/Person in charge Prof. Kuester

Duration of module 1 semester

Offering Fall semester and Spring semester

Language English

Range of application Mannheim Master in Management, M.Sc. Business
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., M.A. K&W, M.Sc. Econ., LL.M.

- 145 -



Module: MKT 631 Marketing Planning and Controlling
Aim of module:
This course deals with both qualitative and quatitié instruments of marketing controlling.
In particular, new concepts of value based comtiglhre addressed. Here, instruments and
approaches are provided which marketing managed teemeasure and maximize the
contribution of the marketing function to increas@areholder value (e.g. benchmarking,
brand value approaches, customer value approdehlesiced scorecard). This module
emphasizes the role of marketing as central valiverdn a company. The structure of thig
course is based on the textbook Bauer/Stokburgerftarschmidt: Marketing Performance:
Messen - Analysieren - Optimieren, Wiesbaden, 2006.
Learning outcomes:
The aim of this course is to cover the relevanbtétcal and practical basics for planning
analyzing and controlling of strategic and opemativarketing decisions. At the end of the
module, participants will be able to apply theiolrniedge to the development and
implementation of marketing activities.
Prerequisites:
Formal: Module MKT 540 (parallel attendance possible) and
not taken MKT 630
Recommended: not specified
Obligatory registration: no Further Information on registration:
Courses Hours per week Self-study ECTS
Lecture Marketing planning and 2 6 4
controlling
ECTS in total 4
Form of assessment Written exam (60 min)
Lecturer/Person in charge N.N.
Duration of module 1 semester
Offering Spring semester
Language German
Range of application Mannheim Master in Management, M.Sc. Business
Education, M.Sc. Business Informatics, Diploma
Bus. Adm.
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Module: MKT 650 Market-Oriented Business Policy

Aim of the module:

A market-oriented business policy is a major regmient for modern companies to withsti
increasing competition. This module discusses thmmoncepts of competition and
customer focused modern strategic management. Qiivgpstrategies as well as
approaches and instruments for managing custortisfagéion are presented. Additionally
latest developments in the theory and managementsbdbmer oriented corporate culture
and organization are provided.

hnd

Learning outcomes:

Students understand market oriented managemerkeassaiccess factor for modern
companies to withstand the increased competitibeyTre able to derive detailed
recommendations for successfully managing the &slst of the marketing function.

Prerequisites:

Formal: none

Recommended: Basic marketing knowledge on Bachelor level3@.Business
Administration

5S

Obligatory registration: no Further Information on registration:

Course Hours per week Self-study ECTS

Lecture Market-Oriented Business 2 6 4

Policy

ECTS in total 4

Form of assessment Written exam (60 min.)

Lecturer/Person in charge Prof. Stahl

Duration of module 1 semester

Offering Spring semester

Language English

Range of application Mannheim Master in Management, M.Sc. Busines
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., M.A. K&W, M.Sc. Econ., LL.M.
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Module: MKT 710 Research Seminar

Aim of module:

The seminar is a preparation for writing a madiesis in the field of marketing and
introduces students to academic work related toeeatitopics in marketing research.
Students independently compile a written paper Goge current research topic and pres
their research findings in class.

ent

Learning outcomes:

Participation in the seminar will enable studentsvork academically and independently
explore a research topic in the field of marketi@tudents will get acquainted with basic
literature research techniques and will learn howrganize and structure their research.
Furthermore, students will learn how to presenir tlesearch findings.

Prerequisites:

Formal: Enrollment in fall 2009: Modules MKT 520 and MKoB0/531
Enroliment in fall 2010: Modules MKT 510 and MKR® and MKT 530/531
Enrollment in fall 2012: Modules MKT 510 and MKP2® and MKT 531/
MKT 532/MKT 540/MKT 560
(parallel attendance possible)

Recommended: not specified

Obligatory registration: yes Further Information on registration:
Website of the chair

Courses Hours per week Self-study ECTS

Seminar 2 10 6

ECTS in total 6

Form of assessment Written paper: 70%, presentation: 30% (minimum|
grade for passing is 4.0 in both parts)

Lecturer/Person in charge Prof. Homburg

Duration of module 1 semester

Offering Fall semester and Spring semester

Language German/English (the paper can be written either in
German or English)

Range of application Mannheim Master in Management, M.Sc. Business
Education, Diploma Bus. Adm.
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Module: MKT 720 Marketing Seminar

Aim of module:

The seminar is a preparation for writing a madiesis in the field of marketing and
introduces students to academic work related tooouer behaviour-related topics in
marketing. Aggregate (market) level and individ{gicision) level topics are covered.
Students prepare a written paper covering a péaticasearch topic. The paper is present
and discussed with other students in class.

ed

Learning outcomes:

Participation in the seminar will enable studentaddress all aspects of exploring a rese
topic in the field of marketing. Students learn himadentify research gaps, to formulate
research questions and to position and motivagetacplar topic, how to develop a
conceptual/theoretical framework for the topic, htoveonceptualize and operationalize th
focal constructs, how to prepare a review of relampirical studies and how to derive
theoretical and managerial implications of these@ch. Furthermore, students get famili
with presentation techniques.

arch

e

Prerequisites:

Formal: Enroliment in fall 2009: Modules MKT 520 and MKB&531
Enroliment in fall 2010: Modules MKT 510 and MKR® and MKT 530/531]
Enrollment in fall 2012: Modules MKT 510 and MKP2® and MKT 531/
MKT 532/MKT 540/MKT 560
(parallel attendance possible)

Recommended: not specified

5S

Obligatory registration: yes Further Information on registration:
Website of the chair / “Student Portal”
Courses Hours per week Self-study ECTS
Seminar 2 10 6
ECTS in total 6
Form of assessment Written paper: 70%, presentation: 30% (minimum
grade for passing is 4.0 in both parts)
Lecturer/Person in charge Dr. Carmen Maria-Albrecht
Duration of module 1 semester
Offering Fall semester and spring semester
Language German
Range of application Mannheim Master in Management, M.Sc. Busines
Education, Diploma Bus. Adm.
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Module: MKT 730 Marketing Seminar Prof. Kuester

Aim of module:

Participation in the seminar will enable studeontsntlependently explore a research topi¢

by

compiling and discussing both theoretical foundai@nd empirical studies in a written

paper. Students will get acquainted with basiaditere research techniques and will Ig

arn

how to organize and structure their research. Eumbre, students will be introduced|to
presentation techniques and how to present thesareh findings.
Learning outcomes:
The seminar introduces students to academic wdaterkto current topics and challenges
regarding relevant and interesting issues in marget
Prerequisites:
Formal: Enroliment in fall 2009: Modules MKT 520 and MKB&531
Enrollment in fall 2010: Modules MKT 510 and MKP2® and MKT 530/531
Enroliment in fall 2012: Modules MKT 510 and MKR2® and MKT 531/
MKT 532/MKT 540/MKT 560
(parallel attendance possible)
Recommended: not specified
Obligatory registration: yes Further Information on registration:
Website of the chair
Courses Hours per week Self-study ECTS
Seminar 2 10 6
ECTS in total 6
Form of Assessment The paper will account for 60% of the overall grade
(minimum grade for passing is 4.0).
The presentation will be a team effort and will
account for 40% of the overall grade
(minimum grade for passing is 4.0).
Lecturer/Person in charge Prof. Kuester
Duration of module 1 semester
Offering Fall semester and Spring semester
Language German, English
Range of application Mannheim Master in Management, M.Sc. Business

Education, Diploma Bus. Adm.
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Module: MKT 740 Research Seminar

Aim of module:

The seminar introduces students to academic watkterefore provides the basis for
writing a master thesis in the field of marketiGgudents individually prepare a written
paper covering a current research topic and prékseimtresearch findings in class.

Learning outcomes:

Students will get acquainted with basic researchrtgjues and will learn how to organize
and structure their research. Furthermore, studeititee introduced to presentation
techniques.

Prerequisites:

Formal: Enroliment in fall 2009: Modules MKT 520 and MKT &531
Enroliment in fall 2010: Modules MKT 510, MKT 528nd MKT 530/531
Enrollment in fall 2012: Modules MKT 510 and MKP2® and MKT 531/
MKT 532/MKT 540/MKT 560
(parallel attendance possible)

Recommended: not specified

Obligatory registration: yes Further Information on registration:
Homepage of the chair
Courses Hours per week Self-study ECTS
Seminar 2 10 6
ECTS in total 6
Form of assessment Written paper: 70% of the final grade, presentation
30% of the final grade
(mimimal grade for passing is 4.0 in both parts)
Lecturer/Person in charge Prof. Kraus
Duration of module 1 semester
Offering Fall semester and Spring semester
Language English
Range of application Mannheim Master in Management, M.Sc. Business
Education, Diploma Bus. Adm.
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3.1.6. Area ,Operations Management*

Module: OPM 501 Logistics Management

Aim of module:

Producing goods individually on the spot, right wlzend where customers demand them
not economically and technically feasible, in gaheFhe logistics function bridges the
temporal and geographical gaps between productidrcansumption. This involves
transportation and storage, but also sorting alodation processes. Advances in
information and communication technology have besnsforming the underlying
economics. In addition, the interaction betweefedint supply chain members has been
recognized as a key factor. This course aims taeigeansight into key decisions regarding
the design and management of logistics activiiesthis end, it introduces quantitative
models that link managerial levers to logisticsf@aenance, thereby allowing appropriate
trade-offs. Core topics include capacity manageniegistics network design, and
transportation planning.

is

Learning outcomes:

This course helps students understand how to klgystics decisions with an underlying
business strategy. Students will become acquaimithdfundamental logistics planning
tasks. The course enables them to analyze logdicisions by means of quantitative
techniques and to make the right trade-offs betvadgiéerent performance criteria.

Prerequisites:

Formal: none
Recommended: Basic knowledge in operations management (e.g.d8rse “OPM 301
Operations Management”), basic knowledge in mathiemméncluding Linear Programmin
and in statistics (probability distributions)

5S

Obligatory registration: no Further Information on registration:

Courses Hours per week Self-study ECTS

Lecture 2 6 4

Exercise class 2 2 2

ECTS in total 6

Form of assessment Written exam (90 min)

Lecturer/Person in charge Prof. Fleischmann

Duration of module 1 semester

Offering Fall semester

Language English

Range of application Mannheim Master in Management, M.Sc. Busines
Education, M.Sc. Business Informatics, M.Sc.
Business Mathematics, Diploma Bus. Adm., M.Sq.
Econ.
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Module: OPM 502 Inventory Management

Aim of module:

Matching supply with demand constitutes the temipdiraension of logistics. Inventories
allow companies to decouple supply and demandlasrelby to design the supply process
more efficiently. However, inventories come at atcdhis course discusses different role

es
S

that inventory can play in the supply chain. Itaoluces quantitative models that capture the

trade-off between inventory holding costs and penince. The course also complements

supply-side inventory management with demand-®genue management techniques. G
topics of this course include demand forecastioigsizing, safety stocks, and revenue
management.

Learning outcomes:

In this course, students will learn how inventogas be used to manage supply chain
performance. They will learn to distinguish diffetéunctions of inventory in different
supply chain environments. The course enables stsitie@ analyze inventory systems
quantitatively and to determine the right inventlayels to achieve given performance
objectives. Students will also get acquainted withbasic principles of revenue
management and understand how these are intedeliteinventory management.

Prerequisites:
Formal: None
Recommended: Basic knowledge in operations management (e.g.dd8rse “OPM 301

Operations Management”), basic knowledge in mattiesnéncluding Linear Programming)

and in statistics (probability distributions)

ore

5S

Obligatory registration: no Further Information on registration:

Courses Hours per week Self-study ECTS

Lecture 2 6 4

Exercise class 2 2 2

ECTS in total 6

Form of assessment Written exam (90 min)

Lecturer/Person in charge Prof. Fleischmann

Duration of module 1 semester

Offering Fall semester

Language English

Range of application Mannheim Master in Management, M.Sc. Busines
Education, M.Sc. Business Informatics, M.Sc.
Business Mathematics, Diploma Bus. Adm., M.Sq.
Econ.
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Module: OPM 503 Transportation | — Land Transport and Shipping

Aim of module:
This lecture gives an overview about market develents in road and rail transport, inlan
and maritime shipping. Part of this is the overvigwpresent and future transportation
technologies. General business developments ishipping, trucking, and railway
industries are discussed as well as individuateggras of companies active in these
transportation sectors. Another focus is laid andbvelopments of transportation policy,
which is still an important framework for the busss activities of transportation compani
As traffic infrastructure is a key factor for therfprmance of transportation services, the
possibilities for an optimization of the use of thasting traffic infrastructure are discusse
Attention is not only given to the development&i@armany, but also to the developments
Europe and other world regions.

(@8

Learning outcomes:

Students will understand the dynamics and intendegecies of the markets for land
transport, maritime shipping, and inland navigatidbhne students will also understand the
role of transport for the globalization of the wibsl economy and for the supply chain
management.

Prerequisites: none

Formal: none

Recommended: not specified

Obligatory registration: no Further Information on registration:

Courses Hours per week Self-study ECTS

Lecture 2 6 4

ECTS in total 4

Form of assessment Written examination (45 min)

Lecturer/Person in charge Prof. Bjelicic

Duration of module 1 semester

Offering Spring semester

Language German

Range of application Mannheim Master in Management, M.Sc. Business
Education, M.Sc. Business Informatics, M.Sc.
Business Mathematics, Diploma Bus. Adm., M.Sq.
Econ.
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Module: OPM 504 Transportation Il — Aviation

Aim of module:
This lecture gives an introduction to the quickihanging world of airline companies and
their business activities. The topics of the legtare: aviation history, aviation technology

aviation and environment, air traffic developmemsioric and forecast), air transport polig¢y,

airline management (strategy, operations, finanamayketing & sales etc.), air cargo

transport, airports and air traffic control systems

Learning outcomes:

Students will understand the dynamics and intendegecies of the global aviation industty.

They learn about the characteristics of airline aggament in various areas.

Prerequisites: none

Formal: none

Recommended: not specified

Obligatory registration: no Further Information on registration:

Courses Hours per week Self-study ECTS

Lecture 2 6 4

ECTS in total 4

Form of assessment Written examination (45 min)

Lecturer/Person in charge Prof. Bjelicic

Duration of module 1 semester

Offering Fall semester

Language German

Range of application Mannheim Master in Management, M.Sc. Business
Education, M.Sc. Business Informatics, M.Sc.
Business Mathematics, Diploma Bus. Adm., M.Sq.
Econ.
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Module: OPM 561 Production Management

Aim of module:

This course introduces planning tasks in bothdésgn and management of lean production

systems from the strategic down to the controllldwethe first part of the lecture, design
planning problems are characterized based on sifatasion of different production

systems. Additionally, we discuss the main prirespbf lean production and the influence of
variability on the performance measures. In thesdgart, advanced planning systems and

related models for hierarchical production planrang characterized. As well, we cover
control and scheduling decisions for the productigstems described in the design part.

This course aims to provide insight into key dewisiregarding the design and management

of lean production systems. To this, we introdugarditative decision models for the
performance analysis and optimization of these yrtdn systems and discuss basic
solution approaches for their several planninggask

Learning outcomes:

After this course students will have an overvievitaf key concepts, objectives,
requirements, and methods in lean production mamageand will be able to understand
structure of advanced planning systems.

the

Prerequisites:
Formal: none

Recommended: Basic knowledge in operations management (e.g.d88rse
“Produktion” or “OPM 301 Operations Management’askt knowledge in mathematics
(including Linear Programming) and in statisticeofgability distributions)

Obligatory registration: no Further Information on the registration:

Courses Hours per week Self-study ECTS

Lecture 2 6 4

Exercise class 2 2 2

ECTS in total 6

Form of assessment Written exam (90 min)

Lecturer/Person in charge Prof. Stolletz

Duration of module 1 semester

Offering Fall semester

Language English

Range of application Mannheim Master in Management, M.Sc.
Wirtschaftspadagogik, M.Sc. Wirtschaftsinformati
M.Sc. Wirtschaftsmathematik, M.Sc. VWL, Diplon
BWL

-7
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Module: OPM 550 International Course — Operations Management

Aim of module: depends on course taken abroad

Learning outcomes:depends on course taken abroad

Prerequisites:none

Formal: The course level equals a regular 500-level coor&®0-level course in the Master

in Management program.
RecommendedThemodule can be taken during a study abroad terméser and
complements the Mannheim curriculum of the student.

Course Hours per week Self-study ECTS

International Course — Operations depends on course depends on depends on

Management taken abroad course taken  course taken
abroad abroad abroad

ECTS in total: depends on course
taken abroad

Form of assessment depends on course taken abroad

Lecturer/Person in charge Lecturer at the host university; in Mannheim the
respectiveleaching Areas responsible for
assessment of course

Duration of module 1 semester

Offering fall or spring semester

Language English preferred, but any other language possible
Mannheim faculty member is able to identify content
and level

Range of application Mannheim Master in Management, other Master
progams, depends on respective study regulations
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Module: OPM 601 Supply Chain Management

Aim of module:

Fulfilling a customer order typically involves miplie parties, such as suppliers,
manufacturers, wholesalers, and retailers, eathenf having their own objectives. At the
same time, all parties are dependent on each ttsarve the final customer. Supply chai
management addresses the interplay between individjectives and overall supply chai
performance. The key insight is that supply chaiardination can generate a win-win
situation, benefiting all supply chain members.sitourse discusses the need for supply
chain coordination and introduces several mechanfemachieving it. Key topics include
supply chain coordination, incentive alignment,@ygchain contracts, and information
asymmetries.

=]

Learning outcomes:

Students will understand the potential of coordidadecision making along the supply
chain. They will also be aware of obstacles that@acate this coordination. The students
will get to know mechanisms for aligning incentivadsifferent supply chain members, e.
by means of appropriate contracts. They will be ablquantify the effects of these
mechanisms by means of corresponding mathematdéis

Prerequisites:
Formal: At least one module OPM 5XX
Recommended: Participants should be familiar with the fundaméntd operations

management and logistics. Specifically, the cobrskls on topics covered in the modules

OPM 501 and OPM 502. Participants who have nohdée these modules will require
additional preparation. The course further assuarassic knowledge in mathematics
(including Linear Programming) and in statisticeofgability distributions).

D

5S
nes

Obligatory registration: no Further Information on registration:

Courses Hours per week Self-study ECTS

Lecture 2 6 4

Exercise class 2 2 2

ECTS in total 6

Form of assessment Written exam (90 min)

Lecturer/Person in charge Prof. Fleischmann

Duration of module 1 semester

Offering Spring semester

Language English

Range of application Mannheim Master in Management, M.Sc. Busines
Education, M.Sc. Business Informatics, .Sc. Busi
Mathematics, Diploma Bus. Adm., M.Sc. Econ.
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Module: OPM 660 Simulation of Manufacturing Systems

Aim of module:
This course is an extension to the module OPM 8&n(facturing Systems Modeling and
Analysis) that deals with the technique of simwiatiSimulation is often used to support
management and design decisions in complex pradustistems. All lectures will be given
in a computer lab, where the corresponding prodoistems are modeled and the
performance measures are analyzed using stanaantbsion software (ARENA). During
the course, the students will work on several assents and cases in groups.

Learning outcomes:
The students learn the basic concepts of simulatm@hhow to model and analyse comple
systems using the standard simulation software AREN

X

Prerequisites:

Formal: OPM 661 (parallel attendance possible)

Recommended: See OPM 661

Obligatory registration: no Further Information on the registration:

Courses Hours per week Self-study ECTS

Exercise class 2 2 2

ECTS in total 2

Form of assessment Assignment(s)/work on case studies (individualnor i
groups), presentation

Lecturer/Person in charge Prof. Stolletz

Duration of module 1 semester

Offering Spring semester

Language English

Range of application Mannheim Master in Management, M.Sc.
Wirtschaftspadagogik, M.Sc. Wirtschaftsinformatik,
M.Sc. Wirtschaftsmathematik, Diplom BWL, M.Sa.
VWL
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Module: OPM 661 Manufacturing Systems Modeling andAnalysis

Aim of module:
This course introduces analytical approaches fatetiog and analyzing manufacturing and
production systems. Production systems, such aslith@s, are often operating in an
uncertain environment, e.g. uncertain demand afawmnprocessing capacities. With respect
to lean management principles, robust planningagmgires need to consider such stochastic
elements. In addition, the production processtsmoliighly time-dependent, for example gue
to capacity ramp-ups, seasonal demand patterngjeamdasing machine reliability over
time.

In order to support decisions for such uncertamh @mamic manufacturing systems we
apply queueing theory. The basic concepts of thaetlying theory are developed in
sufficient detail. Several general concepts of sbiplanning are discussed. Additionally,
analytical performance approximations are introduered used to analyse economies of
scale or the value of flexible capacities.

Learning outcomes:

Students learn to understand the impact of stoichaestiations in production systen’fter
this course students are familiar with the theany practice of capacity analysis of
stochastic manufacturing systems. They learn tptaatad to apply analytical
approximations and robust planning methods.

Prerequisites:

Formal: At least one module OPM 5XX

Recommended: Participants should be familiar with the fundaméntd production and
operations management. Specifically, the coursiel®on topics covered in the module
OPM 561. Participants who have not attended thiguteowill require additional
preparation. The course further assumes a basigl&dge in mathematics (including lineg
programming) and in statistics (probability distiilons).

=

Obligatory registration: no Further information on registration:

Courses Hours per week Self-study ECTS

Lecture 2 6 4

Exercise class 2 2 2

ECTS in total 6

Form of assessment Written exam (90 min)

Lecturer/Person in charge Prof. Stolletz

Duration of module 1 semester

Offering Spring semester

Language English

Range of application Mannheim Master in Management, M.Sc.
Wirtschaftspadagogik, M.Sc. Wirtschaftsinformatik,
M.Sc. Wirtschaftsmathematik, Diplom BWL, M.Sa.
VWL
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Module: OPM 662 Modeling and Optimization of Operatons Scheduling

Aim of module:
This course introduces modeling approaches forcadhmg of manufacturing operations. We
characterize different scheduling tasks in openafi@nd tactical planning. Linear and
mixed-integer programming models are developegtimize such operations. All lectures
will be given in a computer lab, where the modeésimplemented and solved using
standard software (GAMS). We discuss several caaadhierarchical planning. Different
heuristic techniques to cope with high complexity mtroduced and implemented. During
the course the students will work on several assegis in groups.

Learning outcomes:
Students learn how to formulate scheduling modelwnixed-integer linear programs. They
learn how to implement these models in standarveoé to derive optimal scheduld@he
students also learn to deal with the complexityeal-world problems via aggregation,
relaxation, and decomposition techniques, and loopetform sensitivity analyses.

Prerequisites:

Formal: At least one module OPM 5XX

Recommended: Participants should be familiar with the fundaméntd production and
operations management. Specifically, the courskel®on topics covered in the module
OPM 561. Participants who have not attended thiduteowill require additional
preparation. The course further assumes a basiglkdge in mathematics (including lineg
programming).

=

Obligatory registration: no Further information on registration:

Courses Hours per week Self-study ECTS

Lecture 2 6 4

Exercise class 2 6 4

ECTS in total 8

Form of assessment Assignments in groups (70%), oral exam (30%)
(both have to be passed)

Lecturer/Person in charge Prof. Stolletz

Duration of module 1 semester

Offering Spring semester

Language English

Range of application Mannheim Master in Management, M.Sc.
Wirtschaftspadagogik, M.Sc. Wirtschaftsinformatik,
M.Sc. Wirtschaftsmathematik, M.Sc. VWL, Diplom
BWL
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Module: OPM 701 Research Seminar Supply Chain Managmnent

Aim of module:

The goal of this seminar is to introduce the paréints to the conducting of scientific
research. It thereby prepares them for the wribihnpeir Master thesis. Participants will
carry out a literature study on a given topic ie tield of logistics and supply chain
management and discuss the results in a writtesrtrapd in an oral presentation.

Learning outcomes:
Students will learn how to analyze the academécdiire on a given topic. They will

become acquainted with the setup and compositi@aeademic publications. They will alsp

learn how to the present the results of their aisly

Prerequisites:

Formal: At least one module OPM 6XX (Parallel attendapmassible) or an

equivalent module within an exchange program

Recommended: Sound knowledge in logistics and supply chain manamnt; sound

guantitative skills; interest in scientific resgarc

Obligatory registration: yes Further Information on registration:

(at the end of the preceding term) Website of the chair

Courses Hours per week Self-study ECTS

Lecture 2 10 6

ECTS in total 6

Form of assessment Presentation, active contribution to class discussi
written report

Lecturer/Person in charge Prof. Fleischmann

Duration of module 1 semester

Offering Fall semester and spring semester (in spring semest
possibly replaced by OPM 741)

Language English / German

Range of application Mannheim Master in Management, M.Sc. Business
Education, Diploma Bus. Adm.
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Module: OPM 702 Master Colloquium

Aim of module:

thesis project and to receive feedback from thearp as well as from their supervisor. This

The Master Colloquium provides students with anaopymity to present core ideas of thegL

feedback will help them in the completion of thiiesis. The presentation will be schedul
about half-way through the project.

d

Learning outcomes:

Students will learn how to present a complicatettenan a well-structured way. They will
benefit from their individual feedback as well asni attending and discussing presentati
by their peers.

DNS

Prerequisites:

Formal: none

Recommended: Sound knowledge in logistics and supply chain manamnt; sound
quantitative skills; interest in scientific researc

Obligatory registration: yes Further Information on registration:
Website of the chair

Courses Hours per week ECTS

Lecture 2 -

ECTS in total -

Form of assessment Presentation, active contribution to class discunssi
written report

Lecturer/Person in charge Prof. Fleischmann

Duration of module 1 semester

Offering Fall semester and Spring semester

Language English / German

Range of application Mannheim Master in Management, Diploma Bus.
Adm., M.Sc. Bus. Ed.,
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Module: OPM 761 Research Seminar Production Manageent

Aim of module:

The goal of this seminar is to introduce the paréints to the conducting of scientific
research. It hereby prepares them for the writindp@r Master thesis. Participants will ca
out a literature study on a given topic in thedief production management and/or analys
related decision model using an optimization oruation tool. The students discuss the
results in a written report and in an oral pres@éma

ry
e a

Learning outcomes:

Students will learn how to analyze the academécdiire on a given topic. They will
become acquainted with the setup and compositi@ecademic publications. Additionally,
they will learn how to present the results of tteialysis.

Prerequisites:
Formal: At least one module OPM 6XX (Parallel attendapassible) or an
equivalent module within an exchange program

Recommended: Sound knowledge in production management; soundtijatve
skills; interest in scientific research

Obligatory registration: yes Further information on registration:
(at the end of the preceding term) | Website of the chair

Courses Hours per week Self-study ECTS
Lecture 2 10 6

ECTS in total 6

Form of assessment Written report, presentation, active contribution t
class discussion

Lecturer/Person in charge Prof. Stolletz

Duration of module 1 semester

Offering Fall semester and Spring semester

Language English / German

Range of application Mannheim Master in Management, M.Sc. Busines

5S

Education, Diploma Bus. Adm.
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Module: OPM 762 Master Colloquium Production Managenent

Aim of module:

thesis project and to receive feedback from thearp as well as from their supervisor. This

The Master Colloquium provides students with anaopymity to present core ideas of thegL

feedback will help them in the completion of thiiesis. The presentation will be schedul
about half-way through the project.

d

Learning outcomes:

Students will learn how to present a complicatettenan a well-structured way. They will
benefit from their individual feedback as well asni attending and discussing presentati
by their peers.

DNS

Prerequisites:

Formal: none

Recommended: Sound knowledge in production management; soundtjatve
skills; interest in scientific research

Obligatory registration: no Further information on registration:

Courses Hours per week ECTS

Lecture 2 -

ECTS in total -

Form of assessment Presentation, active contribution to class disaussi

Lecturer/Person in charge Prof. Stolletz

Duration of module 1 semester

Offering Fall semester and Spring semester

Language English / German

Range of application Mannheim Master in Management, M.Sc.
Wirtschaftspédagogik, Diplom BWL
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Module: OPM 763 Basics of scientific writing for fnal theses

Aim of module: Students are provided with the basic principlesoxéntific writing. This
includes an introduction to literature researchdiéidnally student will get to know the
formal guidelines for their final thesis at the @haf Production Management like general

style of citations, formal requirements concerrigigies and figures and the structure/outline

of the thesis. Beyond that students will be inti@tlihow to structure a thesis and how to

generate an opportunity for scientific contribution

Learning outcomes:Students should be able to conduct literature rekesnd to integrate

previous work into a literature discussion. Beydimat students should learn to present

research results in compliance with the standairtiseochair of productions management.

Prerequisites:

Formal: Registration for final thesis at the Chair of protion management

Recommended:nterest in scientific writing and research methddtent to write thesis af

the chair of production management

Courses Hours per week ECTS

Lecture 2 -

ECTS in total - -

Form of assessment

Lecturer/Person in charge Prof. Stolletz

Duration of module 1 Semester

Offering Fall semester and Spring semester

Language English / German

Range of application Mannheim Master in Management, M.Sc. Busineps
Education, Diploma Bus. Adm.
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Module: OPM 765 Introduction to scientific writing and presentation for term papers

Aim of module: The Module offers students an introduction to thasits of writing a
seminar thesis in general and the guidelines otliaér of production management in
special. This includes a brief introduction on hivstructure a literature review and
discussion. Additionally students will get to kndlve formal guidelines for their seminar
papers (general style of citations, formal requeata concerning tables and figures and

structure/outline) and seminar presentations (&iracslide design, basic principles of verpal

presentation) at the Chair of Production Management

Learning outcomes:Students should be able fulfill term paper qualgguirements.

Therefore basic principles and methods of scienifiiting as well as guidelines for a

coherent verbal presentation of the papers maiothgses should be understood and

implemented by participants.

Prerequisites:

Formal: Registration for production management researstireeg (OPM 761)

Recommended:nterest in scientific writing and research methdélan to write thesis at

the chair of production

Courses Hours per week ECTS

Lecture 2 -

ECTS in total - -

Form of assessment

Lecturer/Person in charge Prof. Stolletz

Duration of module 1 Semester

Offering Fall semester and Spring semester

Language English / German

Range of application Mannheim Master in Management, M.Sc. Busineps
Education, Diploma Bus. Adm.
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3.2. Changing Course Offer

3.2.1. Area ,Accounting and Taxation®

Module: ACC 514 International Financial Reporting & Analysis

Aim of module:
Several cases which deal with a specific finaratalounting topic will be discussed withir]
the context of corporations’ financial statemegisch case will contain financial statemer
information and a set of specific questions pemagiio one financial accounting issue. Th
financial statement information will be used toein&nd interpret the economic events

underlying the numbers. Some cases will be accoragdny a related article taken from the

business press which will be incorporated in thestjons in the case. Some cases will
involve two companies within an industry and theecquestions will focus on intercompa
comparisons of financial information.

~—+

e

y

Learning outcomes:

This course is designed to help students becon@balgiser of financial reports. Besides
comprehensive understanding of international acmogimegulations, students get familiar
with case studies and presentations in class.

a

Prerequisites:

Formal: none

Recommended: not specified

Obligatory registration: yes Further information on registration:
“Student Portal*

Courses Hours per week Self-study ECTS

Lecture 2 (blocked) 6 4

ECTS in total 4

Form of assessment Participation: 20%, case presentation: 30 % aral fin
written exam (120 min.): 50%

Lecturer/Person in charge Prof. Favere-Marchesi/ Prof. Simons

Duration of module 1 Semester (blocked)

Offering Fall semester

Language English

Range of application Mannheim Master in Management, M.Sc. Busines$s
Education, Diploma Bus. Adm., LL.M., M.Sc. Ecop.
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Module: ACC 553 Management Accounting

Aim of module:
The course discusses the german and internationaépts of Management Accounting. |
Detail it covers the fundamentals of MCS, SMA anglamizational aspects. Additionally tk
course shows the actions of management accoumtipigpjects and the concept of shared
service centers.

m Conceptual fundamentals of management accounting

m Conceptual foundations of MCS — Management Coisystems and Strategic
Management Accounting (SMA)
Distribution of information through management againg
Coordination by management accounting
Organizational aspects of management accounting
Fundamentals of management accounting in projects
m Offshoring and Shared Service Centers

e

Learning outcomes:

m Students know the main statements of conceptionsasiagement accounting and
they are able to discuss these critically.

m Students know the fundamentals of MCS — Manage@entrol Systems and
Strategic Management Accounting

m Students can identify the theoretical and practealefits of an adequate distributi
of information and the coordination performed bynagement accounting

m Students are able to discuss organizational tagiosanagement accounting

m Students know how to implement significant elemeftsianagement accounting i

—

5S

projects

Prerequisites:

Formal: none

Recommended: Basic knowledge in the fields of cost accountindg &nancial

accounting

Obligatory registration: no Further information on registration:

Courses Hours per week Self-study ECTS

Lecture 2 10 6

ECTS in total 6

Form of assessment Exam (45 min.)

Lecturer/Person in charge Dr. Kunz

Duration of module 1 Semester

Offering Fall semester

Language German

Range of application Mannheim Master in Management, M.Sc. Busine
Education, M.Sc. Information Systems, Diploma
Bus. Adm., LL.M., M.Sc. Econ.
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Module: ACC 554 Management Accounting in Internaticnal Corporate Groups

Aim of module:
The course shows theoretical and conceptual fundeiseof management accounting in
corporate groups (“Konzerncontrolling”).
The course goes into core topics which result ftloenspecificity of managing international
shareholdings and from the enterprise size of mat@wnal corporate groups.
m Fundamentals: Corporate Groups and the Term ,Kaowoertrolling®
m Influencing Factors and starting points of manag#&mecounting in corporate
groups
m Cost Accounting in corporate groups
m Management of centralized functions within a cogp@mgroup (e.g. Corporate
Center)
m Current Trends in the field of controlling in corpte groups

Learning outcomes:

m Students will be able to analyse and conceptuak#fecontained the tasks and
organisation of a management accounting in intevnak corporate groups.

m Students are able to optimize the cost- and psdfiation of corporate groups basgd
on the taught theoretical and conceptual fundansenta

m Students are able to choose and to found the wdagstruments and core tasks in
specific situations.

m Students are able to value critically statementgeming the design of managemegnt
accounting in corporate groups and the used ingmnisn

m Students can identify self-contained problems apits of management in corporgte
groups.

Prerequisites:

Formal: none

Recommended: Basic knowledge in the fields of cost accountimgarcial accounting,
and management accounting

Obligatory registration: no Further information on registration:

Courses Hours per week Self-study ECTS

Lecture 2 10 6

ECTS in total 6

Form of assessment Exam (45 min.)

Lecturer/Person in charge Dr. Kunz

Duration of module 1 Semester

Offering Spring semester

Language German

Range of application Mannheim Master in Management, M.Sc. Businegs
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., LL.M., M.Sc. Econ.
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Module: ACC 572 Quality and Risk Management in Audiing Practice

Aim of module:

The course introduces students to the principlegiafity and risk management in the
professional services firm. The course describaboas to ensure and control quality in g
services company and presents an integrated gaalityisk management on a business
process level. The implementation in praxis willdigcussed.

Learning outcomes:
Students are able to describe and analyze thereahtfemethods of quality and rigk
management in a professional services firm. Stisdeairn how to implement the concep} in
praxis.

Prerequisites:

Formal: none

Recommended: Bachelor-knowledge of financial accounting

Obligatory registration: no Further information on registration:

Courses Hours per week Self-study ECTS

Lecture 2 6 4

ECTS in total 4

Form of assessment Written exam (45 min.)

Lecturer/Person in charge Prof. Pfitzer

Duration of module 1 semester

Offering Spring semester 2013

Language German

Range of application Mannheim Master in Management, M.Sc. Businegs
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., LL.M., M.Sc. Econ.
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Module: ACC 573 Selected Issues in IFRS Accounting

Aim of module: Current topics of international accounting are assed and illustrated
using case studies. The course is specifically diatestudents with a basic knowledge of
financial accounting, who want to deepen their kieolge of selected, practice-oriented
issues of international accounting.

Learning outcomes Students receive an overview of IFRS accountimggyTwill gain a
systematic understanding of IFRS accounting as agelh-depth knowledge of selected
IFRS standards.

Prerequisites:
Formal: none
RecommendedBachelor-knowledge of financial accounting

Obligatory registration: no | Further Information on the registration:

Courses Hours per week Self-study ECTS

Lecture Introduction to Auditing 2 6 4

ECTS in total 4

Form of assessment Written exam (45 min.)

Lecturer/Person in charge Prof. Wollmert

Duration of module 1 semester

Offering Fall semester

Language German

Range of application Mannheim Master in Management, M.Sc. Busine
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., LL.M., M.Sc. Econ.

5S
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Module ACC 625: Practical Aspects of M&A Processes

Aim of module:

This course seeks to provide a comprehensive @aweron key aspects of M&A transactia
allowing the participants to understand why M&Artsactions are regularly carried out
corporates and what part they play in an overalpaate strategy. The course consig
various aspects of doing M&A and focuses in paléicon strategic reasoning, managen
challenges as well as pricing and regulatory aspddte course will draw on a number
theoretical concepts including the time value oheng appropriate consideration of risk §
agency-incentive problems.

ns
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Learning outcomes:
1. Understand why M&A is regularly carried out and Wwhee the drivers of M&A
2. Be familiar with the key steps in an M&A process

3. Analyse appropriate value creation of acquisitioising the deal and in post-merg
situations

4. Understand the far reaching consequences of M&Astetions including financin
regulatory and management aspects.

jer

Prerequisites:
Formal: Master-level Students
Recommended:

It is highly recommended that participants are femiwith basic corporate finan
principles as e.g. are set out in Brealey, Myeterl Principles of Corporate Financé"
Edition). McGraw-Hill International. Good knowledgé International Financial Reportir
Standards is also expected.

e
9
19

As this practical course heavily draws on caseistud has to be noted that the required

reading has to been studied carefully before ewdags in order to allow a fruitful and
constructive discussion.

Obligatory registration: tba Further information on registration:

Courses Hours per week Self-study ECTS
Lecture 2 6 4
Tutorial (intensive) 2 2 2
ECTS in total 6

Form of assessment Classroom participation based on case studies (50%0)

Quick tests (10%)
Final exam (40%)

Lecturer/Person in charge Dr. Steffen Wagner

Duration of module 1 semester

Offering Fall semester

Language GermanEnglish

Range of application Mannheim Master in Management, Diploma Bus.

Adm., M.Sc. Wirtschaftsinformatik, M.Sc.

Wirtschaftspddagogik, M.Sc. Econ., LL.M.
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Module: ACC 626 Transaction Accounting

Aim of module: Topics of transaction accounting are discussedllstrated using case
studies. The course is specifically aimed at sttgdetth a basic knowledge of financial and
transactional accounting, who want to deepen #rwledge of selected, practice-oriented
issues. Six main topics will be covered in-dep#firdtion of transaction accounting,
economic motivation for transactions, private laasibs for M&A, transaction accounting
under IFRS, carve out transactions, link betweearicial and tax accounting in an M&A
context.

Learning outcomes Students receive an overview of accounting asgd#&A. They
will also gain a systematic understanding of dkvant questions and issues in preparing|and
managing transactions.

Prerequisites:
Formal: none
RecommendedBachelor-knowledge of financial accounting

Obligatory registration: no | Further Information on the registration:

Courses Hours per week Self-study ECTS

Lecture Introduction to Auditing 2 6 4

ECTS in total 4

Form of assessment Written exam (45 min.)

Lecturer/Person in charge Prof. Wollmert

Duration of module 1 semester

Offering Spring semester

Language German

Range of application Mannheim Master in Management, M.Sc. Business
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., LL.M., M.Sc. Econ.
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Module: ACC 653 Cost Management and Analysis

Aim of module:
The course shows theoretical and conceptual fundeiseof cost management. Additiong|
the essential methods and instruments of cost neamaxgt will be discussed.

m Fundamentals of cost management and analysis

m Analysing the cost situation of an enterprises

m Starting points: How to influence the cost- andfipqigituation of enterprises

m Methods and instruments for influencing the castagion

y

Learning outcomes:

m Students are able to interpret the essential im&nis of cost management and
analysis correctly.

m Students are able to analyse the cost situatiemtefprises self-contained.

m Students are able to optimize the cost- and psdfiation of enterprises based on the
teached theoretical and conceptual fundamentals.

m Students are able to design instruments (e.g. Gotibn Margin Calculation,
Process Costing) enterprize-individually.

m Students can choose the proper instruments infgpsituations and they are able o
base their choices comprehensibly.

m Students can implement specific actions of costagament and analysis.

m Students are able to discuss the outcome and taircactivities in cost management

and analysis.

Prerequisites:

Formal: none

Recommended: Basic knowledge in the fields of cost accountind &nancial

accounting

Obligatory registration: no Further information on registration:

Courses Hours per week Self-study ECTS

Lecture 2 10 6

ECTS in total 6

Form of assessment Exam (45 min.)

Lecturer/Person in charge Dr. Kunz

Duration of module 1 Semester

Offering Spring semester

Language German

Range of application Mannheim Master in Management, M.Sc. Business
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., LL.M., M.Sc. Econ.
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Module: TAX 631 Case Studies in International Busiess Taxation:
The Influence of European Law on Direct Taxation

Aim of module:
- Case Law of the European Court of Justice relefaardross-border direct business
taxation
- EU Merger Directive
- EU Parent-Subsidiary Directive
- EU Interest and Royalty Payments Directive

Learning outcomes:
- Students understand the relevance of Europeandiadirect business taxation
- Students learn to apply the principles of the Etédives on cross-border re-
organizations and payments of dividends, intenegdtrayalties
- Students learn to utilize the tax advantages oEfalirectives in practical cases

Prerequisites:

b S

Formal: none
Recommended: Knowledge of contents of Module TAX 510 and ModuikeX 520 or
Module TAX 530

Obligatory registration: no Further information on registration:

Courses Hours per week Self-study ECTS

Lecture Case Studies in International 2 6 4

Business Taxation

ECTS in total 4

Form of Assessment Written examination (45 min.)

Lecturer/Person in charge Prof. Schumacher / Prof. Spengel

Duration of module 1 semester

Frequency Fall semester

Language English

Range of Application Mannheim Master in Management, M.Sc. Busines
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., LL.M., M.Sc. Econ.
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Module: TAX 632 International Taxation in the US and other selected countries

Aim of module:
- Basic principles of US and other foreign businessition systems with
respect to:

o Outbound investments
0 Inbound investments
o Treaty aspects
o0 International Tax Planning

- Overview of double tax treaty developments

Learning outcomes:

- Students will be provided with an overview of difat foreign international busine
tax systems.

- Students will gain a basic understanding of thebuSiness taxation principles
(applicable kind of taxes and definition of taxapérson, tax income determinatior
business reorganizations rules, entity classificatules), US income tax
implications relative to US Outbound and US Inboumekstments (US tax credit
system, US CFC rules, US thin capitalization rules)

- Get an understanding of International Tax Plansingtegies.

Get an understanding of tax treaty developments.

Prerequisites:

Formal: none
Recommended: Knowledge of contents of Module TAX 510 and ModuikeX 520 or
Module TAX 530

Obligatory Registration: no Further information on registration:

Courses Hours per week Self-study ECTS

Lecture 2 6 4

ECTS in total 4

Form of assessment Individual Assignment and Presentation

Lecturer/Person in charge Dr. Brunsbach / Prof. Spengel

Duration of module 1 semester (block course)

Frequency Fall semester

Language English

Range of application Mannheim Master in Management, M.Sc.
Information Systems, Diploma Bus. Adm., LL.M.,
M.SC. VWL
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Module: TAX 661 Case Studies in International Tax Ranning

Aim of module:

- International Tax Planning and Tax Structuring ggimancing Companies in the
case of Outbound Investment

- International Tax Planning and Tax Structuring ggimancing Companies in the
case of Inbound Investment

- International Tax Planning and Tax Structuring @nag the German
»Zinsschranke® (Thin-Cap-Rule) and other foreigntidwoidance-Rules

- International Tax Planning and Tax Structuring esgly considering the
Reorganization Tax Act

- International T& Planning and Tax Structuring especially considg@Qualification
Conflicts

Learning outcomes:

- The Students learn how to apply their skills inib&sxation on practical cases

- The Students get a deeper insight into the basitteeanost important areas in
International Tax Planning and Tax Structuring

- The Students learn how to implement their thecaéimowledge into practical
Szenarios. Thereby special attention is paid téAthy@ication of the Wording of Lay
— especially using inaccuracies in law

- The Students learn to develop International Tarxmitey and Tax Structuring ldeas
across different Types of Taxes

=

Prerequisites:

Formal: none

Recommended: Knowledge of contents of Module TAX 610 or
Module TAX 630

b S

Obligatory registration: no Further information on registration:

Courses Hours per week Self-study ECTS

Lecture 2 6 4

ECTS in total 4

Form of Assessment Written examination (45 min.)

Lecturer/Person in charge Dr. Schaden/Prof. Schreiber and Prof. Spengel

Duration of module 1 semester

Frequency Fall semester and Spring semester

Language German (Fall semester) and English (Spring
semester)

Range of Application Mannheim Master in Management, M.Sc. Busines
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., LL.M., M.Sc. Econ.
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Module: ACC 711 Seminar

Aim of module:

The Seminar is an introductive course to researciccounting. Based on a given topi
research question has to be determined which etanswered in the thesis. A literat
review is followed by the discussion of a theom@timodel or empirical evidence based
which the research question shall be analysed. thbsis concludes with a final resy
Eventually, the thesis is to be presented in tharsa.

, a
Ure
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Learning outcomes:

Students learn how to pursue research in accourfimgy are able to find a research
question which they analyze in their thesis. Sttglezarn how to structure a research pap
They can present the main findings of their analgsimprehensibly in the seminar.

er.

Prerequisites:

Formal: none

Recommended:
» Profound knowledge of accounting,
* Interest in scientific research.

Note: A research assistant supports participants ipgwneg the thesis.

5S

Obligatory registration: yes Further information on registration:
Website of the chair
Courses Hours per week Self-study ECTS
Lecture 2 6 4
Exercise class 2 2 2
ECTS in total 6
Form of assessment Presentation and thesis
Lecturer/Person in charge Prof. Simons
Duration of module 1 semester
Offering Spring semester and Fall semester
Language German or English
Range of application Mannheim Master in Management, M.Sc. Busine
Education, Diploma Bus. Adm.
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Module: ACC 713 Seminar

Aim of module:
The seminar introduces students to scientific mebee accounting. Students learn to sg

Ive

problems autonomously and to approach a probleemsfiically. The results of the thesis are

presented in the seminar.

Learning outcomes:
Students know how to pursue research in accouniihgy are able to analyze a resea
guestion in their thesis. Students can structucevetite a scientific thesis. They can pres
the main findings of their analysis in the seminar.

rch
ent

Prerequisites:

Formal: none

Recommended:
» Profound knowledge of accounting,
* Interest in scientific research.

Note: Students are supported by a research assistang)die thesis.

5S

Obligatory registration: yes Further information on registration:
Website of the chair
Courses Hours per week Self-study ECTS
Lecture 2 6 4
Exercise class 2 2 2
ECTS in total 6
Form of assessment Thesis: 70 %, presentation: 30 %
Lecturer/Person in charge Prof. Wistemann
Duration of module 1 semester
Offering Fall semester and Spring semester
Language German or English
Range of application Mannheim Master in Management, M.Sc. Busine
Education, Diploma Bus. Adm.
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Module: ACC 753 Seminar

Aim of module:
The seminar introduces students to scientific mebean managerial accounting. Studgnts
learn to solve problems autonomously and to appr@aproblem scientifically. The results
of the thesis are presented in the seminar.

Learning outcomes:
Students know how to pursue research in manageraunting. They are able to analyze a
research question in their thesis. Students cactate and write a scientific thesis. They tan
present the main findings of their analysis ingbeninar.

Prerequisites:

Formal: ACC 553 or ACC 554 or ACC 653 or other Coursesfierof.
Hofmann

Recommended: Profound knowledge of managerial accounting, &gein scientific
research.

Note: Students are potentially supported by a reseassistant during the
thesis.
Obligatory registration: yes Further information on registration:
Website of the chair
Courses Hours per week ECTS
Lecture 2 4
Exercise class 2 2
ECTS in total 6
Form of assessment Thesis (70 %) and presentation (30 %)
Lecturer/Person in charge Dr. Kunz
Duration of module 1 semester
Offering Fall term and Spring term
Language German or English
Range of application Mannheim Master in Management, M.Sc. Busine$s
Education, Diploma Bus. Adm.
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Module: ACC 754 Master-Colloquium

Aim of module:
In the Master-Colloquium students discuss the sirecand particular issues of their thesis.

Learning outcomes:
Students are able to present complex issues inuatwted way. The aim of the Master-

Colloquium is to support students in writing thiiesis and to identify possible issues at an
early stage.

Prerequisites:

Formal: Module ACC 753 (Allowance of module ACC 751 is pibée)
Recommended: Profound knowledge of managerial accounting, &gem scientific
research

Note: Students are potentially supported by a reseasistant during the
Master thesis.

Obligatory registration: yes Further information on registration:
Website of the chair

Courses Hours per week ECTS

Lecture 2 -

Exercise class 2 -

ECTS in total -

Form of assessment Thesis

Lecturer/Person in charge Dr. Kunz

Duration of module 1 semester

Offering Fall semester and Spring semester

Language German

Range of application Mannheim Master in Management, M.Sc. Business
Education, Diploma Bus. Adm.
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3.2.2. Area ,Banking, Finance, and Insurance*

Module: FIN 565 Accounting for Insurance Companies

Aim of module:
The subject of the lecture are the financial stat@isiof German insurance companies.

Learning outcomes:

Having completed the course, students have a kuigwlef the principles of financial
statements according to the German code of comatdawi (HGB) and international
accounting standards (IAS/IFRS). They are also tabémalyze financial settlements.

Prerequisites:

Formal: none

Recommended: FIN 560; Bachelor knowledge of financial accounting

Obligatory registration: yes Further Information on the registration:

Website of the chair/ Student Portal

Courses Hours per week Self-study ECTS

Lecture 2 6 4

ECTS in total 4

Form of assessment Written Exam (45 min.)

Lecturer/Person in charge Dr. Edmund Schwake /Prof. Albrecht

Duration of module 1 Semester

Offering Spring semester (not in spring semester 2013!)

Language German

Range of application Mannheim Master in Management, M.Sc. Busine
Education, M.Sc. Business Informatics, M.Sc.
Business Mathematics, M.Sc. Econ.

5S
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Module: FIN 603 Empirical Finance

Aim of module:

The course provides students with an understarafingportant empirical methods and thieir
application in finance. It covers topics in ass#&tipg, corporate finance, and market
microstructure. Students will learn to perform enwail analysis using the software packape
Stata. The course enables students to plan andaarempirical research in finance on their
own and prepares for an empirical seminar or malsésis in the finance area. Part of the
course consists of the practical application ofrttethods learned in the lecture to various
case studies.
Learning outcomes:
¢ A sound understanding of empirical methods and thederlying assumptions
e Students will be able to choose appropriate metfmdgiven empirical problems and apply
them in an efficient way
e The case studies enable the students to develapgragramming skills in Stata
Prerequisites:
Formal: -
RecommendedModule CC 502 or CC 503 and Module FIN 5XX or e@lént courses.
Participation in the voluntary Stata Tutorial (htineissen.bwl.uni-mannheim.de/lehre/
master/stata-tutorium/, January 7 — 10 2013) ouiadtpn of equivalent knowledge is highly
recommended. Course materials of the Stata Tutwrildbe provided.
Obligatory registration: yes Further Information on the registration:
website of the chair
Courses Hours per week Self-study ECTS
Lecture 2 6 4
Exercise 1 7 4
ECTS in total 8
Form of assessment Exam (55%; 60 min.), case-studies (30%),
participation (15%)
Lecturer/Person in charge Prof. Theissen
Duration of module 1 semester
Offering Spring term 2013
Language English
Range of application Mannheim Master in Management, M.Sc. Businegs
Education, M.Sc. Business Informatics, M.Sc.
Business Mathematics, M.Sc. Econ.
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Module: FIN 660 Quantitative Risk Management

Aim of module: Subject of the course are the methods of a qasimétmanagement of
market risks, credit risks and operational risks.

Learning outcomes After a successful completion of the course piicts will be able to
guantify markets risks, credit risks and operatioisks. They are familiar with methods of
calculating the value at risk of individual finaacpositions and portfolios of financial
instruments, especially the delta-normal-methoatyTiave a knowledge of the notion of
credit value at risk and the most important cradk models.

Prerequisites:
Formal: none
Recommended:The course assumes a basic knowledge in probathiétyry and statistics.

In addition students should have covered a mastase on investment or/and derivatives.

Obligatory registration: no Further Information on the registration:

Courses Hours per week Self-study ECTS

Lecture 2 6 4

ECTS in total 4

Form of assessment Written exam (45 min.)

Lecturer/Person in charge Prof. Albrecht

Duration of module 1 Semester

Offering Spring semester

Language German

Range of application Mannheim Master in Management, M.Sc. Busines
Education, M.Sc. Business Informatics, Diploma
Bus. Adm.; M.Sc. Business Mathematics, M.Sc.
Econ.

5S
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Module: FIN 681 Derivatives Il — Advanced Pricing and Risk Management
Applications

Aim of module:

This course deals with some real world pricing teghes for derivatives and the practical
implementation of risk management strategies udergyatives. Particular, the pricing of
options using implied binomial trees and Monte Garmulations will be covered.
Furthermore, it will be analyzed how futures andviard contracts can be used for hedgir

and speculation purposes and how options can lekfaseask management using ‘Greeks|.

The theoretical basis will be presented in lectundsle exercise classes will provide the
opportunity to apply the concepts in practice.

g

Learning outcomes:

After the completion of this course, students walve gained a thorough understanding off

various advanced pricing and risk management tgalesi This allows them to use
derivatives in a sensible way for risk managememnpgses.

Prerequisites:

Formal: none

Recommended: The course FIN 580 is not a formal requirementtémhnical reasons
only. You need to have full command of the comievered in FIN 580 before taking this

course.Additionally, a working knowledge of basic mathdios (analysis and optimization)

and statistics (expected values, variances, cowas is required and students should hgve

successfully completed the Mannheim Bachelor fieanodules (or equivalent courses).

Obligatory registration: no Further information on registration:

Courses Hours per week Self-study ECTS

Lecture 2 6 4

Exercise class 1 3 2

ECTS in total 6

Form of assessment Written Exam (60 min)

Lecturer/Person in charge Prof. Ruenzi

Duration of module 2" half of semester (lectures and exercise classep in
double frequency in the second half of the sempster

Offering HWS — check webpage for offering schedule; will
not be offered every year! Next offering: HWS 2012.

Will not be offered in HWS 2013.

Language English

Range of application Mannheim Master in Management, M.Sc. Busines
Education, M.Sc. Business Informatics, M.Sc.

5S

Business Mathematics, M.Sc. Econ.
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Module: FIN 682 International Asset Management

Aim of module:

The core of this course deals with asset managefoeptivate investors in an international
context. We will cover the structure of the deleghinvestment markets around the world
with a focus on the U.S. and Europe. The focus ballon traditional mutual funds ahd
related products. Besides the classical asset reareayg theory, this course will place a gfeat

weight on the practical implementation of portfdditpategies and the problems that can
We will learn how to measure the performance ofestinent strategies and of f

rise.
nd

managers. Furthermore, behavioral aspects (iratioghavior of mutual fund investors gnd

managers) will be discussed.

Learning outcomes:

After the completion of this course, students walve gained a thorough understanding off

the mutual fund industry. They will be familiar Wwithe necessary tools to manage a mutpal
fund themselves, advise mutual fund investors,ahiremutual funds, and to work in the
management of a mutual fund company.
Prerequisites:
Formal: none
Recommended: Module FIN 500. A working knowledge of basic matlaits (analysis
and optimization) and statistics (expected valuasances,
covariances) as well as a sound understandingrtfbpo theory is
required.
Obligatory registration: nein Further information on registration:
Courses Hours per week Self-study ECTS
Lecture 2 6 4
Exercise class 1 3 2
ECTS in total 6
Form of assessment Written Exam (60 min)
Lecturer/Person in charge Prof. Ruenzi
Duration of module 1 semester
Offering FSS — check webpage for offering schedule; will pot
be offered every year! Next offering: FSS 2013.IWil
not be offered in FSS 2014.
Language English
Range of application Mannheim Master in Management, M.Sc. Business
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., M.Sc. Business Mathematics, M.Sc.
Econ.

- 187 -



Module: FIN 730 Seminar in Financial Systems and D&lopment Finance

Aim of module:

Within this seminar students get the possibilitgleeply deal with relevant topics in
financial systems and development finance. Thers@nis scheduled as a block seminar.
will discuss several topics. Students have to vaigeminar thesis on a specific topic in
advance. In addition they have to make a presentatn one of the topics in class and to
actively participate in the discussion.

We

Learning outcomes:

Students will be capable of independent academr&widne writing of a seminar thesis is
excellent training for the master thesis. During sleminar students practice their
presentation and discussion skills.

Prerequisites:

Formal: Module FIN 5XX

RecommendedFurther prerequisites will be announced by therdbefiore the start of the
respective seminar during the topics presentation.

Obligatory registration: yes Further Information on the registration:
Eva.Terberger@kfw.de
Courses Hours per week Self-study ECTS
Seminar 2 10 6
ECTS in total 6
Form of assessment Seminar thesis: 2/3,
Presentation and Discussion: 1/3
Lecturer/Person in charge Prof. Terberger
Duration of module 1 semester
Offering FSS 2013
Language German or English
Range of application Mannheim Master in Management, M.Sc. Busines
Education, Diploma Bus. Adm.

5S
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3.2.3. Area “Information Systems*

Module: IS 606 Strategies for Electronic Commerce

Aim of module:

Using a managerial perspective, this course focosé®y issues related to electronic
commerce including strategy development, competiigivantage, current and emerging
innovations, electronic markets, pricing, distribntchannels, supply chains, promotion, and
advertising.

Learning outcomes:

The aim of the course is to acquaint and famileatize student with the role of electronic
commerce in business, business models for electommhmerce, e-ecommerce
technologies—such as the Internet, the Web, eleictpayment systems and intelligent
agents—and examples of the use and impact of efectcommerce in various industries.
Students learn to assess ecommerce strategiesiaimé$s models, and understand the
implications of recent innovations in the fieldedéctronic commerce.

Prerequisites:

Formal: -

Recommended1S/MKT 500, CC 503

Obligatory registration: yes Further Information on the registration:
http://wifol.bwl.uni-mannheim.de/554/

Courses Hours per week Self-study ECTS

Lecture 2 10 6

Exercise class (integrated)

ECTS in total 6

Form of assessment Term paper (60%), Team project (40%)

Lecturer/Person in charge Prof. Rolf Wigand

Duration of module 1 semester

Offering Spring term

Language English

Range of application Mannheim Master in Management, M.Sc.
Wirtschaftspadagogik, M.Sc. Wifo, Diplom BWL,
Diplom Wirtschaftsinformatik, M.Sc. VWL
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Module: IS 615 Design Thinking and Lean Developmenh Enterprise Software
Development

Aim of module:

Enterprise software development revolves aroundpbexrand interdependent software
products for different companies, lines of busiresd industries. Hence, there is an inhel
trade-off between standard software and domainH{spsoftware solutions. Software
companies have to keep track of lots of heterogesmaad possibly conflicting market
requirements that are subject to changes and poeéxer shorter release cycles.
Moreover, growing global demand for software ad aglincreasing globalization of the
software industry results in distributed settingghwnultiple locations, time zones, and
cultures. Bottom line: it is essential for everyegprise software company to be able to b
the right things efficiently.

But after half a century of practicadustry experiencthere is hope: because there on th
one hand well-grounde@search resultfrom Software Engineering (SE), Information
Systems Development (ISD) and social and orgawizatisciences. On the other hand,
companies elaborated good practice to ensure éffitient development processes and
innovative products.

Among these, lean thinking and agile software dgwelent practices as well as Design
Thinking and other innovation practices are indreglg adopted and intertwined in the
software industry.

The goal of this module is to convey both, concégs research and industry experiencsg
well as practical application based on a concreterprise software challenge.
A combination with IS 613 as related term projedhighly recommended.

ent
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Learning outcomes:

After completing the class, students will be able t
* Understand the issues and challenges involvedtarmise software development
e Understand and apply large-scale agile developivesed on lean principles
» Understand and apply Design Thinking and othervation practices
» Understand and evaluate business models for s@&teanpanies and products
* Understand and apply how to bring all of this tbgetin enterprise reality
* Understand and evaluate state of the art softwagmeering methods and tools
* Understand and explain particular success straegg@mmmended by practitioners
» Understand and practice how to launch a start-dpsaale a software company

Prerequisites:

Formal: -

Recommended: IS 530, IS 550, IS 551. Attendance of IS 613 indame semester i$
recommended.

Obligatory registration: no Further Information on the registration:
Courses Hours per week ECTS

Lecture 2 6

ECTS in total 6

Form of assessment Written exam (60 min)

Lecturer/Person in charge Dr. Tobias Hildenbrand, Jochen Gurtler
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Duration of module

1 Semester

Offering

Fall semester

Language

English

Range of application

M.Sc. Management, M.Sc. Business Education,
M.Sc. Business Informatics, Diploma Business
Administration., Diploma Business Informatics
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3.2.4. Area ,Management"”

Module: MAN 613 New Public Management

Contents:

New Public Management is a worldwide reform moveimemodernize the public sector.
The course aims at explaining the framework, chiarestics as well as consequences of New
Public Management. The main element of New PubBndjement — the transfer of
business and market-oriented instruments to puidittutions in order to improve the
governance of public administrations and commuu#iaities — is analyzed and reflected
critically. The course intends to establish a tfansf acquired theoretical knowledge into
practice. Furthermore, the course aims to giventrnational overview of different
administrative-political reform strategies in ordergo beyond German frontiers regarding
efficient and effective public activities.

Learning outcomes:

At the end of the course, students should:

= Dbe able to reflect on basic characteristics of ipuddministration,

* be able to explain and legitimate the reform elesehNew Public Management with
their theoretical knowledge.

= be aware of the possibilities and limitations ahferring New Public Management info
administrations,

* be able to apply methods of task criticism as aglbf stakeholder orientation to
communal administrations.

Moreover, key competences such as presentationatemge, working with academic papgers

and team competences shall be acquired.

Prerequisites:

Formal: none

Recommended: not specified

Obligatory registration: yes Further information on registration:
Website of the chair, Student Portal

Courses Hours per week Self-study ECTS

Lecture 2 3 6

Exercise class 2

ECTS in total 6

Form of assessment Exam (60 min) + presentaidramiework

Duration of module 1 semester

Offering Spring semester

Language German

Range of application Mannheim Master in ManagemMrsc. Business
Informatics, Business Education, Diploma Bus.
Adm., LL.M., M.Sc. Econ., M.A. K&W

-192 -



Module: MAN 616 Sector Specific Challenges in Nonmfit Management

Contents:

This module describes sectoral challenges of theagement of nonprofit organizations
(NPO). This is done by describing and analyzingesswnonprofit sectors according to thg
International Classification of nonprofit organimais. Within the different sectors theorieq
of nonprofit management are introduced and pagrdigs (also in the international contex
are extracted. Thereby possibilities and limitasiohthe transferability of general
management methods become evident.

—

)

Learning outcomes
By the end of the module students will be able to:
e understand and illustrate the particularities afprofit management within the
different nonprofit sectors,
» name and explain different sectors of NPO, thairaaunding conditions and curren
problems,
» reflect the implementation of general managemerihaus in the different nonprofi
sectors and adapt these methods to the given ylaritees in nonprofit organization

2

Prerequisites:
Formal: not taken MAN 618
Recommended: MAN 672 (formerly MAN 610 and MAN 670)

N

S

Obligatory registration: no Further information on registration:

Courses Hours per week Self-study ECTS

Lecture 2 6 4

Exercise class 2 2 2

ECTS in total 6

Form of assessment Exam and portfolio

Lecturer/Person in charge Prof. Helmig

Duration of module 1 semester

Offering Spring semester

Language German

Range of application Mannheim Master in Management, M.Sc.
Wirtschaftsinformatik, M.Sc. Wirtschaftspadagogi
M.A. K&W, M.Sc. Econ. (possibly open to studen
from other faculties)
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Module: MAN 631 Creativity and Entrepreneurship in Practice

Content:

The courseCreativity and Entrepreneurship in Practicatroduces concepts of creativity
and entrepreneurship and models which facilitagg thanslation in this course into busing
designs (and elevator pitches) which can theryrim be implemented in actual businesse
be established in the subsequent semester.

Creativity and Entrepreneurship in Practice intietustudents to the more practical
elements of innovation and enterprise activity asnmultiple contexts along with the
exploration of students' own entrepreneurial paaént

This course focuses on two main themes: encouraguaents to investigate and experier
creative processes involved in generating and sisgpsntrepreneurial ideas; and prepari
students to implement innovative ideas in the ntptkee. Students may choose whether
they generate and realize their own business iddawelop and implement a business idg
already developed by real founders. For this puappsomising business ideas will be
delivered by the course instructor.

PSS
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Learning outcomes:
By the end of the module students will have:
» explored and developed your own entrepreneuriatioigy
» invented and presented a new idea or conceptahadssthe
problem that you, with your team, have selected
» experienced and applied a six stage creative probtdving process
» developed skills and abilities that can be appigeninprove your
effectiveness in the rest of your studies iaride outside the curriculum
» developed a business plan for a concrete startajpqgb

» presented and defended the concept of their gigstaject in front of an expert board fo

get feed back

Prerequisites:

5 S

Formal: none
Recommended: none
Obligatory registration: yes Further information on registration:
“Student Portal”
Courses Hours per week Self-study ECTS
Lecture with workshop 2 10 6
ECTS in total 6
Form of assessment Businessplan: 40%
Presentation: 40 %
Attendance: 20 %
Lecturer/Person in charge Prof. Woywode
Duration of module 1 Semester
Offering Fall semester
Language Englisch
Range of application Mannheim Master in Management, M.Sc. Busines
Education, M.Sc. Business Informatics, LL.M.,
M.Sc. Econ., M.A. K&W
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Module: MAN 635 Social Entrepreneurship: TargetingSocial Capital through
Ecopreneurship

Aim of module:

This seminar briefly summarizes the evolution afiabentrepreneurship as a method of
organizing change: the application of entrepremtineory to the founding of non-profit apd
profitable organizations which seek to build “sbcapital.” Given political and economic
uncertainty and the anticipated exit from nucle@rgy sources in an era of scarce resouyces,
the focus will be upon "ecopreneurship® and "frugadovation.” Students will create their
own sustainable "green designs’ in fields of ticbwice.

Recommended Reading:

Arthur Brooks, Social Entrepreneurship: A Modernpfgach to Social Value Creation
David Bornstein, How to Change the World: SocialrBpreneurs and the Power of New
Ideas

Robert Isaak, Green Logic: Ecopreneurship, TheodyEthics

Most of the required reading for the seminar wdldvailable on-line

Learning outcomes:
To understand how innovative ideas and practicain®ss models can achieve major socjal
impact, how social entrepreneurs can build sudtéenarganizations, and why social
entrepreneurship has become a contagious globatmmemt.

Prerequisites:

Formal: none

Recommendednone

Obligatory registration: yes Further Information on the registration:
“Student Portal”

Courses Hours per week Self-study ECTS

Seminar 2 10 6

ECTS in total

Form of assessment 1 Exam, 1 oral presentations and one "green’ ventur
design

Lecturer/Person in charge Prof. Dr. Isaak

Duration of module 1 semester

Offering Fall semester

Language English

Range of application M.Sc. Mannheim Master in Management, other
programs
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Module: MAN 636 International Entrepreneurship and Managing Change

Aim of module:
The course focuses on the knowledge and skillsssacg for developing a new glol
business. "High tech’ and ‘low cost’, or frugal owative start-ups are compared i
contrasted taking business cycles, cultural coatard levels of development into acco
Models of managing international change are thesbas

al
hnd
int.

Learning outcomes:

Internalizing the factors which make for successtarting a business with an internatignal

market focus. Team-building to create new inteomal business designs which confr
either resource scarcity or high tech design chg#ts. Working with GEM comparisons
national competitiveness and considering which gawent policies and global busing
cycles are most conducive to helping entreprensetrsip new ventures. Learning model
adapting to globalization project both from the eleping to the developed countries as \
as from the rich to the poor.

DNt
of

PSS
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vell

Prerequisites:
Formal: -
Recommended: second/third semester
some knowledge of management, economics or feanc

Obligatory registration: yes Further Information on the registration:
“Student Portal”

Courses Hours per week Self-study ECTS

Seminar 2 10 6

ECTS in total 6

Form of assessment One exam and one oral report (teamwork)

Lecturer/Person in charge Prof. Robert Isaak

Duration of module 1 semester

Offering Spring semester

Language English

Range of application Mannheim Master in Management, M.Sc. Busine
Education, M.Sc. Business Informatics, LL.M.,
M.Sc. Econ., M.A. K&W

5S
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Module: MAN 652 Strategic Management |l

Aim of module:
The focus of the module lies on the challengesogbarate strategy. In the beginning of the
class theories will be introduced who aim to explhie strategic mechanisms behind
shareholder value creation at corporate levehénfollowing sections the central tasks of
corporate strategy will be analyzed. We will disct@pics such as synergy, knowledge
transfer and scale and scope decisions on corplekadk Starting with traditional topics sugh
as diversification and portfolio planning we witldress current topics such as of global
value chain configuration, and alliance and netwodnagement.

Learning outcomes:
After completion of the module students should lble:a
» to understand the basic challenge of strategic gemant in diversified multi-
business firms
» to apply traditional and modern concepts of poidfohanagement and critically
discuss their conceptual foundations
» to understand central challenges of globalizatmrttie management of
multinationals, and develop solutions for thesdlehges
» to understand the organizing principles and theadvios of interorganizational
networks
» to analyze the challenges of network positioning e tasks for managing
knowledge transfer in networks, and develop sohstifor these tasks.

Prerequisites:

Formal: None

Recommended: Not specified

Obligatory registration: no Further Information on the registration:

Courses Hours per week Self-study ECTS

Lecture 2 6 4

Exercise class 2 2 2

ECTS in total 6

Form of assessment Written exam (90 min.), presentation, case studies

Lecturer/Person in charge Dr. Bort

Duration of module One semester

Offering FSS 2013

Language english

Range of application Mannheim Master in Management, M.Sc. Businegs
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., M.A. K&W, LL.M., M.Sc. Econ.
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Module: MAN 673 Service Learning

Aim of module:

Service Learning is a teaching concept combiniegitétical knowledge and its applicatio
to a good cause. Students in this module workaupgs on different service learning
projects. The module is based on the theoretiaaters of MAN 672 Nonprofit
Management and bridges the gap between theoryractige. The students have the
possibility to apply the learned topics in a reattext while working on a specific problen
of a local nonprofit organisation. The project wighparalled by sessions in which students
learn to reflect on their work and the theory —cficee dissonances or challenges.

-

Learning outcomes:

By the end of the module students will be able to:
e compare their practical experiences in a NPO asgbdine service learning project to the theory,
e apply analytical business methods to specific ssue

* apply their acquired project management and pragentskills to a new context.

Prerequisites:
Formal: Module MAN 670 or MAN 672 (parallel attendancesmmmended) and
not taken Module MAN 610 and
not taken Module MAN 610
Recommended: not specified

Obligatory registration: yes Further Information on registration:
“Student portal”
Courses Hours per week Self-study ECTS
Service Learning Project 4 8 6
ECTS in total 6
Form of assessment Exam, project presentation, portfolio
Lecturer/Person in charge Prof. Helmig
Duration of module 1 semester
Offering Fall semester
Language German
Range of application Mannheim Master in Management, M.Sc. Busines$s
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., M.A. K&W, LL.M., M.Sc. Econ.
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3.2.5. Area “Marketing*

Module: MKT 632 Value-Based Marketing

Aim of module:

This subject is designed to provide business psadaals with the tools and framework
manage the marketing function in a way that max@sizhareholder value. The coy
defines marketing’s role as a principle driver arporate value. It explores how t
contemporary view affects marketing management tiges; e.g., in the retail sect
especially market analyses and decisions aboutdbyagroducts, distribution, pricing, a
promotion.

to
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Learning outcomes:
At the end of this class, students show be able to

=

b S

1 Show the critical importance of marketing for sleleer value creation;

2 Link the concepts of market orientation and shadrovalue;

3 Explain the fundamental principles of analyzing amanaging markets for superig

financial performance;

4 Apply value-based marketing principles to real-wqtoblems;

5 Integrate national and international retailing tspihroughout the course; and

6 Raise awareness of responsible marketing

Prerequisites:

Formal: not taken module MKT 630

Recommended: Module MKT 540

Obligatory registration: no Further Information on registration:

Courses Hours per week Self-study ECTS

Lecture 1 3 2

ECTS in total 2

Form of assessment written final exam (45 minutes)

Lecturer/Person in charge Prof. Homburg / Prof. Lukas

Duration of module 1 semester

Offering Fall semester

Language English

Range of application Mannheim Master in Management, M.Sc. Busines
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., M.Sc. Econ., LL.M.
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Module: MKT 642 Current Strategies in Retail Marketing

Aim of module:
The lecture covers current topics and questionardug retail strategies. The instructor is
an expert from the retail industry. This courseufes on current developments in the
German retail industry which are discussed in these.

Learning outcomes:
The students will have an overview of and undedstanrent developments and marketin

specific characteristics in the retail industrynSequently, you are able to adapt and app|y

your knowledge about marketing strategies, concapdsinstruments to specific questiong
retail marketing at the end of this course.

J

Prerequisites:

Formal: not taken MKT 640

Recommended: Module MKT 510, Module MKT 530 and Module MKT 53

Obligatory registration: no Further Information on registration:

Courses Hours per week Self-study ECTS

Lecture Current Strategies in Retail 1 3 2

Marketing

ECTS in total 2

Form of assessment Written exam (45 min)

Lecturer/Person in charge Prof. Greipl / Prof. Kraus

Duration of module 1 semester

Offering Fall and Spring semester

Language English

Range of application Mannheim Master in Management, M.Sc. Businegs
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., M.Sc. Econ., LL.M.
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Module: MKT 661 Consumer Behavior

Aim of module:
The course examines the key aspects of consumavibehlt defines consumer behavior|

as

the acquisition, consumption, and disposition afdg) services, time, and ideas by (human)

decision making units. Based on this definition artpant implications for retailing a
explored.

e

Starting from the Elaboration Likelihood Model, wigstinguish between the central and
peripheral route of information processing and wlsctopics such as decision making jand

store choice (both high and low involvement).

Learning outcomes:

Students understand the key aspects of consumavibekwith specific application to
marketing communication and retailing. They willddg@e to apply and adapt their
knowledge to develop strategies and tactics fon bogas.

Prerequisites:

Formal: not taken MKT 660

Recommended: Module MKT 530 or Module MKT 531

Obligatory registration: no Further Information on registration:

Courses Hours per week Self-study ECTS

Lecture Consumer Behavior 1 3 2

ECTS in total 2

Form of assessment Exam (45 min.)

Lecturer/Person in charge Prof. Homburg / Prof. Hoyer

Duration of module 1 semester

Offering Spring semester

Language English

Range of application Mannheim Master in Management, M.Sc. Busing
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., M.Sc. Econ., LL.M.
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Module: MKT 662 Interactive Marketing

Aim of module:
This course is dealing with recent topics withinrkesing strategies especially concerning
the use of
new media. The course will focus on recent knowdedlgout interactive marketing and the
different marketing vehicles used to influence ddastion, branding, transaction and
CRM. Different business models and integrated ntargeoncepts in regard to the differe
characteristics of the web 1.0, 2.0 and 3.0 wilekplained. Furthermore information and
transaction processes will be dealt with. The cawsl go through the concept and role g
Customer Relationship Management in interactiveketarg.

14

—h

Learning outcomes:

The aim of the course is to explain the use of neadia for interactive marketing.
Furthermore, it

emphasises the new and continuously developinglplitsss within interactive marketing,
with the

consumer relation as main focus. This will enabkedtudents to understand the different
challenges of interactive marketing and activetyonporate it in a marketing plan, to get {
synergy effect with the more traditional media.

=)

Prerequisites:

Formal: Module MKT 530 or
Module MKT 532 (parallel attendance possible) and
not taken MKT 660

Recommended: none

Obligatory registration: no Further Information on registration:

Courses Hours per week Self-study ECTS
Lecture 1 3 2

ECTS in total 2

Form of assessment Written exam (45 min)

Lecturer/Person in charge Jirgen Rosger / N.N.

Duration of module 1 semester

Offering Spring semester

Language English

Range of application Mannheim Master in Management, M.Sc. Busingss
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., M.Sc. Econ., LL.M.
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Module: MKT 663 Brand Management

Aim of module:

This course focuses on the practice of brandiregkély components of brand equity, and
strategies and tactics involved in building and@uasg successful brands. The
psychological and cultural underpinnings of brarehnings are examined in depth from
consumer perspective. The managerial tasks andtegineeded for developing and
evolving successful brands are discussed, espefraith the perspective of creating
effective communications programs. The challendegatal branding and Internet brand
are explored. Value creation in branding is congiden terms of understanding and
managing the customer-brand relationship. The eowil$ offer extended examples of thq
problems and opportunities faced by some well-knbvamds, and discuss what brand
managers should do in such situations.

the

D

Learning outcomes:

This course aims on understanding the importantearfding, brand equity and brand
strategies within marketing. Students are abladougs these topics and give examples
from practice.

Prerequisites:
Formal: Module MKT 530 and Module MKT 532 or

Module MKT 531 and Module MKT 532 (parallel atteamce possible
Recommended: none

Obligatory registration: no Further Information on registration:

Courses Hours per week Self-study ECTS

Lecture 1 3 2

ECTS in total 2

Form of assessment Written exam (45 min)

Lecturer/Person in charge N.N.

Duration of module 1 semester

Offering Spring semester

Language English

Range of application Mannheim Master in Management, M.Sc. Busing
Education, M.Sc. Business Informatics, Diploma
Bus. Adm., M.Sc. Econ., LL.M.

- 203 -



3.2.6. Area “Operations Management*

Module: OPM 543 Procurement

Aim of module:

In most companies, procurement is responsible®bly far highest cost fraction. Theref
procurement surpasses the role of a support funata rather assumes strategic import
The role of procurement has changed substantialliya last decades. Procurement is eve
more affected by globalization than productionales. This creates the need for people
working in procurement with higher interculturaldmledge, know-how of global supply
markets, IT and technical know-how than 20 yeats ag

This procurement course uses the following mainasuof expertise: (1) a standard
academic framework, (2) data from the biggest prment study ever conducted in 2010
(3) real-life cases (4) recent trends describeth@ystry experts (5) real-life negotiation
exercises.

The goal of the course is to create a good framleveounderstand what is important in
procurement and what are common best practices.

re,
nce.
EN

Learning outcomes:
After the Procurement course each participant shioobw:
* Why is procurement important? How does procureroegdte value?
» What is the typical status quo in real world praenent? Where are the main
problems?
 How can | identify / define a good procurementtsigst?
* What is a good organizational structure for promest?
 What determines a good procurement controlling?
* What is important to define a good procurement eygd/manager?
* Which processes are important in procurement?
* What are typical indicators of that a procuremesgadtment does not work
appropriately?
* How to be effective in negotiations?

Prerequisites:

Formal: None

Recommended: Basic knowledge of Supply Chain Management, Styat®gganization,
Controlling

Obligatory registration: yes Further Information on the registration :
“Student Portal”

Courses Hours per week Self-study ECTS

Course 3 (blocked) 9 6

ECTS in total 6

Form of assessment 40% class participation, 60% written exam (60
minutes)
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Lecturer/Person in charge

Dr. Thorsten Makowski/Prof. Dr. M. Fleischmann

Duration of module

5 full days (blocked)

Offering

Spring semester 2013

Language

English

Range of application

Mannheim Master in Management, M.Sc.
Wirtschaftspadagogik, M.Sc. Wirtschaftsinformati
Diplom BWL, M.Sc. Econ.
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Module: OPM 544 Advanced Planning in Supply Chains

Aim of module:

Supply chain management involves the coordinatfadifterent parties within and across
companies, such as sales and marketing affiliataaufacturing sites, logistics, suppliers,
customers, and wholesalers. With increasing siznairganization and its supply chain
structures, global supply chain management regatleguate planning systems. Advance
Planning Systems like SAP SCM APO are used to staiwk planning processes and to

solve certain planning tasks, such as statistaralcasting or production scheduling, as we

as to increase global transparency and the spetbeé pfanning cycle. In many large
corporations, they form the backbone of global $gppain planning.

This course discusses how supply chain managemdrean planning principles can be
supported by real-world advanced planning systé&m®ag.topics include demand planning,

d

14

supply network planning & optimization, productiplanning & scheduling, as well as othler

related topics, such as global availability cheknsportation management, and inventor
management. Live demo sessions of SAP SCM AP(haheded to support the learning
objectives.

Learning outcomes:

Students will understand the necessity and ber@fiéglvanced Planning Systems for
managing global supply chains. They will understdradr structure, how these systems a
applied and used within the Sales & Operations éagcand how they are implemented
within various organizations. Students will als® ge introduction into SAP SCM, one of
the leading Advanced Planning Systems.

Prerequisites:

Formal: None

RecommendedParticipants should be familiar with the fundaméntd operations and
supply chain management, as covered, e.g., in ttules OPM 501, OPM 502, and
OPM 561.

Obligatory registration: yes Further Information on the registration:
Website of the chair
Courses Hours per week Self-study ECTS
Lecture 2 (blocked) 2 4
ECTS in total 4
Form of assessment Written exam (60 min)
Lecturer/Person in charge Dr. Packowski / Prof. Fleischmann
Duration of module 3 days (blocked)
Offering Fall 2012
Language English
Range of application M.Sc. Mannheim Master in Management, M.Sc.
Business Informatics, M.Sc. Business Mathemati¢s
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Module: OPM 565 Integrated New Product Development

Aim of module:

Introduction to new product development

Basic methods in the field of new product developime

Integrated New Product DevelopméiNPD) and Integrated Design Engineering (IDE)
Process and Project Management

Product Lifecycle Management (PLM)

Introduction to CAx-systems (CAD, CAP, CAM, CAQunsilation)

Administrative systems for product developmentwibtis (archives, interfaces, PDM)
Knowledge Management

Evaluation of economic profitability

Learning outcomes:

At the end of this module the students will have:

A in depth understanding of different, but inteated viewpoints regarding products. The
ability to apply strategies, methods, best prastaed tools of the new product developme

Nt

process. Knowledge about interdependences betweages, methods, best practices and

tools and their respective synergies. The abititgpiply general and integrated methods f
the economic evaluation in the field of new prodietelopment.

DI

Prerequisites:
Formal: -

RecommendedGeneral interest in technology, fluent German lagguskills

5S

Obligatory registration: yes Further Information on the registration:

maximum of 30 participants “Student Portal”

Courses Hours per week Self-study ECTS

Lecture 2 6 4

ECTS in total 4

Form of assessment Oral exam (20 minutes)

Lecturer/Person in charge Prof. Vajna/ Prof. Stolletz

Duration of module 1 Semester

Offering 2013 Spring term

Language German

Range of application Mannheim Master in Management, M.Sc. Busine
Education, M.Sc. Business Informatics, M.Sc.
Business Mathematics, Diploma Bus. Adm., M.Sq.
Econ.
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Module: OPM 581 Service Operations Management

Aim of module:
The course deals with general topics of serviceaijmns management and is divided intg
the following modules: Introduction to service cgt@ns management, forecasting, site
selection of service facilities, service qualitydatontinuous improvement, performance
analysis and benchmarking, workforce planning ameduling, inventory management,
scheduling, waiting line management and queuinggimee management.

Learning outcomes:
At the end of the module service operations managenthe students are familiar with thg
standard problems and models in service operati@magement. They are able to model
service operations management problems and to #wdge models with appropriate
mathematical methods. This enables them to analzece operations management
problems and to make sound decisions in the fiefbovice operations management.

Prerequisites:
Formal: none
RecommendedBasic knowledge in operations management (e.g.d®8cse “Produktion”
or “OPM 301 Operations Management”), basic knowtenigmathematics (including Lineg
Programming) and in statistics (probability distitions)

!

-

Obligatory registration: no Further Information on the registration:

Courses Hours per week Self-study ECTS

Lecture 2 6 4

Exercise class 2 2 2

ECTS in total 6

Form of assessment Written exam (90 min)

Lecturer/Person in charge Prof. Brunner

Duration of module 1 semester

Offering Fall term

Language English

Range of application Mannheim Master in Management, M.Sc. Busine$
Education, M.Sc. Business Informatics, M.Sc.
Business Mathematics, Diploma Bus. Adm., M.Sg.
Econ.
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Module: OPM 741 Applied Seminar Supply Chain Manageent

Aim of module:

The goal of this seminar is to introduce the paréints to the conducting of problem-solvi
scientific research in the field of supply chainmagement. It thereby prepares them for t
writing of a practice-oriented Master thesis irstheld. Participants will work on a specifig
supply chain management issue, defined in colldlmoravith a company. They will propos
a solution to this issue, based on literature aed bwn research. Results are discussed i
written report and in an oral presentation.

Learning outcomes:
Students will learn how to analyze and apply thedamic literature on a given topic. The)
will become acquainted with carrying out a practiceented research project, rooted in th
academic literature. Participants will also leaoto present the results of their analysis

Prerequisites:
Formal: At least one module OPM 6XX (Parallel attendapassible) or an
equivalent module within an exchange program

Recommended: Sound knowledge in logistics and supply chain manant; sound
quantitative skills; interest in scientific researc

Obligatory registration: yes (at the | Further Information on the registration:

end of the preceding term) Website of the chair

Courses Hours per week Self-study ECTS

Seminar / Project work 2 10 6

ECTS in total 6

Form of assessment Presentation, active contribution to class disarssi
written report

Lecturer/Person in charge Prof. Fleischmann

Duration of module 1 semester

Offering Spring semester

Language English / German

Range of application Mannheim Master in Management, Diploma Bus.
Adm., M.Sc. Bus. Education
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Module: OPM 742 Research Seminar in Operations Mamgement

Aim of module:

The goal of this seminar is to introduce the paoréints to the conducting of scientific

research. It hereby prepares them for the writindp@r Master thesis. Participants will cafry

out a literature study on a given topic in thedief operations management and/or analyse a

related decision model using an optimization oruation tool. The students discuss the

results in a written report and in an oral preséma

Learning outcomes:

Students will learn how to analyze the academecdiure on a given topic. They will

become acquainted with the setup and compositi@cademic publications. They will alsp

learn how to the present the results of their aisly

Prerequisites:

Formal: At least one module OPM 6XX (Parallel attendapassible)

Recommended: Sound knowledge in operations management; sounditpteve skills;
interest in scientific research

Obligatory registration: yes (at the | Further Information on the registration:

end of the preceding term) Website of the chair

Courses Hours per week Self-study ECTS

Seminar / Project work 2 10 6

ECTS in total 6

Form of assessment Presentation, active contribution to class disagsi

written report

Lecturer/Person in charge Prof. Hahn

Duration of module 1 semester

Offering Spring term 2013

Language English / German

Range of application M.Sc. Management, Diploma Bus. Adm., M.Sc. Bus.

Education
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Module: OPM 781 Research Seminar Service Operations

Aim of module:

The research seminar introduces the participargsiémtific research. It hereby prepares
them for the writing of their Master thesis. Papgants will carry out a literature study on ¢
current topic in service operations managementoaraiialyse a related decision problem
using an optimization or simulation software tddie students discuss the results in a
written report and present their main findings less.

Learning outcomes:

At the end of the module the students are ablewvigw the relevant literature associated
with a scientific topic and are able to understdraapproaches to tackle service operatig
management problems. The students are able tonmeplesuch procedures and can asse
these approaches in term of effectiveness andezftig. Finally, they are able to make so
decisions. Students will learn how to present #seiits of their analysis.

ns

ind

Prerequisites:
Formal: At least one module OPM 6XX of the Area OperadidManagement (paralle
attendance possible) or an equivalent module mwehiexchange program
Recommended:Sound knowledge in operations management; soundtitatave skills;
interest in scientific research

Obligatory registration: yes Further Information on the registration:
Website of the chair

Courses Hours per week Self-study ECTS

Seminar 2 10 6

ECTS in total 6

Form of assessment Written report, presentation, active contribution t
class discussion

Lecturer/Person in charge Prof. Brunner

Duration of module 1 semester

Offering Fall term

Language English / German

Range of application Mannheim Master in Management, M.Sc. Busines
Education, Diploma Bus. Adm.
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Module: OPM 782 Master Colloquium Service Operatiols Management

Aim of module:

thesis project and to receive feedback from thearp as well as from their supervisor. Thiis

The Master Colloquium provides students with anaspmity to present core ideas of theiL

feedback will help them in the completion of thibiesis. The presentation will be schedul
about half-way through the project.

d

Learning outcomes:

Students will learn how to present their work iwell-structured way. They will benefit
from their individual feedback as well as from atteng and discussing presentations by {
peers.

heir

Prerequisites:

Formal: Completed Research Seminar OPM 701, OPM 76QPd1 7XX

Recommended: Sound knowledge in operations management; sounditatave skills;
interest in scientific research

Obligatory registration: no Further Information on the registration:

Courses Hours per week Self-study ECTS

Colloquium 2 -

ECTS in total -

Form of assessment Presentation, active contribution to class disamssi

Lecturer/Person in charge Prof. Brunner

Duration of module 1 semester

Offering Fall term

Language English / German

Range of application Mannheim Master in Management, M.Sc. Busine
Education, Diploma Bus. Adm.

5S
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3.3. Business Research

The credit points obtained for Ph.D.-level modute® only be transferred to the Master
program after a successful application and admissi the “Business Research” program.

More detailed information is available at the Cembe Doctoral Studies in Business (CDSB).

Accounting and Taxation

Module: ACC 801 Applied Methods and Tools in Accouting and Finance

Aim of module:
Selected topics include:
1. Typical steps in empirical projects
2. Alternative data sources
3. Databases in Accounting & Finance (e.g., Thomsoma$fdeeam, Reuters, etc.)
4. Programming (SAS, STATA)
5. The publication process
6. Discussion of replication projects

Learning outcomes:

This course is designed to guide doctoral studerttse usage of methods and tools in
empirical research in accounting and finance, amjlithem quickly to the level at which
they can “technically” implement empirical research

Prerequisites:

Formal: none

Recommended: none

Obligatory registration: yes Further Information on the registration:
“Student Portal”

Courses Hours per week Self-study ECTS

Lecture 2 6 4

Exercise class 2 6 4

ECTS in total 8

Form of assessment Class participation / Semester replication project

Lecturer/Person in charge Prof. Daske

Duration of module 1 Semester

Offering HWS

Language Englisch

Range of application Mannheim Master in Management, CDSB
Accounting & Taxation
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Module: ACC 802 Analytical Accounting Research (,Irformation in Hierarchies®)

Aim of module:

This course considers the use of accounting infooman hierarchies. In particular, t
focus is on the use of accounting information ferfprmance evaluation. We will consig
the historical origins, key seminal papers, andesrstate of the art publications, wit
particular emphasis on settings with multiple agent

er
1 a

\"2ZJ

Syllabus:
1. Risk sharing
2. Collusion
3. Relative Performance Evaluation
4. Subjective Performance Evaluation
5. Investment Decisions
Learning outcomes:
N.N.
Prerequisites:
Formal: none
Recommended: Basics in agency-theory and decision theory
Obligatory registration: yes Further Information on the registration:
“Student Portal”
Courses Hours per week Self-study ECTS
Lecture 2 6 4
Exercise class 2 6 4
ECTS in total 8
Form of assessment Oral discussions / Discussion leadership in atlea
one lecture / Final exam
Lecturer/Person in charge Chair of Prof. Simons
Duration of module 1 Semester
Offering FSS
Language Englisch
Range of application Mannheim Master in Management, CDSB
Accounting & Taxation
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Module: TAX 801 Business Taxation

Aim of module:
This course integrates tax law with national artérimational tax planning. The main topjcs
include:

1. Fundamentals of tax planning and tax neutrality.

2. The choice of the organizational Form.

3. Flat tax and dual income Tax.

4. International tax planning.

5. Effective tax rates.

Learning outcomes:

The course gives guidance to students who areested in the impact of taxes on the
decisions of firms. The focus is on investment fama@ncing decisions as well as on location
decisions both from a national and from an inteamatl perspective.

Prerequisites:

Formal: none

Recommended: Basic knowledge of national and international t&ax |

Obligatory registration: yes Further Information on the registration:
“Student Portal”

Courses Hours per week Self-study ECTS

Lecture 2 6 4

Exercise class 2 6 4

ECTS in total 8

Form of assessment Seminar paper and presentation

Lecturer/Person in charge Prof. Schreiber

Duration of module 1 Semester

Offering FSS

Language Englisch

Range of application Mannheim Master in Management, CDSB
Accounting & Taxation

E 700 Mathematics for Economists 6

E 702 Advanced Microeconomics 8

- 215 -



Finance

Modul: FIN 801 Discrete-Time Finance

Lerninhalte:

The aim of this course is to provide Ph.D. studenith the foundations of financi
economics in a rigorous way. The course covergyutiieory, discusses portfolio theory a
capital market equilibrium (CAPM and APT). We wiflen discuss consumption-based 4
pricing models. While doing so we will introducencepts such as risk-neutral valuation

the stochastic discount factor (pricing kernel)tHa last chapter we will discuss asset prici

under differential information.

nd
sset
and

ng

Lern- und Qualifikationsziele:

The aim of this lecture is to provide Ph.D. studentith the foundations of financigl

€economics in a rigorous way.

Voraussetzungen:

Formal: E 700 - Advanced Mathematics for Economists

Inhaltlich:  none

Obligatory registration: yes Further Information on the registration:
“Student Portal”

Lehrveranstaltungen Prasenzstudium  Selbststudium ECTS

Vorlesung/Seminar 2 6 4

Vor- und Nachbereitung 2 6 4

ECTS Modul insgesamt 8

Prufungsform und —umfang Class Presentations, Final Exam

Dozent(en)/Modulverantwortlicher |Prof. Theissen

Dauer des Moduls 1 Semester

Angebotsturnus HWS

Sprache Englisch

Verwendbarkeit Mannheim Master in Management, CDSB Financ
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Module: FIN 802 Continuous-Time Finance

Aim of module:
It6 calculus, stochastic differential equationsadk-Scholes theory, hedging and arbitragg

A)1%4

pricing of European, American, and exotic optia@mnplete and incomplete market models,
consumption investment problems, term structurerthfor volatility and interest rates,
default risk
Learning outcomes:
The course aims at providing the basic conceptdestthiques for modeling and analyzing
financial price processes in continuous time.
Prerequisites:
Formal: FIN 801 Discrete-Time Finance
Recommended: Mathematics
Obligatory registration: yes Further Information on the registration:
“Student Portal”
Courses Hours per week Self-study ECTS
Lecture 2 6 4
Exercise class 2 6 4
ECTS in total 8
Form of assessment Homework assignments, class participation, and fina
take-home exam
Lecturer/Person in charge Prof. Schied
Duration of module 1 Semester
Offering FSS
Language Englisch
Range of application Mannheim Master in Management, CDSB Financg
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Module: FIN 803 Corporate Finance

Aim of module:
This course is intended to enable students to gtated and conduct research in corporatg
finance. It is taught at a first-year doctoral leve
Learning outcomes:

The course combines two objectives. Firstly, pgrdiots learn the classic contributions to
the theory of modern corporate finance and undedsti@e main contributions to the field.
Secondly, the course also introduces some of the emapirical contributions to the field

and studies the main econometric and statistichhigues used in corporate finance. At the
end of the course participants should be familidin the main empirical and theoretical topls
used in corporate finance.
Prerequisites:

U

Formal: E 702
E 703
FIN 801

Recommended:

« Afirst-year doctoral level course in microeconogiibat covers game theory and
information economics (signaling, adverse selectouilibrium refinements)

» Afirst-year doctoral level course in economettltat covers estimation and testing
theory.

« Some familiarity with corporate finance and finaenstitutions at the level of a
masters level course is also assumed, but nottedsérnyou have no prior
knowledge of corporate finance, then some chapieas MBA-level textbook (e.g.
Brealey, Myers, and Allen, Principles of Corporgteance, 8th edition, McGraw
Hill 2006; Grinblatt and Titman, Financial Marketsd Corporate Strategy, 2nd
edition, McGraw-Hill 2000) would be useful.

Obligatory registration: yes Further Information on the registration:
“Student Portal”

Courses Hours per week Self-study ECTS

Lecture 2 6 4

Exercise class 2 6 4

ECTS in total 8

Form of assessment Paper presentations and class participation (50%),
and a 24h-take-home exam at the end of the course
(50%).

Lecturer/Person in charge Prof. Maug

Duration of module 1 Semester

Offering FSS

Language Englisch

Range of application Mannheim Master in Management, CDSB Financg

E 700 Mathematics for Economists 6

E 702 Advanced Microeconomics 8
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Management

Module: MAN 801 Advances in Strategic Management

Aim of module:

This seminar will expose participants to the ricblegy of theoretical perspectives
flourishing in management research. Students areethto develop creative research
proposals worthwhile to be developed into a strdisgertation based upon well grounded
theoretical perspectives.

Learning outcomes:

The course aims at enabling students to under$t@asid concepts in management resear¢

find appropriate theoretical concepts and lensdsapply them properly to their individual
research topics.

Prerequisites:

Formal: none
Recommended: none
Obligatory registration: yes Further Information on the registration:
“Student Portal”
Courses Hours per week Self-study ECTS
Lecture 2 6 4
Exercise class 2 6 4
ECTS in total 8
Form of assessment 30% Session leadership (group assignment) and
overall in-class involvement (individual)
70% Research Paper (individual assignment)
Lecturer/Person in charge Prof. Woywode
Duration of module 1 Semester
Offering HWS
Language Englisch
Range of application Mannheim Master in Management, CDSB
Management
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Modul: MAN 802 Fundamentals of Non-Profit Managemen Science

Lerninhalte:
The course addresses the relevant economic andgeraéadatheories in order to be able
analyze the specific managerial problems of Nonp@rfganizations (NPOS).

Topics that will be touched include “History andoe of the Nonprofit Sector”, Nonprofits

and the Market-place”, “Nonprofits and the Polit{Key Activities in the Nonprofit Sector’
and “Mission and Governance”.

to

Lern- und Qualifikationsziele:

The course aims to provide the basic understandinthe institutions belonging to the
Nonprofit Sector. Each student will be asked to kvbimself through a basic scientific
(“classical”) paper, enrich this paper by addingesa research results from currently
published journal papers, and present the findimgslass, where the results will pe
discussed.
Voraussetzungen:
Formal: MAN 610 or MAN 612
Inhaltlich:  none
Obligatory registration: yes Further Information on the registration:
“Student Portal”
Lehrveranstaltungen Prasenzstudium Selbststudium ECTS
Vorlesung/Seminar 2 6 4
Vor- und Nachbereitung 2 6 4
ECTS Modul insgesamt 8
Prufungsform und —umfang Presentation (80 %) and in class discussions (20 [%)
Dozent(en)/Modulverantwortlicher | Prof. Helmig
Dauer des Moduls 1 Semester
Angebotsturnus HWS
Sprache Englisch
Verwendbarkeit Mannheim Master in Management, CDSB
Management
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Module: MAN 803 Applied Econometrics in Entrepreneuship and Management
Research

Aim of module:

This course transmits knowledge about econometeithoas and their application in empirical
entrepreneurship and management research. Stwdériie able to understand and apply
guantitative methods for analyzing various entrepueship and management related research
guestions, such as entry determinants of entreprsii@, firm performance, organizational chang
human resource management and strategic management.

Students will be introduced to the theory and thliaation of econometric methods (such as
advanced regression analyses, structural equataoiels) and hierarchical linear models) in
management and entrepreneurship research. Theatppli will be demonstrated with practical
examples and exercises using general purpose sefpaakages such as SPSS, as well as more
specialized programs such as AMOS.

Assessment form:

Students are expected to apply the acquired methiddiowledge by demonstrating their ability tq
analyze an empirical research question. They lapags the end-term exam.

This module is @ore course for the PhD students in the CenteDioctoral Studies in Business
(CDSB)as well asnaster studentis the Business Research Course Program at thestdity of
Mannheim.

D

Learning outcomes:
By the end of the module students will:
e gain an overview of various quantitative methodsmnaly
» Regression models (generalized linear model)
» Factor analysis
» Full structural equation models
» Hierarchical linear models
» Panel and growth curve models
and their application in the field of management antrepreneurship research by using different
software packages such as PASW 17, AMOS and SYSIOAT
* master several challenging new themes in the dreatepreneurship research.

Prerequisites:

Formal: none
Recommended: Basics of Econometrics for M.Sc.
Obligatory registration: yes Further Information on the registration:
“Student Portal”
Courses Hours per week Self-study ECTS
Lecture and exercise class 2 14 8
ECTS in total 8
Form of assessment end-term exam
Lecturer/Person in charge Professor Woywode
Duration of module 1 Semester
Offering FSS
Language Englisch
Range of application Mannheim Master in Management, CDSB
Management
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Modul: MAN 804 Advances in International Management

Lerninhalte:
The modul will address advanced topics in Inteorati Management. Participants will

be

familiarized with selected theories in internatibmanagement, and will apply these theories

to strategic and organizational issues firms fadeerwinternationalizing. We will start

discussing classical theories as well as modermoappes that build a theoretical foundation

for the following sessions. We will then turn outeation to contingencies that foster

or

hinder) firms’ internationalization strategy. Westi turn our attention to a topic that has

received raising attention in recent researchrra’si embeddedness in local versus cr

DSS-

local clusters and networks. We then discuss isthasmotivate firms to internationalize,
especially knowledge and resource exploration weesgloitation motives. In that vein we
analyze a most recent phenomenon, MNE from emengiackets, and try to detect what
factors can be attributed as a source of theiressccWe finally turn our attention to the
avenues firms pursue in internationalizing and elising their value chain, alliances and

networks. We lay a special emphasis on the dynaspects of dyadic as well as netw,
relationships. We hope to enable students to utadetshe basic ideas of the readings,

appropriate theoretical concepts and lenses anty dppm properly to their individua

research topics.

prk
find

Lern- und Qualifikationsziele:
The module combines two objectives. First, we wdikd to enable students to underst

and

the contributions as well as limitations of seldctbeories in international management.
Second, students should be able to evaluate amdisgishe main applications of these

theories to empirical research questions in intewnal strategy. In doing so they should

be

able to identify and analyze the major challengeBemw researching international
management issues, and compare and evaluate rekglisrent studies that try to achigve

that objective.

Voraussetzungen:
Formal: none
Inhaltlich:  MAN 801 (recommended)
Obligatory registration: yes Further Information on the registration:
“Student Portal”
Lehrveranstaltungen Prasenzstudium Selbststudium ECTS
Vorlesung/Seminar 2 6 4
Vor- und Nachbereitung 2 6 4
ECTS Modul insgesamt 8
Prufungsform und —umfang 65 % Team Grade: Session Leadership; Presentation

and Handout
35 % Individual Grade: In-class discussion and
participation

Dozent(en)/Modulverantwortlicher | N.N.

Dauer des Moduls 1 Semester
Angebotsturnus FSS
Sprache Englisch
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Verwendbarkeit Mannheim Master in Management, CDSB
Management

| E 700 | Mathematics for Economists | 6
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Marketing

Module: MKT 801 Fundamentals of Marketing Research

Aim of module:

The primary objective of this course is to gainegailed understanding and practical working

knowledge of research design and methodology fuedéas in marketing. This

understanding requires a fluency in the terminolofkesearch, as well as an appreciation of

basic research techniques and concepts drawn foocim diverse fields as psychology and

statistics. Secondary objectives include stimugptesearch creativity and critical thinking|in

the realm of research design and methodology, atrdducing and integrating a wigde

variety of research techniques relating to desighraethodology issues.

In this course, a diversity of instructional apmioes (e.g., lecture, in-depth analysis jand

discussion of assigned articles, student presentgtia term paper, an examination) willf be

used. The emphasis will be on the practical apptineof research in furthering marketipg

knowledge.

Learning outcomes:

By the end of the course, students should be ablesé fundamental research concepts

gained in the course in designing and evaluatisgarch in marketing.

Prerequisites:

Formal: none

Recommended: Some familiarity with marketing research and stati analyses at the

level of a master’s course is assumed.

Obligatory registration: yes Further Information on the registration:
“Student Portal”

Courses Hours per week Self-study ECTS

Lecture 2 6 4

Exercise Class / Assignment 2 6 4

ECTS in total 8

Form of assessment Term paper (30%): Each student will write a term
paper in one of the topic areas discussed in class|.
Paper presentations / class participation (30%):
Students will be asked to make short presentatbns
assigned papers as well as are expected to patagip
in the discussions on research articles.
Written exam (40%): A final written exam has to he
passed at the end of the course.

Lecturer/Person in charge Prof. Kraus

Duration of module 1 semester

Offering Fall semester

Language English

Range of application Mannheim Master in Management, CDSB Markeqing
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Module: MKT 802 Marketing Theories

Aim of module:

This course is designed to provide students wgtiang theoretical background in order t
understand the functioning of instruments, actgitimodels, and decisions of marketing.
Knowledge of these theories can then be used &r doddescribe, explain and predict bot
consumer buying behavior and managerial decisickinga

—

Learning outcomes:

Gaining a profound understanding of theories andatsoof psychology, sociology, micro-
economics and behavioral science as they pertamat&eting and consumer behavior wil
develop and facilitate the students’ ability to doot sound academic research and help t
to derive hypotheses for their own research prsject

hem

Prerequisites:

Formal: none

Recommendednone

Obligatory registration: yes Further Information on the registration:
“Student Portal”

Courses Hours per week Self-study ECTS

Lecture/Seminar 2 6 4

Preparation time 2 6 4

ECTS in total: 8

Form of assessment Homework assignments, class participation
presentation

Lecturer/Person in charge Prof. Kuester

Duration of module 1 Semester

Offering Spring semester

Language English

Range of application Mannheim Master in Management, CDSB Markeqing
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Module: MKT 803 Consumer Behavior

Aim of module: This goal of this seminar is to provide insight®iresearch and content

issues in Consumer Behavior. Students will readriegarch papers on important topics and

critically evaluate the studies.

Learning outcomes:Students will gain insights into research and aoinsues in

Consumer Behavior. Students will read key resepagters on important topics and criticglly

evaluate the studies. Students will be expectedad assigned articles prior to class and pe

prepared to discuss them.

Prerequisites:

This course takes an ‘information processing' @tsge to examine consumer behavior. The

key focus will be to examine how consumers procesketing stimuli and make decisions.

This includes topics such as motivation, attentind comprehension, memory, attitudes and

attitude change, and decision making models. Blaitsc and current papers on these topics

will be discussed.

Formal: none

Recommended: none

Obligatory registration: yes Further Information on the registration:
“Student Portal”

Courses Hours per week Self-study ECTS

Lecture 2 6 4

Preparation Time 2 6 4

ECTS in total 8

Form of assessment Paper Presentation (25%): Students will be askeq
to make short presentations of assigned papers to
lead a discussion on a particular article or topkis
involves a short summary as well as a set of 4-5
discussion questions.
Class participation (25%): Students are expected [to
participate in the discussions on the researcblesti
Research Proposa(50%): Each student will write a
research proposal in one of the topic areas disduss
in class.

Lecturer/Person in charge Prof. Wayne D. Hoyer, Ph.D.

Duration of module 1 Semester

Offering FSS

Language English

Range of application Mannheim Master in Management, CDSB Markeqing

E 700 Mathematics for Economists 6

E 702 Advanced Microeconomics 8
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Operations and Information Systems

Module: OPM 801 Optimization and Heuristics

Aim of module:
This course aims at Ph.D. students in informati@tesns, business administration and

computer science. It provides a basic understamafiogtimization problems and methods.

All participants have to offer at least one preagah regarding a specific topic. Allocation
of topics will be done together in the class.

Learning outcomes:

The course aims to introduce the students to fuedsahlinear and combinatorial
optimization problems. They learn to formulate optation models as mixed-integer line:
programs, how to construct heuristics, and howntdyse the performance of heuristic
algorithms. The students learn to deal with the @lemity of real-world problems via
aggregation, relaxation, and decomposition tectesqu

Prerequisites:

Formal: E 700 Mathematics

Recommended: Fundamentals in mathematics (including Linear Paogning)

Obligatory registration: yes Further Information on the registration:
“Student Portal”

Courses Hours per week Self-study ECTS

Lecture 2 14 8

ECTS in total 8

Form of assessment Presentation during the course

Lecturer/Person in charge Prof. Stolletz

Duration of module 1 semester

Offering Fall semester

Language English

Range of application Mannheim Master in Management, CDSB
Operations & Information Systems
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Module: OPM 802 Dynamic and Stochastic Models in Saply Chain Research

Aim of module:
The course introduces some fundamental techniques sfochastic modeling and
optimization, and it discusses their applicatiosuipply chain research. Key topics includ
» stochastic processes
* Markov chains
» stochastic dynamic programming
* inventory theory
* revenue management
The course is taught in a seminar-style format.

D

Learning outcomes:
The course aims to introduce the participants talfamental stochastic modeling techniqyes.
Upon completion of this course, participants shdaddable (i) to read and understand
corresponding academic papers and (ii) to devehopamalyze stochastic models for supp
chain management issues.

y

Prerequisites:

Formal: none

Recommended: Fundamentals in mathematics and statistics

Obligatory registration: yes Further Information on the registration:
“Student Portal”

Courses Hours per week Self-study ECTS

Lecture 2 6 4

Exercise class 2 6 4

ECTS in total 8

Form of assessment Presentation during the course

Lecturer/Person in charge Prof. Fleischmann

Duration of module 1 Semester

Offering FSS

Language Englisch

Range of application Mannheim Master in Management, CDSB
Operations & Information Systems
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Module: IS 801 Fundamentals of Design Science Resea

Aim of module:

Since the 90’s information and communication tedbgy (ICT) has fundamentally changed

the way organizations are conducting business. fixgions and the entire society are
challenged with the effective design, delivery,,.ss® impact of ICT. The IS discipline

addresses this challenge and investigates the plesreothat emerge when the technological

and the social system interact. A decade ago,tansive discussion on the relevancy and

impact of IS research has started. In this contexteral scholars have suggested that the IS
community returns to an exploration of the "IT"thaderlies the discipline. Design reseafch

has potentials to address this challenge. As suishnothing new: Design can be found in
many disciplines and fields, notably Engineering @omputer Science, using a variety o
approaches, methods, and techniques.

This course intends to provide a comprehensiveviesgron design science in IS research

from different perspectives: basic definitionsnpiples and theoretical foundations,
frameworks and methodologies, theory building, al &s design science research exam
published in top journals.

Dles

Learning outcomes:

PhD students are introduced to the exciting fidldesign science research. They understand

the basic principles for successfully carrying design science research.

Prerequisites:

Formal: -

Recommended: -

Obligatory registration: yes Further Information on the registration:
“Student Portal”

Courses Hours per week Self-study ECTS

Lecture 2 6 4

Assignment 8 4

ECTS in total 8

Form of assessment Assignment

Lecturer/Person in charge Prof. Madche

Duration of module 1 semester

Offering Fall semester

Language English

Range of application Mannheim Master in Management (Y-Track), CDEB
Operations & Information Systems
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Modul: IS 802 Simulation

Aim of module:

. Simulating Random Numbers from a Uniform Disttibo
. Quality of Random Number Generators

. Transformation of Uniform Deviates

. Generating Random Numbers from Specific Distidmng

Queueing Theory

Learning outcomes:

Students will first learn how a computer can béagd to generate random numbers, how to
test their quality, and then how they can be usegkherate the values of random variables
from arbitrary distributions. Using the conceptddcrete events, students will understand
how to use random variables to simulate the behafia stochastic model over time.

Prerequisites:
Formal: none
Recommended: Mathematics

Statistics
Java
Obligatory registration: yes Further Information on the registration:
“Student Portal”
Courses Hours per week Self-study ECTS
Lecture/Seminar 2 6 4
Preparation Time 2 6 4
ECTS in total 8
Form of assessment Programming project, presentation/oral exam
Lecturer/Person in charge Prof. Schader
Duration of module 1 Semester
Offering FSS
Language Englisch
Range of application Mannheim Master in Management, CDSB Operations
Information Systems
| E 700 | Mathematics for Economists | 6 \
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4. Elective

Students are free to choose an elective where thaycollect up to 24 ECTS points -
according to the requirements of the chosen eleclihe number of ECTS points needed in
“Business Administration” will then be reduced aatingly.

Instead of the elective the student may also séletter “Business Administration” modules.
Please note that you can only choose an electtagllin this chapter if it has not been part of
your completed Bachelor degree. If any of the mesllikted in this chapter were part of your
Bachelor degree you may not choose the correspgmtiactive.

4.1. Buiness Education

A minimum of 16 ECTS points has to be earned inlidted modules from the course offer.
The seminars from the module ‘Special Subject’cgttonal.

Module: Educational Management

Topics of module:

» central regulations of the Vocational Training ABBIG, BerBiRefG), as well as
regulations on the European level,

* principles and instruments of designing, execuéind evaluation of corporate training
programs,

» figures for corporate educational management,

* conceptualizations of organizational learning aefu

* knowledge management,

e instruments for the assessment and developmenieaf@ng culture.

Learning outcomes:

Students

are able to analyze and solve basic legal casetation to vocational education, training,
and personnel development

» are familiar with the rules and standards whichrakevant for vocational education and
training and are able to explain the intentiontheflegislator,

» are able to describe the relevant processes indtigation of vocational training
positions and to identify the decisions that havbd made

» are able to argue for the relevance of vocatiaaahing programs for the company,

» are capable of demonstrating and critically reftegtontrol components in relation to
corporate training,

e understand the concept of ‘learning culture’ inroaganizational context, know current
empirical studies with reference to ‘Learning Crdtin Organizations'.

Prerequisites:
Formal: none
Recommendednone
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Courses

Educational Management I
Vocational Education (equivalent to

Hours per week ECTS
4 4

“Legal regulations in vocational education

and training®)
Lecture and tutorial

Educational Management Il

Vocational training (expected to be offered

by the spring/summer semester 2013)
Lecture and tutorial

Educational Management IlI:
Learning culture in organizations
(Equivalent to “Learning culture in
organizations”)

Seminar

ECTS in total

12

Form of assessment

Written exam 120 minutes (exam 0,7 and ter
paper 0,3)

m

Lecturer/Person in charge

Professor Dr. Ebner

Duration of module

2 semesters

ter

Offering Educational Management I: fall/winter semeg
Educational Management II: spring/summer
semester (starting 2013)
Educational Management Ill: spring/summer
semester

Language German

Range of application

Mannheim Master in Management, B.Sc.
Business Education

Module: Special Subject

Topics of module:

» conceptual basics of quality management

e quality management systems
*  QM-systems in selected countries
* implementation of QM-systems

» empirical studies regarding the effects of QM-syste
» starting points and context of the evaluation cphce
e goals, measures, evidence, decisions

e concept and function of evaluations
* exemplary indicator catalogs
e evaluation standards
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Learning outcomes:

Students

* are able to explain important tools and terms @lligumanagement,

» know the conceptual basics of selected quality mament systems and are able to
explain the decisive differences between the cascep

« know the systems of countries which are considardxk progressive in relation to
implementation and operation of QM-systems andahle to outline these systems,

« are familiar with empirical studies regarding theegtions of implementation and the
effects of QM-systems and are able to adequate&dygret the results,

» are familiar with the implemented evaluation cortsggmd are able to explain the goal
connected to the evaluation,

* have available an amply differentiated idea of peses and conflict points,

U)

» are familiar with established evaluation standamis are able to explain them as well fas
to identify transgressions in respective documents,
» are able to discern types of information and agsesppropriateness of instruments for
the acquisition of information,

» are able to develop simple evaluation plans.

Prerequisites:

Formal: none

Recommendednone

Courses Hours per week ECTS

Quality Management at Educational 2 4

Institutions (prospectively by

spring/summer semester 2012)

Seminar

Creating Change - Development of

Change Competence (in fall semester 2 4

2012)

Seminar

Evaluation Methods and Standards 2 4

(prospectively by spring/summer

semester 2012)

Seminar

ECTS in total 2 4/8/12

Form of assessment Written exam 90 minutes or other written or oral
exam

Lecturer/Person in charge Professor Dr. Ebner

Duration of module 1 semester

Offering Quality Management at Educational Institutions:
spring/summer semester, starting 2012
Create change — formation of change competence: in
fall semester 2012
Evaluation Methods and Standards:
spring/summer semester, starting 2012

Language German

Range of application Mannheim Master in Management, M.Sc. Business
Education

- 233 -



4.2. Computer Science

The student has to collect between 16 ECTS pomd24 ECTS points.

Module: Computer Science |

Aim of module:
"Computer science 1" is the introductory Computgece course at the University of

Mannheim. According to the profile of Computer $ce in Mannheim the course will focus

on practical aspects of Computer Science, in pdatiche course will deliver the

introduction to drafts, implementation and evalomatdf small (object-oriented) programs.

Topics:

» Core principles: basic logic, propositional logicedicate logic, tree, finite machines,
arithmetic operations

» Algorithm design: concept of algorithms, computipilabstract computability models,
cost, complexity of algorithms, complexity of prebis, correctness and verification of
algorithms

 Introduction to Java: fields, classes, objectsraethods

» Structured programming: systematic design of athors, stepwise refinement, control

flow, modularity, recursive procedures, simple ddtactures: list, stacks, queue, binarny

frees

Learning outcomes:

Basic knowledge of Computer Science terminologyiithm, program, correctness of
programs), knowledge of design, implementation @raluation of small (object-oriented)
programs

Prerequisites:

Formal: None

Recommended: Not specified

Courses Hours per week ECTS

Lecture 4

Exercise class 2 8

ECTS in total 8

Form of assessment Participation at a tutorial, proven by minimum of
handed in homeworks or presentation of a solutig
class
Exam (90 min)

Lecturer/Person in charge Lecturers of the Institute of Informatics

Duration of module 1 semester

Offering Fall semester (annually)

Language German

Range of application Mannheim Master in Management
B. Sc. Business Informatics
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Module: Computer Science I

Aim of module: “Computer Science II" is the continuative compgeence course at the
University of Mannheim. In accordance with the geobf computer science education in
Mannheim the focus will be on practical aspect€omputer Science, especially the
working principles of computer systems and the mogning of a hierarchy of virtual
machines of increasing power.

Overview:

* Introduction to the design of digital switches:agmtnormal forms, minimization of
logic statements, switching networks and sequelatipt systems, half-adder, full-
adder, flip flop, register

» Construction of computing systems: architecturthefvon Neumann computer,
CPU, memory, bus, cache, controlling of externaiaks, micro-programming,
computer systems as a hierarchy of virtual machines

* Machine-oriented programming: Description of thetbtola 68000 processor,
addressing in the M 68000, instructions in the @8 subprogramming techniques;
alternatively, Java bytecode

» Principles of compiler construction: Lexical anasysyntax analysis, code
generation, optimization, accuracy of the trangtati

Learning outcomes:Basic knowledge of the working principles of comgrngystems,
knowledge of machine-oriented programming and c@anpbnstruction

Prerequisites:

Formal: none

Recommended: Basic knowledge in Computer Science

Courses Hours per week ECTS

Lecture 4

Exercise class 2 8

ECTS in total 8

Form of assessment Final exam (90 min)

Lecturer/Person in charge Lecturers of Computer Science

Duration of module 1 semester

Offering Spring semester

Language German

Range of application Mannheim Master in Management, B. Sc. Business
Informatics
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Module: Algorithms and Data Structures

Aim of module: Algorithms and data structures for important clasgeproblems (searchin
sorting, graph problems, recognition of patternteits, methodologies of concepts for
algorithms (divide and conquer, greedy method, dyag@rogramming, backtracking, bran

and bound)

Learning outcomes:
The students should

1) investigate a pool of important algorithms aeddme familiar with the analysis of

algorithms and

2) learn important principles for the design oi@ént algorithms

Prerequisites:

Formal: none

Recommended: Basic knowledge in Computer Science |

Courses Hours per week ECTS
Lecture 4

Exercise class 2 8
ECTS in total 8

Form of assessment

Preparatory assessment: generally, successful
participation in the exercise classes
Final exam (90 min.) or two partial exams

9

Lecturer/Person in charge

Prof. Mila Majster-Cederbaum

Duration of module

1 semester

Offering

Fall semester

Language

German

Range of application

Mannheim Master in Management, B.Sc. Busines

Informatics, B.Sc. Business Mathematics
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Module: Database Systems |

Aim of module:
The lecture is an introduction to database systanmjncludes the following topics:
» database design
* the relational model
* data integrity
» relational design theory
* physical data organization
* request handling
¢ transaction management
» error handling
* multi-user synchronization
» safety aspects
» distributed database systems
» data warehouses

Learning outcomes:
Basic knowledge of database systems

Prerequisites:

Formal: None

Recommended: basic knowledge o€omputer Science |

Courses Hours per week ECTS

Lecture 4

Exercise class 2 8

ECTS in total 8

Form of assessment Exam (90 min)

Lecturer/Person in charge Prof. Dr. Guido Moerkotte

Duration of module 1 semester

Offering Spring semester

Language German

Range of application Mannheim Master in Management, B.Sc. Busines
Informatics. B.Sc. Business Mathematics
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4.3. Business Law

4.3.1 Elective Module: Employment Law and Social $eirity Law
In this elective module the students can colleci8 ECTS.

Module: Employment and Social Security Law

Course content:
Individual Employment Law, Collective Employmenti,aSocial Security Law, Human
Resource Management in organizations from a judbeespective.

Educational and Qualification Objectives:

Students have knowledge of basic terms and pritscgddhe German and European
employment law, as well as the given jurisprudesfdde supreme court. They understang
the interaction between individual and collectiggd! instruments.

Prerequisites:
Formal: none
In regard to content: Basic knowledge of civil law.

Courses and course structure: Hrs/wk per ECTS
Semester

Lecture

Individual Employment Law 4 6
Lecture

Collective Employment Law 4 6
Lecture

Social Security Law 2 4
Total ECTS for module: 16

Form and extent of examination Partial Examinations:

Individual Employment Law, Collective
Employment Law, Social Security Law: an oral
exam or a (written) exam at the end of the semegter
The person responsible for the module will annoynce
the form of the examination at the beginning of the
spring semester.

The grade for the module is computed out of the
(arithmetic) average ECTS points of all graded
partial examinations.

Lecturer/person responsible for Prof. Dr. Maschmann

module

Duration of module 1 year, Start: spring semester

Cycle of curriculum spring semester: Individual Employment Law

fall semester: Collective Employment Law, Socia
Security Law

Language German

Applicability Mannheim Master in Management
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4.3.2 Elective Module Commercial Law, Corporate andPartnership Law

In this elective, students can choose the followdognbinations: lecture Stock Corporation

Law and/or the lecture Corporate Law collectindyr 6 ECTS or a total of 18 ECTS by

choosing all course listed here

Module: Commercial Law and Corporate and Partnership Law

Course content:

Commercial Law, Corporate and Partnership Law, @Grcaw.

Educational and Qualification Objectives:

Students know basic terms and principals of ther@arCommercial and Partnership Law,

including Corporate Law. They will analyze factsaoéase from this area and develop legal

solutions.

Prerequisites::

Formal: none.

In regard to content: Basic knowledge of civil law.

Courses and course structure: Hrs/wk per ECTS

Semester

Lecture

Commercial Law 3 5

Lecture

Corporate and Partnership Law 3 5

Tutorial

Commercial Law/ 2 2

Corporate and Partnership Law

Lecture

Stock Corporation Law 2 4

Lecture

Corporate Law 1 2

Total ECTS for module: 18

Form and extent of examination Two out of four exams in the tutorial for
Commercial, Corporate and Partnership Law must be
passed.
In case of only selecting the lectures Stock
Corporation Law and/or Corporate Law an oral exam
will be required

Lecturer/person responsible for Prof. Dr. Schafer

module

Duration of module 1 year, Start: fall semester

Cycle of curriculum Fall semester. Commercial Law, Corporate Law
Spring semester: Stock Corporation Law, Corporate
Law, Tutorial Commercial Law,
Corporate and Partnership Law

Language German

Applicability Mannheim Master in Management
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4.3.3. Elective Module Law of Financial Services
You can sign up for this elective as a whole. Iaswes 16 ECTS.

Module: Law of Financial Services

Course content:
Laws pertaining to capital market, Private Insueabaw | (Law of Insurance Contract),

Banking Law, Private Insurance Law Il (Insurancerany Law, Insurance Control Law),

Educational Objectives:

Students are familiar with basic — German and Eemop — legal regulations
banking/capital markets/Insurance Law. They know gpecial meaning of ‘General Ter
and Conditions’ and the jurisprudence of the sugreourt in that field.

ms

Prerequisites::
Formal: none
In regard to content: Basic knowledge of civil law.

Courses and course structure: Hrs/wk per ECTS
Semester

Lecture

Capital Market Law 2 4

Lecture

Private Insurance Law | (law of

insurance contract) 2 4

Lecture

Banking Law 2 4

Lecture

Private Insurance Law Il (Insurance
Company Law, Insurance Control
Law - German and International) 2 4

Total ECTS for module: 16

Form and extent of examination Partial examinations:

There will be an oral exam in every course at tie
of the semester.

The grade for the module is computed out of the
(arithmetic) average ECTS points of all graded
partial examinations.

Lecturer/responsible for module Prof. Dr. Bitter and Prof. Dr. Brand

Duration of module 1 year, Start: Spring semester or fall semester

Cycle of curriculum Fall semester: Capital Market Law, Private Insueg
Law Il
Spring semester: Banking Law, Private Insurance
Law |

Language German

Applicability Mannheim Master in Management

e

nc
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4.3.4 Elective Module Public Business Law
You can sign up for his elective as a whole. It sueas 17 ECTS.

Module: Public Business Law

Course content:
German Economic Constitutional Law, European Ecand@onstitutional Law, Basics of
Economic Administrative Law

Educational and Qualification Objectives:

Students know the legal basics of our economictdatien and gain insight into Public
Business Law including its references to Europaan They broaden their knowledge in g
seminar.

Prerequisites:
Formal: none
In regard to content: Basic knowledge of civil law.

Courses and course structure: Hrs/wk per ECTS
Semester

Lecture (with study group)

German Economic Constitutional 2 (+ study 4

Law group = 4)

Lecture (with study group)

European Economic Constitutional 2 (+ study 4

Law group = 4)

Lecture (with study group)

Basics of Economic Administrative 2 (+ study

Law group = 4) 4

Seminar for Public Business Law 2 5

Total ECTS for module: 17

Form and extent of examination A final exam (180 min.), which will test the conter
of the lecture and a term paper.
The grade of the final exam measures 70% of theg
final module grade, the grade of the term paper
measures 30%.

Lecturer/person responsible for Prof. Dr. Puhl

module

Duration of module 1 year, Start: fall semester

Cycle of curriculum Fall semester: German Economic Constitutional Law

Spring semester: European Economic Constitutig
Law, Basics of Economic Administrative Law
Fall semester or spring semester (according to
offering): seminar

Language German

Applicability Mannheim Master in Management
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4.3.5 Elective Module Tax Law

Due to the ongoing election of the fiscal chainsthe spring semester and fall semester 2010
the elective module tax law will be offered on tasis of the elective of the German Diplom
degree course. This elective measures 16 ECTScdurseProcedural Tax Law is

mandatory however out of the additional courses offered gmifree tachoose threén order

to accumulate the required 16 ECTS points.

Module: Tax Law

Course content:
Procedural Tax Law, Value Added Tax Law, Inherii@x Law, Legal Valuation, Tax
Reorganization Law, International Tax Law, Entespriax Law, Income Tax Law.

Educational and Qualification Objectives:

In addition to the modules in Business Taxatiore&t by the Areas Accounting and
Taxation, students are familiar with basic regolasi of Procedural Tax Law and the treat
special tax laws. They are able to apply theselatigns on facts of a case, taking the
judicial methodology into account.

1%
o

Prerequisites:

Formal: none

In regard to content: none, but it is helpful to also enroll in the muTAX 510 and 520
(respectively 530).

Courses and course structure: Hrs/wk per ECTS
Semester

Procedural Tax Law (HWS) 2 4

Value Added Tax Law (HWS) 2 4

Inheritance Tax Law and Legal 2 4

Valuation (FSS)
Tax Reorganization Law (FSS)

International Tax Law (FSS)
Enterprise Tax Law (FSS)

4
4
4
Income Tax Law (FSS) 6

N NN

Total ECTS for module: 16

Form and extent of examination There is a final exam (90 min.) in every course,
which can be substituted for an oral exam of 15.min
per candidate (according to the decision of the
examining committee).

Lecturer/person responsible for Not known yet (provisional: Prof. Dr. Maschmann
module

Duration of module 1 year, Start: spring semester or fall semester
Cycle of curriculum Spring semester: Inheritance Tax Law, Legal

Valuation, Tax Reorganization Law, International
Tax Law, Enterprise Tax Law, Income Tax Law
Fall semester: Procedural Tax Law, Value Added
Tax Law (subject to alterations)

Language German
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Applicability Mannheim Master in Management, LL.M.

4.3.6 Elective Module European Law and InternationaEconomic Law

This module measures 16 ECTS. A variety of coutaseght in English is offered. Students
are free to choose four courses which they haeatoll in.

Module: European Law and International Business Transactions

Course content:

European Law — European Market Freedoms, E.C. CutiopeLaw, International
Economic Law, Business Law in Comparative Perspecpotentially further courses and
respectively advanced courses.

Educational and Qualification Objectives:

Objects of this course are the principals of Euamplaw and the law of international
economic relations. They will be taught and disedss an international/English technica
terminology.

Prerequisites:
Formal: none
In regard to content: Basic knowledge of civil law and public law.

Courses and course structure: Hrs/wk per ECTS
Semester

Lecture

European Law — European Market

Freedoms 2 4

Lecture

E.C. Competition Law 2 4

Lecture

International Economic Law 2 4

Lecture

International Business and Finance

Transactions 2 4

Total ECTS for module: 16

174

Form and extent of examination There will be a final exam in every course at thd ¢
of the semester.

The grade for the module is computed out of the
(arithmetic) average ECTS points of all graded
partial examinations.

Lecturer/person responsible for Prof. Dr. Cremer

module

Duration of module 1 Semester

Cycle of curriculum Offered only in the fall semester.
Language English

Applicability Mannheim Master in Management, M.C.L.
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4 .4. Politics

The elective subject Politics requires the comgitebf two of the following four lectures.

Module: Politics

Aim of module:

Lecture: Introduction to Political Science

The lecture “Introduction to Political Science” pies students with basic concepts
political science as well as the discipline’s higtdResearch approaches will be outlined

of
na

generic form. This course responds to the questluat the subject deals with and introduces

its central concepts.

Lecture: Introduction to Political Sociology

Major themes of political sociology include: (1) armacro-level of a society as a whole
power structure of modern societies, social divisiand conflict lines, nation and state,
on the intermediary level political parties, int&regroups and social movements

organizations of the civil society, (3) on the widual level voters’ behavior, political

participation and attitudes towards the politigatem (political culture). For each individy

theme, central theoretical approaches and subatatipirical findings will be analyzed,

the
(2)

as

al

starting with classical concepts of the disciplineough to contemporary theories of political
change. In order to explicate theoretical conceptspolitical system of the German Federal

Republic, its institutions or players respectiveiill serve as a case of application.

Lecture: Introduction to International Relations
The course introduces central theories, methodssahjbct areas of international relatio
International politics will be conceived by meanfsstrategic analysis of conflicts (Ea

ns.
S5t-

West, North-South, globalization and cultural cantdl) and problem areas (war and security,

governance and human rights, economic relationsr@mment and development). There
the relevance of structures (power, legislation aadources) and of players (sta
international organizations and their strategie#tl) ve addressed. The associated theore
and methodical approaches will be dealt with inilasgquent step.

Lecture: Introduction to Comparative Government
The institutional systems of European nationalestatill be the core subject of relevar
within comparative government. Classical decisiaakimg institutions, such as parliamer
governments and constitutional courts, as welleadral institutional parameters of politi
competition, such as electoral or party systemd, e discussed. These themes will
addressed through key theoretical approaches, dgmal approaches and N¢
Institutionalism for instance. Empirical findingsfer primarily to European politic
systems. Methodically, the role of comparison ahd logic of theory-driven empiric
research will be of central concern. In order tplieate theoretical concepts, the politi
system of the German Federal Republic, its ingbitist or players respectively will serve a

Dy,
es,
tical

nce
Its,
al

be
BW

Al
Al
cal
S a

case of application.
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Learning outcomes:
Knowledge of the development of political sciencel ats research focus — comparat

ive

government, political sociology and internationalations — as well as current analytical

strategies in politics, ability to apply core temues of scientific work methods. Ability fo

read research literature (primarily in English)algtical skills and methodical principles.

Prerequisites:

Formal: good command of English

Courses Hours per week ECTS

Lecture: Introduction to Political 2 6

Science

Lecture: Introduction to Political 2 6

Sociology

Lecture: Introduction to International 2 6

Relations

Lecture: Introduction to Comparative 2 6

Government

ECTS in total 12

Form of assessment Lectures: final examinations (90 minutes)

Lecturer/Person in charge all, more precisely professors and research astsst{a
of the Chair for Political Sciences |, Il, Il atd for

Political Sciences and International Comparative
Social Research, European Politics and Political

Economy
Duration of module 1-2 semesters
Offering Introduction to Political Science: HWS

Introduction to Political Sociology: HWS
Introduction to International Relations: HWS
Introduction to Comparative Government: FSS

Language German or English (varies)

Range of application Mannheim Master in Management
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4.5. Mathematics

2 out of the following 4 modules have to be pagseduccessful completion of the elective.

Module: Analysis |

Aim of module:

Sets and mappings, real numbers, continuity aridrditiability of functions in one real
variable, power series, Riemannian integral.

Learning outcomes:

Familiarity in dealing with the fundamental termmslanethods of Analysis, knowledge of {
essential mathematical methods of proof.

Prerequisites:
Formal: none
Recommended: none

Courses Hours per week ECTS
Lecture 4+2

Exercise class 2 10
ECTS in total 10

Form of assessmefit

In advance (generally): successful participatiothin
exercise classes;
written (90 min.) or oral examination (30 min.).

Lecturer/Person in charge

Lecturers of the Institute of Mathematics

Duration of module

1 semester

Offering

Fall semester

Language

German

Range of application

Mannheim Master in Management, B.Sc. Busines
Informatics, B.Sc. Business Mathematicshramt
Mathematics

® Types of examination generally as listed abovéerAhtive types of examination may be used if found

appropriate by the lecturer.

- 246 -

he



Module: Analysis Il

Aim of module:
Differentiable functions of several real variablesjltidimensional integration theory.

Learning outcomes:
Familiarity in dealing with functions of severahitesariables.

Prerequisites:

Formal: Basic knowledge in Linear Algebra

Recommended: Module Analysis |

Courses Hours per week ECTS

Lecture 4+2

Exercise class 2 10

ECTS in total 10

Form of assessmerit In advance (generally): successful participatiothim

exercise classes;
written (90min.) or oral examination (30 min.)

Lecturer/Person in charge Lecturers of the Institute of Mathematics

Duration of module 1 semester

Offering Spring semester

Language German

Range of application Mannheim Master in Management, B.Sc. Busines

MathematicsLehramtMathematics

" Types of examination generally as listed abovéerAhtive types of examination may be used if found
appropriate by the lecturer.
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Module: Linear Algebra |

Aim of module:

Groups, rings, fields, vector spaces, linear mapmmatrices, systems of linear equations
determinants, eigenvalues and diagonalisation,i@esrh vector spaces.

Learning outcomes:

Knowledge of the essential ideas and methods @drilgebra, knowledge of the essent

mathematical methods of proof.

Prerequisites:
Formal: none
Recommended: none

Courses Hours per week ECTS
Lecture 4+2

Exercise class 2 9
ECTS in total 9

Form of assessmefit

In advance (generally): successful participatiothim
exercise classes;
written (90min.) or oral examination (30 min.).

Lecturer/Person in charge

Lecturers of the Institute of Mathematics

Duration of module

1 semester

Offering

Fall semester

Language

German

Range of application

Mannheim Master in Management, B.Sc. Busines
Informatics, B.Sc. Business Mathematicshramt

Mathematics

8 Types of examination generally as listed abovéerAhtive types of examination may be used if found

appropriate by the lecturer.
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Module: Linear Algebra Il

Aim of module: Finite groups, elementary theory of numbers, liragramming, finite
fields, supplements to Linear Algebra I.

Learning outcomes:Introduction to a few aspects of Discrete Matheosati

Prerequisites: Linear Algebra |

Formal: none

Recommended: Module Linear Algebra |

Courses Hours per week ECTS

Lecture 4

Exercise class 2 9

ECTS in total 9

Form of assessmerit In advance (generally): successful participatiothe
exercise classes;
written (60min.) or oral examination (30 min.).

Lecturer/Person in charge Lecturers of the Institute of Mathematics

Duration of module 1 semester

Offering Spring semester

Language German

Range of application Mannheim Master in Management, B.Sc. Busines
Informatics, B.Sc. Business Mathematicshramt
Mathematics

° Types of examination generally as listed abovéerAhtive types of examination may be used if found
appropriate by the lecturer.
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4.6. Psychology

The elective subject Psychology requires the congu®f at least three of the following four
lectures.

Module: Psychology

Learning outcomes:
The elective subject Psychology delivers an ovenoéthe main research areas of busingss
psychology (Industrial and Organizational Psychgl&Consumer Psychology) and
presents the problems which arise when elementygh®logy is applied in practice.
Furthermore, the most important theories of Sdegichology, which are the foundations|of
business psychology, will be taught.

Aims:
Students will be familiar with the basic terms anetthods of Business Psychology and wijl
be able to apply them correctly. Students will dlscaware of and able to understand and
evaluate the scientific and practical significanE¢éhe most important theories and empirical
results of the subject area.

Prerequisites:

Formal:

Recommended: K1 should be completed before chosing K3

Courses SWS ECTS

L1: Industrial and > 4
Organizational Psychology (lecture)

N1: Consumer Psychology (lecture) 2 4

K1: Social Psychology | (lecture) 2 4

K3: Social Psychology Il (lecture) 2 4

Total ECTS for module: 12
Assessment: Exam (60 min.); The overall grade is calculated by

averaging the ECTS points of all graded partial
examinations.

Module coordinators/Lecturers: The module coordinators are: a) the chair holdérs o
the Departments of Industrial and Organizational
Psychology and Consumer Psychology, b) the Junior
Professor in Business Psychology and c) the chair
holders of the Departments of Social Psychologyjand
Microsociology. The academic staff members of the

above mentioned departments are appointed
lecturers; external lecturers may also be employed.

Duration: 2 semesters

Module commences: starts in the fall semester
L1: fall semester

N1: fall semester

K1: spring semester

K3: fall semester

Language: German

Applies to: Mannheim Master in Management
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4.7. English and American Studies

The elective in English and American Studies oftechoice between English Linguistics
(Alternative 1) or English and American Literatuséudies (Alternative II).

4.7.1. English and American Studies for students wiout skills in humanities

English Linguistics (Alternative I)
All of the following modules have to be taken (16ES).

Module: Introduction to English Linguistics (lecture without tutorial)

Aim of module:
This course is designed to introduce the centraigeand topics in current English
linguistics. Topics to be dealt with include phaogtphonology, morphology, semantics,

syntax and pragmatics. Students will be introduoceshalyzing various layers of language.

Learning outcomes:
After having completed the course, students wilabke to execute basic linguistic analys
and to appropriately use fundamental terminology.

Prerequisites:

Formal: None

Recommended: Not specified

Courses Hours per week ECTS

Lecture 2 4

ECTS in total 4

Form of assessment Written exam

Lecturer/Person in charge Gawlitzek

Duration of module 1 semester

Offering Fall semester and Spring semester

Language English

Range of application Mannheim Master in Management, other Master
programs
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Module: Lecture SeriesMethods (see Master program “Language and
Communication”)

Aim of module:
Systematic presentation of fundamental quantitatin qualitative methods of linguistics.

Learning outcomes:
Students are familiar with quantitative and quéktamethods of linguistics which they arg
able to classify into the respective context oéegsh and also know the appropriate metf
for different research approaches.

1%

od

Prerequisites:

Formal: None

Recommended: Not specified

Courses Hours per week ECTS

Lecture 2 4

ECTS in total 4

Form of assessment Written exam

Lecturer/Person in charge Deppermann/ Engelberg

Duration of module 1 semester

Offering Fall semester

Language German or English

Range of application Mannheim Master in Management, other Master
programs
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Module: Seminar to be chosen from the offering offte master program “Language and
Communication”

Aim of module:

Depending on the choice of seminar, students expfandtheoretical knowledge in the
central area of linguistics or use their methodaral theoretical expertise dealing with on
of the following fields of research: interactiondatext, linguistic methodology, language
acquisition, multilingualism and linguistic theie

D

Learning outcomes:
Students acquire the competence to adequatelyildeserd arrange synchronic and
diachronic phenomena and also comprehend the aegdftories.

Prerequisites:

Formal: Lecture 4ntroduction to English Linguistics

Recommended: At least the content of the lecturdgroduction to English Linguistics

Courses Hours per week ECTS

Seminar 2 7

ECTS in total 2 7

Form of assessment Written examor oral examor term paper

Lecturer/Person in charge Thoma

Duration of module 1 semester

Offering Fall semester and Spring semester

Language German or English or French or Spanish

Range of application Mannheim Master in Management, other Master
programs
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English and American Literature Studies (Alternative I1)
All of the following modules have to be taken, witte first module having an alternative (16
or 17 ECTS).

Module: Introduction to English and American Literature Studies (lecture without
tutorial)

Alternative: Lecture seriesTheories of Modern Culture

Aim of the lecture Introduction to English and American Literature Studies:

The module introduces the following areas usingrgarily literary and theoretical texts:
- nature, function and self-conception of literatydies and literature theory

- key questions dealing with the understandingiatetpretation of literary texts

- specific of literary genres and epochs

- terminology of the study of literature

- working techniques and methods

Aim of the lecture seriesTheories of Modern Culture:
The module introduces theories of modern cultucegong on the process of modernisation
as well as on the concept of culture.

Learning outcomes:

After having completed the module, students aralf@amvith the essential concepts,
theories, genres and working techniques of liteeatund cultural studies and are able to
apply these. Furthermore, students will have gaaredverview of the cultural and social
pertinence of the topics.

Prerequisites:

Formal: None

Recommended: Interest in questions concerning literature aritucal studies,
theoretical concepts and literary texts

Courses Hours per week ECTS

Lecture 2 4/5

ECTS in total 4/5

Form of assessment Written exam (90 minutes)

Lecturer/Person in charge Dr. Glomb/ Prof. Dr. Grewe-Volpp respectively
changing lecturers

Duration of module 1 semester

Offering Fall semester and Spring semester (lecture series
only during Fall semester)

Language German

Range of application Mannheim Master in Management, other Master
programs
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Module: Lecture taken from the thematic module of the masteprogram
“Transformation of Culture in the Modernity: Litera ture and Media”

Aim of the introduction lecture:
The module introduces general concepts and topiteaespective module taken from the
master program “Transformation of Culture in theddmity: Literature and Media” and
alternates the subject areas depending on the s&ames

- Module 1: The Individual, environment and sogiet historical change

- Module 2: Intercultural Perspective, Postcolbfianstellations and Transnational

Discourses

- Module 3: Aesthetic Transformations and ThecetConcepts

Learning outcomes:

After having completed the module, students aralf@amvith the essential concepts,
theories and the development of the respective reahd will have gained an overview of
the cultural and social pertinence of the topics.

Prerequisites:

Formal: None

Recommended: Interest in questions concerning literature aritucal studies,
theoretical concepts and literary texts

Courses Hours per week ECTS

Lecture 2 5

ECTS in total 5

Form of assessment Written exam (90 minutes)

Lecturer/Person in charge changing lecturer

Duration of module 1 semester

Offering Spring semester

Language German

Range of application Mannheim Master in Management, other Master
programs
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Module: Seminar to be chosen from the offerings ahe master-program
“Transformation of Culture in the Modernity: Litera ture and Media”

Aim of the introduction lecture:
Depending on the choice of seminar, the courseedahto the fundamental terms and top
of the respective module taken from the masterri$i@mation of Culture in the Modernit
Literature and Media” which are: “The IndividualniBronment and Society in Historical
Change”, “Intercultural Perspective, Postcoloniah€tellations and Transnational
Discourses” or “Aesthetic Transformations and Tle&oal Concepts”. Students of the
seminar exercise transfer and interpretation irpdréicular area and apply theoretical
concepts independently to literary examples.

Learning outcomes:

After having completed the module students arelfanwith the essential concepts, theor
and the development of the respective module. Tistsdents studied using specific texts
and materials and are thus able to work with tkieawledge independently.

Prerequisites:

Formal: Lecturelntroduction to English and American Literature &tsor
Lecture serie¥heories of Modern Culture

Recommended: knowledge of basic concepts of literature anducaltstudies

Courses Hours per week ECTS

Seminar 2 7

ECTS in total 7

Form of assessment Written exam (90 minute®)r oral exanmor term
paper

Lecturer/Person in charge changing lecturer

Duration of module 1 semester

Offering Fall semester and Spring semester

Language German or English or French or Spanish

Range of application Mannheim Master in Management, other Master
programs
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4.7.2. English and American Studies for students i skills in humanities

Modul: Anglistische/Amerikanistische Literaturwissenschaft

Veranstaltung Form und Art | ECTS-
der Prifung Punkte

Landeskunde (aus dem Angebot fir MakuWi)  Klausur 4

Seminar aus dem Angebot des Master ,KultuMundl. 7

im Prozess der Moderne: Literatur und Prufung oder

Medien” Klausur oder
Hausarbeit

Seminar aus dem Angebot des Master ,KultuMundI. 7 18 ECTS

im Prozess der Moderne: Literatur und Prifung oder

Medien® Klausur oder
Hausarbeit

Modul: Anglistische/Amerikanistische

Linguistik

Veranstaltung Form und Art | ECTS-
der Prifung Punkte

Landeskunde (aus dem Angebot fir MaKuWi) Klausur 4

Seminar aus dem Angebot des Master Mindl. 7

~Sprache und Kommunikation® Prufung oder
Klausur oder
Hausarbeit

Seminar aus dem Angebot des Master Mundl. 7 18 ECTS

~Sprache und Kommunikation®

Prufung oder
Klausur oder
Hausarbeit

Further information to follow shortly.
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4.8. German Studies

The elective in German Studies offers a choice betwGerman Linguistics (Alternative I) or
German Literature Studies (Alternative I1).

4.8.1. German Studies for students without skillsni humanities

German Linguistics (Alternative I)
All of the following modules have to be taken (151@ ECTS).

Module: Introduction to German synchronic linguistics (without tutorial)

Aim of module:

Phonology, syntax, (functional) discourse grammamantics, pragmatics, sociolinguistics,

psycholinguistics, semiotics

Learning outcomes:

To become acquainted with, to understand and tpasseligms and working methods of

linguistics

Prerequisites:

Formal: None

Recommended: Not specified

Courses Hours per week ECTS

Lecture 2 4

ECTS in total 4

Form of assessment Written exam

Lecturer/Person in charge Prof. Dr. Henn-Memmesheimer
Georg Albert, M.A.

Duration of module 1 semester

Offering Fall semester and Spring semester

Language German

Range of application Mannheim Master in Management, other Master
programs
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Module: Lecture — Developments of German standard language
or: Exercise Class Synchronic linguistics/ diachronic linguistics

Aim of module:
Fundamental quantitative and qualitative methodsgtistics

Learning outcomes:
Lecture: To become acquainted with, to understemdyaluate and to analyze developme
of German standard language

Exercise Class: To understand, to evaluate anddlyze developments of German standji
language

nts

hrd

Prerequisites:

Formal: None
Recommended: None
Courses Hours per week ECTS
Lecture 2 4
Exercise Class 2 6
ECTS in total 4-6
Form of assessment
Lecture exam
Exercise Class term paper
Lecturer/Person in charge Prof. Dr. Eichinger
Prof. Dr. Henn-Memmesheimer
Duration of module 1 semester
Offering Fall semester and Spring semester
Language German
Range of application Mannheim Master in Management, other Master
programs
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Module: Seminar taken from the module “Sociology oL.anguage and Cultural

Differentiation”

Aim of module:

Quantitative and qualitative methods: content aigjycultural semiotics, semantics,
(Sozialstilistik?), text and discourse analysistegn analysis, analysis of action?

(Handlungsanalyse)

Learning outcomes:

Analysis and evaluation of linguistic and sociatretations with regard to social

differentiation

Prerequisites:

Formal: Introduction to German synchronic linguistics
Recommended: not specified

Courses Hours per week ECTS
Seminar 2 7
ECTS in total 2 7

Form of assessment

Exam, oral exam or term paper

Lecturer/Person in charge

Prof. Dr. Henn-Memmesheimer

Duration of module

1 semester

Offering

Fall semester and Spring semester

Language

German

Range of application

Mannheim Master in Management, other Master
programs

- 260 -




German Literature Studies (Alternative I1)
All of the following modules have to be taken (1CES).

Module: German literature studies

Course: Lecture, Introduction to modern/contemporaty German literature studies,
part 1

Aim of module:

The lecture aims to introduce students to the stilbje@a and terms of modern German
literature. It presents pivotal/central categosesh as ‘xy (Fiktionalitat)’ and ‘aesthetics’
and deals with the basics of the three main gespes lyric and drama. Additionally, the
course offers a survey of the German literary nysstarting from the Baroque period.
Selected works will be used to exemplarily deahvalll these aspects.

Learning outcomes:
After having completed the course students wilfarailiar with the fundamental terms of
modern German literature studies and know how piyathese terms. Furthermore, stude

will have received a survey of the three main gemral the history of literature since 1600.

Nts

Prerequisites:

Formal: None

Recommended: An interest in literary texts, questions considgrihe issue of literary
criticism and tinetical concepts

Courses Hours per week ECTS

Lecture 2 4

ECTS in total 4

Form of assessment Written exam (60 minutes)

Lecturer/Person in charge changing lecturers

Duration of module 1 semester

Offering Fall semester

Language German

Range of application Mannheim Master in Management, other Master
programs
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Module: German literature studies

Course: PS - literature studies

Aim of module: Lecture - literature studies

To pick up the thread of tHecture introduction to modern German literaturelsts this
lecture deals with selected aspects of Germaratitez. The span of possible topics reaches
from certain/particular authors, epochs, genrasatifs to general or specific concepts of
literature theory.

Aim of module: PS - literature studies

In comparison to the lecture, the introductory senfocuses on independent methodical
working. When analyzing texts, the form, the litgrhistory and of the comparativeness ¢
literature is in the foreground. This takes pladeewone goes into theoretical questions g
cross-cultural and contextual understanding. Sesgnahd research literature will be
included in the seminar’s work as well.

— —

Learning outcomes:
Independent methodical working with reference wosdary literature and detailed
knowledge of methods and theories of literatureistu

Prerequisites:
Formal: Lecture 4ntroduction to modern/ contemporary German Literat
Gies
Recommended: An interest in literary texts, questions considgrihe issue of literary
criticism and theoretical concepts

Courses Hours per week ECTS

Exercise class 2 6

ECTS in total 6

Form of assessment Oral exam (20 minute®r exam (90 minute)r
term paper (about 12-15 pages of written text)

Lecturer/Person in charge changing lecturer

Duration of module 1 semester

Offering Fall semester and Spring semester

Language German

Range of application Mannheim Master in Management, other Master
programs
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Module: German literature studies

Course: Seminar to choose from the offering of thenaster program “Transformation
of Culture in the Modernity: Literature and Media “

Aim of module:
Depending on the choice of seminar, the courseedahto the fundamental terms and top

of the respective module taken from the masterri$i@mation of culture in the modernity:

literature and media” which are: “the individuahveronment and society in historical
change”, “intercultural perspective, postcoloniahstellations and transnational discoursé
or “aesthetic transformations and theoretical cptg’e Students of the seminar exercise
transfer and interpretation in the particular aaed apply theoretical concepts independe
to literary examples.

ics
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Learning outcomes:

After having completed the module, students wilfdmiliar with fundamental terms,
theories and the development of the respective reoBurthermore, students will have
gained an overview of the cultural and social perice of these topics.

Prerequisites:

Formal: Lecture - Introduction to modern/contemporaryr@an literature

studies

Recommended: Knowledge of basic concepts of cultural studied kterature

Courses Hours per week ECTS

Exercise class 2 7

ECTS in total 7

Form of assessment exam (90 minute)r oral exam (20 minute®y term
paper (about 15-20 pages of written text)

Lecturer/Person in charge changing lecturer

Duration of module 1 semester

Offering Fall semester and Spring semester

Language German

Range of application Mannheim Master in Management, other Master
programs
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4.8.2. German Studies for students with skills in thmanities

Modul: Germanistische Literaturwissenschaft

Veranstaltung Form und Art | ECTS-

der Prifung Punkte
VL Literaturwissenschaft Protokoll 4
Seminar aus dem Angebot der Mundl. 7
literaturwissenschatftlichen Master-Seminare Prufung oder

Hausarbeit
Seminar aus dem Angebot der Mundl. 7 18 ECTS
literaturwissenschatftlichen Master-Seminare Prufung oder

Hausarbeit
Modul: Germanistische Linguistik
Veranstaltung Form und Art | ECTS-

der Prufung Punkte
VL Sprachwissenschaft Protokoll 4
Seminar aus dem Angebot der Mandl. 7
sprachwissenschaftlichen Master-Seminare | Prifung

oder

Hausarbeit
Seminar aus dem Angebot der Mundl. 7 18 ECTS
sprachwissenschaftlichen Master-Seminare | Prifung oder

Hausarbeit

Further information to follow shortly!
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4.9. Romance Studies

For Romance Studies students can register for btie danguages and cultures offered in the
module, namely French, Spanish or Italian. Thetelein Romance Studies offers a choice
between Romance Linguistics (Alternative 1) or Row®Literature Studies (Alternative II).

4.9.1. Romance Studies for students without skilis humanities

Romance Linguistics (Alternative 1)
The advanced seminars in linguistics and region@ias are to be taken alternatively. The
other seminars complete the elective (16 ECTS).

Module: Lecture — Introduction to Linguistics and Media Studies of Romance Studies
(without tutorial)

Aim of the introduction lecture:
- Development, differentiation and present fornRoimance languages
- Concepts, theories and methods of modern liniggist

Learning outcomes:

- Knowledge of linguistic theories and methods tredr application in the context of
linguistics and media studies (such as text lingrasanalysis of conversations, analysis| of
media, language acquisition and multilingualisntislnguistics)

- Acquired basic knowledge prerequisite to takéhierr courses of literature and/or media
studies

Prerequisites:

Formal: none

Recommended: not specified

Courses Hours per week ECTS

Lecture 2 4

ECTS in total 4

Form of assessment Exam (max. 90 minutes)

Lecturer/Person in charge Prof. Dr. E. M. Eckkrammer/ Prof. Dr. J. Muller-
Lancé

Duration of module 1 semester

Offering Fall semester and Spring semester

Language German

Range of application Mannheim Master in Management
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Module: Proseminar: Linguistics
(Alternative: course related to cultural areas)

Aim of the introduction lecture:
- Deepening and application of theories and metloddiaguistics and media studies
- Questions of Romance linguistics and media studie

Learning outcomes:

- Broadening of knowledge of a specific field afduistics such as text linguistics,
sociolinguistics, analysis of conversations andjleage acquisition)

- Deepening and application of literature and mdkeries

- Ability to handle with specialized literature laiguistics and media studies

Prerequisites:

Formal: Lecturelntroduction to Linguistics and Media Studies ohiRmce
Studies

Recommended: Fundamental knowledge of linguistic concepts

Courses Hours per week ECTS

Seminar 2 6

ECTS in total 6

Form of assessment Presentation and written exam (max. 90 minubes)
term paper (the form of assessment depends on {
lecturers)

Lecturer/Person in charge Prof. Dr. E. M. Eckkrammer/ Prof. Dr. J. Muller-
Lancé

Duration of module 1 semester

Offering Fall semester and Spring semester

Language German/ chosen Romance language

Range of application Mannheim Master in Management

- 266 -

he



Module: Proseminar (PS) related to cultural areas

Alternative: Advanced seminar: Literature and Media Studies

Aim of the introduction lecture:
- Background studies and current cultural and $éajacs of the cultural area of the chose
Romance language

N

Learning outcomes:
- Broadening and deepening of the knowledge altmuttltural area
- Broadening of intercultural competence

Prerequisites:
Formal: Lecturelntroduction to Literature and Media Studies of Rowe
Studiesand/or lecturéntroduction to Linguistics and Media Studies @
Romance Studies
Recommended: Knowledge of the chosen foreign language on aeB&ll(Common
European Framework of Reference for Languages GEFR

Courses Hours per week ECTS

Seminar 2 6

ECTS in total 6

Form of assessment Written exam (max. 90 minutes) term paper, at
least part of it in the chosen foreign language

Lecturer/Person in charge French: Dr. C. Mary/ Italian: A. Volpe/ Spanish: C|
Bielsa

Duration of module 1 semester

Offering Fall semester and Spring semester

Language German/ chosen Romance language

Range of application Mannheim Master in Management

- 267 -



Module: Exercise class Practical Language Level Il

Aim of the introduction lecture:

- Reception and discussion of written and audioalisexts focusing on cultural area and
current topics

- Writing essays in the foreign language

- For further details: the comments of the respeatburses in the ‘Studierendenportal’

Learning outcomes:
- Improving foreign language competence
- Broadening the knowledge of the cultural area

Prerequisites:

Formal: Foreign language competence | and Il in the ch&anance language
or proof of adequate language competence throlagleiment tests

Recommended: Knowledge of the chosen foreign language on aeB&lI[(Common
European Framework of Reference for Languages CEFR

Courses Hours per week ECTS

Exercise class 2 3

ECTS in total 3

Form of assessment Written exam and exercises or oral exams throughout
the semester

Lecturer/Person in charge French: Dr. C. Mary/ ltalian: A. Volpe/ Spanish: C|
Bielsa

Duration of module 1 semester

Offering Fall semester and Spring semester

Language Chosen Romance language

Range of application Mannheim Master in Management
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Module: Exercise class Practical Language Level Il (econoics — economic alignment)

Aim of the introduction lecture:

- Reception and discussion of written and audioadisexts focusing on economic and
business topics

- Writing essays in the foreign language on businiepics

- For further details: the comments of the respeatburses in the ‘Studierendenportal’

Learning outcomes:
- Improving foreign language competence
- Broadening vocabulary of the chosen language

Prerequisites:

Formal: Foreign language competence | and Il in the ch&anance language
or proof of adequate language competence throlagleiment tests

Recommended: Knowledge of the chosen foreign language on aeB&lI[(Common
European Framework of Reference for Languages CEFR

Courses Hours per week ECTS

Exercise class 2 3

ECTS in total 3

Form of assessment Written exam and exercises or oral exams throughout
the semester

Lecturer/Person in charge French: Dr. C. Mary/ ltalian: A. Volpe/ Spanish: C|
Bielsa

Duration of module 1 semester

Offering Fall semester and Spring semester

Language Chosen Romance language

Range of application Mannheim Master in Management
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Romance Literature Studies (Alternative I1)
The proseminars literature studies and regiondliestuare to be taken alternatively. The other
seminars complete the elective (16 ECTS).

Module: Lecture — Introduction to Literature and Me dia Studies of Romance Studies

Aim of the introduction lecture:

- Basic knowledge and techniques of literatureistud

- Fundamental models of text analysis such as s@sicommunication theory and
structuralism

Learning outcomes:

- Introduction to terminology, concepts and modlanalysis

- Acquired basic knowledge prerequisite to takéhier courses of literature and/or media
studies

Prerequisites:

Formal: None

Recommended: not specified

Courses Hours per week ECTS

Lecture 2 4

ECTS in total 4

Form of assessment Written exam (max. 90 minutes)

Lecturer/Person in charge Prof. Dr. C. Gronemann / N.N.

Duration of module 1 semester

Offering Fall semester and Spring semester

Language German

Range of application Mannheim Master in Management, other Master
programs
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Module: Proseminar: Literature Studies
(Alternative: Course related to cultural areas)

Aim of the introduction lecture:
- Objects of investigation: literature and medi& taken from the Romance studies
- Theory: various approaches to analyse these tsbjec

Learning outcomes:

- Expertise in literature and media studies

- Deepening and application of literature and mégmries

- Handling of specialized literature of literated media studies

Prerequisites:

Formal: Lecturelntroduction to Literature and Media Studies of Rome
Studies

Recommended: Fundamental knowledge of literature and mediaistud

Courses Hours per week ECTS

Seminar 2 6

ECTS in total 6

Form of assessment Presentation and written exam (max. 90 minutes)
term paper (the form of assessment depends on |
lecturers)

Lecturer/Person in charge Prof. Dr. C. Gronemann / N.N.

Duration of module 1 semester

Offering Fall semester and Spring semester

Language German/ chosen Romance language

Range of application Mannheim Master in Management
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Module: Proseminar (PS) related to cultural areas

(Alternative: Proseminar: Literature Studies)

Aim of the introduction lecture:
- Background studies and current cultural and $éajacs of the cultural area of the chose
Romance language

2N

Learning outcomes:
- Broadening and deepening of the knowledge altmuttltural area
- Broadening of intercultural competence

Prerequisites:
Formal: Lecturelntroduction to Literature and Media Studies of Rowe
Studiasd/or lecturéntroduction to Linguistics and Media Studies @
Romance Studies
Recommended: Knowledge of the chosen foreign language on aeB&ll(Common
European Framework of Reference for Languages CEFR

Courses Hours per week ECTS
Seminar 2 6

ECTS in total 6

Form of assessment Presentation and written exam (max. 90 minutes)
term paper (the form of assessment depends on {
lecturers)

he

Lecturer/Person in charge French: Dr. C. Mary/ ltalian: A. Volpe/ Spanish: C|

Bielsa

Duration of module 1 semester

Offering Fall semester and Spring semester

Language German/ chosen Romance language

Range of application Mannheim Master in Management
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Module: exercise class practical language level I

Aim of the introduction lecture:

- Reception and discussion of written and audioalisexts focusing on cultural area and
current topics

- Writing essays in the foreign language

- For further details: the comments of the respeatburses in the ‘Studierendenportal’

Learning outcomes:
- Improving foreign language competence
- Broadening the knowledge of the cultural area

Prerequisites:

Formal: Foreign language competence | and Il in the ch&anance language
or proof of adequate language competence throlagleiment tests

Recommended: Knowledge of the chosen foreign language on aeB&lI[(Common
European Framework of Reference for Languages ¢EFR

Courses Hours per week ECTS

Exercise class 2 3

ECTS in total 3

Form of assessment Written exams and oral exams or exercises
throughout the semester

Lecturer/Person in charge French: Dr. C. Mary/ ltalian: A. Volpe/ Spanish: C|
Bielsa

Duration of module 1 semester

Offering Fall semester and Spring semester

Language Chosen Romance language

Range of application Mannheim Master in Management
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Module: Exercise class: Practical Language Level Il (ecomoics — economic alignment|

Aim of the introduction lecture:

- Reception and discussion of written and audioadisexts focusing on economic and
business topics

- Writing essays in the foreign language on businiepics

- For further details: the comments of the respeatburses in the ‘student portal’

Learning outcomes:
- Improving foreign language competence
- Broadening vocabulary of the chosen language

Prerequisites:

Formal: Foreign language competence | and Il in the ch&anance language
or proof of adequate language competence throlagleiment tests

Recommended: Knowledge of the chosen foreign language on aeB&lI[(Common
European Framework of Reference for Languages CEFR

ne

Courses Hours per week ECTS

Exercise class 2 3

ECTS in total 3

Form of assessment Written and oral exams or exercises throughout tl
semester

Lecturer/Person in charge French: Dr. C. Mary/ ltalian: A. Volpe/ Spanish: C|
Bielsa

Duration of module 1 semester

Offering Fall semester and Spring semester

Language Chosen Romance language

Range of application Mannheim Master in Management
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4.9.2. Romance Studies for students with skills inumanities

Modul: Franzésische, Italienische, Spanische Litetarwissenschaften

Veranstaltung Form und Artder | ECTS-
Prufung Punkte

VL Theorien der Kultur und Moderne Klausur 5

alternativ:

S Theorien der Moderne und Schriftliche und/ 7

Modernisierung

oder mindl.
Prifungsleistungen

S aus dem Master ,Kultur im Prozess der Schriftliche 7
Moderne: Literatur und Medien* und/oder mandl.
Prifungsleistungen
U Sprachpraxis Niveaustufe IV Klausur und 4 |16/18
(Wirtschatft) semesterbegleitende ECTS
mundl. und/oder
schriftliche
Teilleistungen
Modul: Franzdsische, Italienische, Spanische Lingatik
Veranstaltung Form und Art der ECTS-
Prufung Punkte
Ring-VL Methoden (Master ,Sprache undlausur 4
Kommunikation®)
alternativ:
S aus dem Angebot des Master ,Sprachéchriftliche und/oder 7
und Kommunikation* muandl.Prifungs-
leistungen
S aus dem Angebot des Master ,,Sprachéchriftliche und / 7
und Kommunikation® oder
muandl.Prifungs-
leistungen
U Sprachpraxis Niveaustufe IV Klausur und 15/18
(Wirtschatft) semesterbegleitende 4 ECTS
mundl. und/oder
schriftliche
Teilleistungen

Further information to follow shortly!
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4.10. History
This elective is made up of 16 to 19 ECTS.

4.10.1. History for students without skills in humanities

Students have to attend a proseminar (8 ECTS) ittlmel @ lecture and exercise class (4
ECTS each) offered in the Bachelor program “Histanylectures offered in the Master
program “History”. Detailed information on coursem be found in the course catalog of the
Master in History.

Module: History

Aim of the introduction lecture:

This module introduces to the classical HistorMeathod with its constituting elements
heuristic, critical assessment of sources andprgéation. Furthermore, the module is
extended by epoch and thematic-specific instrumeiitsvestigation, interdisciplinary
theories and methods in different historical subggeas.

Learning outcomes:
To collect, analyse and interpret sources in redpeibe state of the art and to adequately
portray the results in presentations and writt@b@ation.

Prerequisites:

Formal: A successful attendance at a proseminar (PSytirlyi(PS Antiquity, PS Middle
Ages, PS Early Modern Age, PS Modern Age, PS Eciamand Social History).
Additionally, there are different combination pdskiies to reach the required 16 or 19
ECTS. However, it is not possible to receive neagssredits attending two exercise classes.

Courses Hours per week ECTS

Proseminar: Antiquity, Middle Ages, 4 8
Early Modern Age, Modern Age,
Economic and Social History

Lecture: Economic History, History 2 4-7
of Law and/or Political Contemporary

History taken from the master-

program “History”

Lecture: Pre-enlightenment, times of 2 4
change and/or Modern Age taken
from the bachelor-program “History”

Exercise class: Pre-enlightenment, 2 4
times of change and/or Modern Age

taken from the bachelor-program

“History”

ECTS in total 16-19
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Form of assessment

The exam of the module consists of component
exams which need to be passed in the respective
courses.

Proseminar:

Presentation, exam (min. 60 minutes) and term p
Lecture:

Exam(s) (min. 60 minutes)

Exercise class:

Presentation or written elaboration

aper

Lecturer/Person in charge

Prof. Dr. Christoph Buchheim

Duration of module

2-3 semester

Offering

Fall semester and Spring semester

Language

German

Range of application

Mannheim Master in Management, other Master

programs

-277 -



4.10.2. History for students with skills in humanites

Modul: Geschichte

Veranstaltung Form und Art | ECTS-
der Prifung Punkte
HS Altertum, Mittelalter, Frihe Neuzeit, Klausur 8
Neuzeit 0. Wirtschaft- und Sozialgeschichte
VL Wirtschaftsgeschichte, Rechtsgeschichte Referat, 4-7
u./o. politikwissenschaftliche Zeitgeschichte| Klausur und
aus dem Master Geschichte Hausarbeit
VL Vormoderne, Zeiten des Umbruchs o. Mundl. 4
Moderne aus dem Bachelor Prufung oder
Hausarbeit
U Vormoderne, Zeiten des Umbruchs o. Referat oder 4 16-19
Moderne aus dem Bachelor Geschichte schriftliche ECTS

Ausarbeitung

Further information to follow shortly!
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4.11. Philosophy

This module measures 16 ECTS. Students are frefeotmse one of the following two
modules.

Module: Ethics, Society, Economy

Aim of Module:

The two advanced seminars will treat selected spubich relate to the philosophy of

human cohabitation. Special emphasis is put ophiiesophical discipline ethics/moral
theory, on the philosophy of economic action (irtipalar of the overlapping field of thesg
areas, Business Ethics), as well as on politicabgbphy.

Learning Outcomes:

The main goal is the acquisition and the extensfa@ompetencies for the differentiated
analysis of and discussion about complex philosmlgjuestions regarding social
interactions of human beings.

Prerequisites:

Formal: -

Content Related / RecommendedBasic philosophical knowledge in the disciplindsies,
political philosophy, social philosophy and neiglibg fields are desirable, however they
will not be required)

Courses Hours per week ECTS

HS: Ethics, Society, Economy 2 8

HS: Ethics, Society, Economy 2 8

ECTS in total 16

Form of assessment In every advanced seminar one written term paper
(usually 20-25 pages)

Lecturer/Person in charge Professors and doctoral assistants from the area
Philosophy

Duration of module 1 - 2 semesters

Offering At least one of the advanced seminars from this
module will be offered in every semester

Language German
(a few seminars can also be offered in English)

Range of application Master Culture and Economy: Philosophy;
Mannheim Master in Management
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Module: History of Philosophy

Aim of Module:

The two advanced seminars will treat selected sofpam the history of philosophy from th
antiquity to the present with the help of importemits. SEecial emphasis is put in this
connection on the philosophy of the modern ag& (168
on the Greek antiquity (in particular Plato andsfatle), but it is possible that also other
seminars on other important epochs of the histbphdosophy up until the present will be
offered.

century, Descartes to Kant) angd

e

Learning outcomes:
The main goal is the acquisition and the extensfaadvanced knowledge in the history of
philosophy, as well as the acquisition of deepsigints to philosophical and historical
correlations.

Prerequisites:

Formal: -

Content Related / RecommendedBasic knowledge of the history of philosophy, in
particular in the philosophy of the antiquity ahe early modern ages are desirable, how
they will not be required)

ever

18

Courses Hours per week ECTS

HS: History of Philosophy 2 8

HS: History of Philosophy 2 8

ECTS in total 16

Form of assessment In every advanced seminar one written term pape
(usually 20-25 pages)

Lecturer/Person in charge Professors and doctoral assistants from the area
Philosophy

Duration of module 1 - 2 semesters

Offering At least one of the advanced seminars from this
module will be offered in every semester

Language German
(a few seminars can also be offered in English)

Range of application Master Culture and Economy: Philosophy;
Mannheim Master in Management
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4.12. Sociology

The elective in Sociology offers a choice betwdenfollowing two modules. It measures
ECTS.

4.12.1 Elective Module Sociology A: General and Spiéic Sociology

18

Module Sociology A: General and Specific Sociology

Course Content:
The lecture “Foundations of Sociology” introducesthe studies of sociology. The lect
explains the field and highlights leading questiand topics. At first, special emphasis is

ire
put

on basic sociological methods. Afterwards, certgahs and individual topics of sociology,
such as social action, social situations, collectetion, interaction, exchange, power, rgles,
norms, institutions and many others, will be trdatéence, basic components of sociological

thinking will be acquired step by step.
In addition to the lecture, basic literature rediate the topics outlined in the lecture will
discussed in an exercise course.

be

The second part of the module ‘General and SpeSificiology’ serves the studies of the

theoretical basics of sociology, as well as thetdgc application of it in empirical analysjs.
The lecture in General Sociology serves as a caladmn of the knowledge of theoretigal

basics and empirical research fields that has lgs@med in the lecture “Foundations

of

Sociology”. Through project-related group work, tbeercise courses deal with currgnt
topics of specific sociologies as e.g. industr@islogy, sociology of education, sociology

of the family, sociology of migration, sociology ofganizations, sociology of stratificatior).

Educational and Qualification Objectives:

Knowledge of sociological theory and its classifica in relation to their explanatory
content. Deepened knowledge in general and spaaiology.
Prerequisites:
In regard to content: good command of English
Courses and course structure: Hrs/wk per ECTS
Semester

Lecture Foundations of Sociology 2 6
Exercise Course Foundations of
Sociology 2 3
Lecture General Sociology 2 6
Exercise Course Specific Sociology

2 3
Total ECTS for module: 18
Form and extent of examination The module exam consists of partial examinations

that have to be taken in the respective courses.
Lecture: exam of 90 minutes

also project work), presentation(s)

Exercise courses: small essays (where appropriare
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Lecturer/responsible for module Chair of General Sociology, of Sociology, Societ3
Comparisons as well as of Economic and
Organizational Sociology, in some cases support
by other chairs of Sociology

Duration of module 2 semesters

Cycle of curriculum Foundations of Sociology: fall semester
General/specific sociology: spring semester

Language German

Applicability Mannheim Master in Management

4.12.2 Elective Module Sociology B: European Socie$

Module: Elective Sociology B: European Societies

Course Content:

The lecture “The Social Structure of Germany iretnational Comparison” is dedicated
the theoretical basics and sociological analysithefGerman social structure in internatia
comparison. Supplemental to the lecture, an exercmirse will be offered in order

discuss the topics of the lecture together.

The courses for “The Comparison of European Sadétideepen the knowledge

comparative methods, macro-sociological theoried empirical research of the divers
respectively convergence of modern societies withimope and in comparison to otl
developed OECD countries.

This module also outlines the processes of Eurapaton and its effects on national sta
The lecture presents an overview of internatiormhgarative research of social subat
(e.g. welfare state, educational system, labortiogls, labor market, civil society). Ti
exercise courses deal in project-related group watlk current topics related to quantitat
respectively comparative, historical research.

to
nal
to

of
ity
ner

[ES.
eas
he
ve

Educational and Qualification Objectives:
Knowledge of social structure analysis, preparatidna scientific term paper. In-deg
knowledge of European societies and the methode@él comparison.

th

Prerequisites:
In regard to content: good command of English

Courses and course structure: Hrs/wk per ECTS
Semester
Lecture Social Structure of Germany 2 6

in International Comparison

Exercise Course Social Structure of 2 3
Germany in International Comparison

2 6
Lecture European Societies
Exercise Course Current Research 2 3

Topics (Related to) The Comparison

of European Societies
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Total ECTS for module:

18

Form and extent of examination

The module exam consists of partial examination
that have to be taken in the respective courses.
Lecture: exam of 90 minutes

Exercise courses: small essays (where appropriate

also project work), presentation(s)

Lecturer/responsible for module

Chairs of Sociology, Societal Comparison, of
Macrosociology and of Economic and
Organizational Sociology, in some cases support
by other chairs of Sociology.

Duration of module

2 semesters

Cycle of curriculum

Structure of Germany in International Compariso
Fall semester
European Societies: Spring Semester

—

Language

German

Applicability

Mannheim Master in Management
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4.13. Economics

Please note that this elective will be offered friathsemester 2011 onwards.

In this elective module the students can collectoup4 ECTS. Students are generally free to
choose any elective course offered. Detailed in&diom on the courses and their respective
prerequisites can be found under the following:limip://master.vwl.uni-
mannheim.de/program.php. We recommend you to coltacRima Ashour for advice

which courses to choose to complete your studisg{Eecongrad@uni-mannheim.de, Tel:
181-1763).
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5. Master's Thesis

This section gives an overview over the preregessior writing a Master’s Thesis at the
Chairs of Business Administration.

5.1. Area ,Accounting and Taxation*

Chair Prerequisites for the Master’s Thesis

Prof. Daske ACC 761 (Acceptance of seminars offered in the Afgacounting
and Taxation” or “Banking, Finance, and Insurana#ér consulting
Prof. Daske)

Dr. Kunz ACC 751 or

(Prof. Hofmann)

ACC 753 (see ,Varying Course Offer")
(Acceptance of seminars from other chairs aftesattimg Dr. Kunz)

Prof. Simons

ACC 711 (Acceptance of seminars from other chdtes @onsulting
Prof. Simons)

Prof. Wistemann

ACC 713 (Acceptance of seminars from other chdies @onsulting
Prof. Wistemann)

Prof. Schreiber /
Prof. Spengel

TAX 730 (Acceptance of seminars from other chaftsraconsulting
Prof. Schreiber / Prof. Spengel)

5.2. Area ,Banking, Finance, and Insurance*

Chair

Prerequisites for the Master’s Thesis

Prof. Albrecht

FIN 560 and FIN 760 or
FIN 561 and FIN 760 or after consulting Prof. Aldie
FIN 5XX and a seminar from other chairs of the area

Prof. Maug FIN 5XX and FIN 740
Other seminars offered in the Area “Banking, Firggrand Insurance
are accepted.

Prof. Ruenzi FIN 5XX and FIN 780

Prof. Theissen

FIN 5XX und FIN 703

Other seminars offered in the Area “Banking, Firgrand Insurance
are accepted.

Prof. Weber

FIN 5XX and FIN 720 or
FIN 520 and FIN 7XX or
FIN 5XX and FIN 62X and FIN 7XX

Other seminars offered in the Area “Banking, Firggrand Insurance
are accepted.

d

u
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5.3. Area ,Information Systems*

Chair Prerequisites for the Master’s Thesis
Prof. Becker / IS 7XX Any one of the seminar modules IS 702, 18,71
Prof. Heinzl / IS 722, 1S 732, IS 742 is accepted at any one Q

Prof. Madche /
Prof. Schader
(/ Prof. Veit)

the IS chairs. However, it is recommended to

write the Master thesis at the same chair at whi
the seminar module was taken. This allows for
early integration into the respective research ar

an
nd

work projects of the chair.

5.4. Area ,Management*

Chair

Prerequisites for the Master’s Thesis

N.N.
(Prof. Al-Laham)

MAN 650 and MAN 750 or
MAN 651 and MAN 750 or
MAN 652 and MAN 750 or
MAN 653 and MAN 750

Prof. Biemann

MAN 640 and MAN 741/742 or
MAN 641 and MAN 741/742 or
MAN 642 and MAN 741/742 or
MAN 643 and MAN 741/742 or
MAN 645 and MAN 741/742 or
MAN 646 and MAN 741/742 or
MAN 647 and MAN 741/742 or
MAN 648 and MAN 741/742

Prof. Helmig

Quialificatory performance in the bachelor-thesid antwo courses
offered by the chair

MAN 610 and MAN 710 or
MAN 611 and MAN 710 or
MAN 613 and MAN 710 or
MAN 670 and MAN 710 or
MAN 672 and MAN 710 or
MAN 610 and MAN 712 or
MAN 611 and MAN 712 or
MAN 613 and MAN 712 or
MAN 670 and MAN 712 or
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MAN 672 and MAN 712

Prof.
Lichtenthaler

MAN 625 and MAN 720 or
MAN 627 and MAN 720 or
MAN 628 and MAN 720 or
MAN 629 and MAN 720

Prof. Woywode

MAN 630 and MAN 770 or
MAN 631 and MAN 770 or
MAN 632 and MAN 770

Prof. Lin-Hi

CC 504 and MAN 760

5.5. Area ,Marketing*

Chair

Prerequisites for the Master’s Thesis

Prof. Homburg /
(Prof. Bauer /)
Prof. Kraus /
Prof. Kuester

Enroliment in fall 2009: CC 503 and MKT 520 and MK30/531 and
MKT 7XX

Enroliment starting fall 2010: CC 503 and MKT 51@aviKT 520
and MKT 530/531 and MKT 7XX

Enroliment starting fall 2012: MKT 510 and MKT 526d MKT
531/MKT 532/MKT 540/MKT 560 and MKT 7XX

Any one of the seminar modules MKT 710, MKT 720, MK30 and
MKT 740 entitles students to write their Masterdiseat any one of
the Marketing departments. However, it is recomneeno write the
Master thesis at the same department at whichettmngr module
was taken. This allows for an early integratiomitite respective
research and work projedsthe department.

5.6. Area ,Operations Management*

Chair

Prerequisites for the Master’s Thesis

Prof.
Fleischmann /

Prof. Stolletz

At least one module OPM 6XX and OPM 701 or
at least one module OPM 6XX and OPM 741 or
at least one module OPM 6XX and OPM 742 or
at least one module OPM 6XX and OPM 761 or
at least one module OPM 6XX and OPM 781 or

an equivalent module within an exchange program@iAM 701/741/
742/761/781

The Area Operations Management recommends thaethenar and
the Master's Thesis are written at the same chimwever, seminars
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from another chair within the area are accepted.

5.7. Elective

The Master’s Thesis can be written in an electiika thesis includes business-related
aspects.
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