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Bachelorarbeiten im Bachelorstudiengang Wirtschaftspädagogik 

FSS 2022 

 

Zur Wahl stehen die fünf unten genannten Themen.  

Die Abgabe der Präferenzen erfolgt während der Einführungsveranstaltung in das wissenschaftliche 

Arbeiten. 

Die Bachelorarbeiten können in deutscher oder englischer Sprache angefertigt werden. Daher 

werden im Folgenden die Arbeitstitel auf Deutsch und auf Englisch angegeben. 

Einführung in wissenschaftliches Arbeiten: 

Bachelorarbeiten WiPäd (Einführungsveranstaltung) – (Montag, 21.02.2022, 15:30 – 17:00) 

ROOM: ZOOM-Lehre-093 (virtuelles Gebäude) 

ZOOM-

Link: 

https://uni-

mannheim.zoom.us/j/66148658046?pwd=WUlFNXorUjJITlF2cDV4b1Y3R2czZz09  

 

 

THEMA 1: 

Consumer switching costs and firm behavior in emerging digital markets  

Wechselkosten für Konsumenten und das Verhalten von Unternehmen in digitalen 

Märkten  

Einstiegsliteratur:  

Chen, P. Y., & Hitt, L. M. (2002). Measuring switching costs and the determinants of customer 

retention in Internet-enabled businesses: A study of the online brokerage industry. Information 

Systems Research, 13(3), 255-274.  

Abstract: 

The ability to retain and lock in customers in the face of competition is a major concern for online 

businesses, especially those that invest heavily in advertising and customer acquisition. In this paper, 

we develop and implement an approach for measuring the magnitudes of switching costs and brand 

loyalty for online service providers based on the random utility modeling framework. We then examine 

how systems usage, service design, and other firm and individual-level factors affect switching and 

retention. Using data on the online brokerage industry, we find significant variation (as much as a 

factor of two) in measured switching costs. We find that customer demographic characteristics have 

little effect on switching, but that systems usage measures and systems quality are associated with 

reduced switching. We also find that firm characteristics such as product line breadth and quality 

reduce switching and may also reduce customer attrition. Overall, we conclude that online brokerage 

firms appear to have different abilities in retaining customers and have considerable control over their 

switching costs.   

https://uni-mannheim.zoom.us/j/66148658046?pwd=WUlFNXorUjJITlF2cDV4b1Y3R2czZz09
https://uni-mannheim.zoom.us/j/66148658046?pwd=WUlFNXorUjJITlF2cDV4b1Y3R2czZz09
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THEMA 2: 

The effect of entrepreneurial success or failure on the careers of entrepreneurs  

Der Einfluss von Gründererfolg und -misserfolg auf die Karrieren von Gründern  

Einstiegsliteratur:  

Mahieu, J., Melillo, F., Reichstein, T., & Thompson, P. (2019). Shooting stars? Uncertainty in hiring 

entrepreneurs. Strategic Entrepreneurship Journal. 

Abstract:  

This article advances a theory to explain why a spell of entrepreneurship affects the future wages of 

entrepreneurs returning to the wage sector. We propose that entrepreneurship holds a low rather 

than a negative information value, increasing the uncertainty around a job applicant's future 

productivity. Employers respond to this uncertainty by discounting the offered wage. The theory 

predicts that uncertainty in hiring—and thus the wage penalty—is more pronounced for entrepreneurs 

(a) who were in the upper tail of the wage distribution before the entrepreneurial spell, (b) who exited 

entrepreneurship quickly, and (c) who are hired by small employers. We test and find empirical support 

for these predictions using a novel dataset of matched entrepreneurs and employees from Belgium. 

 

THEMA 3: 

The effect of venture capital on firm innovation during an economic crisis  

Der Einfluss von Wagniskapitalfinanzierung auf Innovation während Wirtschaftskrisen  

Einstiegsliteratur:  

Bernstein, S., Giroud, X., & Townsend, R. R. (2016). The impact of venture capital monitoring. The 

Journal of Finance, 71(4), 1591-1622.  

Abstract: 

We show that venture capitalists' (VCs) on-site involvement with their portfolio companies leads to 

an increase in both innovation and the likelihood of a successful exit. We rule out selection effects by 

exploiting an exogenous source of variation in VC involvement: the introduction of new airline routes 

that reduce VCs' travel times to their existing portfolio companies. We confirm the importance of this 

channel by conducting a large-scale survey of VCs, of whom almost 90% indicate that direct flights 

increase their interaction with their portfolio companies and management, and help them better 

understand companies' activities.   
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THEMA 4: 

Organizational crisis as an opportunity: The effect of downsizing on innovation  

Organisationale Krise als Chance: Der Einfluss von Stellenabbau auf Innovation  

Einstiegsliteratur:  

Amabile, T. M., & Conti, R. (1999). Changes in the work environment for creativity during downsizing. 

Academy of Management Journal, 42(6), 630-640.  

Abstract: 

This study examined the work environment for creativity at a large high-technology firm before, 

during, and after a major downsizing. Creativity and most creativity-supporting aspects of the 

perceived work environment declined significantly during the downsizing hut increased modestly later; 

the opposite pattern was observed for creativity-undermining aspects. Stimulants and obstacles to 

creativity in the work environment mediated the effects of downsizing. These results suggest ways in 

which theories of organizational creativity can be expanded and ways in which the negative effects of 

downsizing might be avoided or alleviated. 

 

THEMA 5: 

To share or not to share? Intra-cohort knowledge sharing in accelerator programs 

Teilen oder nicht teilen? Wissensaustausch zwischen Startups innerhalb eines 

Acceleratorprogamms 

Einstiegsliteratur:  

Cohen, S. L., Bingham, C. B., & Hallen, B. L. (2019). The role of accelerator designs in mitigating 

bounded rationality in new ventures. Administrative Science Quarterly, 64(4), 810-854. 

Abstract: 

Using a nested multiple-case study of participating ventures, directors, and mentors of eight of the 

original U.S. accelerators, we explore how accelerators’ program designs influence new ventures’ 

ability to access, interpret, and process the external information needed to survive and grow. Through 

our inductive process, we illuminate the bounded-rationality challenges that may plague all ventures 

and entrepreneurs—not just those in accelerators—and identify the particular organizational designs 

that accelerators use to help address these challenges, which left unabated can result in suboptimal 

performance or even venture failure. Our analysis revealed three key design choices made by 

accelerators—(1) whether to space out or concentrate consultations with mentors and customers, (2) 

whether to foster privacy or transparency between peer ventures participating in the same program, 

and (3) whether to tailor or standardize the program for each venture—and suggests a particular set 

of choices is associated with improved venture development. Collectively, our findings provide 

evidence that bounded rationality challenges new ventures differently than it does established firms. 

We find that entrepreneurs appear to systematically satisfice prematurely across many decisions and 

thus broadly benefit from increasing the amount of external information searched, often by reigniting 

search for problems that they already view as solved. Our study also contributes to research on 

organizational sponsors by revealing practices that help or hinder new venture development and to 
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emerging research on the lean start-up methodology by suggesting that startups benefit from engaging 

in deep consultative learning prior to experimentation. 


