Course Objectives

Businesses worldwide have been facing a fundamental
change in the ways that customers interact with
companies, brands, and each other. Customers are
more socially connected than ever, expect more from
companies and brands, and information reaches them
faster than ever before. These developments caused a
major shift towards human-centric marketing. The rise
of digital technologies has thus fundamentally changed
the way companies craft marketing strategies and how
marketing creates, communicates, delivers, and
exchanges value with customers. In light of these
fundamental changes, the overarching goal of this
course is to establish a perspective on digital marketing
strategies companies can employ to occupy a
sustainable position in the age of social, digital, and
mobile customer approaches.
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General Information

Lecturer

Course Format
Credit Points
Hours per Week
Language
Grading

Exam Date
Term
Prerequisites

Range of
Application

Prof. Dr. Sabine Kuester
In-person Lecture

6 ECTS

2 hours

English

Written exam in English (100%),
TBA (90 minutes)

Fall semester

None

M.Sc. MMM, M.Sc. Bus. Edu., M.Sc. Bus.
Inf., M.Sc. Econ.

The course will equip students with the relevant knowledge, perspectives, and some practical skills required to
develop marketing strategies that leverage the opportunities offered by digital technologies for achieving business
and marketing goals. The emphasis of this course is on how to build digital marketing strategies and how to evaluate
opportunities in the digital economy. Search engine optimization/advertising (SEO/SEA) is not a part of this course.

Course Registration & Organization

The application process for participating in the course is organized via the Student Portal®. After being admitted to

the course, we will add the students to the ILIAS group.
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Course Components and Grading
This course is a 6 ECTS course composed of a weekly lecture.

Grading Components
Written Exam (90 minutes) 100 %

At the end of the course, students will take a 90-minute closed-book exam consisting of short-answer questions and
analytical questions that cover relevant material addressed in the lectures.

Class Participation
Students must be prepared to discuss all assigned readings and cases. Active participation of all students is required
and expected. Please be on time, as late arrivals disrupt the class.

Course Material

Students will need to purchase a digital reader that contains the copyrighted materials (Price: 6.00 €). The
distribution of the materials will be explained in detail prior to the start of the course. We will post the lecture slides
before each class on ILIAS.

Recommended Reading
e Alist of readings will be available for each class.
* Supplementary readings:
o Chaffey, D. and Ellis-Chadwick, F., 2022. Digital marketing: strategy, implementation, and practice (8t" ed.).
Pearson Education, Harlow, Essex.
o Kotler, P, Kartajaya H. and Setiawan I., 2021. Marketing 5.0: Technology for Humanity (15t ed.). John Wiley &
Sons, Hoboken, New Jersey.

Contact for MKT 580

e-mail: mkt580.bwl@uni-mannheim.de




Course Outline*®
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The classroom for the course is O 151 Hans Luik Horsaal (Schloss Ostfliigel).
All lectures will be held on Tuesdays at B3 (12:00 — 13:30).
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* Subject to change.

Contact for MKT 580

Kick-Off: Introduction to the Course

Digital Marketing Strategy in a Connected World

Understanding the Digital Customer: Theoretical foundations

Amazon vs. Walmart Case Discussion

Guest Lecture: Guven Dalgic, CMO Omnichannel Luxe DACH L'Oréal

Designing Human-Centered Digital Experiences

Content, Community, and Influence in the Digital Age

Guest lecture: tba

Digital Marketing Metrics

Digital Business Models and Platform Strategies (l)

Digital Business Models and Platform Strategies (Il)

Guest lecture: tba

Spotify case discussion

Course Wrap-up

e-mail: mkt580.bwl@uni-mannheim.de
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