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Investigating the Interplay of the Company’s Sustainability Reputation and Marketing 
Campaigns for Green Innovations  

With an increasing emphasis on sustainability in the business landscape, companies are recognizing 
the imperative to align their marketing campaigns with green innovations. At the same time, 
businesses strive to convey their commitment to environmental responsibility and boost their 
sustainability reputations. Understanding how the perception of a company’s sustainability 
reputation influences consumer responses to green marketing initiatives, especially in the realm of 
green innovations, becomes crucial. This master’s thesis aims to explore the dynamic interplay 
between a company's sustainability reputation and the effectiveness of marketing campaigns for 
green innovations by delving into the key determinants shaping this interplay. By shedding light on 
these relationships, the findings aim to offer valuable academic insights and practical 
recommendations to guide companies in optimizing the impact of their marketing strategies for 
green innovations. 
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